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>>Committee commenced at 13:31 
 
Chairman (Mr. Hickes): Good 
afternoon, everyone. I would like to 
welcome everybody to the Standing 
Committee on Oversight and Operations 

ᓇᐅᑦᑎᖅᓱᕐᓂᕐᒧᑦ ᒐᕙᒪᒃᑯᑦ ᐊᐅᓚᑕᖏᓐᓂᑦ 
ᑮᓇᐅᔭᖅᑐᕈᑎᒥᓂᕐᓂᓪᓗ ᑲᑎᒪᔨᕋᓛᑦ 

ᕿᒥᕐᕈᓂᖏᑦ 2013-14-ᒥ ᐊᕐᕌᒍᑕᒫᑦ ᐅᓂᒃᑳᒥᒃ, 
2015-16 ᐊᐅᓚᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᒥᒃ ᐊᒻᒪᓗ 2012-
17 ᐸᕐᓇᐅᑎᒻᒪᕆᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ 

ᐃᖃᓗᐃᑦ, ᓄᓇᕗᑦ 
ᔫᓂ 3, 2015 

 
 
ᒪᓕᒐᓕᐅᖅᑏᑦ ᐅᐸᒃᑐᑦ: 
ᑑᓂ ᐊᖁᐊᖅ 
ᐹᑦ ᐊᖕᓇᑲᖅ 
ᔫ ᐃᓄᒃ 
ᔪᐊᔾ ᕼᐃᒃᔅ, ᐃᒃᓯᕙᐅᑕᖅ 
ᑕᐃᕕᑦ ᔪᐊᓇᓯ 
ᐸᐅᓗᓯ ᕿᔪᑦᑖᖅ 
ᓯᑏᕝ ᒪᑉᓴᓚᒃ 
ᓯᒥᐅᓐ ᒥᑭᓐᖑᐊᖅ 
ᐋᓚᓐ ᕋᒻᐴᑦ 
ᔫ ᓴᕕᑲᑖᖅ 
ᐊᐃᓴᑭ ᓲᔪᖅ 
ᐋᓕᒃᓵᓐᑐ ᓴᒻᒧᖅᑐᖅ 
ᑖᒻ ᓴᒻᒧᖅᑐᖅ 
 
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ: 
ᐋᓕᒃᔅ ᐹᓪᑐᐃᓐ 
ᓈᓐᓯ ᑐᐱᖅ 
 
ᑐᓵᔩᑦ: 
ᒍᐃᓐ ᐊᖑᓛᓕᒃ 
ᐱᐊᑎ ᐳᕉᔅᑕ 
ᐋᓐᑐᓘ ᑎᐊᓚ 
ᐋᓕᓐ ᒪᒃᕼᐊᒐᒃ 
ᐸᓚᓐᑏᓇ ᑐᓗᒑᕐᔪᒃ 
 
 
ᐊᐱᖅᓱᖅᑕᐅᔪᑦ: 
ᑳᓖᓐ ᑐᐳᐃ, ᐊᐅᓚᓂᕐᒧᑦ ᐊᖓᔪᖅᑳᖅ 
ᐋᑕᒥ ᓴᑮᑕ, ᐃᒃᓯᕙᐅᑕᖅ 
 
>>ᑲᑎᒪᓯᒋᐊᖅᑐᑦ 13:31ᒥ 
 
ᐃᒃᓯᕙᐅᑕᖅ (Hᐃᒃᔅ)(ᑐᓵᔨᑎᒍᑦ): ᐅᓐᓄᓴᒃᑯᑦ ᐃᓘᓐᓇᓯ. 
ᐅᓪᓗᒃᑰᖅᐸᓯ. ᑐᓐᖓᓱᑦᑐᐃᓐᓇᐅᒋᑦᑎ ᑲᑎᒪᔨᕋᓛᓄᑦ  
ᕿᒥᕐᕈᔨᓄᑦ ᒐᕙᒪᒃᑯᑦ ᐊᐅᓚᓂᖏᓐᓂᒃ ᑮᓇᐅᔭᖏᓐᓂᓪᓗ  
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and Public Accounts with regard to 
Nunavut Tourism.  
 
I would like to ask Mr. Mikkungwak to 
lead us in prayer, please. 
 
>>Prayer 
 
Chairman: Thank you, Mr. 
Mikkungwak. Everyone has a copy of the 
agenda in front of them. Are there any 
questions or concerns? With that, I will 
go to section 3 in opening comments for 
myself as Chair.  
 
First of all, I would like to say “good 
afternoon and thank you.”  
 
Before we proceed, I ask all Members, 
witnesses, and visitors to put their 
cellphones and other electronic devices 
on silent mode. 
 
I would like to welcome everyone present 
to this meeting of the Legislative 
Assembly’s Standing Committee on 
Oversight of Government Operations and 
Public Accounts. We are meeting today 
on the occasion of our Committee’s 
hearing on Nunavut Tourism’s 2013-14 
annual report, 2015-16 business plan, and 
2012-17 strategic plan. 
 
I would first like to introduce my 
Committee colleagues: 
 
Tony Akoak, Member for Gjoa Haven; 
Pat Angnakak, Member for Iqaluit-

Niaqunnguu;  
Joe Enook, Member for Tununiq; 
David Joanasie, Member for South 

Baffin; 
Pauloosie Keyootak, Member for 

Uqqummiut; 
Steve Mapsalak, Member for Aivilik; 
Simeon Mikkungwak, Member for Baker 

ᑖᒃᑯᐊ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᓃᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ.  
 
 
 
ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ ᑐᒃᓯᐊᑲᐃᓐᓇᕐᓕ. 
 
>>ᑐᒃᓯᐊᖅᑐᑦ 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᑕᐃᒪ ᑖᒃᑯᐊ  ᑲᑎᒪᐅᑎᔅᓴᐃᑦ ᐱᓯᒪᒐᑦᓯᐅᒃ, 
ᐊᐱᖅᑯᑎᔅᓴᖅᑕᖃᑉᐹ, ᐃᓱᒫᓗᒋᔭᐃᓪᓘᓐᓃᑦ? ᑕᐃᓐᓇ 
ᐱᔾᔪᑎᒋᓪᓗᒍ. ᑖᒃᑯᐊ ᐃᒃᓯᕙᐅᑕᐅᓪᓗᖓ 
ᐅᖃᐅᓯᕆᖅᑳᓂᐊᖅᑕᒃᑲ 
 
 
ᓯᕗᓪᓕᖅᐹᒥᒃ, ᐅᓪᓗᒃᑯᑦ ᐊᒻᒪ ᖁᔭᓐᓇᒦᒃ. 
 
 
ᑕᐃᒪ ᐱᒋᐊᓚᐅᕋᑦᑕ ᑖᒃᑯᐊ ᐃᓘᓐᓇᑎᒃ ᑕᕝᕙᓃᑦᑐᑦ 
ᑖᒃᑯᐊ. ᑕᒪᒃᑯᐊ ᐅᖄᓚᐅᑎᕋᓛᓯ ᓂᐱᖃᖏᑦᑐᒨᕐᓗᒋᑦ. 
 
 
 
 
ᑐᓐᖓᓱᖁᔨᕗᖓ ᑕᕝᕗᖓᖅᓯᒪᔪᓕᒫᓂᒃ ᑖᒃᑯᓂᖓ 
ᒐᕙᒪᒃᑯᑦ ᐊᐅᓚᑕᖏᓐᓂᒃ ᐊᒻᒪᓗ ᑮᓇᐅᔭᖁᑎᖏᓐᓂᒃ. 
ᐅᓪᓗᒥ ᑲᑎᒪᔾᔪᑎᖃᕋᑦᑕ ᑕᕝᕙᓂ ᓄᓇᕗᑦᒥ 
ᐳᓚᕋᖃᑦᑕᓂᕐᒧᑦ 2013-14 ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᖓ 2015-
16 ᐱᓕᕆᐊᕐᕆᓂᐊᖅᑕᖏᑦ ᐊᕐᕌᒍᒧᑦ 2012-17 ᑖᒃᑯᐊ 
ᐸᕐᓇᑕᐅᔪᑦ.  
 
 
 
 
ᑕᐃᒪ ᓯᕗᓪᓕᖅᐹᖅ ᑖᒃᑯᐊ ᑲᑎᒪᔨᐅᖃᑎᒃᑲ: 
 
 
ᑑᓂ ᐊᖁᐊᖅ, ᐅᖅᓱᖅᑑᕐᒥᑦ; 
ᐹᑦ ᐊᖕᓇᑲᖅ, ᐃᖃᓗᐃᑦ-ᓂᐅᖁᓐᖒᑦᒥᑦ; 
ᔫ ᐃᓄᒃ, ᒪᓕᒐᓕᐅᖅᑎ ᑐᓄᓂᕐᒧᑦ; 
ᑕᐃᕕᑦ ᔪᐊᓇᓯ, ᒪᓕᒐᓕᐅᖅᑎ ᕿᑭᖅᑖᓘᑉ ᓂᒋᐊᓄᑦ; 
ᐸᐅᓗᓯ ᕿᔪᑦᑖᖅ, ᐅᖅᑯᒻᒥᐅᓄᑦ; 
ᓯᑏᕙᓐ ᒪᑉᓴᓚᒃ, ᐊᐃᕕ `ᓕᖕᒧᑦ; 
ᓯᒥᐊᓐ ᒥᑭᓐᖑᐊᖅ, ᒪᓕᒐᓕᐅᖅᑎ ᖃᒪᓂᑦᑐᐊᕐᒧᑦ; 
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Lake; 
Mr. Allan Rumbolt, Member for Hudson 

Bay; 
Alexander Sammurtok, Member for 

Rankin Inlet South and Co-Chair of 
the Standing Committee; 

Tom Sammurtok, Member for Rankin 
Inlet North-Chesterfield Inlet; 

Joe Savikataaq, Member for Arviat 
South; and of course, 

Isaac Shooyook, Member for Quttiktuq. 
 
As Members will recall, a motion was 
formally adopted at the Legislative 
Assembly’s sitting of March 11, 2015 to 
invite representatives from Nunavut 
Tourism to appear before the Standing 
Committee to “account in detail for the 
association’s expenditures, activities, and 
initiatives.”  
 
Today’s hearing constitutes the first time 
that Nunavut Tourism has been asked to 
publicly account to elected MLAs in 
detail for its proposed expenditures and 
activities. 
 
I would note that this Standing 
Committee held similar hearings on the 
Qulliq Energy Corporation last 
September. 
 
I wish to take this opportunity to thank 
Nunavut Tourism’s chief executive 
officer and the chairperson of its board of 
directors for appearing before us today. 
 
As was noted in our Standing 
Committee’s recent public announcement 
concerning these hearings, the core 
operating funding provided to Nunavut 
Tourism by the Government of 
Nunavut’s Department of Economic 
Development and Transportation has 
increased from $1.8 million in the 2014-
15 fiscal year to $3.08 million in the 

ᐋᓚᓐ ᕋᒻᐴᑦ, ᒪᓕᒐᓕᐅᖅᑎ ᑕᓯᐅᔭᕐᔪᐊᕐᒧᑦ; 
ᐊᓕᒃᓵᓐᑐᕐ ᓴᒻᒧᖅᑐᖅ, ᑲᖏᖅᖠᓂᕐᒧᑦ ᐅᐊᓐᓇᖓᓄᑦ 
 ᐊᒻᒪᓗ ᐃᒃᓯᕙᐅᑕᐅᑉ ᑐᖏᓕᕆᔭᖓ 
ᑲᑎᒪᔨᕋᓛᓄᑦ; 
ᑖᒻ ᓴᒻᒧᖅᑐᖅ, ᑲᖏᖅᖠᓂᐅᑉ ᐅᐊᓐᓇᖓᓄᑦ-
 ᐃᒡᓗᓕᒑᕐᔪᒻᒧᓪᓗ; 
ᔫ ᓴᕕᑲᑖᖅ, ᐊᕐᕕᐊᑦ ᓂᒋᐊᓄᑦ; ᐊᒻᒪᓗ 
ᐊᐃᓴᒃ ᓲᔪᖅ, ᖁᑦᑎᑦᑐᒥ ᑭᒡᒐᖅᑐᐃᔪᖅ.  
 
 
 
 
ᑕᐃᒪ ᐃᖅᑲᐅᒪᒐᑦᓯ ᑖᓐᓇ ᐊᖏᖅᑕᐅᓚᐅᖅᓯᒪᔪᖅ 
ᐱᒋᐊᕈᑕᐅᖁᔭᐅᔪᖅ ᒫᑦᓯ 11, 2015-ᖑᑎᓪᓗᒍ 
ᓄᓇᕗᑦᒥ ᑖᒃᑯᐊ ᐳᓚᕋᖅᑐᓕᕆᔩᑦ ᖃᐃᖁᔭᐅᖁᓪᓗᒋᑦ 
ᑖᒃᑯᓇᓂ ᑮᓇᐅᔭᓂᒃ ᐅᓂᒃᑳᖃᓪᓗᑎᒃ ᐱᓕᕆᐊᕐᒥᓂᓪᓗ.  
 
 
 
 
 
 
ᑕᐃᒪᓕ ᐅᓪᓗᒥ ᑖᒃᑯᐊ ᑐᓴᕐᓂᐊᕋᑦᑎᒍ ᓯᕗᓪᓕᖅᐹᒥᒃ 
ᖃᐃᖁᔭᐅᓯᒪᒻᒪᑕ ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ ᑕᕝᕗᖓ 
ᒪᓕᒐᓕᐅᖅᑎᓄᑦ ᐅᖃᓕᒪᓂᐊᖅᑎᓪᓗᒋᑦ 
ᐱᓕᕆᐊᕐᕆᔭᒥᓂᒃ. 
 
 
ᑕᐃᒪᓕ ᐅᕙᒍᑦ ᑲᑎᒪᔨᕋᓛᖑᓪᓗᑕ ᑕᐃᒪᓐᓇᓴᐃᓐᓇᖅ 
ᖁᓪᓕᕐᒧᑦᑕᐅᖅ ᐆᒪᖅᑯᑎᖏᓐᓄᑦ ᓯᑏᕙᐅᓚᐅᖅᑐᒥᒃ 
ᑕᐃᒪᐃᓚᐅᕋᑦᑕ. 
 
 
ᑕᐃᒪ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔩᑦ ᓯᕗᓕᖅᑎᒻᒪᕆᖓᓐ 
ᐊᒻᒪ ᐃᒃᓯᕙᐅᑕᖓ ᐊᒻᒪ ᑲᑎᒪᔨᖏᑦ ᐅᓪᓗᒥ ᑕᕝᕙᓃᒻᒪᑕ. 
 
 
 
ᑕᐃᒪᓕ ᐅᖃᓚᐅᕋᑦᑕ ᑕᐃᒫᒃ ᑐᓴᓚᐅᖅᑕᕗᑦ ᑕᒪᒃᑯᐊ 
ᓈᓚᒃᑕᐅᓂᐊᖅᑐᑦ ᑮᓇᐅᔭᖅᑖᕆᖃᑦᑕᖅᑕᖏᑦ ᓄᓇᕗᑦᒥ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᒻᒪ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓂᑦ. 
ᐊᒻᒪᓗ ᐊᖏᓪᓕᒋᐊᖅᓯᒪᒻᒪᑦ $1.8 ᒥᓕᐊᓐ 2014-15-ᒧᑦ 
$3.08 ᒥᓕᐊᓐ 2015-16-ᒧᑦ ᐊᕐᕌᒍᐊᓄᑦ  
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2015-16 fiscal year. This represents an 
increase of over 70 percent.  
 
It should also be noted that Nunavut 
Tourism receives additional funding from 
such entities as the Canadian Northern 
Economic Development Agency. 
 
Along with the Government of Nunavut 
and Nunavut Tunngavik Incorporated, 
Nunavut Tourism was one of the three 
“tourism partner organizations” that 
cooperated in the development of the 
territory’s current tourism strategy, which 
was publicly released through tabling in 
the Legislative Assembly on May 16, 
2013, just over two years ago. 
 
The importance of tourism to the 
territorial economy has long been 
recognized. The tourism strategy 
indicates that “In 2011, tourism-related 
businesses generated more than $40.0 
million in revenue, and represented 3.2% 
of overall Nunavut Gross Domestic 
Product. Accommodation and outfitting 
businesses alone employed 1,258 
Nunavummiut.” 
 
However, the strategy also describes the 
challenges facing this sector of the 
economy. It notes that “The tourism 
industry in Nunavut remains 
underdeveloped” and that it faces “a lack 
of quality tourism products, insufficient 
training for tourism, operators, 
inadequate investment, and a lack of 
organizational capacity and co-ordination 
among tourism organizations.” 
 
Consequently, our hearing will provide 
an opportunity for Members of the 
Standing Committee to address a number 
of important themes and issues that have 
emerged concerning Nunavut Tourism’s 
expenditures, activities, and initiatives. 

ᑕᐃᒪᐃᓐᓂᐊᕐᓗᓂ ᐊᒻᒪᓗ ᑖᓐᓇ ᐊᖏᓪᓕᒋᐊᖅᑐᖅ 70-
ᐳᓴᓐ ᐅᖓᑖᓄᑦ. 
 
ᐊᒻᒪᓗ ᑕᒪᓐᓇ ᖃᐅᔨᒪᔭᐅᒋᐊᖃᑦᑐᖅ ᓄᓇᕗᑦᒥ ᑖᒃᑯᐊ 
ᐳᓚᕋᖅᑐᓕᕆᔩᑦ ᑮᓇᐅᔭᖅᑖᖅᑎᑕᐅᖃᑦᑕᒥᒻᒪᑕ 
ᑲᓇᐃᑎᐊᓐ ᓄᐊᑐᓐᑯᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᖏᓐᓂᒃ 
ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᒃ. 
 
ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᒃ ᐊᒻᒪ ᓄᓇᕗᑦ ᑐᓐᖓᕕᒃᑯᓐᓂᑦ 
ᐊᒻᒪᓗ ᑖᒃᑯᐊ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᐅᔪᑦ 
ᐱᖓᓲᖃᑦᑕᓚᐅᕐᒪᑕ ᑖᒃᑯᓂᖓ ᒫᓐᓇ ᑖᒃᑯᐊ 
ᐱᓕᕆᐊᕐᕆᔭᖏᓐᓂᒃ ᑖᓐᓇ ᓴᖅᑭᖅᑕᐅᓚᐅᖅᑐᖅ. 
ᓴᖅᑭᑕᐅᓪᓗᓂ ᒪᓕᒐᓕᐅᕐᕕᒻᒥ ᒪᐃ 16, 2013-ᖑᑎᓪᓗᒍ 
ᐊᕐᕌᒎᒃ ᒪᕐᕉᒃ ᖄᖏᖅᓯᒪᓕᖅᑑᒃ.  
 
 
 
 
 
ᑕᒪᓐᓇ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᑕᒫᓂ ᓄᓇᕘᒥ ᐊᑯᓂᒃ 
ᑕᐅᑐᑦᑕᐅᖃᑦᑕᖅᓯᒪᓕᕐᒪᑦ ᐊᒻᒪᓗᒃᑕᐅᖅ ᑕᒪᒃᑯᐊ 
ᐱᓇᓱᐊᖅᑕᐅᔪᑦ 2011-ᖑᑎᓪᓗᒍ ᑕᒪᓐᓇ 
ᐳᓚᕋᖅᑐᓕᕆᓂᖅ $40 ᒥᓕᐊᓐ ᑮᓇᐅᔭᓂᒃ 
ᐊᑐᕈᓐᓇᓚᐅᕐᒪᑕ 3.2 ᐳᓴᓐᖑᓪᓗᓂ ᓄᓇᕗᑦᒥ ᑕᒫᓂ. 
ᓯᓂᒃᑕᕐᕖᑦ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᐊᐅᓚᑎᑦᑎᖃᑦᑕᖅᑐᐃᑦ 
ᐃᖅᑲᓇᐃᔭᖅᑎᑦᑎᓚᐅᖅᐳᑦ 1,258-ᓂᑦ ᓄᓇᕗᒥᐅᓂᒃ.  
 
 
 
 
ᑭᓯᒥᓕᑦᑕᐅᖅ ᑕᐃᒪ ᑕᒪᒃᑯᐊ ᐊᑐᖅᑕᐅᖃᑦᑕᖅᓯᒪᔪᑦ 
ᑕᒪᓐᓇ ᓇᓗᓇᐃᖅᖢᓂ ᑕᒪᓐᓇ ᐳᓚᕋᖅᑐᓕᕆᔨᐅᔪᖅ 
ᓄᓇᕗᑦᒥ ᓱᓕ ᐊᐅᓚᓂᖃᑦᓯᐊᖏᒻᒪᑦ ᐊᒻᒪᓗ ᓱᓕ 
ᐃᓛᓐᓂᒃᑯᑦ ᐱᖁᑎᖃᑦᓯᐊᖏᑦᑐᑎᒃ ᐳᓛᕈᑕᐅᔪᓐᓇᖅᑐᓂᒃ 
ᐊᒻᒪᓗ ᐃᓕᓐᓂᐊᖅᓯᒪᖏᓗᐊᖅᖢᑎᒃ ᑖᒃᑯᐊ 
ᐱᓕᕆᔨᒋᖃᑦᑕᖅᑕᖏᑦ ᐊᐅᓚᑦᑎᔨᒋᔭᖏᑦ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐱᓕᕆᐊᖃᑦᑐᑦ.  
 
 
 
 
ᑕᐃᒪ ᓱᓕ ᑐᓴᖅᑕᐅᔪᓐᓇᓂᐊᕐᒪᑕ ᑕᕝᕙᓐᖓᑦ 
ᑲᑎᒪᔨᕋᓛᖑᔪᓂᒃ ᑕᒪᒃᑯᓂᖓ ᐅᖃᐅᓯᖃᓪᓗᑎᒃ 
ᐊᒥᓲᔪᓂᒃ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᐱᔾᔪᑎᒋᓗᒍ  
 
 
 
 



 5

These include: 
 
 The governance relationship between 

Nunavut Tourism’s board of 
directors, its management, and the 
Government of Nunavut’s 
Department of Economic 
Development and Transportation. 
 

 The transparency of Nunavut 
Tourism’s financial and operational 
reporting. 
 

 The appropriateness of Nunavut 
Tourism’s organizational structure 
and budgeting strategy. 
 

 The appropriateness of Nunavut 
Tourism’s current mandate, including 
its capacity to successfully fulfill all 
of its current responsibilities in such 
different areas as destination 
branding, market research, industry 
advocacy, management of visitors’ 
centres, and provision of tourism 
training and business aftercare 
services. 
 

 The extent to which Nunavut 
Tourism has effectively cooperated in 
the government’s ongoing review of 
such legislation as the Travel and 
Tourism Act. 
 

 The extent to which Nunavut 
Tourism has effectively cooperated in 
the government’s development of a 
new “marine tourism management 
plan” that is to form the basis of a 
new “cruise ship and yacht 
management plan” to address 
concerns that have been raised 
regarding the activities and impact of 
cruise ship traffic. 

 
In keeping with parliamentary practice, 

ᐱᓇᓱᐊᖅᑕᖏᑦ ᐊᒻᒪ ᓯᕗᒧᐊᑦᑕᖏᑦ. ᐅᑯᐊᖑᓗᑎᒃ: 
 
 ᐊᐅᓚᑕᐅᓂᖏᑦ ᑲᑎᒪᔨᖏᑕ ᓄᓇᕗᑦ ᑐᓐᖓᕕᒃᑯᑦ 

ᑲᑎᒪᔨᖏᑦ ᐊᒻᒪᓗ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑕ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᖏᓐᓂᒃ ᐃᖏᕐᕋᔪᓕᕆᔨᖏᓐᓂᓪᓗ.  

 
 
 
 
 ᑕᒪᓐᓇ ᐊᐅᓚᓐᓂᖓ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ 

ᑮᓇᐅᔭᖏᑦ . 
 
 
 ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᑎᒥᐅᔾᔪᓯᖓᑕ 

ᑮᓇᐅᔭᖅᑑᑎᒃᓴᖏᓐᓄᓪᓗ ᐸᕐᓇᐅᑎᖓ 
ᓈᒻᒪᓈᑦᑎᐊᕋᓗᐊᕐᒪᖔᑕ. 

 
 
 ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᐊᒃᓴᖓ 

ᓈᒻᒪᓈᑦᑎᐊᕐᓂᖓᓂᒃ, ᐃᓚᖃᓯᐅᓪᓗᒍ 
ᐊᑕᖐᔪᓐᓇᕐᓂᖓ ᑲᒪᒋᔭᓕᒫᖏᓐᓂᒃ ᓲᕐᓗ 
ᐳᓚᕋᕐᕕᐅᔪᓐᓇᖅᑐᓂᒃ ᓇᓗᓇᐃᔭᐃᓂᖅ, 
ᐳᓚᕋᖅᑎᓂᒃ ᖃᐅᔨᓴᖏᓂᖅ, ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ 
ᐊᔭᐅᑦᑐᐃᕆᓂᖅ, ᐊᐅᓚᑦᑎᓂᖅ ᐳᓚᕋᖅᑎᓄᑦ 
ᑐᑦᑕᕐᕕᓐᓂᒃ ᐊᒻᒪᓗ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ 
ᐱᓕᒻᒪᖅᓴᐃᓂᖅ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᓪᓗ 
ᓇᒻᒥᓂᖃᖅᑎᓄᑦ ᐱᔨᑦᑎᕋᐅᑎᓂᒃ. 

 
 
 
 ᑖᒃᑯᐊ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔩᑦ ᐊᐅᓚᑦᑎᓯᒪᒻᒪᑕ 

ᒐᕙᒪᒃᑯᑎᒍᑦ ᐃᒪᓐᓇ ᑖᓐᓇ ᒪᓕᒐᖓ ᐱᖁᔭᖓ 
ᐃᖏᕐᕋᖃᑦᑕᓂᕐᒧᑦ ᐊᒻᒪᓗ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ 
ᒪᓕᒐᖓ.  

 
 
 
 ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᑲᑐᔾᔨᖃᑎᖃᖅᓯᒪᓂᕆᔭᖏᑦ 

ᒐᕙᒪᒃᑯᑦ ᐋᖅᑭᒃᓱᐃᑎᓪᓗᒋᑦ ᓄᑖᒥᒃ “ᐃᒪᕐᒥᐅᑕᓂᒃ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᒃᓴᒥᒃ 
ᑐᓐᖓᕕᒋᔭᐅᓂᐊᖅᑐᒥᒃ “ᐅᒥᐊᕐᔪᐊᒃᑯᑦᐃᓄᑦᑕᖅᑎᓂᒃ 
ᑮᓇᐅᔭᓕᐅᕈᑎᖃᕈᒪᒻᒪᑕ ᐅᒥᐊᒃᑰᖃᑦᑕᕐᓗᑎᒃ 
ᑕᒪᒃᑯᐊ ᐱᓕᕆᐊᕐᖑᓂᐊᖅᑎᓪᓗᒋᑦ. 

 
 
 
 
ᑕᒪᒃᑯᐊ ᐱᓇᓱᐊᖅᑕᒥᒃ ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ 
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the Standing Committee anticipates 
reporting its findings and 
recommendations to the Legislative 
Assembly during the upcoming fall 
sitting. 
 
I would like to briefly address some 
housekeeping matters. For the benefit of 
our recording system, I would ask 
witnesses to wait until I invite you to 
proceed before activating your 
microphone, and I would ask witnesses to 
always go through the Chair when 
responding to Members’ questions, 
comments, and interventions. 
 
I would also note that Members of the 
Standing Committee have a number of 
reports and documents in their possession 
for ease of reference during this hearing. 
To assist our witnesses in answering 
questions, I would ask my colleagues to 
be precise when referring to specific 
pages or sections of the documents. 
 
With that, I will again welcome everyone 
to our hearing and invite the chairperson 
of Nunavut Tourism’s board of directors 
to make his opening statement. Thank 
you. 
 
Mr. Sakeeta: Thank you, Mr. Chairman. 
Good afternoon, Mr. Chairman and 
Committee Members. We welcome this 
opportunity to answer your questions and 
share what Nunavut Tourism does. It is 
necessary that the Members are aware 
how the funds trusted to non-government 
agencies are spent and what is 
accomplished with them. Nunavut 
Tourism has come under scrutiny in the 
past. This hearing will provide the 
Members the opportunity to get full 
details of decisions made. 
 
As a bit of a background, Nunavut 

ᐊᑐᓕᖅᑕᐅᖁᔭᐅᔪᓪᓗ ᐅᑭᐊᖑᓕᖅᐸᑦ ᓴᖅᑭᑲᓐᓂᕈᒫᕐᒥᔪᑦ 
ᐅᑭᐊᒃᓵᖑᓛᖅᑐᒥ ᒪᓕᒐᓕᐅᕐᕕᒃ ᑲᑎᒪᓕᕐᒥᑉᐸᑦ. 
 
 
 
 
ᑭᓱᒥᓕ ᑕᒪᒃᑯᐊ ᐅᖃᐅᓯᕆᔪᒪᔭᒃᑲ ᑐᓴᕈᑎᑐᐃᓐᓇᐃᑦ. 
ᓂᐱᓕᐅᖅᑕᐅᓂᐊᕐᒪᑕ ᑕᒪᒃᑯᐊ ᐃᒪᐃᖃᑦᑕᓂᐊᖅᐳᓯ 
ᐅᖃᕈᓐᓇᖅᓯᕗᓰᖅᑕᐅᒍᑎᒃ ᐃᑭᓚᐅᕐᓇᒍ 
ᐅᖃᓕᒪᕝᕕᒋᖃᑦᑕᖅᑕᐃᑦ ᐊᒻᒪ ᑕᒪᒃᑯᐊ 
ᐅᖃᐅᓯᕆᔭᐅᔪᒪᔪᓪᓗ ᐅᖃᐅᓯᕆᔭᐅᓂᐊᕐᓗᑎᒃ.  
 
 
 
 
 
 
ᐊᒻᒪ ᐅᖃᕈᒪᕗᖓ ᑖᒃᑯᐊ ᑎᑎᖅᑲᐃᑦ ᐱᓯᒪᔭᖏᑦ 
ᑐᓴᒐᔅᓴᐃᓪᓗ ᐱᑕᖃᑦᓯᐊᕈᓐᓇᖁᓪᓗᒋᑦ. ᑕᐃᒪᓕ 
ᐃᑲᔪᖅᓯᐊᕐᓂᐊᕐᒪᑦ ᑕᒪᓐᓇ ᐅᖃᕈᒪᕗᖓ ᑖᒃᑯᐊ 
ᐋᖅᑭᑎᐊᖅᓯᒪᔪᒥᒃ ᐅᖃᖃᑦᑕᕐᓗᑎᒃ ᓇᒦᒻᒪᖔᑕ 
ᒪᑉᐱᒐᖏᑦ, ᓇᓕᐊᖑᒻᒪᖔᖏᓐᓂᓪᓗ ᐅᖃᖃᑦᑕᕐᓗᑎᒃ. 
 
 
 
 
ᑕᐃᒪᓕ ᒫᓐᓇ ᓄᓇᕗᑦᒥ ᐃᒃᓯᕙᐅᑕᖓ 
ᑐᓐᖓᓱᑦᑎᓕᖅᐸᕋ ᐱᒋᐊᖁᓪᓗᒍ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ 
ᐱᒋᐊᖁᓕᖅᐸᕋ ᐅᓂᒃᑳᓂᕐᒥᒃ. 
 
 
 
ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᐅᓐᓄᓴᒃᑯᑦ ᐃᒃᓯᕙᐅᑖᖅ. ᐅᓐᓄᓴᒃᑯᑦ 
ᐃᒃᓯᕙᐅᑖᖅ, ᑲᑎᒪᔩᓪᓗ. ᑐᓐᖓᓱᑦᑎᑦᑎᓂᐊᖅᐳᒍᑦ 
ᐊᐱᖅᑯᑎᒋᓂᐊᖅᑕᓯᓐᓂᒃ ᐊᒻᒪᓗ ᑐᓴᖅᑎᑦᑎᓗᑕ ᓄᓇᕗᑦ 
ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᖃᓄᐃᓕᐅᖃᑦᑕᕐᒪᖔᑕ. 
ᖃᐅᔨᒪᔭᕆᐊᖃᖅᑯᑦ ᑲᑎᒪᔩᑦ ᑖᒃᑯᐊ ᖃᓄᖅ ᑮᓇᐅᔭᐃᑦ 
ᐊᑐᖅᑕᐅᕙᒻᒪᖔᑕ ᑮᓇᐅᔭᓕᐅᕋᓱᐊᖅᑎᐅᖏᑦᑐᓄᑦ 
ᐊᒻᒪᓗ ᑭᓱᓂᑦ ᐱᕙᓪᓕᐊᒻᒪᖔᑕ. ᑖᓐᓇ 
ᐊᑲᐅᙱᓕᐅᓚᐅᖅᓯᒪᑎᓪᓕᒍ ᑭᖑᓂᕆᓕᖅᑕᑎᓐᓂ. 
ᑕᒪᓐᓇ ᓈᓚᒃᑎᑦᑎᓂᖅ ᐊᑐᐃᓐᓇᕈᐃᓂᐊᖅᑯᖅ ᑲᑎᒪᔨᓄᑦ 
ᓇᓗᓇᐃᔭᖅᓯᒪᔪᓂᑦ ᐃᓱᒪᓕᐅᕈᑕᐅᓚᐅᖅᑐᓂ.  
 
 
 
 
ᓇᓗᓇᐃᕆᐊᕐᓗᒍ, ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ  
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Tourism was created in 1996, this being 
one of the first Nunavut entities. Our 
mission statement is to be the lead 
agency working in partnerships with 
governments, Inuit associations, 
communities, and tourism operators to 
promote tourism opportunities which 
offer a means of sustainable economic 
growth, cultural preservation, and social 
benefits for the people of Nunavut. 
 
Nunavut Tourism has made significant 
strides in the last five years. A five-year 
strategic plan for the organization has 
been in effect since 2012. Membership 
has grown from 42 members to over 150, 
the vast majority of that being Nunavut-
based businesses from all three regions.  
 
A comprehensive liability and other 
insurance programs were put in place for 
our members. Obtaining insurance has 
been a barrier for many smaller 
businesses. We have a more user-friendly 
website, including cost-effective 
advertising opportunities for our 
members and a special member-only 
section where insurance documents, 
workshop presentations, member-specific 
news stories, etcetera, are posted. 
 
Nunavut Tourism chairs the pan-
territorial marketing consortium, which 
won a national award in 2014 for its 
advertising campaign during the first year 
of the Amazing Race Canada. 
 
We were very proud to be a part of the 
group that worked on Tunngasaiji: A 
Tourism Strategy for Nunavummiut, 
which serves as a blueprint to build a 
strong, sustainable Nunavut-based 
tourism industry. 
 
Nunavut Tourism has great programs in 
place with our airline partners for our 

ᓴᖅᑭᖅᑕᐅᓚᐅᖅᓯᒪᕗᖅ 1996-ᖑᑎᓪᓗᒍ, ᑖᓐᓇ 
ᓄᓇᕗᑦᒥ ᓯᕗᓪᓕᐋᑦᑎᐊᖑᓚᐅᖅᑐᓂ 
ᑎᒥᖁᑎᑖᕆᔭᐅᓪᓗᓂ. ᑐᕌᒐᕆᔭᕗᑦ ᑲᒪᔨᐅᓪᓗᐊᑕᕐᓗᑕ 
ᐱᓕᕆᖃᑎᒌᓄᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ, ᐃᓄᐃᑦ 
ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓄᑦ, ᓄᓇᓕᖕᓄᑦ, ᐊᒻᒪᓗ 
ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔩ 
ᓴᖅᑭᔮᖅᑎᑦᑎᑲᓐᓂᕋᓱᐊᖅᑐᑕ ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒥᑦ 
ᑕᒪᓐᓇᓗ ᑮᓇᐅᔭᓕᐅᕋᓱᐊᕐᓂᒃᑯᑦ ᒪᑭᒪᐅᑎᔅᓴᑎᒍᑦ 
ᐱᕈᖅᑎᑦᑎᑲᓐᓂᕈᓐᓇᒻᒪᕆᑦᑐᓂ, ᐱᖅᑯᓯᑐᖃᕐᓂᑦ 
ᓇᐅᑦᑎᖅᓱᑦᑎᐊᓂᕐᒥᑦ, ᐊᒻᒪᓗ ᐱᕚᓪᓕᕈᑕᐅᒍᓐᓇᖅᑐᓂᑦ 
ᐃᓄᓐᓄᑦ ᓄᓇᕗᑦᒥ.  
 
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᐱᕙᓪᓕᖅᓯᒪᒻᒪᕆᓕᖅᑯᑦ 
ᐊᕐᕌᒍᓂᑦ ᑕᓪᓕᒪᓂᑦ ᐊᓂᒍᖅᑐᓂ. ᑖᓐᓇᓗ ᑕᓪᓕᒪᓄᑦ 
ᐊᕐᕌᒍᓄᑦ ᐸᕐᓇᐅᑎᖓ ᐃᓕᓯᒪᓕᖅᑯᖅ ᑕᐃᒪᙵᓂᑦ 
2012. ᑕᒪᒃᑯᐊ ᐃᓚᒋᔭᐅᔪᑎᓖᑦ ᐱᕈᖅᓯᒪᒻᒪᕆᑦᑐᑎᒃ 
ᑕᐃᑲᓐᖓ 42 ᐃᓚᒋᔭᐅᔪᓂᑦ ᒫᓐᓇᒧᑦ ᐅᖓᑖᓄᑦ 150 
ᐃᓚᒋᔭᐅᓕᖅᑐᑎᑦ, ᑖᒃᑯᐊ ᑕᒪᕐᒥᓕᒫᐸᓗᒃ ᓄᓇᕗᑦᒥ 
ᓇᒻᒥᓂᓕᓐᓂᑦ ᐱᓯᒪᕗᑦ ᑕᒪᕐᒥᓕᒫᖅ ᐱᖓᓱᓂᑦ 
ᐊᕕᑦᑐᖅᓯᒪᔪᓂᑦ. 
 
ᐃᓗᓕᖃᐅᕈᓘᔭᖅᑐᐃᑦ ᓇᒻᒥᓂᖁᑎᐅᔪᑦ ᐊᒻᒪᓗ ᐊᓯᖏᑦ 
ᓇᓪᓕᐅᒃᑯᒫᔅᓴᐃᑦ ᐃᓕᔭᐅᓯᒪᓕᖅᑐᑎᑦ ᐃᓚᒋᔭᐅᔪᓄᑦ.  
ᓇᓪᓕᐅᑯᒫᖅᑖᕋᓱᐊᕐᓂᖅ ᐊᒃᓱᕈᕈᑕᐅᖃᑦᑕᖅᓯᒪᓪᓗᓂ 
ᒥᑭᔫᑕᐅᓂᖅᓴᓄᑦ ᓇᒻᒥᓂᓕᓐᓄᑦ. ᐱᑕᖃᓕᖅᑯᒍᑦ 
ᖃᕋᓴᐅᔭᑎᒍᑦ ᐃᑭᐊᖅᑭᕕᓐᓂᑦ ᑕᑯᓂᐊᖅᑕᐅᒍᓐᓇᖅᑐᓂᑦ 
ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᑕᒪᒃᑯᐊ ᑕᑯᔅᓴᐅᑎᑦᑎᓃᑦ 
ᐊᑭᑭᓐᓂᖅᓴᐅᓕᖅᑐᑎᒃ ᐅᕙᒍᑦ 
ᐃᓚᒋᔭᐅᔪᑎᓕᖁᑎᖏᓐᓄᑦ ᐊᒻᒪᓗ ᐱᑕᖃᕆᓪᓗᓂ 
ᐃᓚᒋᔭᐅᔪᓄᑐᐊᖅ ᐃᓚᖓᓐᓂᑦ ᓇᓗᓇᐃᔭᖅᓯᒪᔪᓂᑦ 
ᓇᓪᓕᐅᑯᒫᓕᕆᓂᐅᑉ ᒥᔅᓵᓄᑦ, ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᒃᑯᑦ 
ᑕᑯᔅᓴᐅᑎᑦᑎᓃᑦ, ᐃᓚᒋᔭᐅᔪᓄᑦ ᐅᓂᒃᑳᓕᐊᖑᔪᑦ 
ᐃᓕᔭᐅᖃᑦᑕᖅᑐᑎᓪᓗ.  
 
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᐃᒃᓯᕚᖃᑕᐅᒋᕗᖅ 
ᐊᕕᑦᑐᖅᓯᒪᔪᒃᑯᑦ ᒪᑭᒪᓇᓱᐊᕐᓂᕐᒧᑦ ᑖᒃᑯᐊ 
ᐃᓕᓴᕆᔭᐅᔪᑎᑖᓚᐅᖅᑐᑎᑦ 2014 
ᑕᑯᔅᓴᐅᑎᑦᑎᑎᐊᕐᓂᕐᒧᑦ ᓯᕗᓪᓕᖅᐹᖓᓂᑦ ᑖᒃᑯᐊ 
Amazing Race ᑲᓇᑕᒥ.  
 
ᐅᐱᒍᓱᒻᒪᕆᑉᐳᒍᑦ ᐃᓚᒋᔭᐅᖃᑕᐅᒋᐊᔅᓴᖅ 
ᐱᓕᕆᓚᐅᖅᑐᓄᑦ ᑐᙵᓴᐃᔩᑦ, ᑖᓐᓇ ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ 
ᐋᖅᑭᓱᖅᑕᐅᓯᒪᔪᖅ ᓄᓇᕗᑦᒥᐅᓄᑦ ᑖᓐᓇᓗ 
ᐊᑐᖅᑕᐅᑦᑎᐊᒻᒪᕆᓐᓇᖅᑐᓂ ᓴᙱᔪᒥᑦ, 
ᒪᑭᒪᐅᑎᑦᑎᐊᕙᒻᒥᑦ ᓄᓇᕗᑦᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒨᖓᔪᑦ.  
 
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᐱᐅᔪᒻᒪᕆᓐᓂᑦ ᐱᓕᕆᐊᒃᓴᓂᑦ 
ᐋᖅᑭᒃᓯᓯᒪᕗᖅ ᐅᕙᒍᑦ ᖃᖓᑕᓲᓕᕆᔨᖏᑎᒍᑦ 
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members to bring clients into Nunavut.  
 
Nunavut Tourism is committed to sound, 
financial management and has put 
systems in place that have resulted in 
audits with no management letters from 
the auditors three years in a row. 
 
Nunavut Tourism manages the three 
regional visitor centres and is working to 
make them integral parts of the 
communities they serve with 
programming and involvement in 
community events. For example, in 
Iqaluit, the Unikkaarvik Visitor Centre is 
involved in events like community clean-
up, Canada Day and Nunavut Day 
celebrations. 
 
Like any organization, we have not 
always been perfect, but we learn from 
both successes and things that we have 
not been successful in. I am very proud 
that we have a staff dedicated to growing 
our industry and who are very committed 
to Nunavut. 
 
Mr. Chairman, we appreciate the 
confidence that the legislature has shown 
in Nunavut Tourism by increasing the 
budget this year. These increases will go 
toward the implementation of 
Tunngasaiji.  
 
Nunavut Tourism also leverages 
significant funds from CanNor for 
marketing, training, and research 
activities. Funds from the regional Inuit 
associations are accessed to help our 
members attend training opportunities for 
other projects that provide training 
workshops or materials that can be 
delivered to our members. 
 
Nunavut Tourism is very proud to have a 
voluntary board that meets monthly and 

ᑎᑭᑎᖃᑦᑕᕈᓐᓇᖁᓪᓗᑎᒍᑦ ᐃᓚᒋᔭᐅᔪᑎᓕᖁᑎᕗᑦ 
ᓄᓇᕗᒻᒧᑦ. 
 
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᑲᑦᓱᖓᐃᖅᓯᒪᒻᒪᕆᑉᐳᖅ 
ᓈᒻᒪᑎᐊᖅᑐᒃᑯᑦ ᑮᓇᐅᔭᓕᕆᔪᑎᖃᕋᓱᐊᕐᓂᕐᒥᑦ ᐊᒻᒪᓗ 
ᐃᓕᓯᓯᒪᓕᖅᑐᑎᒃ ᑖᒃᑯᐊ ᖃᐅᔨᓴᖅᑎᒻᒪᕆᒻᒧᑦ 
ᖃᐅᔨᓴᖅᑕᐅᓯᒪᓕᖅᑐᑎ ᑎᑎᖅᑲᖃᕋᑎ ᐊᐅᓚᑦᑎᔨᐅᖅ 
ᑎᑎᖅᑲᖓᓂᑦ ᐊᕐᕌᒍᓄᑦ ᐱᖓᓱᐃᖅᑎᓕᖅᑐᓂᓗ ᑕᒪᓐᓇ.  
 
ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᐊᐅᓚᑦᑎᕙᑉᐳᖅ ᐱᖓᓱᓂᑦ 
ᐊᕕᑦᑐᖅᓯᒪᔪᓂᑦ ᐳᓚᕋᒃᑐᓕᕆᔨᐅᔪᓂᑦ ᐊᒻᒪᓗ 
ᒫᓐᓇᐅᔪᒥᑦ ᐃᖅᑲᓇᐃᔭᖃᑎᒋᔭᐅᓪᓗᑎᑦ ᖃᓄᒃᑲᓐᓂᖅ 
ᓄᓇᓕᐅᔪᒧᑦ ᐱᔨᑦᑎᑦᑎᖅᑎᐊᑲᓐᓂᕈᓐᓇᕐᒪᖔᑕ 
ᐱᓕᕆᐊᖏᑎᒍᑦ ᐊᒻᒪᓗ ᐱᖃᑕᐅᑦᑎᐊᕐᓗᑎᑦ ᓄᓇᓕᐅᑉ 
ᐃᓗᐊᓂ. ᐆᑦᑐᑎᒌᓗᒍ ᐃᖃᓗᓐᓂ, ᑖᓐᓇ ᐅᓂᒃᑳᕐᕕᒃ 
ᐅᖃᓕᒫᒐᖃᕐᕕᖓ ᒫᓐᓇᐅᔪᒥᑦ ᑲᒪᒋᔭᖃᖃᑦᑕᖅᑯᖅ 
ᓄᓇᓕᓐᓂᑦ ᓴᙱᕐᓂᐅᔪᓂᑦ, ᑲᓇᑕᐅᑉ ᐅᓪᓗᖓᓂᑦ 
ᖁᕕᐊᓲᑕᐅᔪᓂᑦ, ᐊᒻᒪᓗ ᓄᓇᕗᑦ ᐅᓪᓗᖓᓂ 
ᖁᕕᐊᓲᑕᐅᔪᓂᑦ.  
 
ᑕᐃᒫᑦᑕᐅᖅ ᐃᓚᖏᑎᒍ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᓂᑦ, 
ᐱᐅᔪᐃᓐᓇᒃᑰᖅᓯᒪᙱᒃᑲᓗᐊᖅᑐᒍᑦ ᑭᓯᐊᓂ ᑕᒪᒃᑮᒃ 
ᐃᓕᒍᑎᒋᕙᓪᓕᐊᖏᓐᓇᖅᑲᕗᑦ ᖃᓄᐃᑦᑐᑦ 
ᐊᐅᓚᓂᖃᑦᑕᐊᕐᒪᖔᑕ ᐊᒻᒪᓗ ᖃᓄᐃᑦᑐᑦ 
ᐊᐅᓚᓂᖃᑦᑎᐊᓂᖏᒻᒪᖔᑕ. ᐅᐱᒍᓱᒻᒪᕆᑉᐳᖓ 
ᐅᖃᕆᐊᔅᓴᖅ ᐃᖅᑲᓇᐃᔭᖅᑎᖃᕋᑦᑕ 
ᑲᑦᓱᖓᐃᖅᓯᒪᑦᑎᐊᖅᑐᓂᑦ ᑕᒪᓐᓇ 
ᐱᕈᖅᐸᓪᓕᐊᑎᒐᓱᐊᖅᑐᒍ ᐊᒻᒪᓗ ᑖᒃᑯᐊᓗ ᓄᓇᕗᑦᒧᑦ 
ᑲᑦᓱᖓᐃᖅᓯᒪᓂᖃᑦᑎᐊᖅᑐᑎᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ.  
 
ᐃᒃᓯᕙᐅᑖᖅ, ᖁᔭᒋᕙᕗᑦ ᒪᓕᒐᓕᐅᕐᕕᐅᔪᖅ 
ᐃᑲᔪᖅᓱᐃᑎᐊᕐᓂᖓᓄᑦ ᐱᓕᕆᓂᑦᑎᓐᓂ 
ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓂᕆᕙᑦᑕᕗᓪᓗ 
ᖁᕝᕙᕆᐊᖅᑕᐅᓯᒪᓕᖅᑎᓪᓗᒍ ᑕᒫᓂ ᐊᕐᕌᒍᒥ. ᑖᒃᑯᐊ 
ᐃᓚᒋᐊᕈᑕᐅᓯᒪᔪᑦ ᑐᕌᖓᓂᐊᖅᑯᑦ 
ᓴᖅᑭᑎᑦᑎᒐᓱᐊᕐᓂᕐᒥᑦ ᑐᙵᓴᐃᔩᑦ. 
 
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᕙᒃᑭᕗᖅ 
CanNor-ᑯᓐᓂᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᑲᓐᓂᕋᓱᐊᕐᓂᕐᒧᑦ, 
ᐃᓕᓐᓂᐊᑎᑦᑎᑲᓐᓂᕈᑎᔅᓴᓄᑦ. ᖃᐅᔨᓴᐃᓂᕈᓘᔭᕐᓂᑦ. 
ᑖᒃᑯᐊ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓂᕗᑦ ᐊᕕᑦᑐᖅᓯᒪᔪᓂᑦ 
ᑲᑐᔾᔨᖃᑎᒌᖑᔪᓂᑦ ᕿᒥᕐᕈᔭᐅᕗᓪᓗ 
ᐃᑲᔫᑎᖃᒃᑲᓐᓂᕈᓐᓇᕐᒪᖔᑕ ᐃᓚᒋᔭᐅᔪᑎᖁᑎᑦᑎᓐᓂ 
ᐃᓕᓐᓂᐊᑲᓐᓂᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᒍᓐᓇᕐᓗᑎᑦ ᐊᓯᖏᓐᓂᑦ 
ᐱᓕᕆᐊᒃᓴᐅᔪᓄᑦ ᑖᒃᑯᐊ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᒍᑏᑦ 
ᐅᕝᕙᓘᓐᓃᑦ ᓱᓇᒃᑯᑖᕆᔭᖏᑦ ᐊᑐᐃᓐᓇᕈᖅᑎᑕᐅᕙᑦᑐᑎᑦ 
ᐅᕙᒍᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᖏᓐᓄᑦ.  
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are actively involved in the direction of 
the organization. We have made changes 
to our board structure a year ago to 
ensure it is representative of Nunavut and 
that the three regional Inuit associations 
are involved. 
 
Three new voting seats for small regional 
businesses were added and three ex-
officio seats for the regional Inuit 
associations. This was something that 
was very important to our past chair, 
Michael Hart. We were happy that we 
could get this accomplished before he 
suddenly passed away last August. 
 
Our organization is in a transitional phase 
with our CEO retiring in a couple 
months. We are sorry to see her leave, 
but we know that the foundation of the 
organization is very solid and will move 
forward. We have a solid transition plan 
in place and do not anticipate any 
shortfalls in our activities.  
 
Mr. Chairman, we welcome this 
opportunity to discuss what we do as an 
organization with the Committee. One of 
our shortfalls is sometimes blowing our 
own horn about what we have 
accomplished.  
 
Mr. Chairman, that concludes my 
opening statement. We will be pleased to 
answer questions the Members have. 
Thank you. 
 
Chairman: Thank you, Mr. Sakeeta. Are 
there any general comments to the 
opening comments? With that, I’m going 
to go directly into questions. Mr. Enook.  
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. I wish to welcome 
everyone who is here.  
 

ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᖁᕕᐊᓱᒻᒪᕆᑉᐳᑦ 
ᑲᑎᒪᔨᖃᕐᖓᑕ ᐊᑭᓕᖅᓱᖅᑕᐅᙱᑦᑐᓂᑦ ᑕᖅᑭᑕᒫᑦ 
ᑲᑎᕙᑦᑐᑎᒃ. ᐱᓕᕆᖃᑕᐅᑦᑎᐊᖅᑐᑎᒃ 
ᐋᖅᑭᓱᖅᑕᐅᕙᓪᓕᐊᔪᓂᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᓂᑦ. 
ᐊᓯᔾᔩᓯᒪᓕᖅᑯᒍᑦ ᐊᕐᕌᒎᓚᐅᖅᑐᒥᑦ ᑲᑎᒪᔨᓄᑦ 
ᖃᓄᐃᓕᐅᕆᐊᖃᕐᓂᐅᔪᓂᑦ ᓄᓇᕗᑦ 
ᑭᒡᒐᑐᖅᑕᐅᑦᑎᐊᕋᓗᐊᕐᒪᖔᖅ. ᑖᒃᑯᐊ ᐱᖓᓱᓂᑦ 
ᐊᕕᑦᑐᖅᓯᒪᔪᓂᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ 
ᐱᓕᕆᖃᑕᐅᑦᑎᐊᕋᓗᐊᕐᒪᖔᑕ.  
 
ᐃᓚᒋᐊᖅᑕᐅᓚᐅᖅᑯᑦ ᐱᖓᓱᑦ ᓂᕈᐊᖅᑕᐅᒍᓐᓇᖅᑐᑦ 
ᒥᑭᓐᓂᖅᓴᓄᑦ ᓇᒻᒥᓂᖃᖅᑑᔪᓄᑦ ᐊᒻᒪᓗ ᐱᖓᓱᓂᑦ 
ᐃᓂᒃᓴᓂᑦ ᐋᖅᑮᓯᒪᓕᖅᑐᑕ ᑐᕌᖓᔪᓄᑦ ᐊᕕᑦᑐᖅᓯᒪᔪᓂᑦ 
ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᑦ. ᑖᓐᓇ ᐱᒻᒪᕆᐅᓚᐅᖅᑯᖅ 
ᐅᕙᒍᑦ ᐃᒃᓯᕙᐅᑕᕆᓚᐅᖅᑕᖓᓄᑦ, ᒪᐃᑯᓪ ᕼᐋᑦ. 
ᖁᕕᐊᓱᑉᐳᒍᑦ ᑕᒪᓐᓇ ᐱᒍᓐᓇᓚᐅᕋᑦᑎᒍ ᑖᓐᓇ 
ᐃᓅᒍᓐᓃᑳᓪᓚᓚᐅᖅᑎᓐᓇᒍᖅ ᐋᒌᓯᐅᓚᐅᖅᑐᒥ.  
 
ᐱᓕᕆᕕᕗᑦ ᒫᓐᓇᐅᔪᒥᑦ ᐃᖏᕐᕋᕙᓪᓕᐊᕗᖅ ᐅᕙᒍᑦ 
ᐊᐅᓚᑦᑎᔨᒻᒪᕆᖏᑕ ᓄᖅᑲᓂᕆᓛᓕᖅᑕᖓᓂᑦ ᑕᖅᑭ 
ᒪᕐᕉᒃ ᐊᓂᒍᖅᑲᑎᒃ. ᒪᒥᐊᒃᑯᓗᐊᖅᑯᒋᑦ ᑖᓐᓇ 
ᓄᖅᑲᓛᓕᕐᓂᖓᓂᑦ ᑭᓯᐊᓂ ᖃᐅᔨᒪᔪᒍᑦ ᑕᒪᓐᓇ 
ᑐᙵᕕᒋᓕᖅᑕᕗᑦ ᑲᑐᔾᔨᖃᑎᒌᑦᑎᓐᓂᑦ ᑐᙵᑎᐊᕐᒪᑦ 
ᐊᒻᒪᓗ ᑲᔪᓯᓂᖃᑦᑎᐊᕐᓂᐊᖅᑐᓂ. ᒫᓐᓇᐅᔪᑦ 
ᐸᕐᓇᐅᑎᖃᑦᑎᐊᖅᑯᒍᑦ ᐃᓕᓯᒪᔭᑦᑎᓐᓂ ᐊᒻᒪᓗ 
ᓂᕆᐅᙱᑦᑐᒍ ᖃᓄᐃᙱᑦᑎᐊᕐᓂᐊᕋᑦᑕ ᐅᕙᒍᑦ 
ᑲᑐᔾᔨᖃᑎᒌᖓᓂᑦ. 
 
ᐃᒃᓯᕙᐅᑖᖅ, ᒫᓐᓇ ᑐᙵᓱᒃᑎᑦᑎᕗᒍᑦ 
ᐅᖃᐅᓯᖃᕆᐊᔅᓴᖅ ᐅᕙᒍᑦ ᐱᓕᕆᓂᕆᕙᑦᑕᖏᓐᓂᑦ 
ᑕᕝᕙᓂ ᑲᑎᒪᔨᐅᔪᓄᑦ. ᐅᐱᒍᓱᑦᑎᐊᖃᑦᑕᓲᖑᕗᒍᑦ 
ᐅᕙᒍᑦ ᖃᓄᐃᓕᐅᓕᕐᓂᖏᓐᓂᑦ. 
 
 
ᐃᒃᓯᕙᐅᑖᖅ, ᑖᓐᓇ ᐃᓱᓕᒍᑎᒋᓕᖅᑕᕋ ᐅᕙᖓ 
ᒪᑐᐃᕈᑎᖏᓐᓂᑦ. ᖁᕕᐊᓱᑦᑎᐊᖅᑯᒍᑦ ᑭᐅᒋᐊᔅᓴᖅ 
ᖃᓄᐃᑦᑐᑐᐃᓐᓇᕐᓂᒃ ᒪᓕᒐᓕᐅᖅᑏᑦ ᐊᐱᖅᑯᑎᖏᓐᓂᑦ. 
ᖁᔭᓐᓇᒦᒃ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᐅᖃᐅᓯᒃᓴᐃᑦ 
ᑭᓱᑐᐃᓐᓇᕐᓄᑦ. ᒪᑐᐃᖅᓯᔾᔪᑎᖏᑦᑕ ᒥᒃᓵᓄᑦ. 
ᐱᑕᖃᖏᒻᒪᑦ. ᐊᐱᖅᑯᑎᓅᑦᑕᐅᑎᒋᓂᐊᓕᖅᑐᖓ. ᒥᔅᑕ 
ᐃᓄᒃ. 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ ᑕᕝᕙᓃᑦᑐᑦ 
ᑐᓐᖓᓱᒋᑦᓯ. ᐊᐱᕆᒋᐊᖏᓂᓐᓂ ᐅᖃᖅᑳᓚᐅᕐᓚᖓ. 
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One of the reasons that we wanted to 
have a meeting with you is because there 
may be the possibility of 
misunderstandings between the two 
parties. We both represent the people of 
Nunavut and we have to be accountable 
and open between ourselves and the 
people of Nunavut. 
 
We thought that the people of Nunavut 
would have a better idea of what Nunavut 
Tourism does if we had a public hearing 
and for the benefit of the Members of the 
Legislative Assembly, we would also 
have a better idea of what your 
organization does.  
 
My first question is regarding the core 
budget for Nunavut Tourism for 2013-14. 
The auditor’s report for Nunavut 
Tourism’s 2013-14 financial statements 
was signed on June 11, 2014. When was 
the 2013-14 annual report formally 
approved by Nunavut Tourism’s board of 
directors? Thank you, Mr. Chairman.  
 
Chairman: Thank you. Just to clarify for 
the witnesses, this initial round of 
questions will be on the 2013-14 annual 
report. Witnesses.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The annual report was finished and 
passed by the board in the end of July 
and then was translated and submitted to 
the department in both languages in early 
September 2014.  
 
Chairman: Thank you. If you could just 
acknowledge the Chair when you’re done 
and then we will know when to transfer 
the microphone over. Mr. Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. On the same line item, to 
what extent does the Government of 

 
ᑖᓐᓇ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᐃᓕᒃᓯᓂᓪᓗ 
ᐅᖃᖃᑎᖃᕈᒪᓕᕈᑎᒋᓚᐅᖅᓯᒪᒐᑦᑎᒍ ᐃᓛᓐᓂᒃ 
ᑐᑭᓯᐅᒪᖃᑎᒌᖃᑦᑕᖏᓐᓇᑦᑕ ᐊᒻᒪᓗ ᑕᒪᑦᑕ ᓄᓇᕗᑦ 
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐅᕙᒍᓪᓗ ᒪᓕᒐᓕᐅᖅᑎᑎᒍᑦ 
ᓄᓇᕗᑦᒥᐅᓂᒃ ᑭᒡᒐᖅᑐᕋᑦᑕ ᐊᒻᒪᓗ 
ᑕᑯᒃᓴᐅᓂᖃᑦᑎᐊᕆᐊᖃᑦᖢᑕ ᑕᒪᑦᑕ. 
ᑐᑭᓯᐅᒪᔭᐅᔪᐃᓐᓇᐅᔭᕆᐊᖃᒃᖢᑕᓗ ᑕᒪᑦᑕ 
ᐱᓕᕆᐊᑦᑎᓐᓂᒃ. 
 
 
ᐃᓱᒪᖃᓚᐅᕋᑦᑕ ᐃᓛᑎᒍᑦ ᐃᒻᒪᖄ ᐅᕘᓇ 
ᐅᖃᖃᑎᒌᓐᓂᒃᑯᑦ ᓄᓇᕗᑦᒥᐅᑦ 
ᑐᑭᓯᕚᓪᓕᖃᑎᒋᓂᐊᕋᑦᑎᒍ ᑭᓱᓕᕆᓇᓱᒻᒪᖔᑦᓯ, 
ᑭᓱᓕᕆᔨᐅᒻᒪᖔᓯᓘᓐᓃᑦ. ᐊᒻᒪᓗ ᐅᕙᒍᑦ 
ᒪᓕᒐᓕᐅᖅᑎᐅᓪᓗᑕ ᑐᑭᓯᕚᓪᓕᕐᓂᐊᕋᑦᑕ 
ᑭᓱᓕᕆᓲᖑᒻᒪᖔᔅᓯ.  
 
ᐅᑯᐊᓕ ᓯᕗᓪᓕᖅᐹᒥ ᐊᐱᖅᓲᑎᒋᔪᒪᔭᒃᑲ ᑐᓴᐅᒪᔾᔪᑕᐅᓲᑦ 
ᑕᒪᒃᑯᐊ ᑎᑎᖅᑲᓪᓗ ᐊᔾᔨᒌᖏᑦᑐᑦ. ᐅᓇ ᓯᕗᓪᓕᖅᐹᒥᒃ 
ᐊᐱᖅᑯᑎᒋᓚᐅᕐᓚᒍ. ᑕᐃᒃᑯᐊ ᑮᓇᐅᔭᖅᑑᑎᑦ 
ᑎᑎᕋᖅᑕᐅᓂᕕᓂᖏᑦ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᑮᓇᐅᔭᖅᑑᑎᖏᓐᓄᑦ 2013-14 
ᐊᑎᓕᐅᖅᑕᐅᓚᐅᖅᓯᒪᒻᒪᑕ ᔫᓂ 11-ᖑᑎᓪᓗᒍ, 2014-ᒥ. 
ᑖᒃᑯᐊᓕ 2013-14 ᐊᕐᕌᒍᓕᒫᖅᓯᐅᑎᑦ 
ᐅᓂᒃᑳᓕᐊᕆᓲᕆᔭᓯ, ᐃᓛᒃ 2013-14 ᐋᕐᕌᒎᓕᒫᖅᓯᐅᑎᑦ 
ᐅᓂᒃᑳᖅ ᖃᖓ ᑲᑎᒪᔨᖁᑎᑦᓯᓐᓂᒃ 
ᐊᖏᖅᑕᐅᓚᐅᖅᓯᒪᕙᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. 
ᑐᑭᓯᓇᖅᓯᑎᒋᐊᒃᑲᓐᓂᕈᒪᑐᐃᓐᓇᖅᖢᒍ ᐅᓇ 2013-14 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎ ᐅᓂᒃᑳᖏᓐᓅᖓᒻᒪᑦ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᑦ ᐱᔭᕇᖅᑕᐅᓚᐅᖅᑐᑦ ᐊᒻᒪᓗ 
ᑲᑎᒪᔨᓄᑦ ᐊᓂᒍᖅᑎᑕᐅᓚᐅᖅᖢᑎᒃ ᔪᓚᐃ ᓄᓐᖑᐊᓂ 
ᐊᒻᒪᓗ ᐃᓄᒃᑎᑑᓕᖅᑎᑕᐅᓪᓗᑎᒃ ᑐᓐᓂᖅᑯᑕᐅᓪᓗᑎᓪᓗ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᓯᑎᕙ ᐱᒋᐊᓕᓵᖅᑲᐅᑎᓪᓗᒍ 
2014. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᐃᒃᓯᕙᐅᑕᖅ 
ᓇᓗᓇᐃᖃᑦᑕᕐᓗᒍ ᐱᔭᕇᕌᖓᕕᑦ. ᖃᓂᓐᖒᑏᑦ 
ᐊᓯᔾᔨᖅᑕᐅᖃᑦᑕᕆᐊᖃᒻᒪᑕ. ᒥᔅᑕ ᐃᓄᒃ. 
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᓂᖓ ᓱᓕ 
ᐅᓂᒃᑳᓕᐊᖑᕙᑦᑐᓂᒃ ᑐᓐᖓᕕᖃᓪᓗᖓ. ᖃᓅᑎᒋᔪᖅ  
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Nunavut’s Department of Economic 
Development and Transportation review 
and approve the contents of Nunavut 
Tourism’s annual reports? Thank you, 
Mr. Chairman.  
 
Chairman: Thank you, Mr. Enook. 
Witnesses.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We discuss what is included in general 
terms and then provide them with a draft 
before the translation and then have it 
translated. The report is approved by the 
board because on occasion, there are 
comments in there that may be slightly 
critical of the government in terms of the 
implementation of Tunngasaiji or 
something, but they do not have the final 
say. It’s with the board of directors that 
approve the final annual report. Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Just 
for your own use, there will be a light 
that comes on at the top when your 
microphone is turned on. Mr. Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. For further clarity, do I 
understand that your annual reports are 
submitted to the Department of 
Economic Development and 
Transportation and there is no revision or 
amendment made by the department; it is 
up to the board of directors? Thank you, 
Mr. Chairman.  
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Our annual report is a compilation of our 
four quartely reports which are presented 
to and approved by the Department of 
Econmic Development and 

ᑖᒃᑯᐊ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᑦ ᐱᓕᕆᕝᕕᖓᓐ 
ᐱᕙᓪᓕᐊᔪᓕᕆᓂᕐᒧᑦ ᐃᖏᕐᕋᔪᓕᕆᓂᕐᒧᓪᓗ 
ᑕᑯᓇᓲᖑᕙᑦ ᐊᒻᒪᓗ ᐊᖏᖅᓯᓲᖑᕙᑦ ᑖᒃᑯᐊ 
ᐅᓂᒃᑳᓕᐊᓯ ᐃᓗᓕᖏᓐᓂᒃ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒃᑯᐊ ᐅᖃᐅᓯᕆᖃᑦᑕᖅᑕᕗᑦ 
ᑭᓱᓂᒃ ᐃᓗᓕᖃᕐᓂᐊᕐᒪᖔᖏᓐᓂᒃ ᐊᒻᒪ 
ᓯᕗᓪᓕᖅᐹᖅᓯᐅᑎᓂᒃ ᐃᓄᒃᑎᑑᓕᖅᑕᐅᓚᐅᖏᓐᓂᖏᓐᓂ 
ᑐᓂᕙᒌᖃᑦᑕᖅᑕᕗᑦ. ᐊᖏᖅᑕᐅᔭᕋᖓᑕ 
ᓂᓪᓕᐅᑎᒋᔭᐅᒍᓐᓇᖃᑦᑕᖅᑐᑦ ᐃᒻᒪᖄᓘᓐᓃᑦ 
ᐃᓕᖃᓯᐅᔾᔭᐅᖁᔭᐅᔪᑦ ᑕᐃᒃᑯᐊ 
ᑎᑎᕋᖅᑕᐅᖃᓯᐅᔾᔭᐅᓪᓗᑎᒃ ᑲᑎᒪᔨᑐᐃᓐᓇᐃᑦ ᑕᐃᒃᑯᐊ 
ᐊᖏᖅᓯᖃᑦᑕᖅᑐᑦ ᑭᖑᓪᓕᖅᐹᖅᓯᐅᑏᑦ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᑦ ᖃᓄᐃᓕᖓᓗᖅᑎᒃ 
ᓴᖅᑭᓂᐊᕐᒪᖔᑦ.  
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ ᐅᓇ ᖃᓂᓐᖒᑏᑦ 
ᐃᑭᑦᑕᕌᖓᓐ ᖁᓛᓃᑦᑐᑯᓗᒃ ᖃᐅᒻᒪᓂᐊᒃᕐᒪᑦ 
ᖃᐅᔨᒪᓂᐊᕋᕕᑦ. ᒥᔅᑕ ᐃᓄᒃ.  
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᓱᒧᖓ 
ᑐᑭᓯᒋᐊᕐᓗᖓ ᑭᖑᓪᓕᕐᒥ ᐊᐱᖅᑯᑎᔅᓴᓄᐊᖏᓂᓐᓂ. 
ᑐᑭᓯᕗᖓ ᑖᓐᓇ ᐅᓂᒃᑳᓕᐊᕆᖃᑦᑕᖅᑕᓯ 
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓂᓪᓗ 
ᐃᓚᔭᐅᒃᑲᓐᓂᓲᖑᖏᑦᑐᖅ ᐋᖅᑭᒋᐊᖅᑕᐅᑲᓐᓂᓲᖑᖏᑦᑐᖅ 
ᑲᑎᒪᔨᖁᑎᑦᓯᓐᓂᒃ ᐊᖏᖅᑕᐅᒻᒪᑦ ᑐᓂᑐᐃᓐᓇᖅᑐᓯᐅᒃ. 
ᑕᐃᒪᓐᓇ ᑐᑭᓯᕗᖔ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᑦ ᐱᖓᓱᑦ ᑕᖅᑭᑕᒫᓄᑯᐊ 
ᐅᓂᒃᑳᑦ ᐊᖏᖅᑕᐅᖃᑦᑕᕐᒪᑕ ᐃᖏᕐᕋᔾᔪᑎᓕᕆᔨᒃᑯᓐᓄᑦ 
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓄᓪᓗ ᑕᒪᕐᒥᒃ ᐊᖏᖅᑕᐅᖃᑦᑕᖅᑐᑦ.  
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Transportation, so they have appoved all 
of the quarterly reports. The annual report 
is just a summary of the year’s activities. 
ED&T does see the quarterly reports, 
approves them, and makes comments on 
those at the end of each quarter. Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Dupuis. Mr. 
Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. Has the Department of 
Economic Development and 
Transportation ever ordered Nunavut 
Toursim to either add or remove specific 
language or information from its annual 
reports and, if so, what were the 
circumstances? That’s for your annual 
report. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No, they have not. That request has never 
been made. Any comments or concerns 
are discussed at a quarterly meeting and 
it’s never about a particular activity or a 
particular language. It’s usually revolving 
around how activities have been carried 
out and if something hasn’t been done in 
a particular quarter, why that hasn’t 
happened when we thought it was going 
to. That sort of thing sometimes happens 
because of resources.  
 
A couple of years ago, we were going to 
offer a wilderness first aid course in 
quarter 3 and we couldn’t get the 
participants and the instructer ‘til quarter 
4, so it was moved, but no, they have 
never asked us to remove any specific 
language. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms Dupuis. Mr. 

ᑕᐃᒃᑯᐊ ᑎᑎᕋᖃᑦᑕᓚᐅᖅᑕᕗᑦ ᐊᑕᐅᓯᓐᖑᖅᑎᒃᖢᑎᒃᑯ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓄᑦ ᐅᓂᒃᑳᓕᐊᕆᔭᐅᖃᑦᑕᖅᑐᑦ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ. 
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊᖃᐃ 
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᕝᕕᖓᓐ 
ᖃᖓᑐᐃᓐᓇᒃᑯᑦ ᐅᖃᐅᔾᔨᒋᐊᓚᐅᖅᓯᒪᓂᑰᕙᑦ 
ᐅᓂᒃᑳᓕᐊᑕ ᐃᓗᐊᓂᒃ ᐅᓇ ᐲᕆᐊᖃᑦᑐᖅ, 
ᐃᒪᓐᓇᖔᕐᓘᓐᓃᑦ ᐅᖃᓪᓚᒋᐊᖃᑦᑐᓯ, ᐃᒪᓐᓇᖔᕐᓘᓐᓃᑦ 
ᑎᑎᕋᖅᓯᒪᔭᕆᐊᓕᒃ. ᑕᐃᒪᐃᓕᐅᖅᑕᐅᓚᐅᖅᓯᒪᓂᑰᕕᓰ 
ᑖᒃᑯᓇᓐᖓᑦ ᐱᕙᓪᓕᐊᓕᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ 
ᐱᓕᕆᕝᕕᖓᓐᓂᒃ ᐱᔾᔪᑎᒋᓪᓗᒍ ᑖᓐᓇ 
ᐊᕐᕌᒍᓕᒫᖅᓯᐅᑎᓯ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐋᒡᒐ 
ᑕᐃᒪᐃᓕᐅᖅᑐᖃᓚᐅᖅᓯᒪᖏᑦᑐᖅ. ᐅᖃᐅᓯᒃᓴᐃᑦ, 
ᐃᓱᒫᓘᑎᓪᓘᓐᓃᑦ ᐅᖃᐅᓯᕆᔭᐅᖃᑦᑕᖅᑐᑦ ᐊᕐᕌᒍᑦ 
ᐱᖓᓱᐊᖅᑎᖅᖢᒍ ᐅᕝᕙᓘᓐᓃᑦ ᐅᖃᐅᓯᖏᑦ ᑕᒪᒃᑯᐊ 
ᐊᓯᔾᔨᖅᑕᐅᖁᑉᐸᒍ ᐱᓕᕆᐊᑦ ᖃᓄᐃᓕᖓᔫᓐᓂᖅᐸᑕ 
ᒪᓕᑐᐃᓐᓇᖅᖢᒋᑦ ᐊᐱᖅᑯᑎᒋᔭᐅᓲᓐ. ᐃᓛᓐᓂᒃᑯᑦ 
ᑕᐃᒪᐃᓕᐅᖃᑦᑕᖅᑐᒍᑦ ᒪᑯᐊ ᓴᓇᕐᕈᑎᕗᑦ 
ᐱᔾᔪᑎᒋᓪᓗᑎᒃᑯ. 
 
 
 
 
 
ᐊᕐᕌᒍ ᒫᕐᕉᓕᖅᑐᖃᐃ ᐋᓐᓂᖅᑐᖃᑲᓪᓚᓂᖅᐸᑦ 
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᐊᕐᓂᕐᒥᒃ 
ᓴᖅᑭᑎᑦᑎᓇᓱᓚᐅᖅᓯᒪᒐᓗᐊᕋᑦᑕ ᐊᑎᓕᐅᖅᑐᖃᖏᒻᒪᑦ 
ᑕᐃᒪᓐᓇ ᑕᐃᒃᑯᐊ ᐅᖃᐅᓯᖅᑕᖏᑦ 
ᐋᖅᑭᒋᐊᖅᑲᓐᓂᕆᐊᖃᓕᓚᐅᖅᓯᒪᔭᕗᑦ. ᖁᔭᓐᓇᒦᒃ. 
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Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. Again on the same 
subject, Nunavut Tourism’s annual 
reports are currently not readily available 
to the general public or for myself as an 
ordinary citizen. I can’t access those 
reports. They’re not available to the 
general public on the Nunavut Tourism 
website. At present, only registered 
members of the association are able to 
download the annual reports. Why are 
Nunavut Tourism’s annual reports not 
readily accessible to the general public? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
That is a problem that we’re trying to 
figure how to deal with. Because our 
website is primarly for the marketing of 
Nunavut to visitors that want to come 
here, they don’t necessarily want access 
to our annual reports. We’re trying to 
figure out how to make it available to the 
residents of Nunavut or anyone that 
wants to without making our financial 
statements available to basically the 
world.  
 
Traditionally, on tourism for the 
websites, the full financial statements of 
an organization would not be posted, so 
that is something that we are looking at. 
The reason that the members’ section on 
our website is accessed by a specific, 
each member has a password and an 
entry code, is because there are chat 
functions on that website for our 
members that they can chat among 
themselves and post other documents that 
may not also be that they want to share 
with the public or they’re trying to work 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ. 
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᓱᓕ ᑖᒃᑯᓄᖓ ᑕᐃᒃᑯᐊ 
ᓄᓇᕗᑦᒧᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐊᕐᕌᒍᓕᒫᖅᓯᐅᑎᖏᑦ 
ᑕᑯᒃᓴᕈᕈᓐᓇᖏᒻᒪᑕ ᐅᕝᕙᓘᓐᓃᑦ ᐱᔭᔅᓴᐅᖏᒻᒪᑕ ᓲᕐᓗ 
ᐃᓄᑐᐃᓐᓇᐅᓪᓗᖓ ᖃᕋᓴᐅᔭᒃᑯᑦ ᒫᓐᓇᐅᔪᖅ 
ᐃᓄᑐᐃᓐᓇᐅᓪᓗᑕ ᐱᔪᓐᓇᖏᓐᓇᑦᑎᒍ. ᒫᓐᓇᐅᔪᖅ 
ᑖᒃᑯᑐᐊᑦᑎᐊᖅ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ 
ᐃᓚᒋᔭᐅᔪᑦ ᑖᒃᑯᑐᐊᑦᑎᐊᑦ ᑕᐃᒃᑯᓂᖓ ᐱᔪᓐᓇᕐᒪᑕ 
ᐅᓂᒃᑳᓕᐊᒥᓂᕐᓂᒃ ᖃᕋᓴᐅᔭᒦᑦᑐᓂᒃ. ᖃᓄᐃᒻᒪᓄᑯᐊ 
ᐱᔪᓐᓇᖏᓚᕗᑦ ᐃᓄᑐᐃᓐᓇᐅᓪᓗᑕ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᓐᓇ 
ᐊᑲᐅᖏᓕᐅᕈᑦ ᐋᖅᑭᒐᓱᒃᑕᕗᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ 
ᐃᑭᐊᖅᑭᕕᕗᑦ ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒥᒃ ᐱᔾᔪᑎᖃᑦᑐᖅ 
ᑕᐃᒃᑯᐊᓘᓐᓃᑦ ᒪᐅᖓ ᓂᐅᕐᕈᒍᒪᔪᑦ ᖃᕋᓴᐅᔭᑉ 
ᐃᑭᐊᕐᕕᖏᑎᒍᑦ ᖃᐅᔨᓇᓱᓲᑦ. ᑕᒪᓐᓇ 
ᖃᓄᖅᑑᕈᑎᒋᔭᕗᑦ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᑦ 
ᑕᑯᔭᐅᔪᒪᒍᑎᒃ ᑭᓇᑐᐃᓐᓇᕐᓄᑦ 
ᐊᑐᐃᓐᓇᕈᖅᑎᓐᓇᓱᒃᑕᕗᑦ. 
 
 
 
 
 
ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᐱᔾᔪᑎᒋᓪᓗᒍ ᑮᓇᐅᔭᑦ ᐅᓂᒃᑳᖏᑦ 
ᑕᕝᕙᓃᖃᑕᐅᓇᔭᓐᖏᑦᑐᑦ. ᑕᒪᓐᓇ ᕿᒥᕐᕈᓇᒃᑕᕗᑦ ᒫᓐᓇ 
ᑕᐃᒃᑯᐊ ᖃᕋᓴᐅᔭᐅᑉ ᐃᑭᐊᖅᑭᕕᖓᑎᒎᖅᑐᑦ 
ᐃᓚᒋᔭᐅᔪᓄᑦ ᑭᓯᐊᓂ ᑐᕌᖓᔪᑦ. ᑕᐃᒃᑯᐊ 
ᐅᖃᓪᓚᖃᑎᒌᒍᓐᓇᓂᐊᕐᒪᑕ ᑭᓱᓂᓪᓗ  
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on a project or something. Thank you, 
Mr. Chairman.  
 
Chairman: Thank you, Mr. Dupuis. Mr. 
Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. Will you direct me, 
please. I also wanted to touch up on the 
budget. The representative stated that 
they don’t want the financial statements 
to be accessed by the world. Mr. 
Chairman, if you would direct me, 
please. Thank you, Mr. Chairman. 
 
Chairman: Mr. Enook, yes, you can 
proceed with that. It’s the same line of 
questioning.  
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. If I understood the subject 
you brought up correctly, you stated that 
you don’t have your annual reports 
available through the website because 
you don’t want to show your financial 
statements to the world. Is it because the 
financial statements are confidential or 
what is the reasoning behind this? Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. Mr. 
Sakeeta. 
 
Mr. Sakeeta: Thank you, Mr. Chairman. 
I think there might have been some 
misunderstanding in that answer. We are 
having issues on how to make the 
documents available to the public and not 
to the entire world, so we don’t want 
other people other than Nunavummiut to 
have access to those documents. We are 
looking at ways to make these available. 
 
Chairman: Ms. Dupuis, did you want to 
supplement? 
 

ᑕᖅᑲᐅᓐᖓᐃᔪᒪᓐᓂᕈᑎᒃ ᐊᑐᐃᓐᓇᕈᐃᔪᒪᓐᓂᕈᑎᒃ ᑖᓐᓇ 
ᐊᑐᕐᓗᓂᕐᔪᒃ ᑕᐃᒪᐃᓕᐅᖃᑦᑕᕈᓐᓇᓂᐊᖅᑐᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᐃᓄᒃ. 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᒻᒪᖃ 
ᑮᓇᐅᔭᓕᕆᓂᕐᒥ ᑕᐃᓐᓇ ᑐᓴᖅᑕᕋ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐊᔪᕆᔅᓲᑎᑲᐃᓐᓇᓐᖓᐃ ᑐᑭᒧᐊᑦᑎᐊᕈᒪᒐᒪ. ᑕᐃᓐᓇ 
ᐊᐱᕆᔾᔪᑎᒋᔪᒪᓕᕋᓗᐊᕐᒥᒐᒃᑯ ᐅᖃᐅᓯᐅᕋᑖᖅᑐᖅ. 
ᑖᒃᑯᐊᒎᖅ ᑮᓇᐅᔭᖅᑑᑎᒥᓂᖏᑦ ᑕᑯᒃᓴᐅᔭᕆᐊᖃᖏᒻᒪᑕ 
ᓄᓇᕐᔪᐊᕐᒥᐅᓕᒫᓄᑦ. ᑖᒃᓱᒧᖓ ᐃᒻᒥᒃᑯᑦ 
ᐊᐱᕆᔪᓐᓇᖅᐳᖓ ᐅᕝᕙᓘᓐᓃᑦ ᑮᓇᐅᔭᓕᕆᓂᕐᒧᑦ 
ᐱᓕᕆᐊᖃᓕᕈᑦᑕ? ᐊᔪᕆᔅᓲᑎᑲᐃᓐᓇᓚᐅᖓᑐᖅ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᐃᓄᒃ, ᑕᐃᓐᓇ 
ᐊᐱᖅᑯᑎᒋᔪᓐᓇᖅᑕᐃᑦ. 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇ 
ᐅᖃᐅᓯᕆᕋᑖᖅᑕᐃᑦ ᑐᑭᓯᒍᒃᑯ ᑖᓐᓇᒎᑦ 
ᒪᑐᐃᖓᖏᔾᔪᑎᒋᕚ ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ ᑮᓇᐅᔭᖅᑑᑎᓯ 
ᑕᑯᒃᓴᐅᖁᖏᓇᔅᓯᐅᒃ ᓄᓇᕐᔪᐊᕐᒥᐅᓄᑦ. ᐃᒪᓐᓇ 
ᑐᑭᓯᕋᑖᕋᒪ. ᑮᓇᐅᔭᖅᑐᕈᑎᓰ ᑎᑎᕋᖅᑕᐅᓯᒪᓂᖏᑦ 
ᑲᓐᖑᓇᖅᑑᒻᒪᑖ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅᑕ 
ᓴᑮᑕ. 
 
ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᐃᒃᓯᕙᐅᑖᖅ, ᑐᑭᓯᑦᑎᐊᖅᑰᖏᓇᑦᑕ. 
ᖃᓄᖅᑑᕈᑎᒋᓇᓱᑦᑕᕗᓂᒃᑯᐊ ᑎᑎᖅᑲᑦ 
ᐊᑐᐃᓐᓇᕈᖅᑎᑕᐅᓂᐊᕐᒪᑦ ᑕᖅᑲᒃᑯᓄᖓ 
ᓄᓇᕐᔪᐊᓕᒫᕌᓗᒻᒨᖏᑦᑐᖅ. ᑕᐃᒃᑯᐊ ᓄᓇᕗᑦᒥᐅᑦ 
ᐊᓯᖏᑦ ᑕᐃᒪᐃᑦᑐᓂᒃ ᓄᓇᕗᑦ ᓯᓚᑖᓃᑦᑐᑦ ᑕᒪᒃᑯᓂᖓ 
ᑕᑯᖅᑯᑎᔪᒪᖏᓇᑦᑎᒃᑯᑦ ᑭᓯᐊᓂ ᖃᓄᖅᑑᕈᑎᒋᔭᕗᑦ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ, ᐃᓚᒋᐊᕈᒪᕕᐅᒃ? 
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Ms. Dupuis: Yes. Thank you, Mr. 
Chairman. It’s not that we don’t want 
people to see them, but on a traditional 
marketing website, financial statements 
involving how much rent you pay and 
that sort of thing are not on there. The 
concern is that when we had the 
members’ section open to the public, for 
some people, it was too much 
information. It’s not that we don’t want 
them available to the public; we’re trying 
to figure out how to make our website 
user-friendly and the majority of the 
users are tourists looking to come to 
Nunavut. 
 
The information is absolutely public and 
anyone requesting an annual report or if 
we can work to figure out a way to make 
them public, we have no problem with 
that. They have been tabled with all of 
our funding partners, distributed to all 
stakeholders, all of our members have 
them, and anyone that requests them, 
they would get one as soon as they asked 
for one. We’re just not sure how to do 
that on our website and keep our website 
effective for what its intended purpose 
was. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I’m 
sure Mr. Enook will have another follow-
up question on this. If I recall correctly, 
over 95 percent of your funding is 
taxpayer funded. Mr. Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. (interpretation ends) Mr. 
Chairman, you just took the words right 
out of my mouth. I’m just a little 
concerned (interpretation) that you are 
being publicly funded and maybe due to 
my not being computer literate enough, 
for example, if I wanted to come and visit 
Nunavut, I don’t have to look at that 
information if I don’t want to. If I just 

 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐃ, ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᓛᒃ 
ᑕᑯᔭᐅᖁᖏᓪᓗᑎᒃᑰᖏᑦᑐᒍ. ᑮᓇᐅᔭᑦ ᐅᓂᒃᑳᖏᓐᓂᒃ 
ᖃᑦᓯᓂᒃ ᐊᑭᓕᖅᓱᐃᖃᑦᑕᕐᒪᖔᑦ ᑕᒪᒃᑯᐊᕈᓘᔭᐃᑦ 
ᑎᑎᕋᖅᑕᐅᓯᒪᖃᑦᑕᕐᒪᑕ ᐃᓱᒫᓘᑎᖃᑦᑐᒍᑦ ᑕᐃᒃᑯᐊ 
ᐃᑭᐊᖅᑭᕕᒃᑰᖅᑎᑕᕗᑦ ᑕᖅᑲᐅᓐᖓᕌᖓᑦᑎᒃᑯᓐ 
ᐅᓄᓗᐊᖅᑐᐊᓗᓐᓂᒃ. 
 
 
 
 
 
 
 
 
 
 
 
ᑐᓴᒐᔅᓴᓂᒃ ᐊᑐᐃᓐᓇᕈᐃᔪᒪᖏᑦᑐᒍᑦ. ᑭᓯᐊᓂ 
ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ ᑕᑯᔭᐅᔪᓐᓇᖅᑐᓂᒃ 
ᐃᓗᓪᓕᖅᓱᕈᓐᓇᖅᑕᕗᑦ. ᑕᐃᓐᓇ ᐊᑐᖅᑕᐅᒍᒻᒪᓪᓕ ᒪᐅᖓ 
ᓄᓇᕗᑦᒧᑦ ᓂᐅᕐᕈᓚᐅᑲᒍᒪᔪᓄᑦ. ᐊᕐᕌᒎᑕᒫᖅᓯᐅᑏᑦ 
ᐅᓂᒃᑳᑦ ᖃᓄᖅᑑᕈᑎᒋᓚᐅᕐᓗᑎᒃᑯ 
ᑕᖅᑲᐅᖓᑦᑕᐅᔪᓐᓇᖅᓯᓗᑎᒃ ᑕᒪᓐᓇ ᖃᓄᖅᑑᕈᑎᒋᔭᕗᑦ 
ᑐᓂᐅᖅᑲᑦᑕᐅᖃᑦᑕᖅᖢᑎᓪᓗ ᑕᐃᒃᑯᓄᖓ 
ᐃᓚᒋᔭᐅᖃᑕᐅᔪᓄᑦ, ᑲᑎᒪᔨᓄᓪᓗ ᐊᒻᒪᓗ 
ᑐᒃᓯᕌᕆᔭᐅᒍᑎᒃ ᐱᔭᐅᔪᓐᓇᖅᑐᑦ. ᐃᑭᐊᖅᑭᕕᒃᑰᑦ 
ᑕᐃᑰᓇᔅᓴᐃᓐᓇᐅᖏᒃᑲᓗᐊᕐᓗᓂ ᖃᓄᖅᑑᕈᑎᒋᔭᕗᑦ 
ᒫᓐᓇ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. 
ᐃᖅᑲᐅᒪᑦᑎᐊᕈᒪ 95-ᐳᓴᓐ ᑕᐃᒃᑯᐊ 
ᒐᕙᒪᒃᑯᓃᓐᖔᖃᑦᑕᕐᒪᑕ ᑮᓇᐅᔭᖁᑎᑎᓐ. ᒥᔅᑕ ᐃᓄᒃ. 
 
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᓇᓕᖅᑯᑦᑎᐊᕋᓐᓂᐊᓯᑦ ᐅᖃᕐᓂᐊᖅᑲᐅᔭᒃᑲ. 
ᑭᒃᑯᑐᐃᓐᓇᐃᑦ ᑮᓇᐅᔭᖏᓐᓂᒃ ᑮᓇᐅᔭᖃᖃᑕᐅᒐᑦᓯ 
ᐊᒻᒪᓗ ᐅᓇ ᖃᕋᓴᐅᔭᕐᓂᖅᑲᐃ ᖃᐅᔨᒪᖏᓗᐊᕐᓂᑯᒧᑦ 
ᐊᐱᖅᑯᑎᒋᓚᐅᕐᓚᒍ. ᑕᐃᑲᓂ ᑖᒃᑯᐊ ᑮᓇᐅᔭᐃᑦ 
ᑎᑎᕋᖅᑕᐅᓯᒪᓂᖏᑦ ᑕᐃᑲᓃᑎᒃᑯᑦᓯᐅᒃ ᓲᕐᓗ 
ᐳᓚᕋᑎᐅᒍᒪ ᑕᐃᑯᓐᖓᕈᒪ ᑕᑯᔪᒪᖏᑯᒃᑭᓪᓕ 
ᑕᑯᓐᖏᑐᓐᓇᕋᖅᑮᓐ. ᐃᓱᒫᓗᒋᖏᑯᒃᑭᑦ ᐆᒥᖓᑐᐊᖅ  
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want to see a certain topic, I would look 
at it.  
 
Is it possible to have that on the website 
because you are using public funds? 
You’re using government monies to 
operate your entity. If I wanted to come 
to Nunavut, I wouldn’t even bother 
looking at the financial statements. I 
would look at the communities, the 
profiles, and so on. What is the problem 
of having that information included in 
there so that we can look at it? It would 
be at our discretion whether we wanted to 
see it or not. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Something that we’re looking at right 
now is to make a change so that there 
will still be a members’ only section for 
the material that is just directed to our 
members and have another section on the 
website that’s accessible to everybody, 
with our strategic plan, our business plan, 
and our annual reports. That’s something 
that’s being looked at right now to make 
a modification to the website. 
 
We will still keep a members’ only 
section because there is information that 
our members want to be able to exchange 
with each other through the Internet in a 
more closed environment, but that has 
nothing to do with public spending. 
That’s sort of people working together 
and that sort of thing, but we are looking 
at making a modification to the website 
to that effect already. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Enook. 
 

ᑕᑯᔪᒪᒍᒪ ᑕᕝᕙᓃᒃᑲᓗᐊᖅᑎᓪᓗᒋᑦ ᑕᑯᓐᖏᑦᑐᓐᓇᕋᒃᑭᓐ. 
 
 
 
ᑖᓐᓇᓕ ᐱᔭᕆᐊᑐᓗᐊᕐᒫᑦ ᑕᕝᕙᓃᑎᒥᐊᑐᐃᓐᓇᕐᓗᒋᑦ 
ᑲᓐᖑᓇᓐᖏᒻᒪᑕ, ᒐᕙᒪᒃᑯᑦ ᑮᓇᐅᔭᖏᑦ ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ 
ᑕᑯᔭᐅᔪᓐᓇᕆᐊᖃᕐᒪᑕ. ᐳᓚᕋᑎᐅᒍᒪᓕ 
ᑕᕝᕙᐅᒐᓗᐊᖅᑎᓪᓗᒋᑦ ᐃᓱᒪᒋᒐᔭᖅᑰᖏᓐᓇᒃᑭᑦ ᐅᑯᐊ 
ᐅᐸᓐᓂᐊᖅᑖᓗᒃᑲ ᐃᓱᒪᒋᑐᐃᓐᓇᕐᓗᒋᑦ ᓇᓕᐊᓪᓗ 
ᐅᐸᓐᓂᐊᖅᑕᕋᐅᒐᔭᕐᒪᖔᑦ. ᖃᓄᐃᒻᒪᑦ 
ᑕᕝᕙᓃᖃᑕᐅᑲᐅᑎᒋᔪᓐᓇᖏᓚᑦ ᑕᑯᔪᒪᔪᓂᒃ 
ᑕᑯᔭᐅᔪᓐᓇᕐᓗᑎᒃ ᑕᑯᔪᒪᖏᑦᑐᓂᒃ ᑕᑯᔭᐅᖏᑦᑐᓇᕐᓗᑎᒃ. 
ᐱᔭᕆᐊᑐᓗᐊᖅᓯᒪᒻᒫᑦ ᑕᐃᒪᐃᓕᖓᑎᑦᑎᓇᓱᒋᐊᖓᓃᒃ? 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᐃ, ᑕᒪᓐᓇ ᒫᓐᓇ ᕿᒥᕐᕈᓇᒃᑕᕗᑦ 
ᐊᓯᔾᔨᕈᒪᒐᑦᑎᒃᑯᓐ ᐃᓚᒋᔭᐅᔾᔪᑎᓕᓐᓄᑦ ᑭᓯᐊᓂ 
ᑕᑯᔭᐅᔪᓐᓇᖅᑐᑦ ᐃᓚᖏᓪᓗ ᑭᒃᑯᑐᐃᓐᓇᑦᑎᐊᕐᓄᑦ 
ᑕᑯᔭᐅᔪᓐᓇᕐᓗᑎᒃ. ᒪᑯᐊ ᑐᑭᒧᐊᒍᑏᑦ ᐸᕐᓇᐅᑎᖏᑦ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᓐ ᐅᓂᒃᑳᖏᓪᓗ. ᒫᓐᓇ ᑕᒪᓐᓇ 
ᕿᒥᕐᕈᓇᒃᑕᕗᑦ ᐋᖅᑭᒋᐊᕋᓱᒃᑲᑦᑎᒃᑯᓐ. 
 
 
 
 
 
 
ᑕᐃᒃᑯᐊ ᐃᑭᐊᖅᑭᕕᒃᑰᖅᑎᑕᐅᓯᒪᔪᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᐃᒃᑯᐊ 
ᐊᑐᐃᓐᓇᕈᖅᑎᓯᒪᓇᓱᑦᑕᕗᑦ ᐅᖃᓪᓚᖃᑎᒌᒍᓐᓇᓂᐊᕐᒪᑕ 
ᑕᐃᒃᑯᐊ ᐃᓚᒋᔭᐅᖃᑕᐅᔪᑦ. ᒪᑯᐊᓗ ᑲᑐᔾᔨᖃᑎᒌᑦᑐᑦ. 
ᐋᖅᑭᒋᐊᕋᓱᒃᑕᕗᓂᒃᑯᐊ ᐃᑭᐊᖅᑭᕕᒃᑰᖅᑐᑦ ᑕᐃᒪᓐᓇ 
ᑕᒪᒃᑯᐊ ᑐᓴᐅᒪᔾᔪᑏᑦ ᐊᑐᐃᓐᓇᕈᓐᓂᐊᕐᒪᑕ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ. 
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Mr. Enook (interpretation): Thank you, 
Mr. Chairman. I am done with this line.  
 
My question is regarding your annual 
reports that have not been tabled that are 
supposed to be tabled here in the 
Legislative Assembly. An annual report 
for Nunavut Tourism has not been tabled 
in the Legislative Assembly since 
October 23, 2003. Do you provide 
Nunavut Tourism’s annual reports to the 
Department of Economic Development 
and Transportation for subsequent tabling 
in the Legislative Assembly? Thank you, 
Mr. Chairman.  
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Yes, we do every year and for the last 
year when we were asked to have it fully 
translated so that it could be tabled in 
both languages, we did so. We don’t 
come to the legislature to table things, so 
we provide to the department we report 
to, but we have had it translated last year 
when we were asked to so that it could be 
tabled in both languages. They have been 
provided every year and up until last 
year, there was an executive summary 
and the financial statements have always 
been translated, so there was always a 
component of the report in Inuktitut to be 
tabled, and then when we were asked, we 
had the full document translated. Thank 
you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. Have you been provided 
any explanations by the Department of 
Economic Development and 
Transportation as to why Nunavut 

 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᕿᒪᑲᐃᓐᓇᓕᕐᓚᒍᐊᐃ. 
 
 
ᐅᓇ ᐊᐱᖅᑯᑎᒋᔪᒪᒻᒥᔭᕋ ᑕᐃᒃᑯᐊ ᐊᕐᕌᒍᓕᒫᖅᓯᐅᑎᓯ 
ᐅᕙᓂ ᒪᓕᒐᓕᐅᕐᕕᐅᑉ ᐃᓗᐊᓂ 
ᓴᖅᑭᑦᑐᖃᓚᐅᖅᓯᒪᒍᓐᓃᕐᖓᑕ ᑕᐃᒪᓐᖓᑦ ᐊᒃᑑᕙ 23, 
2003. ᑭᖑᓂᖓᒍᑦ ᐅᕙᓂ ᓴᖅᑭᖅᑐᖃᓚᐅᖅᓯᒪᖏᑦᑐᖅ. 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓯ ᑐᓂᖃᑦᑕᖅᑕᕋᓗᐊᓰ 
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᐱᓕᕆᕝᕕᖓᓐᓄᑦ. ᐅᕙᓂ ᓴᖅᑭᑕᐅᓂᐊᕐᒪᑕ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, 
ᐊᕐᕌᒍᑕᒫᑦ ᑐᓂᖃᑦᑕᖅᑕᕗᑦ. ᐊᕐᕌᓂ 
ᐃᓄᒃᑎᑑᓕᖅᑎᑕᐅᖁᔭᐅᒻᒪᑕ ᑕᒪᒃᑮᒃ ᐅᖃᐅᓰᒃ ᐊᑐᕐᓗᒋᒃ 
ᓴᖅᑭᑕᐅᓂᐊᕐᒪᑦ ᑕᐃᒪᐃᓚᐅᖅᑐᒍᑦ. 
ᓴᖅᑭᑎᑦᑎᕙᓪᓕᐊᔨᐅᖏᓇᑦᑕ ᐅᓂᒃᑳᑦ ᑐᓂᖃᑦᑕᖅᑕᕗᑦ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᒻᒪᓗ 
ᐃᓄᒃᑎᑑᓕᖅᓯᒪᖁᔭᐅᒻᒪᑕ ᑕᐃᒪᐃᓚᐅᖅᑐᒍᑦ ᐊᕐᕌᒍᑕᒫᑦ 
ᐊᕐᕌᒍ ᑎᑭᓪᓗᒍ ᑮᓇᐅᔭᐃᑦ ᐅᓂᒃᑳᖏᑦ 
ᐃᓄᒃᑎᑑᓕᖅᑎᑕᐅᓯᒪᐃᓐᓇᐅᔭᖅᑐᑦ. ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ 
ᓴᖅᑭᑕᐅᓂᐊᕐᒪᑕ. ᑕᐃᒪᐃᖃᑦᑕᖅᑐᒍ ᐊᕐᕌᒍᑕᒫᑦ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᐃᓄᒃ. 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ 
ᐊᒻᒪᓗ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᕝᕕᖓᓐᓂ 
ᐅᖃᐅᔾᔭᐅᓚᐅᖅᓯᒪᕕᓰ ᖃᓄᐃᒻᒪᑦ ᐅᕙᓂ ᐃᒡᓘᑉ 
ᐃᓗᐊᓂ ᐊᕐᕌᒍᓕᒫᖅᓯᐅᑎᓯ ᐅᓂᒃᑳᑦ  
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Tourism’s annual reports are not being 
tabled in the Legislative Assembly? 
Thank you, Mr. Chairman.  
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis, sorry. Did you understand the 
question, Ms. Dupuis? Basically has 
ED&T ever given you reason why they 
haven’t tabled your annual reports? Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No, we’ve never had that discussion. We 
have provided them the documents and it 
was my understanding that at last fall’s 
session, our annual report would have 
been tabled. 
 
Chairman: Thank you. Mr. Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. (interpretation ends) If I 
was in this House, which I am supposed 
to be, I haven’t seen it. (interpretation) 
The 2014-15 fiscal year ended a little 
over two months ago. When will your 
2014-15 annual report be completed? 
Thank you, Mr. Chairman.  
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Our audited statements have been 
finished in a draft phase. They will go to 
approval by our board on June 19 and the 
annual report will be started after that. 
Our quarter 4 report to ED&T will be 
done with the approved audited 
statements on June 19. Once that final 
quarterly report has been accepted, we 
will be working on the annual report and 
it will be submitted to ED&T by August. 
We have already started internal work on 
the framework and getting photos and 
everything ready, so the August delivery 
date will not be a problem. It will go to 

ᓴᖅᑭᑕᐅᖃᑦᑕᖏᒻᒪᖔᑕ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ  (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. ᐊᐱᖅᑯᑎ ᑐᑭᓯᕋᑖᖅᑭᐅᒃ? ᑖᒃᑯᐊ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐊᐱᕆᓯᒪᕙᑦ 
ᓱᒻᒪᑦ ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ ᓴᖅᑭᖅᑕᐅᓯᒪᖏᒻᒪᖔᑕ ᑖᒃᑯᐊ? 
 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐋᒡᒐᐃ, 
ᑕᐃᒪᐃᑦᑐᓂᒃ ᐅᖃᖃᑎᒋᓚᐅᖅᓯᒪᖏᑕᕗᑦ. 
ᑕᐃᒪᐃᓕᐅᕐᓗᑕ ᐅᖃᖃᑎᒋᓚᐅᖅᓯᒪᖏᑕᕗᑦ. ᑕᐃᒪ 
ᐅᑭᐊᒃᓵᖅ ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ ᓴᖅᑭᖅᑕᐅᒋᐊᖃᔪᔪᖅ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᕗᑦ ᐅᓂᒃᑳᕗᑦ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ. 
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. (ᑐᓵᔨᑎᒍᑦ): 
ᑕᕝᕙᓃᒋᐊᖃᕋᒪ ᒪᓕᒐᓕᐅᕐᕕᒻᒦᒋᐊᖃᕋᒪ 
ᑕᑯᓚᐅᖅᓯᒪᖏᑕᕋᓕ. (ᑐᓵᔨᑎᒎᕈᓐᓃᖅᑐᖅ): 2014-15-
ᒧᑦ ᑮᓇᐅᔭᖅᑑᑎᓯ ᐊᕐᕌᒍᐊ ᑕᖅᑮᓐᓂᒃ ᒪᕐᕉᓐᓂᒃ 
ᓄᖑᓯᒪᓕᕐᒪᑦ ᐃᓱᓕᓯᒪᓕᕐᒪᑦ. ᑖᒃᑯᐊᓕᑭᐊᖓᐃ 2014-
15-ᒧᑦ ᐊᕐᕌᒍᓕᒫᒧᑦ ᐅᓂᒃᑳᓕᐊᓯ ᖃᖓ ᓴᖅᑭᓂᐊᖅᐸᑦ? 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ 
ᑕᒻᒪᖅᓯᒪᔪᖅᓯᐅᖅᑕᐅᓯᒪᔪᑦ ᑮᓇᐅᔭᓕᕆᔾᔪᑏᑦ 
ᑎᑎᕋᕆᐊᓐᖓᐅᑎᖓᓂ ᐱᔭᕇᖅᑕᐅᓯᒪᓕᖅᑐᑦ 
ᐊᖏᕋᔅᓴᒫᖑᓛᓕᖅᑐᑦ ᑲᑎᒪᔨᑦᑎᓐᓄᑦ ᔫᓐ 19-ᖑᓕᖅᑲᑦ 
ᐊᒻᒪᓗ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᓕᐊᒥᓃᑦ 
ᐱᒋᐊᖅᑕᐅᓛᕐᒥᔪᑦ ᑭᖑᓂᐊᒍᑦ. ᑕᐃᒃᑯᓄᖓ ᐊᕐᕌᒍᓕᒫᒧᑦ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᐅᓂᒃᑳᓕᐊᕗᑦ ᔫᓐ 19-ᒥ 
ᐱᔭᕇᓛᖅᑐᑦ ᐊᒻᒪᓗ ᐊᖏᖅᑕᐅᓯᒪᓕᖅᑲᑕ ᑎᓴᒪᐃᕋᓪᓗᑕ 
ᐅᓂᒃᑳᓕᐊᕐᒥᓂᖅᐳᑦ ᐊᖏᖅᑕᐅᑉᐸᑕ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᒻᒥᒃ 
ᐅᓂᒃᑳᓕᐊᒥᓂᑦᑎᓐᓂᒃ ᐱᒋᐅᓛᖅᑐᒍᑦ. ᐊᒻᒪ ᒪᑯᐊᓗ 
ᐊᔾᔨᓐᖑᐊᕈᓖᓘᔭᐃᑦ ᐃᓗᐊᓃᒃᑲᔭᖅᑐᐃᑦ 
ᐊᑐᐃᓐᓇᕈᖅᓴᓪᓗᒋᑦ. ᑕᐃᒪᓕ ᐋᒌᓯᒥ  
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the department in August so that it can be 
tabled in the fall. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Enook. 
 
Mr. Enook (interpretation): Thank you. 
On page 2 of your 2013-14 annual report, 
it is indicated that your organization 
“worked closely with Transport Canada 
and the Canadian Wildlife Service on 
new regulations they are implementing.” 
Can you provide more detail concerning 
this initiative? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Absolutely. I’ll start with the Transport 
Canada changes in regulations. When a 
cruise ship comes into a community, not 
just in the north but in Canada, Transport 
Canada has something in place called an 
occasional marine use facility permit.  
 
That program hadn’t been used in 
Nunavut before. Last year, we worked 
with Transport Canada to have that 
project piloted in three communities in 
Nunavut; Iqaluit, Cambridge Bay, and it 
was going to be in Resolute Bay. It was 
carried out in Iqaluit and it was quite 
successful. Last year, because of ice 
conditions in the High Arctic, not as 
many cruise ships got into Resolute Bay 
or Cambridge Bay as we were 
anticipating. The couple that went had 
this.  
 
How this program works is Transport 
Canada works with a local operator or 
someone in the community. It may be a 
staff member from the community or an 
operator or someone that they designate 

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓅᕋᔭᖅᑕᕗᑦ ᐅᑭᐊᒃᓵᖑᓕᖅᑲᑦ 
ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ ᓴᖅᑭᖅᑕᐅᒍᓐᓇᕋᔭᕐᖓᑕ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᐃᓄᒃ. 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᓇᓂ 2013-14 
ᐊᕐᕌᒍᓕᒫᖅᓯᐅᑎᓂᒃ ᐅᓂᒃᑳᓕᐊᔅᓯᓐᓂ ᒪᑉᐱᖅᑐᒐᖓᓂ 
2, ᐅᖃᖅᓯᒪᒻᒪᑦ ᐱᓕᕆᕝᕕᓯᒎᖅ ᐱᓕᕆᖃᑎᖃᖅᓯᒪᒻᒪᑕ 
ᑲᓇᑕᒥ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓂᒃ ᐊᒻᒪᓗ ᑲᓇᑕᒥ 
ᐆᒪᔪᓕᕆᓂᕐᒧᑦ ᐱᓕᕆᕝᕕᐅᔪᒥᒃ. ᓄᑖᖑᓂᐊᖅᑐᓂᒃ 
ᒪᓕᒐᕋᓛᓂᒃ ᐊᑐᓕᖅᑎᑕᐅᓇᓱᓐᓂᐊᖅᑐᓂᒃ. 
ᑐᑭᓯᑎᑕᐅᓚᐅᕐᓚᖓ ᐅᓂᒃᑲᐅᑎᒃᑲᓐᓂᓚᐅᖓ 
ᑭᓱᓕᕆᒻᒪᖔᑦᓯ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, 
ᐊᔅᓱᓪᓗᑭᐊᖅ. ᑖᒃᑯᐊ ᑲᓇᑕᒥ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ 
ᒪᓕᒐᖏᓐᓂ ᐊᓯᔾᔩᓂᐅᓴᑎᓪᓗᒋᑦ ᑕᐃᒪᓕ ᐳᓚᕋᖅᑕᐅᑏᑦ 
ᐅᒥᐊᕐᔪᐊᑦ ᓄᓇᓕᒻᒨᕋᐃᒻᒪᑕ ᑲᓇᑕᓕᒫᒥ 
ᐅᑭᐅᖅᑕᖅᑐᑐᐊᒥᐅᖏᑦᑐᖅ ᑳᓇᑕᒥ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ 
ᑐᓚᕝᕕᐅᑲᐃᓐᓇᖃᑦᑕᓲᓄᑦ ᐃᓛᓐᓃᓇᒃᑯᑦ 
ᐱᔪᓐᓇᐅᑎᑖᖅᑎᑦᑎᖃᑦᑕᓲᑦ. 
 
ᓄᓇᕘᒻᒥ ᑖᓐᓇ ᐊᑐᖅᑕᐅᓚᐅᖅᓯᒪᖏᑦᑐᖅ ᐊᕐᕌᓂ 
ᑖᒃᑯᐊ ᑲᓇᑕᒥ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᒋᔪᔭᕗᑦ 
ᐆᑦᑐᕋᖅᑕᐅᓂᐊᕐᖓᑦ ᓄᓇᓕᓐᓂ ᓄᓇᕘᒥ, ᐃᖃᓗᓐᓂ, 
ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒥᓗ, ᐊᒻᒪᑦᑕᐅᖅ ᖃᐅᓱᐃᑦᑐᒥᑦᑕᐅᖅ 
ᐊᑐᖅᑕᐅᓂᐊᕐᓂᕐᒥᔪᖅ. ᐃᖃᓗᓐᓂᓕ ᐊᐅᓚᑦᑎᐊᔪᔪᖅ 
ᐱᔪᓐᓇᐅᑎᑖᖅᑎᑦᑎᓂᖅ. ᐊᕐᕌᓂᓕ ᓯᑯᖃᓗᐊᕐᓂᖓ 
ᐱᔾᔪᑎᒋᓪᓗᒍ ᖁᑦᑎᑦᑐᒥ ᖃᑦᑏᓐᓇᐅᓂᖅᓴᐃᑦ 
ᐳᓚᕋᖅᑕᐅᑏᑦ ᖃᐅᓱᐃᑦᑐᓕᐊᕈᓐᓇᔪᒻᒪᑕ ᐊᒻᒪᓗ 
ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒧᑦ. 
 
 
 
 
 
ᑖᓐᓇᓕ ᐃᒫᒃ ᐊᐅᓚᓲᖅ ᑲᓇᑕᒥ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ 
ᐱᓕᕆᖃᑎᖃᑦᑕᖅᑯᑦ ᖃᓪᓗᓈᓕᕆᔨᒥᒃ  
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as an occasional marine use facility 
operator, and then that person works with 
the cruise ship. The cruise ships are 
anticipating that this person or entity will 
charge them a fee to come in as an 
occasional marine use facility operator 
and then they just sort of ensure that the 
cruise ship has something set up that they 
can disembark safely and that passengers 
know what’s going on. This program is 
rolling out into more communities this 
summer.  
 
Transport Canada is working with people 
in a variety of different communities. We 
worked with the transportation side of 
ED&T last year to get this in place with 
Transport Canada and made them aware 
of some of the challenges that they may 
face in Nunavut because a cruise ship 
coming in here is not the same as going 
into a marine use facility in Halifax. We 
worked with them to make sure that they 
had realistic expectations based on the 
facilities that communities here had.  
 
The Canadian Wildlife Service changes 
that we worked with them on, they have 
changed some of their permitting 
requirements, that to go into designated 
wildlife or bird sanctuary areas 
administered by them, operators have to 
apply by March 31 and there is no 
additional timeframe for that. That is very 
prohibitive for some of our operators 
because if somebody calls them and 
wants to book a trip in June and they 
want to go to the Queen Maud Bird 
Sanctuary, it’s very limiting when they 
say, “Well, you weren’t here by March 
31. We can’t take you.” 
 
We are working with them to try and find 
a way that that program can be adapted to 
meet the needs of Nunavut operators, that 
if somebody comes at the last minute, 

ᐳᓚᕋᖅᑐᓕᕆᔨᒥᒃ ᐅᕝᕙᓘᓐᓃᑦ ᕼᐋᒻᓚᒃᑯ 
ᐃᖅᑲᓇᐃᔭᖅᑎᖓᓂᒃ, ᑭᓇᑐᐃᓐᓇᕐᒥᒃ 
ᑎᒃᑯᐊᖅᓯᒪᔭᖓᓂᒃ 
ᐊᐅᓚᑦᑎᔨᒋᑲᐃᓐᓇᖃᑦᑕᓂᐊᖅᑕᖓᓂᒃ ᑕᒫᓃᓕᕋᐃᑉᐸᑕ. 
ᑕᐃᓐᓇ ᐅᒥᐊᕐᔪᐊᓕᕆᔨᓂᒃ ᐱᓕᕆᖃᑎᖃᑦᑕᖅᑯᖅ ᐊᒻᒪ 
ᑕᐃᓐᓇ ᑎᒃᑯᐊᖅᑕᐅᔪᖅ ᑮᓇᐅᔾᔭᔅᓴᑎᑕᐅᓪᓗᓂ 
ᐆᒥᐊᕐᔪᐊᒃᑯᑦ ᑎᑭᓕᕋᐃᑉᐸᑕ ᐱᓕᕆᖃᑦᑕᕐᓗᓂ. 
ᖃᐅᔨᒪᒐᓱᓲᑦ ᑖᒃᑯᐊ ᐆᒥᐊᕐᔪᐊᑦ 
ᐋᖅᑮᓯᒪᑦᑎᐊᕋᓗᐊᕐᒪᖔᑕ ᐊᑦᑕᓇᖅᑐᒦᕋᔭᓐᖏᓪᓗᑎᒃ 
ᓂᐅᕋᖃᑦᑕᕈᓐᓇᓂᐊᕐᖓᑕ. ᑖᓐᓇ ᓯᐊᒻᒪᖅᑕᐅᓂᐊᖅᑐᖅ 
ᓄᓇᓕᒃᑲᓂᕐᓄᑦ ᒫᓐᓇ ᐊᐅᔭᐅᓂᐊᖅᑐᖅ. 
 
 
 
 
 
ᑖᒃᑯᐊᓗ ᑲᓇᑕᒥ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᑦᑐᖅ 
ᓇᒻᒥᓂᖅ ᓄᓇᓕᒻᒥᐅᑕᕐᓂᒃ ᐊᒻᒪ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᐅᖃᐅᓯᐅᔪᔪᖅ 
ᖃᐅᔨᒪᔭᐅᓕᖅᑎᑕᐅᓂᐊᕐᖓᑦ ᑕᖅᑲᐅᖓ. ᓄᓇᕘᒥᓛᑦ 
ᐱᔭᕆᐊᑐᔪᖅᓯᐅᓪᓚᕆᑉᐸᒻᒪᑕ  ᐃᖏᕐᕋᔪᓕᕆᔨᔪᑦ ᒪᐅᖓ 
ᐅᑭᐅᖅᑕᖅᑐᒨᓐᓂᐊᕐᓗᓂ ᐳᓚᕋᖅᑕᐅᑎᒃᑯᑦ 
ᐊᔾᔨᒌᖏᑎᐊᕐᖓᒍᑦ ᕼᐋᓕᕚᒃᓯᓕᐊᑐᐃᓐᓇᓂᐊᕐᓗᓂ 
ᖃᓪᓗᓈᓄᑦ. ᐄ, ᑖᒃᑯᐊ ᓱᒋᐊᖅᑕᐅᓯᒪᔪᑦ ᒪᓕᒃᑐᒋᑦ 
ᓄᓇᓖᑦ ᐱᔨᑦᑎᕋᐅᑎᖃᑦᑎᐊᓗᐊᖏᓐᓂᖏᓐᓄᑦ. 
 
 
 
 
ᐆᒪᔪᓕᕆᔨᒃᑯᓪᓕ ᒪᓕᒐᖏᓐᓂᒃ 
ᐱᔪᓐᓇᐅᑎᑖᖑᒋᐊᓕᓐᓂᒃ ᐊᓯᔾᔩᓯᒪᒻᒪᑕ ᑕᐃᒃᑯᓄᖓ 
ᐆᒪᔪᓄᑦ ᓴᐳᔾᔨᕕᐅᔪᓄᑦ ᑎᒻᒥᐅᓄᓪᓘᓐᓃᑦ ᓴᐳᔾᔨᕕᐅᔪᓄᑦ 
ᒪᓕᒐᖏᓐᓂᒃ. ᑕᐃᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᕐᓖᑦ ᒫᑦᓯ 31-
ᕈᓚᐅᖏᓂᖓᓂ ᑐᒃᓯᕋᖃᑦᑕᕆᐊᓖᑦ. ᐊᒻᒪᓗ 
ᖄᖏᐅᑎᒐᐃᑉᐸᑕ ᐱᒃᑲᓐᓂᕈᓐᓇᖅᑎᑕᐅᕙᓐᖏᑦᑐᑦ. 
ᑕᐃᒪᓕ ᐅᖄᓚᕕᐅᑉᐸᑕ ᔫᓂᐅᓕᖅᑲᑦ ᑎᒻᒥᐊᓄᑦ 
ᓴᐳᔾᔨᕕᒻᒨᕈᒪᔪᖃᓪᓗᓂ, ᑕᐃᒪᓕ ᒫᑦᓯ 31-
ᖑᓚᐅᖅᑎᓐᓇᒍ ᑐᒃᓯᕋᓚᐅᖏᓐᓇᕕᑦ 
ᑕᐃᑯᓐᖓᐅᔾᔭᐅᔪᓐᓇᔾᔮᕈᓐᓃᖅᑐᑎᒃ. 
 
 
 
 
 
 
ᑕᐃᒫᒃ ᑭᐅᔭᐅᒋᐊᖃᑉᐸᒻᒪᑕ ᐊᓯᐊᒍᖔᖅ ᑖᓐᓇ 
ᐋᖅᑭᒋᐊᖅᑕᐅᒍᓐᓇᕐᒪᖔᑦ ᓄᓇᕗᑦᒥ ᐊᐅᓚᑦᑎᔨᓄᑦ  
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you can’t just say, “We can’t do that,” 
because a lot of our operators do go into 
the wildlife areas and the bird sanctuary 
areas. We are working with them that 
there can be a supplemental date that 
members can apply to get the licensing 
and permits that they needed so that they 
don’t turn away business. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I’ll 
just ask that you just slow it down just a 
notch for our translators. Mr. Enook. 
 
Mr. Enook (interpretation): Thank you. I 
will be able to ask you more questions 
about destinations later. There are some 
destinations that we do not agree with. 
We would prefer that some of our lands 
are not visited at all because we consider 
them very precious.  
 
With regard to my line of questioning, on 
page 2 of your 2013-14 annual report, it 
is indicated that the board of directors is 
“a completely voluntary board.” Can you 
describe what you mean by this? Thank 
you, Mr. Chairman. That will be my last 
question on this topic. Thank you. 
 
Chairman: Thank you, Mr. Enook. I’m 
sure it’s not your last question of the day. 
Mr. Sakeeta.  
 
Mr. Sakeeta: Thank you, Mr. Chairman. 
To answer the question about the 
voluntary board, we take time out of our 
personal lives to go to meetings and 
attend board meetings for Nunavut 
Tourism on top of our regular paying 
jobs. It is completely voluntary. We do 
not get paid and we don’t get honoraria. 
It’s completely voluntary, out of our own 
time. 
 
Chairman: Thank you, Mr. Sakeeta. Ms. 

ᐊᐅᓚᑦᑎᐊᕋᔅᓴᐅᓂᖅᓴᕈᕐᔫᒥᓂᐊᕐᖔ. 
ᕿᐱᓗᑐᐃᓐᓇᖃᑦᑕᕈᓐᓃᓂᐊᕐᖓᑕ ᑎᒻᒥᐊᓄᑦ ᐆᒪᔪᓄᓪᓗ 
ᓴᐳᔾᔨᕕᓐᓅᕈᒪᔪᖃᕋᐃᑉᐸᑦ ᐱᔪᓐᓇᐅᑎᑖᕆᐊᖃᓪᓗᑎᓪᓗ. 
ᑕᐃᒪᓕ ᐊᐅᓚᐅᔾᔨᔩᑦ 
ᐱᔪᓐᓇᐅᑎᑖᖅᑳᖃᑦᑕᕆᐊᖃᓲᖑᒻᒪᑕᐃᓛᒃ ᐊᒻᒪᓗ 
ᕿᐱᓗᑐᐃᓐᓇᖃᑦᑕᕆᐊᖃᖏᒻᒪᑕ ᑕᒪᐅᓐᖓᕈᒪᔪᓂᒃ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ 
 
 
 
. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. 
ᓱᒃᑲᐃᒋᐊᒃᑲᓂᐊᕐᔪᒃᑯᕕᖅᑲᐃ ᑐᓵᔨᓄᑦ 
ᐊᖑᒻᒪᑎᔭᐅᒍᓐᓇᕐᓂᐊᕐᕋᕕᑦ. ᒥᔅᑕ ᐃᓄᒃ. 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ. ᐊᐱᖅᓲᑎᒋᔪᓐᓇᑲᓐᓂᓂᐊᖅᑰᕋᑦᑎᒍ 
ᑕᐃᒃᑯᐊ ᐅᐸᑦᑕᐅᖃᑦᑕᖅᑐᑦ ᐃᓛᑎᒍᑦ 
ᐊᖏᖃᑎᒋᖏᓯᒪᔮᓗᒋᖃᑦᑕᕋᑦᑎᒍ ᓄᓇᑦᑕ ᐃᓚᖏᑦ 
ᐅᐸᑦᑕᐅᖃᑦᑕᖏᒃᑲᓗᐊᖅᐸᑕ 
ᓄᓇᓕᒻᒪᕆᐅᖏᑦᑑᒐᓗᐊᓪᓘᓐᓃᑦ 
ᓱᖁᑎᔅᓴᖏᑦᑎᐊᖅᑰᕋᑦᑕ ᐃᓛᑎᒍᑦ. ᐊᓐᓂᕆᔭᖃᐅᕋᑦᑕ.  
 
ᑭᓯᐊᓂ ᑖᒃᓱᒧᖓ ᐊᐱᖅᓲᑎᒋᔭᓐᓄᑦ ᓱᓕ ᐱᓕᕆᐊᔅᓴᑦ 
ᒥᒃᓵᓄᑦ. ᐊᕐᕌᒎᓕᒫᖅᓯᐅᑎᔅᓯᓐᓂ ᐅᖃᖅᓯᒪᔪᖃᒻᒥᒻᒪᑦ 
ᑖᒃᑯᓇᓂ 2013-14 ᐅᓂᒃᑳᓕᐊᒥᓂᑦᓯᓐᓂ, ᒪᑉᐱᖅᑐᒐᖓ 
2. ᓇᓗᓇᐃᖅᓯᓯᒪᖅᑰᔨᒻᒪᑦ ᑖᒃᑯᐊᒎᖅ ᑲᑎᒪᔨᓯ 
ᐊᑭᓕᖅᓱᖅᑕᐅᓂᖃᖏᑎᐊᖅᖢᑎᒃ ᐃᓚᒋᔭᐅᒻᒪᑕ. 
ᑖᒃᓱᒥᖓ ᑐᑭᓯᒋᐊᕈᒪᑐᐃᓐᓇᖅᑐᖓ ᖃᓄᖅ ᑐᑭᖃᑉᐸ 
ᑖᓐᓇ ᐅᖃᐅᓯᕆᔭᓯ ᐊᑭᓕᖅᓱᖅᑕᐅᖏᑎᐊᖅᖢᑎᒃ 
ᑲᑎᒪᔨᐅᖃᑕᐅᔪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑭᖑᓪᓕᖅᐹᕆᓚᐅᑲᓕᖅᖢᒍᓗ ᑖᓐᓇ ᐅᕙᖓ. ᖁᔭᓐᓇᒦᒃ. 
 
ᐃᒃᓯᕙᐅᑕᖅ: ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ. 
ᑭᖑᓪᓕᖅᐹᖑᔾᔮᖏᒻᒥᔪᖅ ᑖᓐᓇ ᐅᓪᓗᒥ. ᒥᔅᑕ ᓴᑮᑕ.  
 
 
ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ 
ᑮᓇᐅᔾᔭᒐᑎᒃ ᑲᑎᒪᔨᐅᖃᑦᑕᖅᑐᑦ ᐃᒻᒥᓂᒃ ᐃᓱᒪᖅᓱᖅᑐᑕ 
ᐱᕕᖃᖅᑎᑦᑐᖓ ᑲᑎᒪᔭᖅᑐᓲᖑᔪᒍᑦ ᓄᓇᕗᑦᒥ 
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓐᓄᑦ, ᖄᖓᒍᑦ 
ᐃᖅᑲᓇᐃᔮᖃᕋᓗᐊᕐᒥᑎᓪᓗᑕ, ᐃᖅᑲᓇᐃᔮᑐᐃᓐᓇᑎᓐᓂ. 
ᑮᓇᐅᔭᒃᓴᕙᙱᑦᑐᒍᑦ, ᑲᑎᒪᒃᔪᓯᐊᖅᐸᖏᑦᑐᒍᑦ, 
ᐱᒍᒪᓂᑐᐃᓐᓇᖅᑎᒍᑦ ᐃᓚᐅᔪᒍᑦ ᓇᒻᒥᓂᖅ 
ᐱᕕᖃᖅᑎᑦᑐᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 



 22

Dupuis, you wanted to supplement? 
 
Ms. Dupuis: Further to that, the only 
time that members receive any kind of 
compensation is there are a couple of our 
board members that are in other 
communities. When we have somebody 
travel from the community, their airfare, 
hotel, and per diem for meals at the 
government rate of per diem, they do 
receive that to cover their expenses, but 
there is no honorarium or anything paid; 
just expenses covered. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. Mr. Mikkungwak, my 
apologies. 
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman 
(interpretation ends) On page 2 of the 
Nunavut Tourism’s 2013-14 annual 
report, it is indicated that the board of 
directors recently made changes to its 
structure, including the reinstatement of 
“regional seats.” Can you explain what 
these changes were intended to achieve 
and can you describe how effective they 
have been? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The changes were brought about by 
discussion at the board table that there 
needed to be more Nunavut-based 
representation on the board. Because of 
some of the things that had happened in, 
let’s say, the last 10 years, a number of 
board members were southern-based and 
it was giving a feeling to the board that 
Nunavut businesses were not being 
heard. To ensure that that was [not] going 
to be the case, the board was changed. 

 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᑮᑕ. 
ᑭᐅᒋᐊᒃᑲᓐᓂᕈᒪᕕ, ᒥᔅ ᑐᐳᐃ?.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᑲᑎᒪᔩᑦ ᑮᓇᐅᔭᖅᑖᓲᑦ, ᐃᓛᒃ ᓄᓇᓕᓐᓂᑦ 
ᐊᓯᐊᓃᙶᕋᐃᒻᒪᑕ, ᓄᓇᓕᓐᓃᙶᖅᑐᓂᑦ 
ᑎᑭᑦᑐᖃᕋᐃᒻᒪᑦ ᖃᖓᑦᑕᐅᑎᖏᑦ, ᑐᔪᕐᒥᔪᑎᖏᑦ, 
ᓂᕆᔪᑎᖏᓪᓗ, ᒐᕙᒪᒃᑯᑦ ᒪᓕᓲᖏᑦ ᒪᓕᑦᑐᒋᑦ 
ᐱᑖᖅᑎᓲᕗᑦ, ᐊᑭᓕᖅᓱᕆᐊᓕᖏᓐᓄᑦ 
ᐊᑭᓕᖅᓱᐃᔪᑎᖃᕐᓂᐊᕐᖓᑕ ᖄᖓᒍᒃᑲᓐᓂᖅ 
ᑮᓇᐅᔾᔭᔅᓴᓲᖑᙱᑦᑐᑦ ᑭᓯᐊᓂ. ᖁᔭᓐᓇᒦ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ, ᒪᒥᐊᓇᖅ ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.  
 
 
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. (ᑐᓵᔨᑎᒍ) 
ᑕᕝᕙᓂ ᒪᑉᐱᒐᖓᓂᑦ 2, ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ 
2013-14 ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓂᑦ ᐅᓂᒃᑳᓕᐊᒥᓂᖅᓯᓐᓂ, 
ᐅᖃᖅᓯᒪᒻᒪᑦ ᑖᒃᑯᐊ ᑲᑎᒪᔨᖏᒡᒎᖅ ᒫᓐᓇᕈᓘᓚᐅᖅᑐᖅ 
ᐊᓯᔾᔩᓯᒪᓐᓂᕐᖓᑕ ᑲᑎᒪᔨᖏᑕ ᐋᖅᑭᑎᖅᓯᒪᓂᖏᓐᓂᒃ. 
ᑖᒃᑯᐊ ᓄᓇᕗᑦ ᐊᕕᑦᑐᖅᓯᒪᓂᖏᑕ ᐃᒃᓯᕙᐅᑕᖏᑦ 
ᐅᑎᖅᑎᑕᐅᓪᓗᑎᒃ. ᖃᓄᖅ, ᓱᒻᒪᓄᑯᐊ ᐊᓯᔾᔨᑕᐅᓐᓂᖅᑲᑦ, 
ᓱᒻᒪᑦ ᐊᓯᔾᔨᖅᑎᕆᓐᓂᖅᑭᓯ, ᐊᒻᒪᓗ ᖃᓄᖅ 
ᐊᑲᐅᓯᒋᐊᖅᓯᒪᕙ, ᐱᐅᓯᕚᓪᓖᓯᒪᕙᑦ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊᓕ 
ᐊᓯᔾᔨᖅᑕᐅᓚᐅᖅᑐᐃᑦ ᑲᑎᒪᔪᑦ ᓂᓪᓕᐊᖃᑎᒌᓚᐅᖅᑐᑎᒃ 
ᐅᖃᔪᒻᒪᑕ, ᓄᓇᕗᑦᒥ ᑐᙵᓂᖃᕐᔫᒥᔪᓂᒃ 
ᑲᑎᒪᔨᖃᕆᐊᖃᕋᓗᐊᕋᑦᑕ. ᑕᐃᒪᓕ ᐊᕐᕌᒍᑦ ᖁᓪᓕᑦ 
ᐊᓂᒍᖅᐸᓪᓕᐊᓯᒪᑎᓪᓗᒋᑦ ᑲᑎᒪᔩᑦ ᖃᑦᑎᒻᒪᕇᒃᑭᐊᖅ 
ᖃᓪᓗᓈᓂᒥᐅᑕᐅᕙᓚᐅᕐᖓᑕ. ᑕᐃᒫᒃ ᑲᑎᒪᔩᑦ 
ᐃᓱᒪᕙᓕᓚᐅᕐᖓᑕ ᓄᓇᕗᑦᒥᐅᑦ ᓇᒻᒥᓂᖃᐅᑎᓖᑦ 
ᑐᓵᔭᐅᙱᓗᐊᖃᑦᑕᓕᖅᑐᒋᔭᐅᓪᓗᑎᒃ.  
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We went through a special meeting with 
our membership and this was passed 
through the membership in June of 2013.  
 
Three regional representatives were put 
on the board. These are seats for small 
businesses, one small tourism business 
per region. We also made the change to 
add three new ex officio seats, one for 
each regional Inuit association. We work 
very closely with the RIAs on a number 
of projects and felt that because tourism 
is something that they deal with their 
training endeavours and business 
development endeavours, having them at 
the table would be beneficial. This makes 
sure that there is good Nunavut 
representation on the board so that it is 
not a board of just large, southern-based 
tourism businesses. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. (interpretation) As of today, as 
you were explaining that you’re going to 
be increasing the number of board 
members, can you indicate which seats 
on Nunavut Tourism’s board of directors 
are vacant? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Right now, we are working with the three 
regional Inuit associations to fill their 
seats. The Kivalliq seat has been the one 
that we have been having trouble filling 
and we are just finalizing. All three 
regions are going to their board meetings 
coming up to have the appointees 
approved so that by the fall, the RIA 
seats will all be filled. 

ᑕᐃᒪᐃᓕᕙᓪᓕᐊᑐᐃᓐᓇᓕᖅᑑᔮᕐᓂᕐᖓᑦ. ᑲᑎᒪᔩᑦ 
ᑐᐊᕕᕐᓇᑐᒃᑯᑦ ᑲᑎᒪᓪᓗᑎ ᐊᓯᔾᔩᓚᐅᖅᑐᑦ ᐊᕐᕌᓂ ᔫᓂ 
24-ᖑᑎᓪᓗᒍ, 2013-ᖔᒥ. 
 
 
 
ᐱᖓᓱᑦ ᓄᓇᕗᑦ ᐊᕕᑦᑐᖅᓯᒪᓂᖓᓂᑦ ᑲᑎᒪᔩᑦ 
ᐃᓕᔭᐅᓚᐅᖅᑐᑦ ᓇᒻᒥᓂᖃᐅᑎᕋᓛᓖᑦ ᐃᓂᖃᕆᓪᓗᑎᒃ 
ᐊᕕᑦᑐᖅᓯᒪᓂᓃᙶᖅᑐᓂ, ᐊᒻᒪᑦᑕᐅᖅ ᐱᖓᓱᒃᑲᓂᕐᓂᒃ 
ᑲᑎᒪᔨᐅᕕᑐᐃᓐᓇᕐᓂᒃ ᓂᕈᐊᕈᓐᓇᖏᑦᑐᓂᒃ 
ᐋᖅᑮᓚᐅᕐᒥᔪᒍᑦ ᐱᖓᓱᓄᑦ ᐃᓄᓐᓄᑦ ᐃᓄᐃᑦ 
ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓄᑦ ᑭᒡᒐᑐᖅᑎᐅᓂᐊᖅᑐᓂᑦ. ᑕᐃᒫᒃ 
ᑖᒃᑯᐊ ᐃᓄᐃᑦ ᑲᑐᔾᔨᐊᑎᒌᖏᑦ 
ᐱᓕᒻᒪᒃᓴᐃᖃᑦᑕᖅᑐᑎᓪᓗ ᐊᒻᒪᑦᑕᐅᖅ 
ᓇᒻᒥᓂᖃᐅᑎᓕᕆᖃᑦᑕᖅᑐᑎᒃ ᐃᓚᐅᖃᑕᐅᑉᐸᑕ 
ᐃᑲᔫᑎᖃᕈᓐᓇᓂᐊᖅᑑᔮᓚᐅᕐᖓᑦ. ᑕᐃᒫᒃ ᑕᕝᕙ 
ᓄᓇᕗᑦᒥᐅᓂ ᑭᒡᒐᑐᖅᑎᖃᑦᑎᐊᓕᖅᑯᒍᑦ, ᑲᑎᒪᔨᖏᑦ 
ᖃᓪᓗᓈᓃᙶᖅᑐᐊᓗᑐᐃᓐᓇᐅᒍᓐᓃᖅᑐᐃᑦ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ.  
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
(ᑐᓵᔨᑎᒎᕈᓐᓃᖅᑐᖅ) ᐅᓪᓗᒥᐅᓕᖅᑐᖅ ᑕᐃᒪ ᐅᐊᑦᑎᐊᕈ 
ᓇᓗᓇᐃᔭᐃᒐᕕᑦ ᑲᑎᒪᔨᑦ ᐊᒥᓱᙳᕆᐊᕐᓂᐊᕐᒪᑕ. 
ᓇᓗᓇᐃᖅᓯᔫᓪᓗᐊᖅᐱᑦ ᓄᓇᕗᑦ ᑖᒃᑯᓇᓂ 
ᑲᑎᒪᔨᐅᕕᒋᔭᔅᓯᓐᓂ ᒫᓐᓇ, ᐅᕙᓘᓐᓃᑦ ᓱᓇ ᐃᒃᓯᕙᐅᑕᖅ 
ᐃᓐᓄᒃᓯᒪᙱᒻᒪᖔᑕ? ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᒫᓐᓇ 
ᐱᖓᓱᓂᑦ ᓄᓇᕘᑦ ᐊᕕᑦᑐᖅᓯᒪᓂᖏᓐᓂᒃ ᐃᓄᐃᑦ 
ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᒃ ᐃᓐᓄᑎᑦᑎᒐᓱᐊᖅᑐᒍᑦ 
ᐃᓂᒃᓴᖏᓐᓂᑦ ᐊᒻᒪ ᑕᐃᓐᓇᓕ ᑭᕙᓪᓕᕐᒦᑦᑐᖅ 
ᐃᓐᓄᒐᕐᓂᖏᔅᓯᒪᔪᖅ, ᐃᓐᓄᓛᓕᖅᑐᖅ. ᐊᒻᒪ ᐱᖓᓱᓂᑦ  
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We have two other vacant seats right now 
because of resignations that happened in 
late March, the travel trade seat and the 
hunting and fishing seat. Someone that 
had been in the hunting and fishing seat 
for a number of years is no longer with 
the HTO that they were, so that seat is 
vacant for the time being. Thank you. 
 
Chairman: Mr. Mikkungwak. 
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman. 
You explained some of the board 
member seats. You mentioned that 
business representatives will be part of 
the board. Are they all from Nunavut? 
Thank you, Mr. Chairman. 
 
Mr. Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No, not all of our board members are 
from Nunavut, but for the three seats that 
we discussed previously, the new seats, 
they are all Nunavut-based businesses. 
Several of the other members are also 
Nunavut-based, but not all board 
members are Nunavut-based. For 
example, we have a seat on the board 
representing the cruise industry. There 
are no Nunavut-based cruise companies, 
so that seat will not be a Nunavut-based 
seat just because of logistics, but we try 
for as many Nunavut representatives as 
possible. To ensure that happens, we 
have a very detailed election process. We 
do a call for nominations well in advance. 
 
Three years ago, we instituted an 
electronic voting system so that all of our 
members can vote in the election for the 
board of directors secretly and not have 
to be at the AGM. This means that our 
members that cannot attend the AGM in 

ᑭᒡᒐᑐᖅᑎᖃᓛᓕᖅᑐᐃᑦ, ᑖᒃᑯᐊ ᐱᖓᓱᑦ ᑲᑎᒪᑉᐸᑕ 
ᑭᒡᒐᑐᖅᑎᔅᓴᒥᓂᒃ ᑎᒃᑯᐊᖅᓯᓛᖅᑐᑦ. 
 
ᒪᕐᕈᑲᓐᓃᓐᓂᒃ ᓱᓕ ᐃᓂᒃᓴᖃᓕᕐᒥᔪᒍᑦ 
ᓄᖅᑲᖅᑐᖃᕋᑖᓚᐅᕐᒥᒻᒪᑦ ᒫᑦᓯᐅᑎᓪᓗᒍ. 
ᐊᐅᓪᓚᖃᑦᑕᖅᑐᑎᒃ ᓂᐅᕕᐅᑲᐅᔨᔨᐅᒐᓱᑦᑐᐃ, ᐊᒻᒪᑦᑕᐅᖅ 
ᐊᖑᓇᓱᓐᓂᕐᒧᑦ ᑭᒡᒐᑐᖅᑎᐅᔪᖅ 
ᐃᓄᖃᙱᑯᑖᔅᓯᒪᓕᕐᒥᔪᖅ, ᐆᒪᔪᕐᓂᐊᑎᒃᑯᓄᓪᓕ ᑖᓐᓇ 
ᐱᒋᔭᐅᕙᔪᔫᒐᓗᐊᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᒡᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ ᐅᐊᑦᓯᐊᖅ 
ᐅᖃᓚᐅᕋᕕᓐ ᑖᒃᑯᐊ ᑲᑎᒪᔩᑦ ᐃᓚᖓᓐᓂᒃ 
ᓇᓗᓇᐃᔭᒻᒫᖅᖢᑎᑦ ᓄᓇᕗᑦᒥ ᑖᓐᓇ ᑲᑎᒪᔨᖁᑎᒋᔭᑉᓯ 
ᑲᑎᒪᔨᐅᕝᕕᒋᔭᑉᓯ ᓇᒻᒥᓂᖃᑦᑎᐅᔪᓂᒃ ᐅᖃᓗᓚᐅᕋᕕᑦ 
ᑕᐃᒃᑯᐊ ᓇᒻᒥᓂᖃᑦᑎᐅᔪᑦ ᑲᑎᒪᔨᐅᔪᑦ 
ᑲᑎᒪᔨᐅᓂᐊᖅᑐᓘᓐᓃᑦ ᓄᓇᕗᑦᒥᐅᑕᓪᓚᕆᐅᕙᑦ, 
ᓇᒻᒥᓂᖃᑦᑎᐅᕙᑦ ᓄᓇᕗᑦᒥᒃ? ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑕᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐋᒡᒐᐃ. 
ᑲᑎᒪᔨᓕᒫᕗᑦ ᓄᓇᕗᑦᒥᐅᑕᐃᓐᓇᓕᒫᖑᖏᑦᑐᑦ. ᑕᐃᒃᑯᐊ 
ᑎᓴᒪᑦ ᐅᖃᐅᓯᕆᖅᑲᐅᔭᒃᑲ ᓄᑖᑦ ᑲᑎᒪᔨᐅᒐᔭᖅᑐᑦ 
ᓄᓇᕗᑦᒦᖔᖅᑐᐃᓐᓇᐅᒐᔭᖅᑐᐃᓪᓕ ᓇᒻᒥᓂᖃᐅᑎᓂᒃ 
ᐊᒻᒪᑦᑕᐅᖅ ᐊᓯᖏᑦ ᑲᑎᒪᔩᑦ ᓄᓇᕗᑦᒥ ᑐᓐᖓᕕᖃᐅᒻᒥᔪᑦ 
ᑭᓯᐊᓂ ᐊᑕᖏᖏᑦᑐᑦ. ᐊᒻᒪᓗ ᐅᒥᐊᕐᔪᐊᓕᕆᔨᓂᒃ 
ᑲᑎᒪᔨᖃᒻᒥᔪᒍᑦ ᑖᓐᓇ ᓄᓇᕗᑦᒥᐅᑕᕐᓄᑦ 
ᐃᒃᓯᕙᐅᑕᐅᔾᔮᖏᑦᑐᖅ ᑭᓯᐊᓂ ᐱᒐᓱᐊᖅᐸᒃᑲᓗᐊᖅᑐᒍᑦ 
ᓄᓇᕗᑦᒥ ᑭᒡᒐᑐᖅᑎᓂᒃ ᐊᔪᓐᓇᕐᖏᒐᐃᒻᒪᑦ. ᐊᒪ 
ᑕᐃᒪᐃᑦᑎᒐᓱᓐᓂᐊᕐᓗᒍ 
ᓇᓗᓇᐃᖅᓯᒪᑦᑎᐊᖅᑐᕕᔾᔪᐊᕌᓗᓐᓂᒃ 
ᓂᕈᐊᖅᑐᓕᕆᔾᔪᑎᖃᑦᑐᒍᑦ ᓯᕗᓂᑐᖄᓗᐊᒍᑦ 
ᓂᕈᐊᕋᔅᓴᓕᐅᖅᑎᑦᑎᖃᑦᑕᖅᑐᑕ. 
 
 
 
 
 
ᐱᖓᓱᑦ ᐊᕐᕌᒍᑦ ᓈᓕᖅᑐᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ 
ᓂᕈᐊᕈᓐᓇᖅᓯᑎᑦᑎᕙᓚᐅᕐᒥᔪᒍᑦ 
ᐃᓚᒋᔭᐅᔪᖁᑎᓕᒫᑦᑎᐊᕗᑦ ᓂᕈᐊᖃᑦᑕᕈᓐᓇᓂᐊᕐᖓᑕ  
 
 



 25

person still have a say on who is on the 
board of directors. This has increased the 
amount of voting in an election by over 
49.59 percent, so our members are very 
active in this process and it gives them 
the opportunity to have a say no matter 
what community they’re in and whether 
they can attend the AGM or not. It has 
given them all a feeling that they’re 
involved in the process and it has worked 
very well.  
 
The system we are using has been 
adopted by a couple other jurisdictions in 
the country because it means that every 
member has the opportunity to 
participate. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman. I 
would like to ask another question. As of 
today, how many beneficiaries of the 
Nunavut Land Claims Agreement are 
members of Nunavut Tourism’s board of 
directors? Do you have beneficiaries as 
board members? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Yes, we have. Right now, we have one. 
In the past, we have had more than that, 
but we have had a resignation recently of 
the hunting and fishing seat. It’s an 
election process, so it’s nominations. In 
the past, out of a nine-person board, at 
one point, we did have four, but right 
now, we have one out of an eight-person 
board because of vacancies. Thank you, 
Mr. Chairman. 
 

ᑲᓐᖑᓇᖅᑐᒃᑯᑦ. ᐊᓪᓛᑦ ᑲᑎᒪᔭᖅᑐᖅᓯᒪᖏᒃᑲᓗᐊᕐᓗᑎᒃ 
ᐊᕐᕌᒍᑕᒫᑦ ᑲᑎᒪᕕᔾᔪᐊᓂᑦᑎᓐᓂᒃ ᓂᕈᐊᖃᑕᐅᔪᓐᓇᖅᑐᑦ 
ᑭᒃᑯᑦ ᑲᑎᒪᔨᕈᖃᑕᐅᓂᐊᕐᒪᖔᑕ. ᑕᐃᒫᓪᓕ ᑕᕝᕙ 
ᐊᒥᓲᓂᖅᓴᕕᔾᔪᐊᕌᓐᓂᒃ ᓂᕈᐊᖅᑐᖃᑉᐸᓕᖅᑐᖅ. 60-
ᐳᓴᓐᒪᕆᓐᓂᒃ ᐊᒥᓲᓂᖅᓴᓂᒃ ᓂᕈᐊᖅᑐᖃᑉᐸᓕᖅᑐᖅ 
ᐊᕐᕌᒍᑕᖅᓯᐅᒻᒥᒃ ᑲᑎᒪᓕᕋᐃᒻᒪᑕ. ᑕᐃᒫᓪᓗ 
ᓇᒥᑐᐃᓐᓇᑦᑎᐊᖅ ᓄᓇᖃᕋᓗᐊᖅᑲᑕ 
ᐅᖃᖃᑕᐅᒍᓐᓇᖃᑦᑕᖅᑐᑦ ᓂᕈᐊᓐᓂᒃᑯᑦ ᑕᐃᒫᓪᓗ 
ᐃᓚᐅᔪᐃᓐᓇᖁᓘᔮᓕᖅᑐᑎᒃ ᐃᓱᒪᖃᖃᑦᑕᕈᓐᓇᐸᑦᑐᑦ. 
 
 
 
 
 
 
ᐊᑐᖃᑦᑕᖅᑕᕗᑦ ᐊᑐᖅᑕᐅᓕᖅᓯᒪᕗᑦ ᐊᓯᖏᓐᓂ 
ᒐᕙᒪᖃᕐᕕᐅᔪᓂ ᑲᓇᑕᒥ ᐃᒪᐃᑎᑦᑎᓐᓂᖓᓄᑦ 
ᐃᓚᒋᔭᐅᔪᓕᒫᑦ ᐃᓚᐅᖃᑕᐅᔪᓐᓇᖅᑎᑕᐅᕙᒻᒪᑕ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᒡᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᓪᓗᒥᒧᑦ 
ᑎᑭᒃᖢᒍ ᐊᐱᕆᓂᐊᓕᖅᐳᖓᓕ ᐃᓚᓕᐅᑎᓯᒪᔪᓂᒃ 
ᓄᓇᕗᑦᒥᐅᑕᐅᓪᓗᑕ ᓄᓇᕗᑦᒧᑦ ᐃᓚᓕᐅᖅᑎᓯᒪᒐᑉᑕ 
ᓄᓇᕗᑦ ᐊᖏᕈᑖ ᒪᓕᒃᖢᒍ. ᑖᑉᑯᓇᓂ 
ᑲᑎᒪᔨᐅᕝᕕᒋᔭᑉᓯᓐᓂ ᑕᐃᒃᑯᐊ ᑲᑎᒪᔨᐅᔪᑦ 
ᑲᑎᒪᔨᐅᕕᒋᔭᑉᓯᓐᓂ ᓄᓇᕗᑦᒥᐅᑕᓪᓚᕆᓐᓂᒃ 
ᐃᓚᓕᐅᑎᓯᒪᔪᓂᒃ ᑲᑎᒪᔨᖃᑉᐱᓯ? ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, 
ᐱᑕᖃᑦᑐᒍᑦ. ᑕᐃᒪᓕ ᒪᓐᓇ ᐊᑕᐅᓯᕐᒥᒃ ᐃᓄᒻᒥᒃ 
ᐱᖃᑦᑐᒍᑦ. ᑭᓯᒥᒃ ᓄᖅᑲᓚᐅᕐᒪᑦ ᐃᖃᓗᓕᕆᓂᕐᒧᑦ 
ᐊᖑᓇᓱᓐᓂᒧᓪᓗ ᐊᒻᒪᓗ ᑕᐃᒪ ᑖᒃᑯᐊ ᒫᓐᓇ 
ᓂᕈᐊᖅᑕᐅᓇᓱᐊᕈᓐᓇᕐᒥᔪᑦ. ᐊᒻᒪᓗ ᑕᐃᒪ 9-ᖑᑎᓪᓗᒋᑦ 
ᑲᑎᒪᔩᑦ ᓯᑕᒪᐅᓚᐅᖅᓯᒪᔪᑦ ᐃᓄᐃᑦ. ᑭᓯᒥᓕ 
ᐊᑕᐅᓯᑐᐃᓐᓇᕐᒥᒃ 7-ᐸᐃᑦ ᑖᒃᑯᐊ ᑲᑎᒪᔨᖃᕋᑦᑕ 8-ᓂᒃ 
ᑖᓐᓇ ᐊᑕᐅᓯᑐᐊᖅ ᐃᓅᓪᓗᓂ ᑕᐃᑲᓃᑦᑐᖅ  
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Chairman: Thank you, Ms. Dupuis. I’m 
just going over some of the 
documentation that was provided and I 
see 13 seats on the board. Is there a 
clarification maybe on that, Ms. Dupuis? 
 
Ms. Dupuis: That was my mistake, Mr. 
Chairman. There are 13 seats.  
 
Chairman: Thank you. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. Out of the 13 seats, there’s 
only one beneficiary. As of today, would 
it be correct that the majority of your 
board of directors do not live in the 
territory? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No, that is not correct because a number 
of the non-beneficiary members of the 
board live in the territory. They live in 
Cambridge Bay, they live in Baker Lake, 
they live in other communities, but they 
are not beneficiaries. We have a number 
of people who live in Nunavut and have 
been long-term Nunavut residents on the 
board. We have an open election process 
and we would love to have more 
beneficiaries run for the board, but there 
are long-term Nunavut residents. Right 
now, on the board, because we have a 
couple vacancies, so there are 11 seats 
that are full. There are five long-term 
Nunavut residents of that 11, plus the one 
beneficary, so six of the seats are 
Nunavut residents. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. Dupuis. Mr. 
Mikkungwak. 
 

ᑲᑎᒪᔨᐅᓪᓗᓂ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᑖᒃᑯᐊ 
ᑎᑎᕋᖅᓯᒪᔪᑦ ᒫᓐᓇ ᑕᑯᓪᓗᒋᑦ 13-ᖑᒻᒪᑕ. ᑖᒃᑯᐊ 
ᐅᖃᓕᒫᖅᑲᐅᒐᒃᑭᓪᓕ 13-ᖑᒋᐊᖏᑦ ᑕᒻᒪᖅᑐᖓ. 
ᓇᓗᓇᐃᖅᓯᒋᐊᕈᓐᓇᖅᐲᑦ, ᒥᔅ ᑐᐳᐃ? 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑕᒻᒪᖅᑐᖓ, ᒪᒥᐊᓇᖅ. ᐄ, 13-ᖑᔪᑦ. 
ᑕᒻᒪᕋᑖᖅᑐᖓ 8-ᖑᓂᕋᕋᑖᖅᑕᒃᑲ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
 
 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᐃᒪᓕ 13-ᖑᒻᒪᑕ ᑲᑎᒪᔨᐅᔪᑦ ᐊᒻᒪᓗ ᐃᓄᒃᑕᖃᑦᑐᓂ 
ᐊᑕᐅᓯᑐᐃᓐᓇᕐᒥᒃ. ᑕᐃᒪᓕ ᐅᓪᓗᒥ ᐅᖃᕈᓐᓇᖅᐳᖔ 
ᑖᒃᑯᐊ ᑲᑎᒪᔨᓯ ᓄᓇᕗᑦᒥᐅᑕᐅᖏᑐᐃᓐᓇᐃᑦ, ᓄᓇᕗᑦᒥ 
ᐊᖏᕐᕋᖃᖏᑦᑐᑦ ᑲᑎᒪᔨᓯ ᐃᓘᓇᒐᓴᑎᒃ? 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᐃᓄᓪᓚᕆᐅᖏᑦᑑᒐᓗᐊᑦ ᑕᒫᓂ ᓄᓇᕗᑦᒦᒻᒪᑕ, 
ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒥ, ᖃᒪᓂᑦᑐᐊᕐᒥᐅᑕᖃᑦᑐᓂ, 
ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒥᐅᑕᖅ ᐊᒻᒪᓗ ᐊᓯᖏᓐᓂᑦ ᓄᓇᕗᑦᒥ. 
ᑭᓯᒥᒃ ᐃᓅᙱᑦᑐᑎᒃ ᐊᒻᒪᓗ ᑕᐃᒪ ᓄᓇᕘᒥ 
ᓄᓇᖃᖃᑦᑕᖅᓯᒪᓕᖅᑐᑦ ᐊᕐᕌᒍᓂ ᐊᒥᓱᓂᑦ 
ᐃᓄᓪᓚᕆᐅᙱᒃᑲᓗᐊᖅᑎᓪᓗᒋᑦ ᑲᑎᒪᔨᒋᔭᕗᑦ. ᑭᓯᐊᓂᓕ 
ᑕᐃᒪ ᑕᑯᔪᒪᒐᓗᐊᖅᑲᕗᑦ ᐃᓄᓐᓂᑦ ᐊᒥᓲᓂᖅᓴᓂᑦ 
ᑲᑎᒪᔨᖃᕈᒪᓪᓗᑕ. ᑭᓯᒥᓕ ᑖᒃᑯᐊ ᐅᖃᒃᑲᓐᓂᕈᓐᓇᖅᑐᖓ 
ᑕᒫᓂᓖᖅᑐᑦ ᐊᕐᕌᒍᓂᑦ ᐊᒥᓱᓂᒃ ᑲᑎᒪᔨᐅᒻᒪᑕ 
ᐃᓅᙱᒃᑲᓗᐊᖅᑐᑎᒃ, ᑭᓯᒥᓗ 11-ᖑᒻᒪᑕ ᑖᒃᑯᐊ ᒫᓐᓇ 
ᐃᓐᓄᒃᓯᒪᔪᑦ. ᐊᒻᒪ ᑕᓪᓕᒪᐅᓪᓗᑎᑦ ᑖᒃᑯᐊ ᓄᓇᕗᑦᒥ 
ᓄᓇᖃᓕᖅᑐᑦ ᐊᑯᓂ, ᑖᒃᑯᐊ 6-ᖑᔪᑦ ᐃᒃᓯᕙᐅᑕᐃᑦ 
ᓄᓇᕘᒥ ᐊᑯᓂ ᓄᓇᖃᓕᕐᓂᖏᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ 
ᑲᑎᒪᔨᐅᔪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.  
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Mr. Mikkungwak: Thank you, Mr. 
Chairman. On page 14 of your 2013-14 
annual report, it is indicated that Nunavut 
Tourism staff visited 10 communities 
during the 2013-14 fiscal year. It also 
indicates that Nunavut Tourism’s goal is 
to “visit at least 8 communities per year.” 
Which communities did Nunavut 
Tourism staff visit during the 2014-15 
fiscal year? Thank you, Mr. Chairman. 
 
Chairman: Thank you. Mr. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
may not be fully accurate in my list 
because I don’t have that right in front of 
me. I could get that list for you accurately 
for tomorrow.  
 
We have visited Arviat, Rankin Inlet, 
Cambridge Bay, Taloyoak, Baker Lake, 
Pangnirtung, Qikiqtarjuaq, and Pond 
Inlet, I believe. We have also tried seven 
times in the last two years to get into 
Sanikiluaq and have either been 
weathered out here or there, but it is on 
our list to visit as soon as we can get in. 
We have made significant attempts, but I 
will get that list for you in detail 
tomorrow. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Dupuis. Mr. 
Mikkungwak  
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman. 
What was accomplished during these 
community visits? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
When we go to a community, we usually 
do a few activities. We will meet with all 
of our members, we will meet with the 

 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᒪᑉᐱᕌᖓᓄᑦ 14-ᒨᕐᓗᑕ 2014-15 ᑖᓐᓇ 
ᐅᓂᒃᑳᓕᐊᕕᓂᓯ. ᑕᐃᒪ ᓇᓗᓇᐃᖅᓯᒪᒻᒪᑦ ᑖᓐᓇ 
ᓄᓇᕗᑦᒥ ᑖᒃᑯᐊ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᖁᓕᓄᑦ 
ᐳᓛᕆᐊᖅᓯᒪᓚᐅᖅᑐᑦ 2013-14 ᐊᕐᕌᒍᖓᓂ, ᐊᒻᒪᓗ 
ᑕᕝᕙᓂ ᑕᐃᒪ ᓄᓇᕗᑦᒥ ᑖᒃᑯᐊ 8-ᓂᑦ ᐳᓛᖃᑦᑕᕈᒪᔪᓯ 
ᓄᓇᓕᐅᔪᓂᒃ. ᑕᐃᒪ ᑖᒃᑯᐊ ᓇᓪᓕᐊᓄᑦ ᐳᓛᕐᓂᐊᖅᐸᑦ 
2014-15 ᐊᕐᕌᒍᖓᓐᓂ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᓱᓕᓪᓚᕆᒃᑐᔅᓴᐅᙱᑦᑑᒐᓗᐊᖅ ᑭᓯᒥᓕ ᑕᐃᒪ ᑖᓐᓇ 
ᖃᐅᑉᐸᑦ ᖃᐃᒍᓐᓇᓛᖅᑕᕋ ᑕᒻᒪᖅᓯᒪᙱᑦᑐᓂ 
ᑎᑎᕋᖅᓯᒪᔪᖅ. 
 
 
 
ᑕᐃᒪᓗ ᐊᕐᕕᐊᓅᖅᓯᒪᔪᒍᑦ, ᐃᖃᓗᑦᑑᑦᑎᐊᕐᒧᑦ, 
ᑕᓗᕐᔪᐊᕐᒧᑦ, ᖃᒪᓂᑦᑐᐊᕐᒧᑦ, ᐸᓐᓂᖅᑑᒧᑦ, 
ᕿᑭᖅᑖᕐᔪᐊᒧᑦ ᐊᒻᒪᓗ ᒥᑦᑎᒪᑕᓕᒻᒨᕙᓪᓚᐃᔪᖅ, ᐊᒻᒪᓗ 
ᐆᑦᑐᕋᖅᓯᒪᒐᓗᐊᖅᑐᒍᑦ ᐊᕐᕌᒍᓂ 7-ᕌᖅᑎᖅᑐᑕ 
ᓴᓂᑭᓗᐊᓕᐊᕋᓱᐊᖅᑐᑕ ᑭᓯᐊᓂᓕ ᓯᓚᐅᑉ 
ᓈᒻᒪᖏᓐᓂᖓᓄᑦ ᑕᐃᑯᙵᕈᓐᓇᖅᓯᒪᙱᓇᑦᑕ. ᑕᐃᒪᓕ 
ᑖᓐᓇ ᓯᕗᓪᓕᐅᑎᒍᒪᒻᒥᔭᕗᑦ ᑭᖑᓪᓕᕐᒥ ᐳᓛᕈᒪᓪᓗᑎᒍ. 
ᑭᓯᓯᒥᓕ ᑕᐃᒫᒃ ᐅᓪᓗᖃᖃᑦᑕᖅᓯᒪᔪᒍᑦ ᑕᒪᒃᑯᐊ ᓄᓇᐃᑦ 
ᐅᖃᐅᓯᕆᓛᖅᐸᒃᑲ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.  ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ.  
 
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᓄᖓ 
ᐅᕐᓂᒍᑎᑦᑕᓚᐅᖅᑎᓪᓗᓯ ᓱᓇᒥᑦ ᐱᕚᓪᓕᕐᓂᖃᓚᐅᖅᐸ? 
ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᓄᓇᓕᓐᓅᕋᐃᒐᑦᑕ ᖃᓄᑐᐃᓐᓇᖅ ᑲᑎᓲᖑᔪᒍᑦ, ᐊᒻᒪ  
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economic development officer for anyone 
who is interested in getting into tourism, 
we will often do a presentation at the 
high school on the potential for careers in 
tourism, and hear if there are any issues 
from the community about what’s going 
on. What comes out of these visits is 
often new members. For example, this 
past February, we went into Cambridge 
Bay and since February, there are two 
new members, two new people getting 
involved in tourism businesses from 
Cambridge Bay.  
 
We go and explain our insurance 
program, the airline program that they 
can access, and what other services we 
can help them with and direct them in 
how to get funding to assist in setting up 
their business or what they need. The 
point of a lot of the community visits is 
to help establish new businesses, help 
them get started, let them know the 
resources that are available, and how we 
can assist them in achieveing their goal 
of having a successful tourism business. 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. On page 18 of your 2013-14 
annual report, it is indicated that Nunavut 
Tourism “held discussions with various 
marine insurance companies to 
investigate a more cost effective 
insurance plan for members.” As of 
today, what is the status of Nunavut 
Tourism’s work in this area? Thank you, 
Mr. Chairman. 
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
wish I could say that we have been 

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᑲᑎᒪᖃᑎᖃᓲᖑᓪᓗᑕ ᐊᒻᒪᓗ 
ᐅᓂᒃᑳᖃᖅᑐᑕ ᖃᓄᖅ ᐱᐅᔫᒻᒪᖔᖅ ᑕᒪᓐᓇ ᐊᑐᖅᑕᕗᑦ, 
ᐊᒻᒪᓗ ᓄᓇᓕᓐᓅᕌᖓᑦᑕ ᐃᓕᓐᓂᐊᕐᕕᓐᓄᑦ 
ᐳᓛᕋᑦᑕᖅᑐᑕ, ᐅᓂᒃᑳᕐᕕᒋᓪᓗᒋᑦ ᖃᓄᐃᑦᑐᓂᓪᓗ 
ᑲᒪᒻᒪᖔᑦᑕ ᑕᒪᒃᑯᓂᖓ. ᑕᐃᒪᓕ ᐳᓚᕋᒐᐃᒐᑦᑕ ᑕᒪᒃᑯᐊ 
ᑕᐃᒪ ᐆᑦᑑᑎᒋᓗᒍ ᑕᕝᕙᓂ ᕖᕝᕗᐊᕆᐅᑎᓪᓗᒍ 
ᐃᖃᓗᑦᑑᑦᑎᐊᓕᐊᓚᐅᖅᓯᒪᔪᒍᑦ. ᑕᐃᒪ ᒪᕐᕉᓐᓂᒃ 
ᑲᑎᒪᔨᖃᓕᖅᑐᒍᑦ ᑕᐃᑲᓂ, ᐅᕝᕙᓘᓐᓃᑦ 
ᓴᓇᔨᖅᑕᖃᓕᖅᑐᒍᑦ ᓇᒻᒥᓂᖅ 
ᑮᓇᐅᔭᓕᐅᕈᓐᓇᖅᓯᓪᓗᑎᒃ. 
 
 
 
 
 
 
 
ᐅᓂᒃᑳᕈᑎᒋᔨᐊᖅᑐᖅᐸᒃᑕᕗᑦ ᓇᓪᓕᐅᒃᑯᒫᓕᕆᓂᕗᑦ 
ᑕᒪᒃᑯᓂᖓ ᖃᓄᑐᐃᓐᓇᖅ ᑎᒻᒥᔫᖃᕐᓂᒧᓪᓘᓃᑦ 
ᑕᒪᒃᑯᓄᖓ ᐃᑲᔪᖅᑕᐅᒍᓐᓇᖅᑐᓂ 
ᐱᔨᑦᑎᕋᐅᑕᐅᔪᓐᓇᖅᑐᓂᑦ, ᖃᓄᕐᓗ 
ᑮᓇᐅᔭᖅᑖᕈᓐᓇᕐᒪᖔᑦᑕ ᐃᓕᓴᐃᕙᒃᑐᓴᐅᔪᒍᑦ 
ᓄᓇᓕᓐᓅᕋᐃᒐᑦᑕᓕ. ᑕᐃᒪᓕ ᑕᒪᒃᑯᐊ ᓄᑖᓂᒃ ᓲᕐᓗ 
ᓇᒻᒥᓂᖅ ᑮᓇᐅᔭᓕᐅᕈᓐᓇᕐᓂᕐᒥᒃ 
ᐃᓕᓴᐃᒐᓱᐊᖃᑦᑕᖅᑐᒍᑦ ᐊᑐᐃᓐᓇᐅᔪᖃᓕᕋᐃᒻᒪᓪᓗ 
ᐊᒻᒪᓗ ᖃᓄᖅ ᑕᒪᒃᑯᐊ ᖃᓄᖅ ᐊᐅᓚᑦᑎᐊᖅᑐᒥᑦ 
ᑕᐃᒪᐃᑦᑐᖃᕈᓐᓇᕐᒪᖔᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ.  
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᐃᒪᓕ 18-ᒧᕐᒥᓗᑕ ᑕᕝᕙᓂ 2013-14 ᑕᕝᕙᓂ 
ᐊᕐᕌᒍᒥ, ᑕᐃᒪ ᐅᖃᖅᓯᒪᒻᒪᑦ ᓄᓇᕗᑦᒥ ᑕᒪᓐᓇ 
ᐊᔾᔨᒌᙱᑦᑐᓂᑦ, ᐅᒥᐊᕐᔪᐊᖃᖅᑐᓂᓪᓗ ᑖᒃᑯᓂᖓ 
ᐊᑭᑭᓐᓂᖅᓴᓂᒃ ᐃᒪᓐᓇ ᓇᓪᓕᐅᒃᑯᒫᖅᑖᕈᒪᓂᕐᒧᑦ 
ᑖᒃᑯᓄᖓ ᐃᓚᐅᔪᓄᑦ. ᐅᓪᓗᒥᓕ ᑕᐃᒪ ᖃᓄᐃᓕᖓᕙ 
ᒫᓐᓇ ᑕᕝᕙᓂ ᐱᓇᓱᐊᖅᑕᓯᓐᓂ ᑖᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.  
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successful; we haven’t. Marine insurance 
is very costly in Nunavut because of 
arctic waters. Anyone involved in 
anything to do with the fishery or 
anything is aware of how costly that can 
be. We have a marine component to our 
existing insurance program. What we 
were looking for was to try and come up 
with a cheaper alternative and we 
couldn’t, so we discovered that what we 
had was a very competitive product. We 
do have something in place. I wish I 
could say that we had found something 
cheaper, but that doesn’t exist given the 
conditions that people are operating in 
here. Insurance companies consider arctic 
waters to be high risk. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you. Mr. 
Mikkungwak.  
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. On that same page again in 
your report, it is indicated that Nunavut 
Tourism met with the Kakivak 
Association to discuss tourism projects in 
Arctic Bay and Qikiqtarjuaq. As of today, 
what is the status of these projects? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The status of these projects; Arctic Bay 
has formed a community tourism 
cooperative to further activities in that 
community. From what I understand, it is 
before the Minister of CGS for approval 
for this company, and then it will be 
formed and will do activities that the 
community is sort of leading. We are 
working with them on their marketing 
plans and on their implementation plans, 
but that project is at a point that it’s 

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒪᓕ ᓱᓪᓗᐊᖅᓯᒪᖏᑦᑐᒍᑦ ᑕᒪᓐᓇ 
ᐊᑭᑐᔪᒻᒪᕆᐅᒻᒪᑦ ᐅᒥᐊᕐᔪᐊᓄᑦ ᓇᓪᓕᐅᒃᑯᒫᖃᕐᓂᐅᔪᖅ 
ᐱᔾᔪᑎᒋᓪᓗᒍ ᓯᑯᒃᑰᑦᑐᓄᑦ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ 
ᐃᖃᓕᐊᑕᕐᓂᒧᓪᓘᓐᓃᑦ ᖃᐅᔨᒪᔪᑦ ᑕᒪᒃᑯᐊ ᖃᓄᖅ 
ᐊᑭᑐᑎᒋᓯᒪᒻᒪᖔᑦ. ᑕᒪᒃᑯᐊ ᓇᓪᓕᐅᒃᑯᒫᑦ ᒫᓐᓇ 
ᖃᐅᔨᓴᖃᑦᑕᖅᑕᕗᑦ ᐃᒻᒪᖄ ᐊᑭᑭᓐᓂᖅᓴᒥᒃ 
ᓇᓂᓯᒍᓐᓇᕐᒪᖔᑦᑕ ᑕᒪᑐᒧᖓ ᐊᒻᒪᓗ ᑖᒃᑯᐊ 
ᐊᔾᔨᒐᓚᖓᓂᒃ ᐊᑭᑭᓐᓂᖅᓴᒥᒃ ᕿᒥᕐᕈᓚᐅᖅᑐᑕ  ᑭᓯᒥᓕ 
ᐊᑭᑭᓐᓂᖅᓴᒥᒃ ᐱᓚᐅᖏᑦᑐᒍᑦ ᑭᓯᒥᒃ ᐅᖃᕈᓐᓇᖅᑐᖓ 
ᐃᒪᓐᓇ ᑕᐃᒫᒃ ᑕᒪᒃᑯᐊ ᐊᑭᑐᔪᒻᒪᕆᐅᒻᒪᑦ ᐃᓄᐃᑦ 
ᓄᓇᖏᑕ ᑕᕆᐅᖓᑎᒎᖃᑦᑕᖅᖢᓂ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᕝᕙᓂᑦᓴᐃᓐᓇᑦᑕᐅᖅ ᑕᐃᒪ ᑖᓐᓇ ᐅᖃᖅᓯᒪᒻᒪᑦ 
ᓄᓇᕗᑦᒥ ᑖᒃᑯᐊ ᑲᑭᕙᒃᑯᑦ ᐅᖃᓕᒪᖃᑕᐅᓂᐊᕐᓚᐅᕐᒪᑕ 
ᑕᐃᑲᓂ ᕿᑭᖅᑕᕐᔪᐊᕐᒥ ᐊᒻᒪ ᐃᒃᐱᐊᕐᔪᒻᒥ. ᑕᐃᒪᓕ 
ᖃᓄᐃᓕᖓᓕᖅᑲᑦ ᐅᓪᓗᒥᒧᑦ? 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒪᓕ ᑖᒃᑯᐊ ᐱᓕᕆᐊᕐᕆᔭᕗᑦ 
ᐃᒃᐱᐊᕐᔪᒻᒥ, ᑕᐃᒪ ᐳᓚᕋᕐᕕᖃᓕᖅᑐᖅ ᑯᐊᐸᐅᓪᓗᓂ 
ᐊᒻᒪᓗ ᑖᒃᑯᐊ ᓲᕐᓗ ᑭᓱᑐᐃᓐᓇᕐᓂᒃ ᐊᐅᓚᑦᓯᖃᑦᑕᖅᑐᑎᒃ 
ᐊᒻᒪᓗ ᑖᓐᓇ ᐊᖏᖅᑕᐅᓯᒪᔪᖅ ᒐᕙᒪᒃᑯᑦ 
ᐱᔨᑦᑎᕋᖅᑎᖏᓐᓄᑦ ᐊᒻᒪᓗ ᑖᓐᓇ ᑕᐃᒪ ᒫᓐᓇ 
ᐃᖏᕐᕋᒋᐊᓕᑕᐃᓐᓇᓂᐊᖅᑐᖅ ᑕᐃᑲᓂ. ᑕᐃᒪ 
ᐱᓕᕆᖃᑎᒋᔭᕗᑦ ᐃᒪᓐᓇ ᖃᓄᖅ 
ᑮᓇᐅᔭᓕᐅᖅᐸᓪᓕᐊᓂᕐᒧᑦ ᐱᓕᒻᒪᔅᓴᖅᑎᑦᑐᑎᒍ ᐊᒻᒪᓗ  
 
 
 



 30

awaiting approval to be incorporated, 
from what I understand.  
 
The project in Qikiqtarjuaq is still being 
worked on. The gathering place that was 
the first stage is completed and the 
project continues. It is also involved with 
Parks Canada and the plan is to have a 
base camp outside Qikiqtarjuaq at the 
north end of Auyuittuq National Park, 
hopefully operational by the 2016 season 
as a soft launch and then in full operation 
by 2017. There are meetings continuing 
and there are meetings in the community 
about that June 15 and 16. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman. 
How much funding is Kakivak 
Association providing? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
I’m not aware of the exact details. We 
work together as a group and I know 
what we’re contributing to the project in 
terms of staff time and support and 
expertise and in terms of marketing 
support with familiarization trips and that 
sort of thing, but I’m not fully aware of 
exactly what Kakivak’s financial 
contribution is. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you. Mr. 
Mikkungwak.  
 
Mr. Mikkungwak: For that particular 
project area that you guys are working 

ᑭᓯᒥᒃ ᑕᐃᒪ ᒫᓐᓇ ᐊᖏᖅᑕᐅᔭᕆᐊᖃᒻᒪᑦ ᑭᓯᒥᒃ  
ᒪᓕᒐᑎᒎᓕᕐᓂᐊᑎᓪᓗᒍ. 
 
 
 
 
ᕿᑭᖅᑕᕐᔪᐊᒥᑦᑕᐅᖅ ᑖᓐᓇ ᐱᓇᓱᐊᖅᑕᕗᑦ ᒫᓐᓇᒧᑦ 
ᑎᑭᓪᓗᒍ ᑕᐃᓐᓇ ᐳᓚᕋᕐᕕᐅᖃᑦᑕᖅᑐᖅ ᐃᓪᓗ. ᑕᐃᒪᓕ 
ᑕᐃᓐᓇ ᒫᓐᓇᒧᑦ ᐱᔭᕇᖅᓯᒪᓕᖅᑐᖅ ᐊᒻᒪ ᐃᓚᐅᓪᓗᓂ 
ᑕᐃᒃᑯᓄᖓ ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᒃᑯᑎᒎᖃᑦᑕᖅᑐᓂᒃ ᐊᒻᒪᓗ 
ᕿᑭᖅᑕᕐᔪᐊᑉ ᓯᓚᑖᓂ ᑐᐱᖅᓯᒪᖃᑦᑕᖅᑐᖃᕐᓂᐊᖅᖢᓂ 
ᓯᓚᑖᓂ. ᑕᐃᒪ 2016-ᖓᓂ ᑖᓐᓇ ᓲᕐᓗ 
ᐱᔭᕇᖅᓯᒪᓂᐊᖅᑐᖅ 2017-ᒥᓗ ᐊᒻᒪᓗ 
ᑲᑎᒪᖃᑎᖃᖃᑦᑕᖅᑐᒍᑦ ᑕᐃᑲᓂ ᓄᓇᓕᓐᓂ ᔫᓐ 15-16-
ᒥᓗ ᐅᐸᓛᕐᒥᔪᒍᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ ᑲᑭᕙᒃᑯᑦ 
ᑎᒥᖏᑦ ᖃᓄᖅ ᑮᓇᐅᔭᕐᓂᒃ ᐊᑐᖅᑕᐅᔪᔅᓴᓂᒃ 
ᓴᖅᑭᑦᑎᓚᐅᖅᐸᑦ? ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐄ, ᖃᐅᔨᒪᓪᓚᕆᖏᑕᕋ ᑖᓐᓇ 
ᖃᓄᐃᓕᖓᓪᓚᕆᒻᒪᖔᑦ ᒫᓐᓇᒧᑦ ᐱᓕᕆᖃᑎᒌᖃᑦᑕᕋᑦᑕ 
ᑕᒪᒃᑯᓂᖓ ᓲᕐᓗ ᐃᖅᑲᓇᐃᔭᖅᑎᔅᓴᓂᒃ ᐊᒻᒪᓗ 
ᐃᑲᔪᖅᑎᔅᓴᓂᒃ, ᖃᐅᔨᒪᔨᑕᔅᓴᓂᓪᓗ ᐊᒻᒪ 
ᓂᐅᕕᖃᑦᑕᓂᕐᒧᑦ ᖃᐅᔨᒪᔨᑎᑦᓴᓂᒃ. 
ᖃᐅᔨᒪᓪᓚᕆᖏᑦᑐᖓ ᑲᑭᕙᒃᑯᑦ ᑮᓇᐅᔭᓂᒃ 
ᖃᑦᓯᓚᑦᑖᓂᒃ ᖃᐃᑦᑎᓛᒻᒪᖔᑕ ᖃᐅᔨᒪᖏᑦᑐᖓ 
ᒫᓐᓇᒧᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
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on, you haven’t come to a complete 
financial analysis or financial total for 
that particular project? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Both projects were going ahead whether 
we participated or not. We were sort of 
brought in as a consulting role into what 
we could do to assist the project and 
because we are not putting in financial 
dollars, we have not been involved in the 
budget discussions. Both projects involve 
Parks Canada, Kakivak, and other areas, 
but we don’t have money to put into that 
kind of project other than marketing. We 
have not been involved in the total 
budgetary discussions, no. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak.  
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. On the same page again of 
your 2013-14 annual report, it is 
indicated that Nunavut Tourism held 
discussions with the Inuit Heritage Trust, 
the Nunavut Arts and Crafts Association, 
and Nunavut Film to “determine how to 
work better together and utilize all our 
resources cooperatively.” What specific 
actions have been taken to accomplish 
this goal? Thank you, Mr. Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We work with Inuit Heritage Trust in 
some of the things that they do with 
cruise ships. We also worked with them 
on a new project that they’re working on 
to deliver training into communities and 

ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒪᓕ ᑖᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ 
ᐅᖃᐅᓯᕆᔭᐃᑦ ᓱᓕ ᐋᖅᑭᒃᓯᒪᖏᑕᓰ? ᖃᑦᓯᓂᒃ 
ᑮᓇᐅᔭᓂᒃ ᐱᔪᒥᓂᐅᒻᒪᖔᑦᓯ ᐃᓗᐃᓐᓇᐃᓄᑦ ᑖᒃᑯᓄᖓ? 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ 
ᑕᒪᕐᒥᒃ ᐱᓇᓱᐊᖅᑕᕗᑦ ᑕᐃᒪ ᑲᔪᓯᑎᑐᐃᓐᓇᓂᐊᖅᑕᕗᑦ 
ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᖃᓄᖅ ᐃᑲᔪᕈᓐᓇᕐᒪᖔᑦᑕ ᑕᒪᑐᒧᖓ 
ᐃᒪᓐᓇ ᓲᕐᓗ ᑮᓇᐅᔭᓪᓚᑦᑖᓂᓪᓕ ᑕᕝᕗᖓ 
ᐋᖅᑭᒃᓱᐃᖏᓐᓇᑦᑕ. ᐃᒪᓐᓇ ᐃᓚᐅᖃᑦᑕᖅᓯᒪᖏᓇᑦᑕ 
ᑮᓇᐅᔭᔅᓴᖏᓐᓂᒃ ᐅᖃᐅᓯᖃᑦᑎᓪᓗᒋᑦ ᑖᒃᑯᐊ ᑲᓇᑕᐅᑉ 
ᒐᕙᒪᒃᑯᖏᑦ, ᑲᑭᕙᒃᑯᓪᓗ. ᐃᒪᓐᓇ ᑮᓇᐅᔭᖅᑕᖃᖏᓇᑦᑕ 
ᑕᒪᑐᒧᖓ ᐊᑐᕈᓐᓇᖅᑐᒥᒃ ᓂᐅᕕᖃᑦᑕᕐᓂᐅᑉ ᐊᓯᐊᓂᒃ. 
ᑕᐃᒪᓕ ᑖᒃᑯᓄᖓ ᑮᓇᐅᔭᓕᕆᓂᕐᒧᑦ 
ᐃᓚᐅᖃᑦᑕᖏᓐᓇᑦᑕ. 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᙳᐊᖅ.  
 
ᒥᑭᙳᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ 
ᑕᕝᕙᓂᔅᓴᐃᓇᑦᑕᐅᖅ 2014-15 ᐊᕐᕌᒎᖓᓂ ᑕᐃᒪ 
ᐅᖃᖅᓯᒪᒻᒪᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᓄᐃᑦ 
ᐱᖅᑯᓯᓕᕆᕝᕕᖓᓂ ᑖᒃᑯᓂᖓ ᐊᒻᒪ ᓴᓇᙳᐊᖅᑎᐅᔪᓂᒃ 
ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐊᔾᔨᓕᐅᕆᔨᓂᒃ ᖃᓄᖅ ᑕᒪᒃᑯᐊ 
ᑲᑎᑦᓱᓇᕐᒪᖔᑕ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ 
ᐋᖅᑭᓯᒪᑦᑎᐊᕈᓐᓇᕐᒪᖔᑕ. ᖃᓄᕐᓕ ᑕᒪᑐᒧᖓ 
ᑲᒪᓯᒪᓕᖅᐱᓯ ᑖᓐᓇ ᐱᓇᓱᐊᖅᑐᓯᐅᒃ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᐱᓕᕆᖃᑎᖃᖅᓯᒪᔪᒍᑦ ᑖᒃᑯᓂᖓ ᓄᓇᕗᒻᒥ ᑖᒃᑯᓇᓂ 
ᓄᑖᓂᒃ ᐱᔭᐅᓇᓱᐊᖅᑐᓂᒃ ᑕᒪᒃᑯᐊ  
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that is something that will come under 
the new training coordinator, who will 
work with them to implement that 
project. 
 
We work with Nunavut Arts and Crafts 
on a number of projects, working with 
them to have artists’ marketplaces in 
communities. We have worked with them 
to solve some of the challenges. For 
example, last year in Pond Inlet, when 
one of the cruise ships came in, there was 
an artists’ marketplace that was set up in 
the community. Unfortunately, the ATM 
machines were broken at the time and so 
the people on the cruise ship could not 
access money to buy some of the art. 
This is what was passed on to us in the 
community.  
 
What we have done for all of the 
communities is we have obtained and 
provided through NACA the Square 
device that can take credit cards for arts 
and crafts because each community has 
that capability. They have credit card 
facilities so that now if there is a cruise 
ship that comes into a community, they 
can now take credit cards for purchases. 
We’re hoping that will extend the number 
of purchases that can be made. 
 
We work with Nunavut Film. When there 
is a production company that contacts us, 
we will contact them and figure out who 
could better help them with logistics and 
that sort of thing. Thank you, Mr. 
Chairman. 
 
Chairman: Mr. Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. This leads me right to my next 
question. When you mention Nunavut 
Film, on the same page, it is indicated 
that you are working on a memorandum 

ᓄᓇᓕᓐᓅᖅᑎᑕᐅᓂᐊᖅᑎᓪᓗᒋᑦ ᑕᒪᒃᑯᐊ 
ᐱᓕᒻᒪᒃᓴᐃᔨᑕᖃᓕᕐᒥᒪᑦᑕᐅᖅ ᑖᔅᓱᒧᖓ 
ᓯᕗᒧᐊᔅᓴᐃᓂᐊᖅᑐᒥ. 
 
 
 
 
ᐊᑕᐅᓯᐅᙱᑦᑐᒥᒃ ᐱᓕᕆᐊᖃᖃᑦᑕᖅᑐᒍᑦ ᑕᒪᑐᒧᖓ 
ᖃᓄᖅ ᓂᐅᕕᕋᖅᑎᑦᑎᖃᑦᑕᓂᕐᒧᓪᓗ ᐊᑐᕈᓐᓇᕐᓂᖏᓐᓂ 
ᐊᒻᒪ ᐊᕐᕌᓂ ᑕᐃᒪ ᒥᑦᑎᒪᑕᓕᒻᒥ ᑕᐃᓐᓇ ᐅᒥᐊᕐᔪᐊᖅ 
ᐃᓄᑦᑕᖅᑎ ᑎᑭᓚᐅᖅᓯᒪᒻᒪᑦ ᐊᒻᒪᓗ ᑕᐃᒪ ᑕᐃᓐᓇ 
ᐃᓚᖏᒡᒎᖅ ᐱᐅᓐᓂᖏᒻᒪᑕ ᑕᐃᒃᑯᐊ ᓯᑕᒪᓖᑦ 
ᐊᑐᕐᓂᐊᓚᐅᖅᑑᒐᓗᐊᑦ ᐊᒻᒪ ᑮᓇᐅᔭᓄᑦ 
ᓂᐅᕕᕈᓐᓇᕈᓐᓃᓚᐅᕐᒪᑕ ᑕᒪᒃᑯᓂᖓ ᓴᓇᙳᐊᒐᒐᓚᓐᓂᒃ 
ᓂᐅᕕᕈᓐᓇᕈᓐᓃᑎᑦᑎᓚᐅᕐᒪᑦ ᑕᒪᓐᓇ. 
 
 
 
 
 
 
 
ᑭᓱᒥᓕ ᑕᐃᒪ ᓄᓇᕗᒻᒥ ᓴᓇᙳᐊᖅᑐᓕᕆᔨᒃᑯᑦ 
ᑲᑐᔾᔨᖃᑎᒌᖏᑦ ᐃᓚᖃᖅᓱᑕ ᓲᕐᓗ ᑕᒪᒃᑯᓂᖓ 
ᑮᓇᐅᔭᓂᒃ ᐊᑐᕈᓐᓇᕐᓗᑎᑦ credit card-
ᖑᓂᕋᖅᑕᐅᓪᓗᑎᑦ ᐊᒻᒪᓗ ᑕᐃᒪ ᑎᑭᑦᑐᖃᕋᐃᑉᐸᑦ 
ᑕᒪᒃᑯᓂᖓ ᓂᐅᕕᖃᑦᑕᕈᓐᓇᔪᙱᒻᒪᑕ credit card-
ᖑᙱᑦᑐᓄᑦ ᑭᓯᐊᓂᓕ 
ᓂᐅᕕᖃᑦᑕᖏᓗᐊᕈᑎᒋᔭᐅᓯᒪᕗᖅ ᑕᒪᓐᓇ. 
 
 
 
 
 
 
ᑖᒃᑯᐊ Nunavut Film-ᑯᑦ ᐱᓕᕆᖃᑎᒋᓚᐅᕐᒥᔭᕗᑦ 
ᐊᒻᒪᓗ ᑭᓇ ᐃᑲᔪᕈᓐᓇᕐᒪᖔᖅ ᑕᒪᑐᒧᖓ 
ᑕᑯᔅᓴᐅᑎᑦᑎᓂᕐᒧᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᒥᑭᙳᐊᖅ.  
 
ᒥᑭᙳᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ 
ᐊᐱᖅᑯᑎᒋᓂᐊᖅᑕᓐᓄᑦ ᓄᓇᕗᒻᒥ ᐃᒃᑯᐊ ᑕᕐᕆᔭᐅᖅᓯᓖᑦ  
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of understanding. As of today, has this 
MOU been signed and what is it intended 
to accomplish? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No, it has not been signed. One of our 
board members is working on that and is 
bringing it back to the table. We have 
seen a draft of it. There were some 
concerns about some of the language. It 
has gone back and Nunavut Film is 
reviewing with their board and we expect 
it to come back to the table in the fall. 
Thank you, Mr. Chairman. 
 
Chairman: Mr. Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. When you indicate “this fall,” 
is there a definite date as to when you 
plan to sign the MOU? Thank you, Mr. 
Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No, we don’t have a definite date in 
mind. I don’t know that their board 
meetings have been set, so I’m not sure 
exactly when it is going back to their 
board. Thank you, Mr. Chairman. 
 
Chairman: Mr. Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. On that same page again, in 
Nunavut Tourism’s 2013-14 annual 
report, it is indicated that Nunavut 
Tourism worked to obtain funding to 
translate its website into French. Content 
on Nunavut Tourism’s website is also 
available in German. In what other 
languages is Nunavut Tourism 

ᑕᐃᖅᑲᐅᒐᕕᒋᑦ ᑕᕝᕙᓂᔅᓴᐃᓐᓇᖅ ᒪᒃᐱᒐᖅ 18-ᒥ 
ᐅᖃᖅᓯᒪᒐᕕᑦ ᑐᑭᓯᐅᒪᖃᑎᒌᓐᓂᒧᒡᒎᖅ ᐊᖏᕈᑎᓂᒃ 
ᐊᑎᓕᐅᕆᓇᓱᖅᐸᓪᓕᐊᒐᔅᓯ ᓄᓇᕗᒻᒥ ᑕᕐᕆᔭᐅᓯᕆᔨᓄᑦ. 
ᐅᓪᓗᒥᒧᑦ ᑎᑭᒃᖢᒋᑦ ᑖᒃᑯᐊ ᐊᑎᓕᐅᖅᑕᐅᓯᒪᓕᖅᐹᑦ 
ᐊᒻᒪ ᓴᖅᑭᑕᐅᒍᒪᔪᓂᒃ ᓴᖅᑭᑦᑎᓯᒪᓕᖅᐸᑦ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐋᒡᒐ, 
ᐊᑎᓕᐅᖅᓯᒪᙱᑦᑐᑦ ᓱᓕ ᑲᑎᒪᔨᑦᑕ ᐃᓚᖓ ᑕᒪᑐᒥᖓ 
ᐃᖅᑲᓇᐃᔮᓕᒃ. ᑕᑯᓯᒪᓕᖅᑕᕗᑦ ᑕᐃᒃᑯᐊ 
ᓯᕗᓪᓕᖅᐹᖅᓯᐅᑏᑦ ᐃᓚᖏᓪᓗ ᐅᖃᐅᓯᖅᑕᖏᑦ 
ᐃᓱᒫᓘᑎᒋᒐᑦᑎᒍ ᖃᓄᖅᑑᕈᑎᒋᔭᐅᒃᑲᓂᖅᑐᑦ. ᑕᐃᒪ 
ᐅᑭᐊᔅᓵᖑᓕᖅᐸᑦ ᑕᑯᒃᑲᓐᓂᓛᖅᑕᔅᓯᕆᔭᕗᑦ 
ᑎᑎᕋᖅᑕᐅᕌᓂᔅᓯᒪᑦᑎᐊᓕᖅᐸᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᒥᑭᙳᐊᖅ.  
 
ᒥᑭᙳᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐅᑭᐊᔅᓵᓚᒐᕕᑦ, ᐅᓪᓗᓕᖅᑕᐅᓯᒪᕚ ᑕᐃᓐᓇ 
ᐊᑎᓕᐅᖅᑕᐅᓂᐊᕐᕕᖓ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐋᒡᒐ, 
ᐅᓪᓗᓕᖅᑕᐅᓯᒪᙱᑦᑐᖅ. ᓇᓗᓪᓗᖓᓗ ᑕᐃᒃᑯᐊ 
ᑲᑎᒪᓂᐊᕐᓂᖓᓂ ᐋᖅᑭᑦᑕᐅᓯᒪᓕᕐᒪᖔᖅ. ᖃᖓ 
ᑕᐃᑯᖓ ᑲᑎᒪᔨᓄᑦ ᑕᑯᔭᐅᓛᕐᒪᖔᖅ ᓇᓗᔪᖓ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᒥᑭᙳᐊᖅ.  
 
ᒥᑭᙳᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᕝᕙᓂᔅᓴᐃᓐᓇᖅ ᒪᒃᐱᖅᑐᒐᕐᒥ ᓄᓇᕗᒻᒥ 
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 2013-14 ᐅᓂᒃᑳᖏᓐᓂ ᐅᖃᖅᓯᒪᔪᑦ 
ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᒡᒎᖅ ᑮᓇᐅᔭᖅᑖᕋᓱᓐᓂᐊᕐᒪᑕ 
ᐅᐃᕖᑎᑐᑦ ᑎᑎᕋᖅᑕᐅᓯᒪᓕᕐᓗᑎᑦ ᑕᐃᒃᑯᐊ  
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considering providing information for 
potential visitors to the territory? Thank 
you, Mr. Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Right now, we are not looking at any 
other languages. Our website is in 
German, French, and English, which are 
our three largest markets. Canada is the 
largest market for Nunavut, actually for 
all of the north, and then our subsequent 
markets are Germany, France, and Great 
Britain, so all three languages and for the 
US, everything is covered in those three 
languages. We do not have any other 
plans at this time. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you. Mr. 
Mikkungwak.  
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman. 
That is very understandable because we 
want to have the information overseas. 
What about in Nunavut? There are 
unilingual Inuktitut-speaking people in 
the communities. How are you keeping 
Inuit informed about your projects or 
programs in their own language? Thank 
you, Mr. Chairman. 
 
Chairman: Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
As I said before, our website is mainly an 
advertising tool to bring people in. All of 
our material that goes out to the 
communities, whether it is our newsletter 
or any other material for members, our 
business aftercare booklet that was 
developed, anything like that, that is all 
translated. Our by-laws have been 
translated into Inuktitut and Inuinnaqtun, 

ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ. ᑕᐃᒃᑯᐊ ᔫᒥᓐ-ᑎᑐᑦᑕᐅᖅ 
ᑎᑎᕋᖅᓯᒪᔪᑦ. ᐊᓯᖏᑦ ᐅᖃᐅᓯᖏᑦᑕ ᐅᖃᐅᓯᕐᓂ 
ᐊᓯᖏᓐᓄᑦᑕᐅᖃᐃ ᑎᑎᕋᖅᑕᐅᖃᓯᐅᔾᔭᐅᓯᒪᒋᕙᑦ 
ᑖᒃᑯᐊ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᒫᓐᓇ 
ᐅᖃᐅᓯᕐᓂᒃ ᐊᓯᖏᓐᓂ ᕿᒥᕐᕈᓯᒪᙱᑦᑐᒍᑦ 
ᐃᑭᐊᖅᑭᕕᒃᑯᑦ ᐱᓯᒪᔭᕗᑦ ᐅᐃᕖᑦ, ᖃᓪᓗᓈᑎᑐᑦ, 
ᔮᒪᓂᑎᑐᓪᓗ ᑎᑎᕋᖅᓯᒪᔪᑦ ᑕᐃᒃᑯᐊ 
ᒪᐅᙵᕋᔪᓐᓂᖅᐹᖑᒻᒪᑕ. ᑲᓇᑕᒥᐅᑦ ᐅᓄᓛᑦ 
ᓄᓇᕗᓕᐊᖃᑦᑕᖅᑐᑦ ᐊᒻᒪ ᑕᐃᒪᐃᓐᓂᖓᓄᑦ 
ᔮᒪᓂᒥᐅᑕᐃᑦ ᐅᐃᕖᑦ ᓄᓇᓕᕐᔪᐊᖓᓂᑦ, ᐊᒻᒪᓗ ᑯᐃᓐᓗ 
ᓄᓇᖓᓂᑦ ᑕᐃᒃᑯᓄᖓ ᑐᕌᖅᑎᖢᑎᒃᑯᑦ 
ᐋᖅᑭᒃᓯᒪᖃᑦᑕᖅᑕᕗᑦ. ᐊᓯᖏᓐᓄᑦ ᐅᖃᐅᓯᕐᓄᑦ 
ᑐᑭᓕᐅᖅᑕᐅᓯᒪᔮᙱᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.  
 
 
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᑐᑭᓯᓇᑦᑎᐊᖅᑐᖅ ᑕᕆᐅᕐᔫᑉ ᐃᑭᐊᓂᑦ 
ᑐᑭᓯᐅᒪᒃᑎᐊᕐᓂᐊᕐᒪᑕ. ᑭᓯᐊᓂᓕ ᑖᓐᓇᐅᑎᓪᓗᒍ ᑕᐃᒪ 
ᓄᓇᕗᑦᒥ ᐱᔫᒥᓵᕆᒐᔅᓯ ᓄᓇᕗᑦᒥᐅᓪᓕ ᐃᓚᖏᑦ 
ᐃᓄᒃᑎᑐᐃᓐᓇᖅ ᐅᖃᓗᒃᑑᓪᓗᐊᕐᒪᑕ. ᖃᓄᕐᓕ ᓄᓇᓖᑦ 
ᑐᑭᓯᐅᒪᑎᑕᐅᑦᑎᐊᖅᐸᑦ ᑕᒪᔅᓱᒪ ᒥᒃᓵᓄᑦ? ᒪ’ᓇ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐅᖃᖅᑲᐅᒐᒪᐃᓛᒃ ᐅᐊᑦᑎᐊᖅ ᐃᒃᑯᐊ ᑎᑭᖁᔨᒧᑦ 
ᑕᐃᒃᑯᐊ ᐅᖃᓕᒫᕐᓂᖅᐸᖑᖃᑦᑕᖅᑐᑦ ᐅᖃᐅᓯᖏᑦᑎᒍᑦ 
ᑎᑎᕋᖅᑕᐅᓯᒪᔪᑦ, ᑭᓱᑐᐃᓐᓇᐃᑦ  
 
 
 
 
 



 35

and when we go into a community for a 
community visit, we arrange for a 
translator to be available so that any 
person in the community can 
communicate with us.  
 
Our actual website is a marketing tool for 
outside of Nunavut to try and get those 
people to come here. It has not been 
translated into Inuktitut. It would be very 
difficult to do that and rather costly. 
Putting that money more towards training 
and working with the members to have 
products to bring clients in and develop 
businesses was seen as a better usage of 
funds. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak, your time is up. Just before 
I go to the next name on my list, I would 
like to revisit one of Mr. Mikkungwak’s 
questions regarding the marine insurance 
company investigation that Nunavut 
Tourism has done.  
 
You stated that you had a challenge 
finding any cheaper options for outfitters 
in Nunavut. Are you going to continue to 
try and find cheaper options or is that off 
the table now? Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Insurance has always been one of the 
challenges for operators in Nunavut. We 
set up our liability program and it has had 
really good uptake. We are always 
looking for ways that we can make that 
more expensive and we are looking at 
ways that we can meet the needs that 
some of our members have.  
 
For example, in the Kitikmeot, with some 
of the land lease issues building on Inuit 
owned lands, we are working with our 
members, KIA, and an insurance 
company to come up with sort of a group 

ᐃᓄᒃᑎᑑᓕᖅᑎᑕᐅᖃᑦᑕᖅᑐᑦ, ᐃᓄᐃᓐᓇᖅᑎᑐᓪᓗ, 
ᐊᒻᒪᓗ ᓄᓇᓕᖕᓄᐊᕌᖓᑦᑕ ᑐᓵᔨᔅᓴᒥᑦ 
ᐊᑐᐃᓐᓇᐅᕈᐃᑎᖃᑦᑕᖅᑕᕗᑦ ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ 
ᐅᖃᓪᓚᒍᓐᓇᕐᓂᐊᕋᑦᑕ.  
 
 
 
 
 
ᑭᓯᐊᓂ ᖃᕋᓴᐅᔭᒃᑯᑦ ᐃᑭᐊᖅᑭᕕᖓᒍᑦ ᑕᖅᑲᐅᖓ 
ᓄᓇᕗᑦ ᓯᓚᑖᓄᑦ ᑐᕌᖓᓗᐊᕐᒪᑕ ᐅᖃᐅᓰᑦ 
ᐊᑐᖅᑕᐅᓂᖅᐹᑦ ᐊᑐᖃᑦᑕᖅᑕᕗᑦ. 
ᐃᓄᒃᑎᑑᖅᑎᑦᓯᒪᖃᑦᑕᖏᑦᑐᑎᑯᓪᓗ ᐊᑭᑐᔪᕈᓗᒃᑐᓂᓗ, 
ᑮᓇᐅᔭᓂᒃᑯ ᓵᙶᑎᖔᖅᑕᕗᑦ ᑕᐃᒃᑯᓄᖓ 
ᑎᑭᑦᑐᒪᔪᓄᑦ. ᑕᐃᒪᓐᓇ ᐋᖅᑭᒃᓯᒪᖃᑦᑕᖅᑐᒍᑦ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᓈᒻᒪᔅᓯᒐᕕᑦ 
ᐊᓯᓅᓚᐅᙱᓐᓂᓐᓂ ᐅᓇ ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ 
ᐊᐱᖅᑯᑎᒋᖅᑲᐅᔭᖓ ᐅᑎᕐᕕᒋᔪᒪᒐᒃᑯ. ᐃᒪᕐᒥ ᐅᒥᐊᑦ 
ᓇᓪᓕᐅᑯᒫᖅᑕᐅᓯᒪᖃᑦᑕᕐᓂᖏᑦᑕ ᒥᔅᓵᓅᖓᔪᖅ. 
 
 
 
 
ᐅᖃᖅᑲᐅᒐᕕᑦ ᐊᑭᑭᓐᓂᖅᓴᓂᑦ ᓇᓪᓕᐊᑯᒫᓂᒎᖅ 
ᓇᓂᓯᔪᓐᓇᐃᓕᐅᖅᑲᓯᒪᒐᕕᑦ, ᖃᓄᕐᖑᓇ 
ᓇᓖᕌᕈᑎᒃᓴᓕᐅᖅᓯᒪᐃᓐᓇᕐᓂᐊᖅᐱᓯ ᐊᑭᑭᓛᓂᒃ 
ᐊᑐᐃᓐᓇᖅᑕᖃᕐᓂᐊᕐᒪᑦ? ᒥᔅ ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᓇᓪᓕᐅᑯᒫᒻᒪᑯᐊ ᐱᔭᕐᓂᖏᓐᓂᖅᐹᖑᖃᑦᑕᖅᑐᑦ ᓄᓇᕗᑦ 
ᐃᓗᐊᓂ, ᑕᐃᒪᐃᑦᑑᒻᒪᑦ ᐊᑭᓕᒃᓴᙳᑐᐃᓐᓇᕆᐊᓕᓐᓄᑦ 
ᑐᕌᖓᔪᓂᑦ ᐋᖅᑭᒃᓯᓯᒪᔪᒍᑦ. ᖃᓄᖅᑑᕈᑎᒌᓐᓇᐅᔭᖅᑕᕗᑦ 
ᑕᒪᓐᓇ ᐊᒻᒪ ᑭᙴᒪᔭᐅᔪᑦ ᑕᐃᒃᑯᐊ 
ᓴᖅᑭᔮᖅᑎᓐᓇᓱᖃᑦᑕᖅᑐᑎᒃᑯ. 
 
 
 
 
ᐆᑦᑑᑎᒋᓗᒍ ᕿᑎᕐᒥᐅᓂ ᓄᓇᐃᑦ 
ᐊᑐᖅᑐᐊᖅᑕᐅᓂᖏᓐᓄ, ᐃᓄᐃᓪᓗ ᓄᓇᖁᑎᖏᑦ  
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fund so that each individual business 
does not have to secure a couple of 
hundred thousand dollars worth of assets 
tied up as a deposit.  
 
We are always working on insurance and 
ways that we can make it better suit our 
members. If we can find something 
better, we would love to be able to have it 
available so that members can operate 
more efficiently and in a cost-effective 
way. Thank you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. Just 
one final question before I go to Ms. 
Angnakak. On your website, it talks 
about some member benefits. I’m 
assuming you guys have a member 
package available. I wonder if, maybe 
before proceedings tomorrow, you could 
provide the Committee with a copy of it. 
Ms. Angnakak, your question. I see you 
nodding your head, Ms. Dupuis, so thank 
you. Ms. Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. Welcome to the gallery. I 
want to touch base a little bit on what my 
colleague, Mr. Enook, touched on and 
that was about the annual reports and the 
process that you go through in approving 
the annual reports.  
 
Has there ever been a time where you 
have something in the annual report, 
perhaps it says something that may be 
sensitive towards government or against 
government, where the department has 
asked you to maybe reword something or 
has there been like a disagreement over 
the content in your annual reports at any 
time and, if so, how did you deal with it? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Angnakak. 
I’ll allow the question. That was very 

ᑕᑯᓐᓇᖅᑐᑎᒃᑯ ᕿᑎᕐᒥᐅᑦ ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᑦ ᐊᒻᒪ 
ᓇᓪᓕᐅᑯᒫᓕᕆᔩᑦ ᐃᖅᑲᓇᐃᔭᖃᑎᒋᓂᐊᖅᑕᕗᑦ. 
ᑲᑐᔾᔨᓗᑎᒃ ᓇᓪᓕᐅᒃᑯᒫᖅᑕᐅᓯᒪᔪᓐᓇᕐᓂᐊᕐᒪᑕ, ᓲᕐᓗ 
ᖃᑦᑎ ᑕᐅᓴᑯᓗᓐᓄᒎᖅ ᐊᖅᑭᒃᓯᒪᓗᑎᒃ. 
 
 
 
 
ᑕᒪᒃᑯᐊ ᓇᓪᓕᐅᑯᒫᑦ ᖃᓄᖅᑑᕈᑎᒌᓐᓇᐅᔭᖅᑕᕗᑦ, 
ᐊᑭᑭᓐᓂᖅᓴᓂᒃ ᓇᓂᓯᔪᓐᓇᕈᑦᑕ ᐱᐅᓚᕆᒐᔭᖅᑐᖅ, 
ᐊᑭᑭᓐᓂᖅᓴᐅᔪᓂᑦ ᓇᓪᓕᐅᑯᒫᖅᑕᐅᓯᒪᔪᓐᓇᕐᓂᐊᕐᒪᑕ 
ᐃᓚᒋᔭᐅᔪᑎᓖᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ ᓂᓪᓕᓚᐅᙱᓐᓂᖓᓂ. ᖃᕋᓴᐅᔭᒃᑯᑦ 
ᐃᑭᐊᖅᑭᕖᑦ ᐃᑲᔫᑏᑦ ᓇᓗᓇᐃᔭᖅᓯᒪᒐᔅᓯᐅᒃ. ᖃᐅᑉᐸ 
ᐱᒋᐊᓚᐅᙱᓐᓂᑦᑎᓐᓂᖃᐃ ᑕᐃᒃᑯᐊ ᑮᓇᐅᔭᖅᑐᕈᑎᖏᑦ 
ᐊᑐᐃᓐᓇᕈᖅᑎᓐᓂᐊᖅᐸᑎ. ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ 
ᐊᙶᒻᒪᑦ. ᒥᔅ ᐊᖕᓇᑲᖅ.  
 
 
 
 
 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ 
ᖁᔭᓐᓇᒦᒃ, ᑐᙵᓱᒋᔅᓯ. ᐅᖃᐅᓯᕆᒐᓛᒍᒪᔭᒃᑲᐃᒃᑯᐊ ᒥᔅᑕ 
ᐃᓄᒃ ᓂᓪᓕᐅᑎᒋᑲᑕᖅᑲᐅᔭᖏᑦ, ᐱᔾᔪᑎᓖᑦ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᖏᓐᓂᑦ. 
 
 
 
 
ᑕᐃᒃᑯᐊ ᐊᑐᖃᑦᑕᖅᑕᓯ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᑦ 
ᓴᓇᕙᓪᓕᐊᓗᓯᐅᒃ ᐃᓗᓕᖃᕐᓂᖅᐸᑕ ᒐᕙᒪᒃᑯᓐᓂᑦ 
ᐊᑭᕋᖅᑐᖅᑐᓂᒃ, ᖃᓄᐃᑦᑐᓂᓪᓘᓐᓃᑦ. ᐃᓚᖏᖃᐃ 
ᐅᖃᐅᓯᖅᑕᖏᑦ ᐊᓯᔾᔨᖅᑕᐅᖃᑦᑕᖁᔭᐅᕗᑦ ᐃᓗᓕᖏᓐᓂᑦ 
ᐊᑲᖅᑭᔮᕈᑎᖃᙱᒃᑯᑎᑦ ᑕᐃᒃᑯᐊ ᐱᕙᓪᓕᐊᔪᓕᕆᔩᑦ 
ᐃᖏᕐᕋᔪᑎᓕᕆᔨᒃᑯᓪᓗ, ᖃᓄᐃᓕᖓᖃᑦᑕᖅᐱᓯ? 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
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similar to a question that was asked 
earlier by Mr. Enook, but Ms. Dupuis, if 
you wanted to further clarify your earlier 
response.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
There hasn’t been a time that I can recall 
that that has happened, that they have 
asked for a change in language or 
anything like that. If it was a valid 
concern, we view the annual report as an 
opportunity to express what we have 
done in the year and what the challenges 
have been.  
 
In our annual reports, for example, we 
have talked about some of the challenges 
of implementing the tourism strategy, 
that some of the things that we were 
supposed to do relied on the government 
or another stakeholder doing something 
and if they haven’t completed their part 
of the plan, it’s hard for us to complete a 
second part of a plan.  
 
We have stated those things and we have 
not ever been asked to correct that sort of 
thing. As far as I can recall, there has not 
been that sort of a situation. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. The other thing that I want to 
just go back to a little bit as well is about 
annual reports not being accessible to the 
general public. You stated that one of the 
biggest challenges you’re finding is to do 
with your budget and numbers. Have you 
ever asked how the other territories are 
dealing with this? Do they have the same 
challenges when it comes to being open 
and transparent to the general public? 
Thank you, Mr. Chairman. 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᖕᓇᑲᖅ. 
ᑖᓐᓇ ᐊᐱᖅᑯᑎᒋᔭᐅᖅᑲᐅᒐᓗᐊᖅᑎᓪᓗᒍ 
ᑲᔪᓯᒋᐊᕈᒪᒍᕕᑦ? ᒥᔅ ᑐᐳᐃ.  
 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐃᖅᑲᐅᒪᖏᑦᑐᖓ ᑕᐃᒪᐃᑦᑐᒥᒃ ᐱᑕᖃᓚᐅᖅᓯᒪᓂᖓᓂᒃ 
ᐅᖃᐅᓯᖅᑕᕐᓂᒃ ᐊᓯᔾᔨᖁᔨᓯᒪᔪᓂᒃ. 
ᐃᓱᒫᓘᑎᓪᓚᑦᑖᖑᑉᐸᑦ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ 
ᐃᓗᓕᖏᓐᓃᑐᔅᓴᑦ ᓇᓗᓇᐃᖅᓯᒪᒐᔭᖅᑕᕗᑦ 
ᖃᓄᐃᓕᐅᓚᐅᕐᒪᖔᓐ. 
 
 
 
 
 
ᐊᕐᕌᒍᑕᒫᑦ ᐅᓂᒃᑳᖏᓐᓂᒃ ᐅᖃᐅᓯᖃᖅᓯᒪᔪᒍᑦ 
ᐱᔭᕐᓂᖏᓐᓂᐅᖃᑦᑕᖅᑐᓂᒃ ᐊᑐᓕᖅᑎᑕᐅᓇᓱᒃᖢᑎᒃᑯ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᑐᑭᒧᐊᕈᑏᑦ. ᒐᕙᒪᒃᑯᑦ ᐅᕝᕙᓘᓐᓃᑦ 
ᐊᓯᖏᓐᓂᒃ ᐃᖅᑲᓇᐃᔭᖃᑎᖃᓪᓗᑕ 
ᑭᓯᐊᓂᐅᔭᕆᐊᖃᓲᖑᔪᖅ ᑕᐃᓐᓇ 
ᐱᓕᕆᐊᕐᕆᔪᒪᓚᐅᖅᑕᖓ ᐱᔭᕇᖅᑕᐅᓯᒪᖏᑉᐸᑦ. 
 
 
 
 
ᑕᒪᒃᑯᐊ ᓂᓪᓕᐅᑎᒋᖃᑦᑕᖅᓯᒪᔭᕗᑦ ᐊᒻᒪᓗ 
ᐅᖃᐅᓯᖅᑕᐃᑦ ᐊᓯᔾᔨᓚᐅᒃᑮᓚᔭᐅᓚᐅᖅᓯᒪᖏᒃᖢᑕ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ 
ᐊᓯᐊ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᑦ ᑕᖅᑲᐅᖓ 
ᐊᑐᐃᓐᓇᕈᖅᑎᑕᐅᖃᑦᑕᖏᒻᒪᑕ ᐱᔭᕐᓂᖏᓐᓂᖅᐹᖑᓲᑦ 
ᑮᓇᐅᔭᐃᑦ ᐊᑐᕈᒫᓐᓂᐊᖅᑐᑦ ᑕᐃᒃᑯᐊ 
ᑕᑯᖅᑯᑎᔪᒪᖏᓇᑦᓯᐅᒃ ᑕᖅᑲᒃᑯᓄᖓ. ᑕᐃᒃᑯᐊᓕ 
ᓄᓇᑦᑎᐊᕐᒥᐅᑦ, ᔫᑳᓐᒥᐅᑕᓪᓗ ᑕᐃᒪᓐᓇᑦᑕᐅᖅ  
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Chairman: Thank you. Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
What some of the other jurisdictions in 
the country do is they put the annual 
reports on their website, but not the 
financial statements, and have a line or 
something that “If you would like a full 
report, including financial statements, 
please request and we would be happy to 
do that.”  
 
As I stated, we are looking at taking that 
sort of material out of the members’ 
section and leaving the members’ section 
so they still have their area that they can 
deal with the issues that they want and 
have the annual reports on the website 
with that sort of a request, the same as a 
lot of other jurisdictions do, so that if 
somebody wants a full report, we would 
be happy to provide it. Thank you, Mr. 
Chairman. 
 
Chairman: Ms. Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. I wanted to also just touch up 
a little bit on the board of directors. Most 
of them are businessowners, the ones that 
can vote. I know not all of them are, but a 
lot of them are. When I look at that, I 
wonder if that gives that businessowner 
kind of like a one-up, more of an 
advantage, because they’re on the board, 
because they’re dealing with the direction 
of what kinds of services. For example, if 
you look at cruise ships, we don’t really 
have people here like you say that do 
that, but how many other businesses are 
there out there that might be interested? 
How do you open it up? How did that 
one get picked? Thank you, Mr. 
Chairman. 
 

ᐋᖅᑭᒃᓯᒪᕚᑦ ᐅᕝᕙ:ᓘᓐᓃᑦ ᒪᑐᐃᖓᓂᖅᓴᐅᕙ 
ᑕᖅᑲᒃᑯᓄᖓ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᒐᕙᒪᖃᕝᕖᑦ ᐊᓯᕗᑦ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᑦ ᐅᓂᒃᑳᓕᐅᕈᓐᓇᖅᑐᑦ 
ᐃᑭᐊᖅᑭᕕᒃᑰᖅᑎᑕᐅᓗᑎᓪᓗ ᑮᓇᐅᔭᑦ ᐅᓂᒃᑳᖏᑦ 
ᐃᓚᐅᖏᓪᓗᒋᑦ. ᑕᐃᒪᐃᑦᑐᓂᒃ ᓴᖅᑭᑦᑎᖁᔭᐅᒍᑦᑕ. 
 
 
 
 
 
 
 
ᐅᖃᖅᑲᐅᒐᒪ ᑕᐃᒃᑯᐊ ᖃᓄᖅᑑᕈᑎᒋᔭᕗᑦ ᓲᕐᓗ 
ᐊᕕᓪᓗᑎᒃᑯ ᐃᓚᒋᔭᐅᔾᔪᑎᓕᓐᓄᑦ ᑐᕌᖓᔪᑦ ᐊᒻᒪᓗ 
ᑕᖅᑲᐅᖓᖅᑐᔅᓴᐃᑦ. ᑕᐃᒪᓐᓇ ᐋᖅᑭᒃᓱᐃᔪᓐᓇᖅᑐᒍᑦ 
ᑕᐃᒃᑯᐊᓗ ᒐᕙᒪᖃᕝᕕᓖᑦ ᐃᓗᐃᒃᑲᓂᒃ ᐱᔪᒪᓐᓂᕈᑦᓯ. ᐄ, 
ᐊᑐᐃᓐᓇᕈᖅᑎᑐᓐᓇᑎᐊᖅᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑲᑎᒪᔩᑦ 
ᒥᒃᓵᓄᑦ ᓇᒻᒥᓂᖃᑐᒡᒍᑎᐅᒻᒪᑕᐅᑯᐊ. ᐄ, 
ᑕᒪᕐᒥᐅᖏᑦᑑᒐᓗᐊᑦ ᐅᓄᕐᓂᖅᓴᐃᑦ ᓇᒻᒥᓂᓖᑦ. ᑖᒃᑯᐊ 
ᑕᒪᓐᓇ ᕿᒥᕐᕈᓇᒃᖢᒍ ᖃᓄᖑᓇ ᑕᐃᓐᓇ ᓇᒻᒥᓂᖃᑦᑎ 
ᓲᕐᓗ ᑲᑎᒪᔨᐅᖃᑕᐅᓂᕐᒥᓂᒃ ᐱᔨᑦᑎᕈᑏᑦ ᒪᑯᐊ 
ᑭᓐᖒᒪᔭᐅᔪᓂᒃ ᖃᐅᔨᒪᖅᑳᓲᖑᕙᑦ? ᓲᕐᓗ ᐅᒥᐊᕐᔪᐊᑦ 
ᑕᐃᒃᑯᐊ ᐃᓄᒃᑕᐅᑏᑦ. ᐊᓯᖏᓪᓕ ᓇᒻᒥᓂᓖᑦ ᖃᓄᖅ 
ᑕᐃᒪ ᑲᑎᒪᔨᓐᖑᖅᑎᑕᐅᖃᑦᑕᕐᒪᑕᐃᒃᑯᐊ. ᖁᔭᓐᓇᒦᒃ,  
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Chairman: Thank you, Ms. Angnakak. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The cruise ship seat had been put on the 
board just before I came back. It was a 
new seat put on in 2009. I believe it was 
put on the board because there was a 
realization that crew ships were a major 
product here.  
 
How we ensure that board members don’t 
necessarily have inside information or get 
more preferential treatment in terms of 
familiarization tours and some of the 
marketing things that we do, we have a 
process for familiarization tours that if 
media come to us, they have to have a 
commitment for a story or a TV show or 
whatever it is that reaches the 
demographic we’re looking for. We work 
with a couple freelancers, but they’re 
very well known that we’re sure that 
they’re going get us good value. All of 
those requests come in, in the fall and we 
have sort of a set way of doing it.  
 
We make sure that our familiarization 
tours are spread out across Nunavut in all 
three regions and across type of business. 
For example, every second year, we have 
a familiarization tour that goes to a 
hunting business because that’s a major 
part of our tourism industry and every 
second year, we make sure have one go 
to a fishing business. We try and make 
sure they go to all sorts of new businesses 
and to different areas. 
 
Because of where are board members 
work, it just works out that they don’t get 
preferential treatment because we make 
sure that everything is spread out. We 
have limited resources for marketing and 
we have to make sure that all of Nunavut, 
different types businesses, that the same 

ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᖕᓇᑲᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇ 
ᑲᑎᒪᔨᓐᖑᓵᓚᐅᕐᒪᑦ ᐅᑎᓚᐅᖅᑎᓐᓇᖓ ᐊᒻᒪᓗ 
ᑲᑎᒪᔨᓐᖑᖅᑎᑕᐅᓚᐅᖅᖢᓂ ᒪᑯᐊ ᐅᒥᐊᕐᔪᐊᑦ 
ᒪᐅᖓᑕᖅᑐᑦ ᐅᓄᖅᑐᐊᓘᒻᒪᑕ. 
 
 
 
 
 
ᑕᐃᒃᑯᐊ ᑲᑎᒪᔨᐅᖃᑕᐅᓂᖏᑦ ᐱᔾᔪᑎᒋᓪᓗᒍ 
ᖃᐅᔨᒪᖅᑳᓂᖏᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᓲᕐᓗ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᖃᐃᑉᐸᑕ ᑕᓛᕖᓴᒃᑰᑦᑐᔅᓴᓂᒃ 
ᑎᑎᕋᔅᓴᐅᔪᔅᓴᓂᓪᓘᓐᓃᑦ ᐃᓚᐅᑎᑕᐅᓂᐊᕐᒪᖔᓐ 
ᑕᐃᒃᑯᐊᓗ ᐊᑐᖃᑦᑕᕐᒥᔭᕗᑦ ᐊᔾᔨᓕᐅᕆᔨᓂᒃ 
ᐃᒻᒥᒃᑰᖅᑐᓂᒃ. 
 
 
 
 
 
 
 
 
 
 
ᖃᐅᔨᕙᓪᓕᐊᑎᓐᓇᓱᒃᖢᒋᑦ ᖃᐅᔨᒪᐅᑎᓂᒃ 
ᐊᑐᖃᑦᑕᖅᖢᒍᑦ ᐱᖓᓱᓂᒃ ᐊᕕᑦᑐᖅᓯᒪᔪᓂ. ᓲᕐᓗ ᐊᕐᕌᒍ 
ᐊᓪᓗᑕᖅᖢᒍ ᐊᖑᓇᓱᒃᑎᓄᑦ ᑐᕌᖓᔪᓂᒃ ᐃᓛᓐᓂ 
ᐋᖅᑭᒃᓯᖃᑦᑕᖅᑐᒍᑦ ᐊᒻᒪ ᐊᓪᓗᕐᒥᓗᒍ ᐃᖃᓗᓕᕆᓂᕐᒧᑦ. 
ᓄᑖᓪᓗ ᓇᒻᒥᓂᓖᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᒡᓗ 
ᐱᔅᓇᓯᖁᑎᒋᔭᐅᔪᓂᒃ. 
 
 
 
 
 
 
 
ᑕᐃᒃᑯᐊ ᓯᕗᓪᓕᐅᔾᔭᐅᖃᑦᑕᙱᑦᑐᑦ 
ᑲᑎᒪᔨᐅᖃᑕᐅᒐᓗᐊᖅᐸᑕ ᓄᓇᕗᒻᒥᐅᓕᒫᑦ ᐱᔅᓇᓰᓪᓗ 
ᐊᔾᔨᒌᙱᑦᑐᑦ ᐃᒃᓯᕚᖅᑎᒋᔪᒪᖃᑦᑕᖅᑕᕗᑦ ᐊᒻᒪᓗ ᐃᓄᒃ 
ᐊᑕᐅᓯᖅ ᐱᕚᓪᓕᐅᑎᒋᓗᓂᐅᒃ  
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person is not always benefiting from 
what we can offer in terms of assistance. 
Thank you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. Perhaps you can go in just a 
little bit about how the chairman is 
selected and how the board is selected, 
then, because you have businesses on 
there. How did they get there? Who 
chose them? Thank you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Angnakak. I 
believe she said that they have an 
electronic voting system where all 
members of tourism can vote even if then 
are not attending the AGM. Would you 
like further clarification? Ms. Angnakak. 
 
Ms. Angnakak: Yes. Well, I’m thinking 
more about like if you have similar 
businesses, for example, Mr. Sakeeta is 
representing Canadian North, yet we 
have First Air. Are they a member? Did 
they choose the Canadian North rep to be 
on the board? That’s what I’m trying to 
get at. Thank you.  
 
Chairman: Thank you for that 
clarification. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Our election process, 60 days before the 
AGM, there is a call for nominations and 
we have sectorial seats. Adamie 
represents transportation. Transportation 
could be airlines. It could be if we had a 
bus company or someone like RL Hanson 
that does provide other transportation 
services. It is not an airline seat; it’s 
transportation. People are nominated 
from that sector. There is a hunting and 
fishing sector seat, so it has to be 

ᑕᐃᒪᐃᑦᑑᑦᑕᐅᓕᒪᖃᑦᑕᖅᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. 
ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. 
ᖃᓄᕐᓕᒃᐊᖅ ᑖᕐᓇ ᐃᒃᓯᕙᐅᑕᕐᓕᑭᐊᖅ ᑖᓐᓇ 
ᓂᕈᐊᖅᑕᐅᖃᑦᑕᕐᒪᑦ ᐊᒻᒪᓗ ᑲᑎᒪᔩᑦ ᐱᔅᓇᓯᖏᑦ 
ᒪᓕᒃᖢᒋᑦ ᑭᐊ ᓂᕈᐊᖃᑦᑕᕐᒪᒋᑦ? ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. 
ᓂᕈᐊᖃᑦᑕᖅᑐᒡᒎᕐᐃᒃᑯᐊ ᖃᕋᓴᐅᔭᒃᑯᑦ 
ᐅᐸᒃᓯᒪᓪᓚᕆᙱᒃᑲᓗᐊᖅᖢᑎᒃ ᑕᐃᒃᑯᐊ 
ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᓂᕈᐊᖃᑕᐅᔪᓐᓇᖅᑐᑦ. 
ᑐᑭᓯᓇᖅᓯᒋᐊᒃᑲᓐᓂᓚᐅᕈᒃ. ᒥᔅ ᐊᖕᓇᑲᖅ. 
 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᐃᓛᒃ ᐱᔅᓇᓰᑦ ᐊᔾᔨᒌᐸᓗᒃᑐᑦ 
ᓲᕐᓗ ᓴᑮᑕ ᑭᒡᒐᒃᑐᐃᖕᒪᑦ ᑲᓇᐃᑎᐊᓐ ᓄᐊᑦᑯᓐᓂ, ᕗᕉᔅᑦ 
ᐃᐊᑦᑕᐅᖅ ᐃᓚᒋᔭᐅᖃᑕᐅᒋᕙᑦ? ᑕᐃᒪᓐᓇ 
ᐊᐱᕆᓇᓱᒃᑐᖓ. ᖁᔭᓐᓇᒦᒃ. 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑕᒪᓐᓇ 
ᓱᖅᑯᐃᓇᖅᑎᒋᐊᕋᕕᐅᒃ. ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᓂᕈᐊᕐᓂᖅ 60ᑦ ᐅᓪᓗᑦ 
ᑲᑎᒪᕐᔪᐊᓚᐅᙱᓐᓂᑦᑎᓐᓂ ᓂᕈᐊᒐᒃᓴᙳᖅᑎᑦᑎᓂᕐᒥᒃ 
ᒪᑐᐃᖅᓯᖃᑦᑕᖅᑐᒍᑦ. ᐋᑕᒥ ᑭᒡᒐᖅᑐᐃᔪᖅ 
ᐃᖏᕐᕋᔾᔪᑎᓕᕆᓂᕐᒥᒃ. ᐃᖏᕐᕋᔾᔪᑎᓕᕆᓂᖅ, ᖃᖓᑕᓲᑦ,  
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somebody in that sector, in that business, 
but not particular businesses.  
 
Nominations are then called for and then 
20 days before the AGM, the ballot is set 
electronically with all the nominations 
and people are allowed to put in a short 
bio on why they think they would be 
good on the board and what they could 
contribute. Those are sent out to all 
members electronically and all members 
have opportunity to vote and our voting 
rate has gone up substantially with the 
electronic voting system, which is great 
because it means people are engaged and 
every one is having their say.  
 
People pick who they want out of those 
nominated seats for each sector. A variety 
of businesses are nominated and it’s the 
membership at large that chooses which 
business they want to represent. Thank 
you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. Ms 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. I’m going to go on to 
something a little bit different. You have 
an official blog on your website and it 
hasn’t been updated since March 2014. 
How many staff are currently responsible 
for keeping your website up to date? 
Thank you, Mr. Chairman.  
 
Chairman: Good question, Ms. 
Angnakak. I actually looked at that blog 
earlier. There are only three posts on it 
and it was just created September of ‘13. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The blog is one of our biggest challenges. 
It was created to have an opportunity for 
members to send us things to post. Every 

ᕙᓯᑕᖃᖃᑦᑕᖅᐸᑦ ᑕᐃᒃᑯᐊᓗ, ᒪᑯᐊ ᐃᖏᕐᕋᔾᔪᑎᓄᑦ 
ᐱᔨᑦᑎᕈᑏᑦ, ᖃᖓᑕᓲᖅᑎᓅᖓᙱᑦᑐᑦ.  
 
 
 
ᓂᕈᐊᒐᒃᓴᙳᖅᑎᑕᐅᖃᑦᑕᖅᑐᑦ ᑕᐃᒃᑯᓇᙵᑦ ᐊᒻᒪᓗ 
ᐊᖑᓇᓱᖏᓂᕐᒧᑦ ᐃᖃᓗᒐᓱᖕᓂᕐᒧᓪᓗ ᑕᐃᒃᑯᓂᖓ 
ᑭᒡᒐᖅᑐᐃᔪᓂᒃ ᑕᕝᕙᓃᑦᑐᖅᑕᖃᕆᐊᓕᒃ. 
ᓂᕈᐊᒐᒃᓴᙳᖅᑎᑦᑎᓂᖅ ᒪᑐᐃᕐᒪᑦ 20ᑦ ᐅᓪᓗᑦ 
ᑲᑎᒪᕐᔪᐊᕐᓇᖅ ᑎᑭᓚᐅᖅᑎᓐᓇᒍ ᖃᕋᓴᐅᔭᒃᑯᑦ 
ᐋᖅᑭᒃᓱᖅᑕᐅᖦᖤᖅᐳᑦ. ᑕᐃᒃᑯᐊ 
ᓂᕈᐊᒐᒃᓴᙳᖅᑎᑕᐅᓯᒪᔪᑦ ᓇᓗᓇᐃᖅᓯᔭᕆᐊᓖᑦ, 
ᑲᑎᒪᔨᑦᑎᐊᕙᐅᓂᐊᖅᑐᖓ 
ᐃᒪᐃᑦᑐᐊᓘᒐᒫᓚᓯᒪᔪᓐᓇᙱᑦᑐᑦ. 
ᐃᓚᒋᔭᐅᔾᔪᑎᖃᖅᑐᓕᒫᑦ ᓂᕈᐊᕈᓐᓇᖅᑐᑦ 
ᐅᓄᖅᓯᑲᓪᓚᒃᑐᐊᓘᓚᐅᕆᓪᓗᑎᒡᓗ 
ᖃᕋᓴᐅᔭᒃᑰᖅᓯᒪᓕᕐᒪᑕ. ᐄ, ᐱᐅᔪᖅ. 
 
 
 
ᐅᖃᓕᒫᖃᑦᑕᕈᓐᓇᕐᒪᑕ ᓂᓪᓕᕈᓐᓇᕐᒪᑕᓗ ᑕᐃᒃᑯᐊ. 
ᓂᕈᐊᖅᖠᖦᖤᖅᐳᑦ ᑕᐃᒃᑯᓇᙵᑦ ᐊᒃᑐᖅᑕᐅᓯᒪᔪᓂᑦ 
ᓂᕈᐊᒐᒃᓴᙳᖅᑎᑕᐅᓯᒪᔪᓂᑦ. ᑕᐃᒃᑯᐊ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ 
ᓂᕈᐊᖅᐸᒃᐳᑦ ᑭᒃᑯᑦ ᐃᒃᓯᕚᕐᓂᐊᕐᒪᖔᑕ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᔅᓯᕙᐅᑕᖅ. 
ᐊᓯᐊᓄᖔᖅ ᓅᒋᐊᑲᐃᓐᓇᙳᓱᓕᕐᒥᒐᒪ. ᑕᐃᒪ 
ᖃᕋᓴᐅᔭᒃᑯᑦ ᐅᓂᒃᑳᕐᕕᖃᕋᔅᓯ, ᑕᐃᓐᓇᓗ ᒫᑦᓯ 2014-
ᒥᓂᑦ ᓄᑖᕈᕆᐊᖅᑕᐅᓚᐅᖅᓯᒪᒐᓂ. ᖃᑦᑎᑦ 
ᐃᖅᑲᓇᐃᔭᖅᑎᓯ ᖃᕆᓴᐅᔭᓂᑦ ᓄᑖᕈᖅᑎᑦᑎᔨᐅᕙᑦ? 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᐊᐱᖅᑯᑎᑦᑎᐊᕙᒃ ᒥᔅ 
ᐊᖕᓇᑲᖅ. ᑖᓐᓇ ᕿᒥᕐᕈᐊᕋᑖᖅᑕᐅᒻᒥᒐᒃᑯᑦᑕᐅᖅ 
ᐱᖓᓱᐃᓐᓇᕐᓂᒃ ᐃᓗᓪᓕᖅᑕᐅᓚᐅᖅᓯᒪᔪᒥᓂᖅ. ᑐᐳᐃ. 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᔅᓯᕙᑕᖅ. ᑕᐃᓐᓇ 
ᐅᓂᒃᑳᖃᒐᓛᕐᕕᕗᑦ ᐱᒡᒐᓇᓛᖑᐃᓐᓇᖅᓯᒪᔪᖅ  
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newsletter that goes out, we ask people to 
send us material and we don’t always get 
it. We do not even have one full-time 
staff dedicated to the website. It is 
someone about a quarter of the time. 
 
The blog is there for members to put up 
about their businesses. It’s an opportunity 
we provide them on what they would like 
to tell the world and we are not getting 
feedback from members. It’s one of our 
challenges. If someone has a suggestion 
on how we can get them to participate, it 
would be amazing because we would 
love to see those blog posts change.  
 
Because it’s something that’s there to talk 
about businesses, we don’t want a staff 
person writing about one business versus 
another. That’s not fair to the businesses. 
It’s there for the businesses to send us 
stuff and we will be happy to put up. 
Thank you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. It 
has come full circle. It was on beautiful 
flowers in the arctic which are going to 
be due anytime now. Ms. Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. We talked about the annual 
report. On page 18 of your annual report 
for 2013-14, Nunavut Tourism indicated 
that they had provided comments on 
government projects that relate to 
tourism, including proposed hydroelectric 
development near Iqaluit. What is 
Nunavut Tourism’s position on 
hydroelectric development near Iqaluit? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
It’s funny you brought that up. I was 
actually just looking at something that 

ᐃᓗᓪᓕᕋᓱᒋᐊᖓ. ᓴᖅᑭᖅᑕᐅᓚᐅᖅᓯᒪᔪᖅ ᐃᓚᒋᔭᐅᔪᓄᑦ 
ᐅᕙᑦᑎᓐᓄᑦ ᖃᐃᑦᑎᒍᓐᓇᕐᕕᐅᓂᐊᕐᖓᑦ. ᑎᑎᖅᑲᓂᒃ 
ᓴᖅᑮᒐᐃᒻᒪᑕ ᐱᑎᑕᐅᖏᓐᓇᕈᒪᓲᖑᒐᓗᐊᕋᑦᑕ ᐊᔾᔨᖓᓂᒃ 
ᐱᑎᑕᐅᕙᙱᓇᑦᑕ. ᐃᓛᓐᓃᓐᓇᑯᓗᒃᑯᑦ 
ᐃᖅᑲᓇᐃᔭᖅᑎᕗᖅ ᑖᔅᓱᒥᖓᓕᕆᑲᐃᓐᓇᐸᑦᑑᒐᓗᐊᖅ. 
 
 
 
ᖃᕋᓴᐅᔭᒃᑯᑦ ᓇᒻᒥᓂᖃᐅᑎᓖᑦ ᑕᕝᕘᓇ ᑕᖅᑲᐅᖓ 
ᓴᖅᑭᔮᕋᓱᐊᕐᕕᒐᓗᐊᖓ. ᖃᓄᖅ ᐃᒃᑯᐊᑭᐊᖅ 
ᓄᑖᕈᕆᐊᖅᑎᑦᑎᖃᑦᑕᕈᓐᓇᖅᑑᒐᓗᐊᑦ ᑕᐃᒃᑯᐊ ᐅᕙᒍᑦ 
ᓴᖅᑭᔮᖅᑎᑦᑎᕕᖓᒎᖅᑎᑦᑎᕙᑦᑐᐃᑦ ᓇᒻᒥᓂᖃᐅᑎᒥᓂᒃ 
ᐅᖃᐅᓯᖃᕐᓗᑎᒃ. 
 
 
 
 
 
 
ᐅᕙᒍᓪᓕ ᐃᖅᑲᓇᐃᔭᖅᑎᕗᑦ ᓇᒻᒥᓂᖃᐅᑎᓂᒃ 
ᐅᓂᒃᑳᖅᑎᐅᙱᒻᒪᑕ. ᑕᐃᒃᑯᐊᓕ ᓇᒻᒥᓂᖃᐅᑎᓖᑦ 
ᓇᒻᒥᓂᖅ ᖃᐃᑦᑎᒐᐃᑉᐸᑕ ᓄᑖᕈᕈᑎᔅᓴᖏᓐᓂᒃ 
ᐴᖅᓯᖃᑦᑕᐸᒃᑲᓗᐊᖅᑐᒍᑦ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑐᐳᐃ. ᐄ, 
ᐊᔾᔨᙳᐊᖁᑎᑦᑎᐊᕆᑦᑐᕕᔾᔪᐊᕌᓘᒍᓐᓇᖅᑐᓯ 
ᓄᓇᕋᙳᐊᑯᓗᓐᓂᒃ ᓴᖅᑭᓛᓕᕐᒥᔪᓂᒃ ᒫᓐᓇᕈᓗᒃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᕐᒥ ᐅᓂᒃᑳᓕᐊᒥᓂᕐᓂ ᐅᖃᐅᓯᖃᖃᑦᑕᕋᑦᑕ 
ᑖᒃᑯᐊᓕ 2013-14-ᒥ ᐅᓂᒃᑳᓕᐊᒥᓂᖏᑦ. 
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐅᖃᖅᓯᒪᒻᒪᑕ ᒐᕙᒪᒃᑯᒡᒎᖅ 
ᐱᓕᕆᑎᓪᓗᒋᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ ᐊᒻᒪᓗ ᐃᒥᕐᒧᑦ 
ᐆᒪᖅᑯᑎᓕᐅᕋᓱᓐᓂᕐᒥᒃ ᓂᓪᓕᐊᕕᖃᖃᑦᑕᕈᓐᓇᖅᓯᒐᔅᓯᒎᖅ 
ᑖᒃᑯᐊᓕ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᖃᓄᖅ 
ᐃᓱᒪᖃᖅᑲᑦ ᐃᒥᕐᒧᑦ ᐆᒪᖅᑯᑎᓕᐅᕋᓱᓂᕐᒥᒃ ᐃᖃᓗᐃᑦ 
ᓴᓂᐊᓂ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᖁᕕᐊᓇᖅ 
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came in about that this morning.  
 
What our position was on this is that the 
proposed sites affected fishing areas at 
Bay of Two Rivers that many of our 
members use in their commercial 
operations and that tourists go to and that 
it would affect part of the trail through 
Katannilik Park. We put in a joint 
submission with the Department of 
Environment regarding how that would 
be affected, how that trail would be 
affected, and how that would affect 
tourism and other business in the park. 
Thank you, Mr. Chairman. 
 
Chairman: Thank you. Ms. Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. I think there’s going to be 
nothing easy about that project. Lots of 
people are very concerned and it’s a 
complex kind of thing to work out. 
 
Another thing that we noted on your 
annual report for 2013-14, it is indicated 
that “Nunavut Tourism has taken a lead 
on the Tourism Task Force for Nunavut.” 
Who are the current members of this task 
force? Thank you, Mr. Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
There are sort of two groups that meet. 
There’s a small task force which are the 
stakeholders that were involved in 
developing the tourism strategy, which is 
Nunavut Tourism, NTI, territorial parks, 
Parks Canada, Economic Development 
and Transportation, CanNor, and 
Nunavut Arctic College. We meet on a 
bi-monthly basis.  
 
And then twice a year, we have a large 
stakeholders’ meeting which includes any 

ᑕᒪᓐᓇ ᐅᖃᐅᓯᕆᒐᕕᐅᒃ. ᐅᓪᓛᖅ 
ᑎᑎᖅᑲᐅᓯᐊᕈᑎᒋᖅᑲᐅᒻᒥᒐᒃᑯ. 
 
 
ᑖᓐᓇ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓪᓕ ᓄᓇᕘᒥ ᑕᐃᓐᓇ 
ᑎᒃᑯᐊᖅᑕᐅᓯᒪᔪᖅ ᑰᒃ ᐊᒃᑐᐃᓂᐅᓴᒻᒪᑦ 
ᐃᖃᓪᓕᐊᕐᕕᐅᓪᓚᕆᑉᐸᑦᑐᓂ ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ, 
ᖃᓪᓗᓈᓕᕆᓪᓗᑎᒃ, ᐳᓚᕋᖅᑐᓕᕆᓪᓗᑎᒃ 
ᐅᐸᑦᑕᐅᓚᕆᑦᑐᐊᓘᕙᒻᒪᑦ. ᐊᒃᑐᐃᒐᔭᖅᑐᖅ ᑲᑕᓐᓂᓕᒃ 
ᒥᕐᖑᐃᓯᕐᕕᕋᓛᖅ ᐱᓱᒃᕕᖓᑕ ᐃᓚᖓᓂᒃ. 
ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓄᑦ ᐅᖃᐅᓯᕆᓯᒪᔭᕗᑦ 
ᐊᒃᑐᐃᓂᐊᕐᓂᕋᖅᑐᒍ ᑕᒪᓐᓇ. ᑕᐃᓐᓇᓗ 
ᐱᓱᒃᕕᓕᐊᕆᓯᒪᔭᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ 
ᓇᒻᒥᓂᖃᐅᑎᓕᕆᓂᕐᒥᓗ ᐊᑦᑐᑕᐅᓪᓚᕆᒃᑲᔭᕐᖓᑦ 
ᑖᒃᓱᒧᖓ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇ 
ᐆᒪᖅᑯᑎᓕᐅᕐᓂᐅᒐᓱᒃᑐᖅ ᐃᒥᕐᒧᑦ 
ᐱᔭᕆᐊᑐᔪᕐᔪᐊᕌᓘᓂᐊᖅᑐᖅ ᐃᓄᒐᓛᓗᓐᓄᓪᓗ 
ᐃᓱᒫᓘᒋᔭᐅᓪᓗᓂ. 
 
 
ᑕᕝᕙᓂᑦᑕᐅᖅ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓂᒃ 2013-14-ᒥ 
ᐅᓂᒃᑳᓕᐊᒥᓂᔅᓯᓐᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᒡᒎᖅ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ ᑲᑎᒪᔨᕋᓛᓄᑦ ᓯᕗᓕᐅᕐᖓᑕ. 
ᑭᒃᑰᒻᒪᑕᐃᒃᑯᐊ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᒪᕐᕈᐃᑦ 
ᑲᑎᒪᖃᑦᑕᖅᑐᑦ ᑕᐃᒃᑯᐊ ᐳᓚᕋᖅᑐᓕᕆᔨᐅᖃᑕᐅᔪᐃᑦ 
ᐸᕐᓇᐅᑎᓕᐅᖃᑕᐅᔪᔪᐃᑦ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ, 
ᓄᓇᕗᑦ ᑐᓐᖓᕕᒃᑯᑦ, ᓄᓇᕗᑦ ᒥᕐᖑᐃᓯᕐᕕᕋᓛᓕᕆᔨᖏᑦ, 
ᑲᓇᑕᐅᑉ ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᖏᑦ, ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ 
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ, CAN-Nor-ᑯᑦ ᐊᒻᒪᓗ ᓄᓇᕗᑦᒥ 
ᓯᓚᑦᑐᖅᓴᕐᕕᒃᑯᑦ. ᑲᑎᖃᑦᑕᖅᑐᒍᑦ ᑕᖅᑮᒃ ᒪᕐᕉᒃ 
ᓈᒐᐃᒻᒪᑎᒃ. 
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group that has indicated an interest in 
tourism. It brings in other departments, it 
brings in all of the other NGOs, and it 
brings in different government 
departments, Culture and Heritage, Inuit 
Heritage Trust, Carrefour Nunavut, a 
variety of things. The last large 
stakeholders’ meeting was held at our 
tourism conference which just took place 
in March and there were over 120 people 
in the room of that large stakeholder 
group.  
 
The small group meets bi-monthly. The 
large group meets twice a year. Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. Out of the task force meetings, 
what kinds of reports have been produced 
and will they be available for us to look 
at, if you have such reports? Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Ms. Angnakak. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We don’t really do reports from the 
meetings. There are minutes from some 
of the meetings.  
 
The main purpose of the tourism task 
force is to ensure that the tourism 
strategy is still being worked on and that 
the goals in that strategy are moving 
ahead. It’s sort of an opportunity for the 
people at the table to say what challenges 
they have working on their own 
components and other components that 
need to keep moving forward. The task 
force group is meeting to make sure that 
that strategy is being followed and is 

ᒪᕐᕈᐊᑎᖅᑐᑕ ᐊᕐᕌᒍᒥ ᑲᑎᒪᕐᔪᐊᖃᑦᑕᕐᒥᔪᒍᑦ. 
ᐃᓚᐅᕕᐅᒍᓐᓇᖃᑦᑕᖅᑐᖅ ᑭᒃᑯᑐᐃᓐᓇᑦᑎᐊᓄᑦ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ ᐃᓚᐅᒍᒪᓯᒪᔪᓄᑦ. ᒪᐅᖓᓗ 
ᒐᕙᒪᒃᑯᓐᓄᑦ ᑐᓐᖓᖏᑦᑐᓂᓪᓗ ᐱᓕᕆᖃᑕᐅᕈᓘᔭᖅᑐᓂ 
ᑕᕝᕗᖓ ᑲᑎᒪᖃᑕᐅᔪᓐᓇᑎᑦᑎᖃᑦᑕᖅᑐᐃᑦ ᐊᒻᒪᑦᑕᐅᖅ 
ᐃᓄᐃᑦ ᐱᖁᑎᖏᓐᓂᒃ ᓇᐅᑦᑎᑐᖅᑏᑦ, ᓄᓇᕗᑦᒥᓗ 
ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔩᑦ. ᑕᐃᒪᓕ ᑭᖑᓪᓕᖅᐹᖑᔪᔪᖅ ᒫᑦᓯᒥ 
ᑲᑎᒪᕐᔪᐊᕐᓂᕆᕋᑖᓚᐅᖅᑕᕗᑦ 120-ᑎᐅᓗᐊᔪᓪᓗᑎᒃ 
ᑲᑎᒪᔭᖅᑐᖅᓯᒪᔪᑦ. 
 
 
 
 
 
 
ᑕᐃᒃᑯᐊᓕ ᒥᑭᔫᑕᐅᓂᖅᓴᐃᑦ ᑲᑎᒪᔨᕋᓛᑦ ᒪᕐᕈᐊᑎᖅᑐᑎᒃ 
ᐊᕐᕌᒍᒥ ᑲᑎᒪᑐᐃᓐᓇᖃᑦᑕᓲᑦ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᐃᒃᑯᓇᓐᖓᓪᓕ ᑲᑎᒪᓂᕆᓯᒪᔭᔅᓯᓐᓂᒃ ᑭᓱᓂᒃ 
ᖃᓄᐃᑦᑐᓂᒃ ᐅᓂᒃᑳᓕᐅᖅᓯᒪᕕᓯ ᐊᒻᒪᓗ ᐊᑐᐃᓐᓇᐅᕚ 
ᐅᕙᑦᑎᓐᓄᑦ ᐅᖃᓕᒫᖅᑕᐅᔪᒪᓐᓂᖅᑲᑕ 
ᐅᓂᒃᑳᓕᐅᖅᓯᒪᓐᓂᕈᑦᓯ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᖕᓇᑲᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐅᓂᒃᑳᓕᐅᖅᐸᖏᑦᑐᒍᑦ ᑲᑎᒪᒌᕋᐃᒐᑦᑕ ᑭᓯᐊᓂ 
ᑲᑎᒪᔾᔪᑎᒥᓂᕐᓂ ᓴᖅᑮᕙᒃᑲᓗᐊᖅᑐᒍᑦ. 
 
 
ᑖᒃᑯᐊᓕ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥ ᓱᒋᐊᖅᑎᐅᒐᓱᒃᑐᐃᑦ 
ᑲᑎᒪᔨᕋᓛᑦ ᖃᐅᔨᒪᔨᐅᒐᓱᒻᒪᑕ ᓄᓇᕗᑦᒥ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎ ᐃᖏᕐᕋᑎᑕᐅᒐᓗᐊᕐᒪᖔᑦ 
ᑲᔪᓯᑎᑕᐅᕙᓪᓕᐊᒐᓗᐊᕐᒪᖔᑦ. ᐱᕕᖃᑦᑎᑎᓪᓗᑎᓪᓗ 
ᑲᑎᒪᔭᖅᑐᖅᑐᓂᒃ ᐱᒡᒐᓇᖅᑐᓯᐅᕐᓂᕐᒥᓂᒃ 
ᐅᓂᒃᑳᖃᕈᓐᓇᖅᑐᑎᒃ ᐊᒻᒪᓗ ᐊᓯᖏᓪᓗ ᓇᐅᒃᑯᑦ 
ᑲᔪᓰᓐᓇᖅᑎᑕᐅᒋᐊᖃᒻᒪᖔᑕ ᐅᓂᒃᑳᖃᕈᓐᓇᐸᑦᑐᑎᒃ.  
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actually being implemented. 
 
There are some minutes from some of the 
meetings that I don’t have with me, but I 
would be happy to get it for the 
Committee. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. Once again in your annual 
report, Nunavut Tourism has indicated 
that it has worked with the Tourism 
Industry Association of Canada (TIAC) 
and they’re working on “issues that affect 
the industry nationally,” and that a 
“Tourism Town Hall” was planned to be 
held in Nunavut in the fall of 2014. Was 
this accomplished and who attended? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Yes, this happened on, I’m going to say 
October 24, but it was a Monday just 
after our AGM. I’m not sure of the exact 
date.  
 
Representatives of both the Tourism 
Industry Association and the Canadian 
Tourism Commission (CTC) were here 
and we had 34 people interested in 
tourism, some of our members that we 
brought in, so there were people from all 
three regions. We tied this event to our 
AGM because we already had people 
here.  
 
We were very proud to have 34 people. 
When they did the same event, it goes 
across the country. In the NWT, they had 
six people show up for their meeting. The 
fact that we had 34 people interested and 
who came to the meeting, we were very 

ᑲᑎᖃᑦᑕᖅᑐᐃᑦ ᐸᕐᓇᐅᑎ ᒪᓕᒃᑕᐅᑦᑎᐊᕋᓗᐊᕐᒪᖔᑦ, 
ᐊᑐᓕᖅᑎᑕᐅᑦᑎᐊᕐᕋᓗᐊᕐᒪᖔᑦ ᖃᐅᔨᒪᓇᓱᒃᑐᑎᒃ. 
 
 
 
ᑲᑎᒪᔾᔪᑎᒥᓂᒃᓂᒃ ᐱᒍᒪᓐᓂᕈᑦᓯ ᐱᑎᑦᑎᒍᓐᓇᑎᐊᕐᒥᔪᖓ. 
ᑭᓯᐊᓂ ᒫᓐᓇ ᓇᔅᓴᖅᓯᒪᖏᓇᒃᑭᓐ. ᖁᔭᓐᓇᒦᒃ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᕝᕙᓃᓛᒃ ᓱᓕ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᕐᒥ ᐅᓂᒃᑳᓕᐊᒥᓂᔅᓯᓐᓂ 
ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᒡᒎᖅ ᑳᓇᑕᒥ 
ᐳᓚᕋᖅᑐᓕᕆᔨᒻᒪᕆᒃᑯᓐᓂ ᐱᓕᕆᖃᑎᖃᖅᓯᒪᒻᒪᑕ 
ᑕᒪᒃᑯᐊ ᐃᓱᒫᓗᓇᖅᑐᐃᑦ ᐱᓪᓗᒋᑦ ᑳᓇᑕᓕᒫᒥ 
ᐊᒃᑐᐃᖃᑦᑕᖅᑐᐃᑦ ᐊᒻᒪᑦᑕᐅᖅ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ 
ᑲᑎᒪᐅᑕᐅᓂᐊᕐᓂᒥᒻᒪᑦ 2014-ᖑᓕᖅᑳᑦ. ᑭᓱᓂᒃ ᑕᕝᕙᓂ 
ᓴᖅᑮᓂᖅᑭᓯ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᑲᑎᒪᓂᐅᔪᔪᖅ, ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒥᑦ ᑲᑎᒪᐅᑎᖃᔪᔪᒍᑦ 
ᓇᒡᒐᔭᐅᒻᒥ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᒻᒥᑦ ᑲᑎᒪᕕᔾᔪᐊᕋᑖᒥᓂᐅᓪᓗᑕ. 
 
 
 
 
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᑲᓇᑕᒥ ᐊᒻᒪᓗ ᓄᓇᕗᑦᒥ 
ᐳᓚᕋᒃᑐᓕᕆᔨᖏᑦ ᑕᕝᕙᓃᔪᔪᑦ. 34 ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ 
ᐃᓚᐅᒍᒪᔪᑦ ᐱᖃᑕᐅᑦᑕᔪᕗᑦ, ᓄᓇᕗᑦ 
ᐊᕕᑦᑐᖅᓯᒪᓂᓕᒫᖏᓐᓃᙶᖅᑐᑦ. ᑕᒪᓐᓇ 
ᐅᐃᒍᓯᒪᓚᐅᖅᑕᕗᑦ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᑦᑎᓐᓄᑦ. 
 
 
 
 
 
ᐅᐱᒍᓱᑦᑎᐊᓚᐅᖅᑐᒍᑦ 34-ᖑᔪᓄᑦ ᐅᐸᒃᑕᐅᓚᐅᕋᑦᑕ. 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑦ ᑲᑎᒪᕕᔾᔪᐊᕋᑖᑦᑎᐊᑎᓪᓗᒋᑦ 
ᑕᒫᓃᑕᐅᑎᒋᔪᒻᒪᑕ. ᑕᐃᒫᓪᓕ ᑲᓇᑕᓕᒫᒥ  
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happy with that turnout, but yes, it did 
happen. Thank you, Mr. Chairman.  
 
Chairman: Ms. Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. Out of that meeting, what was 
accomplished? Were new directions set 
or what kinds of things did you talk about 
and as a result, what are the next steps? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you. Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
What was accomplished out of that 
meeting, these town hall meetings were 
more of an informational session for 
jurisdictions around the country to find 
out what the CTC and TIAC were doing 
in terms of some of their priorities and 
issues moving forward. 
 
I will be perfectly honest. We had met 
with the national organization in advance 
and indicated to them some of the 
challenges of tourism in Nunavut because 
some of our priorities are not the same as 
southern Ontario with cross-boarder 
traffic and that sort of thing. The people 
that they sent did not come prepared to 
talk about the issues in the north and we 
made it very clear that they had not come 
prepared to talk about the issues in the 
north and that our issues were completely 
different than other jurisdictions. We 
made it very clear to them. Because of 
that, some things that we have been 
working with Saskatchewan, Manitoba, 
and Newfoundland on for a couple of 
years now are coming to fruition. I just 
came back from Rendez-vous Canada, a 
large CTC event, and we have provincial 
meetings.  
 
One of the things that we have been 

ᑕᐃᒪᐃᓕᐅᖃᑦᑕᓲᖑᒻᒪᑕ, ᒫᓂᓕ ᐱᖓᓱᑦ 
ᑲᑎᒪᔭᖅᑐᖅᑐᒥᓃᑦ ᓄᓇᑦᑎᐊᕐᒥ 6-ᓂᑦ 
ᑲᑎᒪᔭᖅᑐᖅᑐᖃᑦᑕᓂᖅᑯᖅ, ᒫᓂᓕ 
ᐊᒥᓲᓂᖅᓴᒥᓂᐅᖅᑲᐅᔪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᐊᖕᓇᑲᖅ.  
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᐃᔅᓱᒪᙵᓪᓕ ᑲᑎᒪᓂᕐᒥᑦ ᑭᓱᓂᑦ ᐋᖅᑮᔪᖃᕐᓂᖅᑲ? 
ᓄᑖᓂᑦ ᑐᑭᒧᐊᒍᑎᔅᓴᓂᓪᓘᓐᓃᑦ. ᖃᓄᖅ 
ᓴᖅᑮᔪᖃᕐᓂᖅᑲ, ᑭᓱᓂᑦ ᐅᖃᐅᓯᖃᕐᓂᖅᑭᓯ? ᑕᐃᒪᓕ 
ᓱᒃᑲᓐᓂᕆᐊᓛᓕᕆᕕᓯ ᑭᖑᓪᓕᕐᒥ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑲᑎᒪᒥᕐᓂ 
ᑕᕝᕙᓂ ᓴᖅᑭᔪᔪᑦ ᑐᓴᖅᑎᑦᑎᓂᐅᓗᐊᑐᐃᓐᓇᔪᔪᖅ 
ᑲᓇᑕᒥᐅᖑᖃᑎᕈᓘᔭᑦᑎᓐᓄᑦ. ᑖᒃᑯᐊ ᑲᓇᑕᒥ 
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᖏᑦ ᓱᓲᖑᒻᒪᖔᑕ, ᑭᓱᓪᓗ 
ᓯᕗᓪᓕᐊᑎᒻᒪᖔᒋᑦ. ᐅᖃᑦᑎᐊᒻᒪᕆᓪᓗᖓᖃᐃ, ᑲᓇᑕᒥ 
ᑖᒃᑯᐊ ᐳᓚᕋᒃᑐᓕᕆᔨᒻᒪᕆᖏᑦ ᑲᑎᖃᑎᒋᔪᔭᕗᑦ 
ᓯᕗᓂᐊᒍᑦ. 
 
 
ᐅᖃᐅᑎᑦᑕᐅᑎᒋᔪᓪᓗᑎᒍ ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒥᑦ 
ᐱᒡᒐᓇᖅᑐᓯᐅᕐᓂᕆᕙᑦᑕᑎᓐᓂ. ᑕᐃᒃᑯᐊᓕ ᖃᓪᓗᓈᓂᑦ 
ᓯᕗᓪᓕᐊᑎᑕᐅᓲᑦ, ᒫᓂᓕ ᓯᕗᓪᓕᐅᑎᙱᓇᑦᑎᒍ, 
ᒥᐊᓕᒐᒃᑯᑦ ᑭᓪᓕᖓᓂᑦ ᑲᒪᔪᐊᓘᒻᒪᑕᓕ. ᐅᑭᐅᖅᑕᖅᑐᒥ 
ᐃᓱᒫᓗᓇᖅᑐᒥᑦ ᐅᖃᐅᓯᖃᕆᐊᖅᑐᔪᙱᑎᐊᕐᖓᑕ. 
ᐅᖃᐅᑎᑦᑎᐊᒻᒪᕆᔪᔭᕗᑦ ᐅᑭᐅᖅᑕᖅᑐᒥᓕ 
ᐃᓱᒫᓗᓇᖅᑐᓂ ᐅᖃᐅᓯᖃᕆᐊᖅᑐᖅᓯᒪᙱᑦᑐᐊᓘᔪᓯ-
ᓚᑦᑎᐊᒻᒪᕆᒍᓐᓇᔪᔭᕗᑦ. 
ᓇᓗᓇᐃᖅᓯᒪᑦᑎᐊᓪᓚᕆᓕᖅᑕᕗᑦ ᑕᒪᑐᒥᖓᐃᓛᒃ. 
ᐃᓚᖏᑦ ᓴᔅᑳᑦᑐᐊᓐᒥᐅᓪᓗ, ᒫᓂᑑᕙᒥᐅᓪᓗ, 
ᓂᐅᕙᓐᓛᓐᒥᐅᓪᓗ ᐱᓕᕆᖃᑎᒋᒪᓕᖅᑕᕋᓗᐊᑦ ᐊᕐᕌᒍᓄᑦ 
ᖃᑦᑎᓄᒃᑭᐊᖅ. ᐃᖏᕐᕋᓯᑦᑎᐊᓕᖅᑐᖅ 
ᐱᓕᕆᖃᑎᖃᕐᓂᕗᑦ ᑕᐃᒃᑯᓂᖓ. ᐅᑎᖃᑖᓚᐅᕐᒥᒐᒪ 
Rendez-vous Canada ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐊᒻᒪ 
ᑲᓇᑕᐅᑉ ᐊᕕᑦᑐᖅᓯᒪᓂᖏᓐᓂᑦ ᑲᑎᒪᖃᑎᖃᖅᐸᒃᑐᑕ. 
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working on for a couple of years is the 
Canadian Tourism Commission, who 
markets Canada internationally, has never 
recognized hunting and fishing as a 
tourism product before. They are now 
and we anticipate that by this fall, they 
will have new programs for hunting and 
fishing operators to buy into in their 
advertising thing and they will recognize 
hunting and fishing on their website. It 
has taken us a few years, but we’ve got 
things that are important to the north and 
northern parts of the country recognized. 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. 
(interpretation) Ms. Angnakak, are you 
done? Mr. Shooyook. 
 
Mr. Shooyook (interpretation): Thank 
you, Mr. Chairman. One of my 
colleagues already asked the question I 
was going to ask. I would like to make a 
comment about the opening comments.  
 
Thank you, Mr. Chairman. I just want to 
understand this fully. Please feel 
welcome to the Committee.  
 
The core operating funding provided to 
Nunavut Tourism by the Department of 
Economic Development and 
Transportation has increased from $1.8 
million in the 2014-15 fiscal year to 
$3.08 million in the 2015-16 fiscal year. 
This represents a 70 percent increase. 
Why has your funding been increased 
suddenly up to $3.08 million? Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Mr. Shooyook. 
Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The main reason that there was an 
increase in funding is to implement items 

 
ᐊᕐᕌᒍᓄᑦ ᒪᕐᕉᓐᓄᒃ ᐱᓕᕆᐊᕆᓯᒪᓕᖅᑕᕗᑦ, ᑲᓇᑕᒥ 
ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔪᑎᕐᔪᐊᖏᑦ 
ᓴᖅᑭᔮᖅᑎᑦᑎᕙᑦᑐᑎᒃ ᓯᓚᕐᔪᐊᓕᒫᒧᑦ, ᐊᖑᓇᓱᓐᓂᕐᒥᑦ, 
ᐃᖃᓗᒐᓱᓐᓂᒥᓪᓗ ᓴᖅᑭᔮᖅᑎᑦᑎᓚᐅᖅᓯᒪᕙᓚᐅᙱᑦᑐᑦ. 
ᒫᓐᓇ ᐅᑭᐊᔅᓵᖅ ᓴᖅᑭᔮᖅᑎᑦᑎᖃᑦᑕᕐᓂᐊᓕᖅᑐᐃᑦ 
ᐊᖑᓇᓱᒋᐊᕈᔾᔭᐅᒍᓐᓇᓂᕐᒥᑦ, 
ᐃᖃᓪᓕᐊᕈᔾᔭᐅᒍᓐᓇᓂᕐᒥᓪᓗ. ᑕᕝᕘᓇ ᖃᕋᓴᐅᔭᒃᑯᑦ 
ᐃᑭᐊᖅᑭᕕᖓᓄᑦ ᓴᖅᑭᔮᓪᓚᕆᓐᓂᐊᓕᖅᑐᑦ, 
ᐊᕐᕌᒍᒐᓚᑲᓪᓚᓐᓂᒃ ᐃᓕᐅᖅᑲᖅᑕᐅᒍᓐᓇᕋᓱᒃᓯᒪᔪᑦ. 
ᐅᑭᐅᖅᑕᑐᒥᓗ ᓄᓇᓖᑦ ᑕᕝᕙᓂ 
ᓴᖅᑭᔮᓪᓚᕆᓐᓂᐊᓕᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ, ᑕᐃᒪ? ᒥᔅᑕ ᓲᔪᖅ.  
 
 
ᓲᔪᖅ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᐱᖅᑯᑎᒋᓂᐊᖅᑕᕋ 
ᒪᓕᒐᓕᐅᖅᑎᐅᖃᑎᒪ ᐊᐱᖅᓲᑎᒋᒻᒪᒍ 
ᐅᑎᕐᕕᒋᒃᑲᓐᓂᕈᒪᙱᓇᒃᑯ. ᐅᑯᓄᖓ 
ᐱᕕᖃᖅᑎᖏᑉᐱᙶ? ᐱᕕᖃᖅᑎᐱᖓᓘᓐᓃᑦ, 
ᐊᐱᕆᔪᒪᒐᒪ ᐱᒋᐊᙵᐅᑎᒋᖅᑲᐅᔭᖏᓐᓄᑦ. 
 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᓇ ᑐᑭᓯᑦᑎᐊᕈᒪᒐᒪ ᑖᒃᑯᐊᓗ 
ᑐᙵᓱᓪᓕ ᒪᓕᒐᓕᐅᖅᑏᑦ ᑲᑎᒪᔨᕋᓛᖏᓐᓄᑦ, 
ᑐᙵᓱᒋᔅᓯ.  
 
ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᑮᓇᐅᔭᖅᑖᕈᑎᖏᑦ, 
$1.8 ᒥᓕᐊᖏᓐᓃᓚᐅᕐᒪᑕ 2014-15-ᒥᑦ, 
ᐊᖏᓪᓕᒋᐊᖅᑕᐅᓚᐅᖅᓯᒪᔪᑦ $3.08 ᒥᓕᐊᓐᓄᓗᒧ, 
2015-16 ᐊᕐᕌᒍᖓᓐᓂ. ᑕᐃᒪᐃᓕᖓᑎᓪᓗᒋᑦ 70 
ᐳᓴᓗᐊᓂᒃ ᐊᑭᑦᑐᕆᐊᖅᑕᐅᓚᐅᖅᑐᖅ 
ᑮᓇᐅᔭᖅᑖᕆᖃᑦᑕᖅᑕᖏᑦ ᑖᓐᓇᐅᓇ $3.08 ᒥᓕᐊᓐ 
ᖃᓄᐃᒻᒪᑦ ᐊᑭᑦᑐᑳᓪᓚᒃᓯᒪ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓲᔪᖅ. ᒥᔅ 
ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ  
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identified in the tourism strategy. 
$500,000 of that increase will go towards 
a Nunavut branding campaign, not 
tourism but overall Nunavut branding. 
This is something that was identified in 
the tourism strategy and we have been 
tasked with making it happen starting this 
year, 2015-16, and that’s a big part of the 
increase.  
 
Another part of the increase are two new 
positions identified in the tourism 
stragety, one being for a training 
coordinator. This person is going to be 
tasked with coordinating all of the 
tourism training for Nunavut. This will 
mean that they will identify what training 
opportunities are available, what training 
members and communities need, where 
the funding sources to deliver that 
training may come from, and what other 
obstacles or challenges there they may be 
training, like do people need certain 
courses in advance of taking another 
course. This position has been advertised 
and the individual will start on Monday. 
We have a database that they will 
populate and have done a training needs 
survey with all of our members and 
communities already.  
 
The other position that will be started 
probably in the fall is someone working 
to attract more meetings and conferences 
to Nunavut. Nunavut Tourism will not be 
coordinating these confrences. That will 
be left up to our members that do that as 
a business, and we have several of those, 
and we hope bringing more meetings and 
conferences to Nunavut will result in 
more businesses being able to be 
established. This person will start by 
trying to attract national organizations 
that have Nunavut members.  
 
We have been doing this in a very small 

ᐱᔾᔪᑎᒋᓗᐊᖅᑕᖓ ᖁᕝᕙᕆᐊᕐᓂᖅ 
ᐊᑐᓕᖅᑎᑦᑎᒐᓱᒋᐊᖃᕋᑦᑕ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ 
ᐸᕐᓇᐅᑎᓂ ᐊᑐᓕᖁᔭᐅᓯᒪᔪᓂᒃ. $500,000 ᑕᕝᕙᙵᑦ 
ᑐᕌᖓᓂᐊᖅᑐᖅ ᓄᓇᕗᒻᒦᖔᕐᓂᕋᖅᑕᐅᓂᐊᓕᖅᑐᓄᑦ. 
ᑎᒃᑯᐊᖅᑕᐅᓯᒪᖃᑦᑕᓂᐊᖅᑐᓄᑦ 
ᓄᓇᕗᒻᒦᖔᖅᑐᒥᓂᐅᙳᐊᕐᓗᑎᑦ ᑕᑯᔭᖅᑐᕋᔅᓴᐃᑦ 
ᓴᖅᑮᕆᐊᖃᖅᑎᑕᐅᓯᒪᒐᑦᑕ 2015-16-ᒥ ᑕᕝᕙ ᑖᓐᓇ 
ᐊᑭᑦᑐᕆᐊᕈᑎᒋᓪᓗᐊᑲᓪᓚᑦᑕᖓ 
 
 
 
 
 
ᐊᑭᑦᑐᕆᐊᕐᓂᐅᑉ ᐃᓗᐊᓃᖃᑕᐅᒻᒥᔪᖅ ᒪᕐᕉᓐᓂᒃ ᓄᑖᓂᒃ 
ᐃᖅᑲᓇᐃᔮᓐᓂᒃ ᓴᖅᑮᒋᐊᖃᖅᓯᒪᒻᒥᒐᑦᑕ 
ᐸᕐᓇᐅᑎᒃᑰᖓᔪᓂᒃ. ᐱᓕᒻᒪᒃᓴᐃᔨᐅᒐᔭᖅᑐᖅ ᐊᐃᑉᐹ 
ᐱᓕᒻᒪᒃᓴᐃᔨᒥᒃ ᑐᑭᒧᐊᑎᑦᑎᔨᐅᒐᔭᖅᑐᖅ 
ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᑎᑦᑎᓕᒫᖏᑦ ᓄᓇᕗᒻᒥ 
ᐊᐅᓚᑦᑎᖃᑦᑕᕋᔭᖅᑐᖅ. ᓇᓗᓇᐃᖅᓯᖃᑦᑕᕋᔭᖅᑐᖅ 
ᖃᓄᐃᑦᑐᓂᒃ ᐃᓕᓐᓂᐊᕋᔅᓴᖅᑕᖃᕐᒪᖔᖅ ᐊᒻᒪᓗ 
ᖃᓄᐃᑦᑐᓂᒃ ᓄᓇᓖᑦ ᐃᓚᒋᔭᐅᔪᐃᓪᓗ 
ᐃᓕᓐᓂᐊᖅᑎᑕᐅᔭᕆᐊᖃᕐᒪᖔᑕ ᖃᓄᖅ 
ᐃᓕᓐᓂᐊᖅᑎᑕᐅᔭᕆᐊᖃᕐᒪᖔᑕ ᖃᐅᔨᓴᕐᓗᑎᑦ ᐊᒻᒪᓗ 
ᐃᓕᓴᐃᔩᑦ ᓇᑭᙶᖃᑦᑕᕋᔭᕐᒪᖔᑕ ᐊᒻᒪᓗ ᖃᓄᒃᑲᓐᓂᖅ 
ᓇᒥᒃᑲᓐᓂᖅ ᖃᓄᐃᑦᑐᑐᐃᓐᓇᕐᓂᒃ 
ᐃᓕᓐᓂᐊᖅᑐᖃᕆᐊᖃᖅᑑᔮᕐᒪᖔᖅ. ᑖᓐᓇ ᐃᖅᑲᓇᐃᔮᖅ 
ᑕᖅᑲᐅᖓ ᓴᖅᑭᔮᖅᓯᒪᓕᖅᑐᖅ ᓇᒡᒐᔾᔭᐅᒥ 
ᐱᒋᐊᓛᓕᖅᑐᖅ ᐃᖅᑲᓇᐃᔭᖅᑎᑖᕆᓯᒪᔭᕗᑦ. ᖃᕋᓴᐅᔭᓄᑦ 
ᐴᖅᑲᐃᓂᐊᖅᑐᖅ ᐊᒻᒪᓗ ᐊᐱᖅᓱᕇᖅᓯᒪᓪᓗᓂ 
ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓂᒃ ᖃᓄᐃᑦᑐᓂᒃ ᐃᓕᓐᓂᐊᕋᔅᓴᓂᒃ 
ᓴᖅᑮᖁᔭᐅᒻᒪᖔᖅ. ᑕᐃᒪᓕ ᐅᑭᐊᔅᓵᖅ 
ᐃᓕᓐᓂᐊᕆᐊᖅᑐᖃᓕᖅᑐᔅᓴᐅᕗᖅ. 
 
 
ᐊᐃᑉᐹᖅ ᐃᖅᑲᓇᐃᔮᖅ ᓄᓇᕗᒻᒧᑦ 
ᑲᑎᒪᔭᖅᑐᖃᑦᑕᕈᒪᓕᖅᑎᑦᑎᒐᓱᐊᖅᑎᐅᒐᔭᖅᑐᖅ 
ᓄᓇᕗᒻᒥ ᑲᑎᖃᑦᑕᓕᖅᑎᑦᑎᔨᐅᒐᓱᒃᑲᔭᖅᑐᖅ. 
ᐊᒥᓱᐊᖅᑎᓂᖅᓴᐅᓗᑎᑦ ᑕᖅᑲᒃᑯᐊ ᓄᓇᕗᒻᒧᑦ 
ᑲᑎᒪᔭᖅᑐᖃᑦᑕᓛᕋᑦᑎᒍ ᓇᒻᒥᓂᖃᐅᑎᓂᓪᓗ 
ᑕᐃᒪᐃᑦᑐᓕᕆᔨᓂᒃ ᓴᖅᑮᕙᓪᓕᐊᓗᑕ. ᑲᓇᑕᓕᒫᒥ 
ᑎᒥᐅᔪᓂᒃ ᓄᓇᕗᒻᒥ ᐃᓚᒋᔭᐅᔪᖁᑎᓕᓐᓂᒃ 
ᖃᐃᖁᔨᒐᓱᐊᖃᑦᑕᖅᓯᒪᒐᑦᑕ ᐃᓚᖓᒍᓪᓗ 
ᐊᐅᓚᑦᑎᐊᕕᐅᑎᖃᑦᑕᖅᓯᒪᓪᓗᓂ. ᑖᓐᓇᓗ 
ᐱᒋᐊᕈᑎᖃᕐᓂᐊᖅᑐᓂ ᐱᖃᑕᐅᑎᑦᑎᒐᓱᐊᕐᓗᓂ ᐊᓯᖏᑦ 
ᑲᓇᑕᒥ ᑎᒥᐅᔪᓂᑦ ᓄᓇᕗᒥᐅᑕᖁᑎᖃᖅᑐᓂᒃ. 
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way for a couple of years and have had 
great success with attracting four or five 
major national conferences that bring in 
business to the territory and help local 
businesses. When we have a conference, 
if it’s held here in Iqaluit, we work with 
communities to offer pre- and post-trips, 
which we have done into Kimmirut, Cape 
Dorset, and Pangnirtung with the 
confrences that have been here in the past 
few years. 
 
The other large substantial amount that is 
in that increase is $350,000 for market 
readiness. What this means is we will be 
offering for the first time in about seven 
years product development workshops 
for our members to actually help them 
develop new products, which is 
something that is needed to keep the 
tourism industry here growing. There is 
an RFP out right now. It closes next 
Monday for product development 
workshops.  
 
The first workshop will be developed and 
offered at our AGM in November. The 
workshops will be small workshops of a 
maximum of six participants and each 
participant will come out of that 
workshop with a new product that they 
have worked on and have developed 
during that. There will be three additional 
workshops held throughout the territory 
before the end of the fiscal year, one per 
region and one in North Baffin.  
 
The other small amounts of increase 
include increases in rent and that sort of 
thing. There is also an increase to our 
insurance budget and that is because we 
have been asked by the Government of 
Nunavut to insure the art installations at 
the visitor centre here in Iqaluit and in 
Cambridge Bay, as well as the art 
installations in the pedestals at the Iqaluit 

 
ᑎᓴᒪᐃᕋᖅᑐᑎᑦ ᑕᓪᓕᒪᐃᕋᖅᑐᑎᓪᓘᓐᓃᑦ 
ᑲᑎᒪᕕᔾᔪᐊᕆᐊᖃᑦᑕᖅᓯᒪᔪᑦ ᓄᓇᕗᒧᑦ. ᑮᓇᐅᔭᒥᓂᒃ 
ᓇᒻᒥᓂᖃᐅᑎᒥᓂᓪᓗ ᓇᔅᓴᖃᑦᑕᖅᑐᑎᒃ ᐃᒫᒃ 
ᑲᑎᒪᔾᔪᐊᖅᑐᖃᕋᐃᒻᒪ ᐃᖃᓗᓐᓂᓗ. 
ᐱᓕᕆᖃᑎᖃᓲᖑᔪᒍᑦ ᓄᓇᓕᓐᓂ ᓯᕗᓂᐊᒍᑦ 
ᑭᖑᓂᐊᒍᓪᓗ ᓯᕗᓂᐊᒍᑦ ᑕᕝᕗᖓ ᑎᑭᑎᑦᑎᒍᑎᔅᓴᓂ 
ᑭᖑᓂᐊᒍᑦ ᐊᖏᕐᕋᕈᑎᔅᓴᖏᓐᓂ. ᐸᓐᓂᖅᑑᕐᒥᐅᓂᓪᓗ 
ᑭᙵᕐᒥᐅᓂᓪᓗ ᑕᕝᕗᖓ 
ᑲᑎᒪᕕᔾᔪᐊᕆᐊᑎᑎᖃᑦᑕᖅᓯᒪᔪᒍᑦ.  
 
 
 
 
 
ᐊᓯᐊᑦᑕᐅᖅ, ᐊᑭᑐᔪᑲᓪᓚᐅᓯᒪᒻᒥᔪᑦ $550,000 ᓄᓇᕗᒻᒥ 
ᐊᑐᐃᓐᓇᐅᔪᓂᒃ ᑕᖅᑲᐅᖓ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕐᓂᖅ. 
ᓯᕗᓪᓕᖅᐹᕐᒥ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᐊᕋᑦᑕ ᐊᕐᕌᒍ 7 
ᐊᓂᒍᓕᖅᑎᓪᓗᒋᑦ. ᓄᓇᕗᒻᒥ ᑕᑯᔭᔅᓴᓂᒃ ᒪᓕᒐᒃᓴᖅ 
ᐱᔭᔅᓴᖏᑦ ᓴᖅᑮᒐᓱᐊᕐᓗᓂ ᐃᓕᓴᑎᑦᑎᓂᕐᓂ. ᑕᐃᒪ 
ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᐱᕈᖅᐸᓪᓕᐊᖏᓐᓇᖁᓪᓗᒍ. 
ᑳᓐᑐᕌᒐᔅᓴᒥᒃ ᐊᑐᐃᓐᓇᕈᖅᑎᑦᑎᓯᒪᔪᒍᑦ ᓇᒡᒐᔾᔭᐅᒥ 
ᒪᑐᓛᖅᑐᖅ ᑕᐃᒪᐃᑦᑐᒥᒃ ᐃᓕᓴᑎᑦᑎᔨᐅᒐᔭᖅᑐᒥ.  
 
 
 
 
 
ᓯᕗᓪᓕᖅᐹᒥ ᐃᓕᓴᒐᔭᖅᑐᐃᑦ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᒻᒥᒃ 
ᑲᑎᒪᓕᕈᑦᑕ ᒫᓐᓇ ᐅᑭᐊᔅᓵᖅ. 6-ᓄᑦ 
ᐃᓕᓐᓂᐊᕐᕕᐅᔪᓐᓇᕐᓗᓂ ᑲᑎᒪᔨᐅᖃᑕᐅᔪᓄᑦ ᐊᒻᒪ 6 
ᑖᒃᑯᐊ ᑲᑎᒪᓚᐅᕐᓗᑎᑦ ᓄᓇᕗᒻᒦᖔᖅᑐᖅ ᑭᓱᑐᐃᓐᓇᖅ 
ᓴᖅᑭᔮᖅᑎᑕᐅᒋᐊᓪᓚᖃᑦᑕᓂᐊᖅᑐᖅ. ᐊᕐᕌᒍᓗ 
ᓄᖑᓚᐅᙱᓐᓂᖓᓂ ᓄᓇᕗᑦ ᐊᕕᑦᑐᖅᓯᒪᓂᖏᓐᓂ 
ᑕᐃᒪ ᐃᓕᓐᓂᐊᑎᑦᑎᖃᑦᑕᓂᐊᖅᑐᑦ ᓄᓇᕗᑦ 
ᐊᕕᑦᑐᖅᓯᒪᓂᓕᒫᖏᓐᓂ ᐊᒻᒪᓗ ᐊᑕᐅᓯᐊᕐᓗᑎᑦᑕᐅᖅ 
ᕿᑭᖅᑖᓘᑉ ᐅᐊᓐᓇᖓᓂ. 
 
 
 
ᐊᑭᑦᑐᕆᐊᖅᓯᒪᒻᒥᔪᑦ ᓇᓕᐅᒃᑯᒫᓅᖅᑐᔅᓴᕗᑦ. ᑖᓐᓇᓕ 
ᐱᔾᔪᑎᒋᓪᓗᒍ ᒐᕙᒪᒃᑯᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓄᑦ 
ᐅᖃᐅᔾᔭᐅᓯᒪᒐᑦᑕ ᑕᒪᒃᑯᐊ ᐃᖃᓗᓐᓂ ᐳᓛᕆᐊᖅᑐᓄᑦ 
ᑐᙵᓱᑎᑦᑎᕕᒻᒥ ᓇᓪᓕᐅᒃᑯᒫᓕᖅᑕᐅᖁᔭᐅᓪᓗᑎᑦ  
ᑕᑯᔭᒐᐃᑦ ᐊᒻᒪᑦᑕᐅᖅ ᐃᖃᓗᑦᑑᑦᑎᐊᕐᒥ ᐃᖃᓗᓐᓂ  
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airport, which have not been covered on 
the Government of Nunavut insurance 
policy. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. 
Although that was a very detailed 
answer, I’m sure there will be detailed 
questions when we get to that section, 
upcoming. Mr. Shooyook. 
 
Mr. Shooyook (interpretation): Thank 
you for your answer. I have another 
question. Nunavut Tourism receives 
additional funding from the Canada 
Northern Economic Development 
Agency. The Nunavut government, 
Nunavut Tunngavik Incorporated, and 
Nunavut Tourism are partners. Do you 
receive more funding on top of that? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you. Ms. Dupuis, did 
you understand that question?  
 
Ms. Dupuis: Not entirely, Mr. Chairman. 
 
Chairman: Mr. Shooyook, could you 
maybe repeat your question, please. 
 
Mr. Shooyook (interpretation): Thank 
you, Mr. Chairman. I’m just following 
the documents. Nunavut Tourism 
receives additional funding from the 
Canada Northern Economic Development 
Agency. The Nunavut government, 
Nunavut Tunngavik Incorporated, and 
Nunavut Tourism are partners. As I 
stated about the funding, I’m talking 
about the Canadian government, Nunavut 
government, and NTI. Do you receive 
more funding on top of that? I hope that 
you got that question. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. Shooyook. I 
think that clarified it a little bit. Ms. 

ᖃᖓᑕᓲᒃᑯᕕᖓᓂ ᓇᓪᓕᐅᒃᑰᒫᖃᖃᑦᑕᐅᕙᓚᐅᙱᒻᒪᑕ 
ᑕᐃᒪᐃᓐᓂᐊᓕᖅᑐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. 
ᑭᐅᔾᔪᑎᑯᑖᖑᒐᓗᐊᖅᑐᓂ ᓇᓗᓇᓐᖏᑦᑐᖅ 
ᐊᐱᖅᑯᑎᑯᑖᖃᕐᕕᐅᓂᐊᕐᒥᔪᖅ ᑎᑭᒃᑯᑦᑎᒍ. ᒥᔅᑕ ᓲᔪᖅ.  
 
 
 
ᓲᔪᖅ: ᖁᔭᓐᓇᒦᒃ. ᑐᑭᓯᑦᑎᐊᓱᖑᐊᔪᐊᕋᒪ 
ᐊᐱᖅᑯᑎᒋᒍᒪᔭᓐᓂᒃ ᖁᔭᓐᓇᒦᖅᐸᕋ. ᓱᓕ 
ᐊᐱᕆᒃᑲᓂᕐᓗᖓ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᖄᒃᑲᓐᓂᐊᓗᒃ ᑮᓇᐅᔭᖅᑖᒃᑲᓐᓂᖃᑦᑕᕐᓂᖏᓐᓂᒃ ᓲᕐᓗ 
ᑲᓇᑕᒥ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ 
ᑎᒥᖁᑎᖏᓐᓂᑦ. ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᑦ ᐊᒻᒪ ᓄᓇᕗᒻᒥ 
ᑐᙵᕕᒃᑯᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᐱᖓᔪᒋᔭᐅᖃᑕᐅᕗᑦ ᑲᑐᔾᓕᓐᓄᑎᒃ ᓄᓇᕗᒻᒥ. ᑕᒃᐱᖕᓇ 
ᐊᐱᖅᑯᑎᒋᕋᑖᖅᑕᕋ ᑖᒃᑯᐊ ᐊᓯᐊᓂᑦ ᑲᓇᑕᐅᑉ 
ᒐᕙᒪᖏᓐᓂᑦ ᑖᒃᑯᐊ ᐅᖃᐅᓯᕆᕋᑖᖅᑕᒃᑲ ᑖᒃᑯᐊ 
ᐊᓯᒃᑲᓐᓂᐊᒍᑦ ᑐᓂᔭᐅᖃᑦᑕᖅᐱᓯ ᑮᓇᐅᔭᓂᒃ? ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑕᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᑐᐳᐃ. 
ᑐᑭᓯᕋᑖᖅᐱᐅᒃ? 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐃᓚᐃᓐᓇᖓ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᓲᔪᖅ, ᑖᓐᓇ 
ᐊᐱᕆᒋᐊᒃᑲᓐᓂᕈᑎᒋᓚᐅᕈᒃ. 
 
ᓲᔪᖅ: ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᑖᒃᑯᐊ ᑎᑎᖅᑲᐃᑦ 
ᒪᓕᑐᐃᓐᓇᕋᒃᑭᑦ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᖄᒃᑲᓐᓂᐊᒍᑦ ᑮᓇᐅᔭᒃᑲᓐᓂᕐᓂᒃ ᑐᓂᓯᖃᑦᑕᕐᒪᑕ ᓲᕐᓗ 
ᑲᓇᑕᒥ, ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ 
ᑎᒥᖁᑎᖓᓐᓂᒃ. ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᑦ ᐊᒻᒪ ᓄᓇᕗᑦ 
ᑐᙵᕕᒃᑯᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᐱᖓᔪᒋᔭᐅᖃᑕᐅᕗᑦ ᑲᑐᔾᔨᓪᓗᑎᒃ ᓄᓇᕗᒻᒥ. ᑕᑉᐱᒃᑯᐊ 
ᐅᖃᐅᓯᕆᕋᑖᖅᑕᒃᑲ ᑮᓇᐅᔭᐃᑦ ᑖᒃᑯᐊᖑᖕᒪᑕ ᑖᒃᑯᐊ 
ᐅᖃᐅᓯᕆᕋᑖᖅᑕᒃᑲ ᐊᕕᒃᑐᖅᓯᒪᔪᑦ ᑲᓇᑕᐅᑉ ᒐᕙᒪᖓ, 
ᐊᒻᒪ ᒐᕙᒪᒃᑯᑦ ᐊᒻᒪ ᑐᙵᕕᒃᑯᑦ, ᑖᒃᑯᐊ ᑮᓇᐅᔭᐃᑦ 
ᐊᓯᐊᒍᑦ ᐅᑯᐊ ᑐᓂᔭᐅᒃᑲᓐᓂᖃᑦᑕᖅᐸᑦ ᑖᒃᑯᓂᖓ 
ᑮᓇᐅᔭᓂᒃ, ᑖᒃᑯᐊᖑᕙᓪᓘᓐᓃᑦ ᐊᐱᖅᑯᑎᕆᕋᑖᖅᑕᒃᑲ? 
ᑐᑭᓯᓇᖅᐸᖃᐃ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. 
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Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
think I have the question. We receive our 
core funding from the Government of 
Nunavut Department of Economic 
Development and Transportation.  
 
We apply for specific funds under the 
Canada Northern Economic Development 
Agency, CanNor. The money we receive 
from CanNor is primarily used for 
marketing, training, and research.  
 
We also work with the Department of 
Culture and Heritage and apply and get 
funding to run programs in our visitor 
centres, both for visitors and for 
community members. Nunavut Tourism 
operates the three regional visitor centres 
here in Iqaluit, Cambridge Bay, and 
Rankin Inlet.  
 
We also work with the regional Inuit 
associations on a project-specific basis. A 
lot of times, it involves training or 
receiving money to bring members from 
different communities into Iqaluit or 
other communities for training 
opportunities that are being presented.  
 
We work with NTI, but we do not receive 
any funding from NTI. Thank you, Mr. 
Chairman. I hope that answers the 
question. 
 
Chairman: Thank you, Ms. Dupuis. 
(interpretation) Mr. Shooyook, are you 
done? Mr. Savikataaq. 
 
Mr. Savikataaq: Thank you, Mr. 
Chairman. Most of the topics in this 
section have been covered, but I just want 
to get a few clarifications.  
 
On the topic of membership, what are the 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᓲᔪᖅ. 
ᓱᖅᑯᐃᓇᖅᓯᒃᑲᓐᓂᐊᕐᔪᒃᑐᖅ. ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐄ, ᖁᔭᓐᓇᒦᒃ. ᐄ, ᑖᓐᓇ 
ᐊᐱᖅᑯᑎᒋᔭᖓ ᑐᑭᓯᕋᑖᖅᑕᕋ ᑕᐃᒪᓕ ᑖᒃᑯᐊ 
ᑮᓇᐅᔭᖏᑦ ᐱᖃᑦᑕᕋᑦᑎᒍᑦ ᑖᒃᑯᓇᙵᑦ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ. 
 
 
ᑐᒃᓯᕋᖃᑦᑕᖅᓱᑕ ᑕᒪᒃᑯᓂᙵ ᑖᒃᑯᓇᓂ ᑲᓇᑕᐅᑉ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᖏᓐᓂᑦ ᐊᒻᒪᓗ ᑲᓐᓂᐊᒥᑦ ᑖᒃᑯᐊ 
ᐱᔭᐅᖃᑦᑕᖅᑐᖅ ᐊᑐᖅᑕᐅᖃᑦᑕᖅᐳᑦ ᑕᒪᒃᑯᓄᖓ 
ᐱᓕᒻᒪᒃᓴᐃᔨᒧᑦ ᐊᒻᒪᓗ ᖃᐅᔨᓴᖃᑦᑕᕐᓂᕐᒧᑦ. 
 
 
ᑕᒪᒃᑯᐊ ᐱᓕᕆᖃᑎᒋᒋᖃᑦᑕᖅᑕᕗᑦ ᑕᒪᒃᑯᓄᖓ 
ᐱᖅᑯᓯᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᓚᐅᖃᑦᑕᖅᓱᑕ ᑕᒪᒃᑯᐊ 
ᐱᓗᐊᖅᑐᒥᒃ ᐳᓚᕋᕐᕕᐅᖃᑦᑕᖅᑐᑦ ᓄᓇᓕᖕᓂ 
ᐊᔾᔨᒌᙱᑦᑐᑦ ᓄᓇᓕᖕᓂᓗ ᑕᒪᒃᑯᐊ ᑖᒃᑯᐊ ᐱᖓᓲᒻᒪᑕ, 
ᐃᖃᓗᖕᓂ ᐊᒻᒪ ᑲᖏᖅᖠᓂᕐᒥ ᐃᖃᓗᒃᑑᑦᓯᐊᕐᒥ. 
 
 
 
 
ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᑦ ᐱᓕᕆᖃᑎᒋᕙᒻᒥᔭᕗᑦ. ᑖᒃᑯᐊ 
ᐱᓕᕆᖃᑎᒋᕙᒻᒥᔭᕗᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᒃ ᑕᒪᒃᑯᓂᖓ ᓲᕐᓗ 
ᐱᓕᒻᒪᑦᓴᐃᒋᐊᖃᕐᓂᕐᒧᑦ ᐊᒻᒪᓗ ᑕᒪᒃᑯᓂᖓ 
ᐊᔾᔨᒌᙱᑦᑐᓂᒡᓗ ᐃᖃᓗᖕᓅᖅᑎᑦᓯᕙᒃᑲᑦᑕ 
ᐱᓕᒻᒪᒃᓴᐃᒋᐊᖃᓕᕋᐃᒐᑦᑕ ᑕᒪᒃᑯᓂᖓ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᖓᔪᓂᒃ. 
 
 
 
ᓄᓇᕗᑦ ᑐᙵᕕᒃᑯᓐᓂᑦ ᐱᓕᕆᖃᑎᒋᕙᒻᒥᔭᕗᑦ ᑭᓯᐊᓂᓕ 
ᑮᓇᐅᔭᖅᑖᕐᕕᒋᕙᓐᖏᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ, 
ᑭᐅᑦᑎᐊᑐᒃᓴᐅᒐᓗᐊᖅᐳᖓ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. 
(ᑐᓵᔨᒃᑰᖏᑦᑐᖅ) ᒥᔅᑕ ᓲᔪᖅ, ᑕᐃᒫᖅᐲᑦ? ᒥᔅᑕ ᓴᕕᑲᑖᖅ. 
 
 
 
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ. ᑖᒃᑯᐊ 
ᐅᖃᐅᓯᕆᔭᐅᕙᒌᖅᑑᒐᓗᐊᑦ ᐃᓘᓐᓇᑲᓴᑦᓯᐊᑎᑦ 
ᑕᕝᕙᓃᑦᑐᑦ ᑕᕝᕙᓂ ᖃᐅᔨᒋᐊᒃᑲᓐᓂᕈᒪᔭᒃᑲ. 
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criteria to become, not a board member, 
but a member? Thank you. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
To become a Nunavut Tourism member, 
you must be in the tourism business and 
we have, in our by-laws, that all members 
must be licensed and insured. If you are a 
tourism operator, we know that you are 
licensed through the Department of 
Economic Development and 
Transportation and have met their 
standards and that you have liability 
insurance for when you are taking clients 
out. 
 
Our membership is broad in terms of 
what is considered tourism. It includes 
taxi companies, some stores in some 
communities, some other types of 
businesses, but they’re all involved in the 
tourism industry in some way and impact 
with visitors. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Savikataaq. 
 
Mr. Savikataaq: Thank you, Mr. 
Chairman. In that criteria, you have to be 
in the tourism business, but do you have 
to be in the tourism business in Nunavut 
or just a tourism business anywhere? 
Thank you. 
 
Chairman: Thank you, Mr. Savikataaq. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
You have to be involved in the tourism 
industry in Nunavut. Cruise companies 
that may not be based in Nunavut that are 
involved in the tourism in Nunavut 
because they are bringing tourists to 
Nunavut can be members. Somebody 

 
ᐊᔾᔨᒌᙱᑦᑐᓂᒃ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᓲᕐᓗ 
ᑕᐃᒪᐃᓐᓂᐊᖅᑎᓪᓗᒋᑦ ᐃᒪᓐᓇ ᑲᑎᒪᔨᐅᔪᑦ. ᖁᔭᓐᓇᒦᒃ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᑦᓯᕙᐅᑕᓕᒃ, ᐊᒻᒪᓗ 
ᑕᐃᒪᓕ ᐃᓚᐅᓂᐊᕈᕕᑦ ᑖᒃᑯᓇᓂ ᐃᒪᓐᓇ ᓇᖕᒥᓂᖅ 
ᐱᓕᕆᕝᕕᖃᕆᐊᖃᖅᑐᑎᑦ ᑮᓇᐅᔭᓕᐅᕈᑎᒋᔭᕐᓂᒃ 
ᑕᐃᒪᐃᑦᑑᒍᕕᑦ ᐊᒻᒪᓗ ᓇᓪᓕᐅᒃᑯᒫᖃᑦᓯᐊᕈᕕᑦ ᐃᒪᓐᓇ 
ᐳᓚᕋᖅᑎᑦᓯᔨᐅᖃᑦᑕᕈᕕᑦ ᓄᓇᑦᓯᓐᓂ 
ᑕᐃᒪᐃᑦᑐᒦᒍᓐᓇᖅᑐᑎᑦ ᑖᒃᑯᐊ ᒪᓕᒡᓗᒋᑦ 
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐊᒻᒪᓗ 
ᓲᕐᓗ ᐊᐅᓪᓚᕈᔾᔨᒋᐊᖃᕋᐃᒍᕕᑦ ᑖᒃᑯᐊ 
ᓇᓪᓕᐅᒃᑯᒫᖃᖅᑐᐃᓐᓇᐅᖃᑦᑕᕆᐊᖃᖅᑐᑦ. 
ᐊᐅᓪᓚᕈᑎᔭᑎᑦ ᖃᓄᐃᑦᑐᖃᖁᓇᒍ. 
 
 
 
ᐃᓚᒋᔭᐅᔪᖁᑎᕗᑦ ᑭᓱᓕᕆᕈᓘᔭᖃᑕᐅᕙᑉᐳᑦ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥ. ᐱᖃᓯᐅᔾᔭᐅᕗᑦ ᑖᒃᓯᖃᖅᑐᑦ ᐊᒻᒪᓗ 
ᐃᓚᖏᑦ ᓂᐅᕕᕐᕕᐅᔪᓐᓇᖅᓱᑎᒃ ᐊᒻᒪ 
ᐊᔾᔨᐅᙱᑦᑑᔪᓐᓇᖅᑐᑎᑦ ᑕᒪᒃᑯᐊ ᐃᓘᓐᓇᑎᒃ. 
ᐱᔾᔪᑎᖃᕐᓗᑎᒃ ᐱᓗᐊᖅᑐᒥᒃ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ 
ᑲᒪᒋᔭᖃᖅᐸᑕ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᓴᕕᑲᑖᖅ.  
 
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᐃᒪᓕᑦᑕᐅᖅ ᑕᕝᕙᓂ ᑕᒪᓐᓇ ᓲᕐᓗ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒦᑦᑕᕆᐊᖃᕈᕕᑦ ᑭᓯᒥᓕ ᑕᐃᒪ ᓄᓇᕘᒥ 
ᑕᐃᒪᐃᑦᑕᕆᐊᖃᑉᐸ ᓇᒥᑐᐃᓐᓇᓕᒫᖅ ᐅᕝᕙᓘᓐᓃᑦ 
ᓄᓇᕗᒻᒥᑐᐃᓐᓇᖅ ᐅᕝᕙᓘᓐᓃᑦ ᓇᒥᑐᐃᓐᓇᓕᒫᖅ. 
ᖁᔭᓐᓇᒦᒃ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᓴᕕᑲᑖᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ 
ᐃᓚᐅᔭᕆᐊᖃᑉᐳᑎᑦ ᓄᓇᕗᒻᒥ. ᐄ, ᑕᒪᓐᓇ ᓄᓇᕗᑦᒥ 
ᐊᐅᓚᔭᐅᒋᐊᖃᑦᑐᖅ ᓲᕐᓗ ᑕᒪᒃᑯᐊ 
ᐃᓄᒃᑕᖅᑎᐅᖃᑦᑕᖅᑐᑦ ᐅᒥᐊᕐᔪᐊᑦ ᑭᓯᐊᓂ  
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who is involved in a taxi company in 
Ottawa isn’t going to be a member.  
 
We do have some members that are 
Ottawa hotels that our members work 
with as a partner as part of their package 
and will have discounted rates at those 
hotels for when they’re bringing 
somebody up here that has to stay in a 
hotel in Ottawa. You have to be involved 
in some way with visitors coming to 
Nunavut. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Savikataaq. 
 
Mr. Savikataaq: Thank you, Mr. 
Chairman. Are there any fees involved to 
be a member? Is there a membership fee? 
Thank you. 
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
There is a membership fee. For a small 
business, it is $60. This has not gone up 
in 15 years. For a larger business, it’s 
$160, but we have a marketing assistance 
program that we raise money from our 
sales of items at visitor centres. If you’re 
a small business member, your 
membership fee is $60.  
 
If you are doing marketing and you can 
provide receipts, you can apply to us to 
get assistance of up to $1,000 back. For 
small businesses, it’s a very good 
program. We have a small membership 
fee up front just so that there is 
something to ensure that people are in a 
business, but there are opportunities for 
small businesses to get that money back 
tenfold. Thank you, Mr. Chairman. 
 
Chairman: Thank you. Mr. Savikataaq. 
 

ᓄᓇᒨᑦᑕᕐᕈᑎᒃ, ᓄᓇᕘᑦᑕᐃᔪᓕᒫᑦ ᑕᒪᒃᑯᐊ 
ᐃᓚᐅᔪᓐᓇᖅᑐᑦ ᑭᓯᒥᓕ ᑕᐃᒫᒃ ᑖᒃᓯᖃᑦᑐᓂᒃ 
ᐋᑐᕚᒥᐅᑕᐅᒍᓂ ᓲᕐᓗ ᐃᓚᐅᓕᕈᓐᓇᖏᑦᑐᖅ. 
 
 
 
ᐆᑦᑑᑎᒋᓗᒍ ᑭᓯᒥ ᐋᑐᕚᒥᓗ ᓯᓂᒃᑕᕐᕕᖃᑦᑐᐃᑦ ᑕᐃᒃᑯᐊ 
ᐃᓚᒋᒻᒥᔭᕗᑦ. ᐋᒻᒪᓗ ᓲᕐᓗ ᑕᒪᒃᑯᓇᓂ ᓯᓂᒃᑕᕐᕕᐅᔪᓂᒃ 
ᓲᕐᓗ ᐊᑭᑭᓪᓕᒋᐊᕐᕕᐅᔪᓐᓇᖅᑐᓂ ᐅᕙᑦᑎᓐᓄᑦ ᐃᓚᐅᔪᓂ 
ᐱᖁᑎᖃᕆᓪᓗᑕ. ᓲᕐᓗ ᑕᒪᓐᓇ ᐱᓕᕆᔭᐅᔪᖅ ᓄᓇᕗᑦᒥ 
ᐊᑕᓂᖃᕆᐊᖃᑦᑐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᓴᕕᑲᑖᖅ. 
 
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐃᒪᓐᓇᓗ ᑕᐃᒫᒃ ᐊᑭᓖᔭᕆᐊᖃᑉᐲᑦ ᐃᒪᓐᓇ 
ᐃᓚᐅᓂᐊᕐᕈᕕᑦ ᑖᒃᑯᓄᖓ? ᖁᔭᓐᓇᒦᒃ,. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, ᐊᑭᓕᒃ. 
ᒥᑭᔪᓄᑦ $60. ᑖᓐᓇ 15-ᓂᒃ ᐊᕐᕌᒍᓂᒃ 
ᓱᕐᕋᓚᐅᖅᓯᒪᖏᑦᑐᖅ ᐊᒻᒪᓗ ᐊᖏᔫᑕᐅᓂᖅᓴᓄᑦ $160 
ᑭᓯᒥᓕ ᑕᐃᒪ ᒫᓐᓇ ᑮᓇᐅᔭᓂᒃ ᑲᑎᖅᓱᐃᖃᑦᑕᕐᒥᔪᒍᑦ 
ᑕᒪᒃᑯᐊ ᓂᐅᕕᑎᒋᖃᑦᑕᑕᑦᑕ ᐊᑭᒋᖃᑦᑕᖅᑕᖏᓐᓂᒃ 
ᓂᐅᕕᕐᕕᑎᓐᓂ. ᑕᐃᒪᓕ $60-ᓚᐅᒐᔭᖅᑐᖅ. 
 
 
 
 
 
ᓂᐅᕕᖅᑎᐅᖃᑦᑕᕈᕕᓪᓘᓐᓃᑦ ᐃᒪᓐᓇ ᑕᒪᒃᑯᐊ $1,000 -
ᓄᑦ ᑎᑭᓯᒪᔪᓂᒃ ᐅᑎᕐᕕᐅᒍᓐᓇᕋᔭᖅᑐᑎᑦ ᓇᓕᖅᑲᖏᓐᓂᒃ 
ᐱᖃᑐᐊᖃᑦᑕᕈᑦᓯ ᑭᓯᒥᓕ ᑖᓐᓇ ᐱᐅᔪᒻᒪᕆᐅᕗᖅ  
ᒪᑯᓄᖓ ᒥᑭᔫᑕᐅᓂᖅᓴᓄᑦ. ᐃᒻᒥᓐᓄᑦ 
ᑮᓇᐅᔾᔭᔅᓴᑦᑐᓄᖏᓛᒃ ᐊᑲᐅᓂᖅᓴᓪᓚᕆᐅᖃᑦᑕᖅᐳᖅ 
ᑭᓯᒥᓗ ᐊᑐᐃᓐᓇᐅᔪᖃᑦᑎᐊᖃᑦᑕᕆᓪᓗᓂ. ᐊᒻᒪᓗ ᑖᒃᑯᐊ 
ᒥᑭᑦᑑᑕᐅᓂᖅᓴᐃᓪᓕ ᐅᑎᕐᕕᐅᖃᑦᑕᕈᓐᓇᖅᑐᑦ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
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Mr. Savikataaq: Thank you, Mr. 
Chairman. Just to revisit the marine 
insurance again, you said that it was 
really high and it’s high risk by the 
insurance companies. Have there been 
claims put in that you are aware of by 
operators within the marine insurance 
plan? Thank you. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
This is where I’m going to sound really 
old, but there was a claim put in for a 
fatality for tourists in 1995, a boating 
accident, and that has affected some 
things here, plus in what they consider 
arctic waters, there have been other 
claims a little farther south in Canada that 
affects the overall insurance industry. 
They sort of set where they consider it to 
be arctic waters, whether it’s up here or 
not. We often get lumped in with other 
jurisdictions. 
 
There has only been ever one claim in 
Nunavut that I know of and that was an 
accident off of Clyde River in September 
of 1995. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Savikataaq. 
 
Mr. Savikataaq: Thank you, Mr. 
Chairman. The reason I asked if there 
were any claims was that… . Have there 
ever been any thought given into self-
insurance? The hamlets have self-
insurance and it takes a while before the 
money is built up, but if there are no 
claims from anybody, then the money 
just keeps building up. That would be, in 
my mind, one way around the high 
insurance and the members would pay 
into this fund that if no one used would 
only grow, but I’m aware that it would be 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᓴᕕᑲᑖᖅ. 
 
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᐅᑎᕐᕕᒋᒃᑲᓂᕐᓗᒍ ᓇᓪᓕᐅᒃᑯᒫᖃᕐᓂᐅᔪᖅ 
ᐅᒥᐊᕐᔪᐊᑰᖅᑎᑦᑎᖃᑦᑕᕐᓂᐅᔪᖅ ᐊᒻᒪᓗ 
ᐊᑭᑐᓂᕋᕋᑖᕋᕕᒋᑦ ᑕᒪᒃᑯᐊ ᓱᕐᓗ ᑕᐃᒪ ᑐᒃᓯᕋᐅᑎᒥᒃ 
ᐱᑕᖃᑉᐹ ᑕᒪᒃᑯᓄᖓ ᐊᐅᓚᑦᓯᔨᐅᕙᑦᑐᓄᑦ ᐅᒥᐊᒃᑯᑦ 
ᐃᓄᒃᑕᖅᑎᓄᑦ. ᖁᔭᓐᓇᒦᒃ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ 
ᐅᐊᑦᑎᐊᕈᐊᓘᓕᖅᑑᒐᓗᐊᖅ ᑕᐃᒪ 1995-ᒥ 
ᑭᖑᓪᓕᖅᐹᖑᓚᐅᖅᓯᒪᔪᖅ ᑕᐃᓐᓇ ᐅᒥᐊᖅ ᖃᓄᖅ 
ᑭᕕᑲᓴᑦᑐᒥᓂᐅᒻᒪᓪᓗᑭᐊᖅ ᖃᓄᑭᐊᖅ ᑕᒫᓂ 
ᐅᑭᐅᖅᑕᖅᑑᑉ ᐅᒥᐊᖓᓃᑦᑐᓂᒃ ᐊᒻᒪᓗᒃᑕᐅᖅ 
ᑲᓇᑕᒥᑦᑕᐅᖅ ᑕᐃᒪᐃᓕᔪᖃᖃᑦᑕᖅᓯᒪᔪᖃᑦᑐᖅ 
ᓇᓪᓕᐅᒃᑯᒫᓂᒃ ᐅᑎᖅᑐᖃᖃᑦᑕᖅᓯᒪᔪᖅ. 
ᐃᒪᐃᒥᓯᒪᖅᑰᔨᕗᑦ ᐅᑭᐅᖅᑕᖅᑐᒧᑦ ᐃᒪᕆᔭᐅᓇᕋᖅᑐᑎᒃ 
ᑕᒫᓃᒐᓗᐊᖅᐸᑦ ᐋᒡᒐᓘᓐᓃᑦ. 
ᐃᓚᖃᓯᐅᔾᔭᐅᑐᐃᓐᓇᐸᒃᑐᒍᑦ ᐊᓯᖏᓐᓂ 
ᒐᕙᒪᖃᕐᕕᐅᔪᓄᑦ. 
 
 
 
 
ᐊᑕᐅᓯᑐᐊᒥᒃ ᑐᒃᓯᕋᐅᑎᑕᖃᖅᓯᒪᔪᖅ ᓄᓇᕗᒻᒥ 
ᖃᐅᔨᒪᔭᒃᑯᓪᓕ ᑕᐃᔅᓱᒪᓂ ᐱᕐᕈᓗᐊᕿᔪᖃᓚᐅᖅᓯᒪᒻᒪᑦ 
ᑕᐃᑲᓂ ᑲᖏᖅᑐᒑᖅᐱᒻᒥ ᓯᑎᐱᕆ 1995-ᒥ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᓴᕕᑲᑖᖅ. 
 
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᐊᐱᖅᑯᑎᒋᓵᖅᐸᕋ ᑖᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ ᐃᒪᓐᓇ ᑕᒪᓐᓇ 
ᓲᕐᓗ ᕼᐋᒻᓚᑦᐃᓗ, ᕼᐋᒻᓚᖃᓲᖑᒻᒥᒻᒪᑕ ᐊᒻᒪᓗ 
ᑐᒃᓯᕋᖅᑕᐅᔪᖃᖏᑎᓪᓗᒍ ᑖᒃᑯᐊ 
ᐊᖏᓪᓕᕙᓪᓕᐊᑐᐃᓐᓇᓱᖑᒻᒪᑦ ᑮᓇᐅᔭᖅ ᐱᔭᐅᓚᐅᕋᓂ 
ᐊᒻᒪᓗᒃᑕᐅᖅ ᑕᐃᒪ ᐱᔾᔪᑎᒋᓗᒍᖃᐃ ᑕᒪᓐᓇ ᐊᑭᑐᔫᕙ 
ᓇᓕᐅᒃᑯᒫᖃᕆᐊᖃᕐᓂᖅ ᐅᒥᐊᒃᑯᑦ ᐊᐅᓚᕈᔾᔨᖃᑦᑕᕐᓗᓂ 
ᑭᓯᒥᓕ ᑕᒪᓐᓇ ᐱᕈᖅᐸᓪᓕᐊᑐᐃᓐᓇᕋᔭᕐᒪᑦ ᐃᒪᓐᓇ 
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risky in the beginning. Have there been 
any thoughts about that of self-insurance? 
Thank you. 
 
Chairman: Thank you, Mr. Savikataaq. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
That hasn’t been looked at for the marine 
insurance, but it has for a liability 
insurance program, I’m going to say, 
about eight to ten years ago.  
 
What the challenge was is that in the 
beginning, if there were, let’s say, one or 
two claims, there would be a huge 
problem and because the marine 
insurance will go towards that, liability is 
going to be the big issue with it. Even if 
the program had been building up for 
four or five years, if there were a couple 
of accidents that involved numerous 
people, the fund probably couldn’t cover 
the costs and it would leave people liable. 
Because we have international visitors, 
that can be a bit iffy.  
 
It is not something that we would 
certainly reccomend to our members. We 
want to make sure that they’re covered 
and that they’re not putting themselves in 
a situation that is going to be detrimental. 
Members can get insurance under the 
insurance liability program that we have 
and under ED&T’s Small Business 
Support Program, they can apply for 
assistance with those premiums. They’re 
still high, but they’re absolutely covered 
and are not putting themselves at future 
risk.  
 
That is not something we have looked 
into. It is something we could, but based 
on the other instances when we have 
looked into it, it would probably not be 
advisable. Thank you, Mr. Chairman. 

ᓯᕗᓂᖓᒍᑦ ᐊᒃᓱᕈᓐᓇᕋᔭᖅᑐᔅᓴᐅᔫᒐᓗᐊᖅ ᑭᓯᐊᓂᓕ 
ᑕᒪᓐᓇ ᖁᕝᕙᐸᓪᓕᐊᖏᓐᓇᓲᖑᒻᒪᑦ. ᖁᔭᓐᓇᒦᒃ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᓴᕕᑲᑖᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᕿᒥᕐᕈᓪᓚᕆᓚᐅᖅᓯᒪᖏᑕᕗᑦ ᐅᒥᐊᕐᔪᐊᒃᑯᑦ 
ᐅᓯᖃᑦᑕᖅᑎᒥᒃ ᑲᒪᔨᐅᓂᕐᒧᑦ ᐊᒻᒪ ᓇᓪᓕᐅᒃᑯᒫᖃᕐᓂᕐᒧᑦ 
ᖁᓖᑦ 9-ᓘᓐᓃᑦ ᓈᓯᒪᓕᖅᑑᒐᓗᐊᑦ ᑕᒪᓐᓇ. 
 
 
ᑕᐃᒪᓕ ᓯᕗᓪᓕᕐᒥᒃ ᐊᑕᐅᓯᕐᒥᒃ ᒪᕐᕉᓂᓪᓘᓐᓃᑦ 
ᑐᒃᓯᕋᖅᑐᖃᕐᓂᖅᐸᑦ ᐊᑕᐅᑦᓯᒃᑯᑦ ᐃᒪᐃᒻᒪᑦ ᑕᒪᒃᑯᐊ 
ᓲᕐᓗ ᑕᐃᒪ ᓇᓪᓕᐅᒃᑯᒫᓕᖅᑕᐅᓲᖑᒻᒪᑕ 
ᖃᓄᐃᑦᑐᖃᑳᓪᓚᓐᓂᖅᐸᑦ ᐃᒪᓐᓇ ᑕᓪᓕᒪᓄᑦ 
ᓯᑕᒪᓄᓘᓐᓃᑦ ᐅᑭᐅᓄᑦ ᑕᐃᒪᐃᓐᓂᖅᐸᑦ 
ᐊᒥᓲᓂᕐᒪᑕᓘᓐᓃᑦ ᑕᐃᒪ ᐊᒥᓲᖃᑦᑕᖅᐸᑕ ᐃᒪᓐᓇ ᓲᕐᓗ 
ᑮᓇᐅᔭᐃᕈᑎᑐᐃᓐᓇᕆᐊᖃᕐᒪᑦ ᑖᓐᓇ ᓲᕐᓗ 
ᐋᖅᑭᒃᑕᐅᓯᒪᒻᒪᑦ. ᓯᓚᕐᔪᐊᕐᒦᖔᖅᑐᓄᑦ ᐳᓚᕋᑕᐅᕙᒃᑲᑦᑕ 
ᑕᒪᓐᓇ ᓇᓗᓇᕈᓗᒍᓐᓇᕐᒥᔪᖅ. 
 
 
 
 
 
 
ᑕᒪᓐᓇᓕ ᐊᑐᖅᑕᐅᖁᒐᔭᓐᖏᑕᕗᑦ 
ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ. ᐊᕙᓗᑕᐅᓯᒪᖁᓂᐊᕋᑦᑎᒍ 
ᐊᑦᑕᓇᖅᑐᒦᓕᖅᑎᑕᐅᖁᓇᒋᑦ. 
ᓇᓪᓕᖏᒃᑯᒫᖅᑖᖃᑦᑕᕈᓐᓇᖅᐳᑦ ᑕᐃᔅᓱᒪᓐᖓᑦ 
ᓇᓪᓕᐅᒃᑯᒫᒧᐊᖓᔪᖁᑎᑦᑎᓐᓄᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂ. 
ᐊᑭᑐᔫᒐᓗᐊᑦ ᑭᓯᐊᓂ ᐊᕙᓗᑕᐅᓯᒪᓕᕋᔭᖅᐳᑦ 
ᐊᑦᑕᓇᖅᑐᒦᒍᓐᓃᕐᓗᑎᓪᓗ ᓯᕗᓂᒃᓴᒥ. 
 
 
 
 
 
 
 
ᑕᒪᓐᓇ ᕿᒥᕐᕈᓯᒪᓐᖏᑕᕗᑦ ᕿᒥᕐᕈᒋᐊᕈᓐᓇᕋᓗᐊᖅᓱᑎᒍ, 
ᑭᓯᐊᓂ ᖃᐅᔨᒋᐊᖅᓯᒪᔭᕗᑦ ᐊᓯᖏᓐᓂ ᒪᓕᒃᑐᒍ  
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Chairman: Thank you, Ms. Dupuis. Mr. 
Savikataaq. 
 
Mr. Savikataaq: Thank you, Mr. 
Chairman. I’m going back to your annual 
report here. On page 19 of your annual 
report, it indicates that “Nunavut Tourism 
is working closely with Territorial 
Parks…on plans for new parks and 
collaborative marketing efforts.” Can you 
describe what specific initiatives are 
currently underway with respect to new 
territorial park developments in Arviat 
and Sanikiluaq? Thank you.  
 
Chairman: Thank you, Mr. Savikataaq. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The territorial Department of 
Environment is working on new parks in 
both of those communities. How we get 
involved with the parks’ development is 
in terms of what type of tourist activities 
could take place in the park and work 
with outfitters when there’s a new park to 
develop products that they could utilize 
the new park. We’re not involved in the 
establishment of the park.We work with 
territorial parks to ensure that the asset 
for the community can now be utilized 
well by community members for future 
business endevours, but we are not 
involved in the actual structuring or 
designation of a park. That’s the 
Department of Environment. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Savikataaq. 
 
Mr. Savikataaq: Thank you, Mr. 
Chairman. On that same page in the same 
report, it also indicates that “Money put 
into the 2014-15 budget was cut, leading 

ᑕᐃᒪᐃᒍᒥᓇᐅᓇᓱᒋᓐᖏᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᓴᕕᑲᑖᖅ. 
 
 
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᐄ, ᐃᒃᓯᕙᐅᑕᓕᒃ. ᑕᐃᒪ ᑖᓐᓇ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎ 19-ᒥ ᑕᑯᓗᒍ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓂ 
ᐅᖃᐅᑎᖅᑲᐃᔭᐃᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᓄᓇᕗᒻᒥ 
ᐅᒡᓚᕋᕐᓂᕐᒧᑦ ᑖᒃᑯᐊ ᒥᕐᖑᐃᓯᕐᕕᓐᓂᒎᖅ 
ᐱᖃᑎᖃᖃᑦᑕᕐᒪᑕ ᑕᐃᒪ ᑖᒃᑯᐊ ᐃᒻᒪᖄ ᑕᒪᒃᑯᐊ 
ᓄᑖᖑᔪᐃᑦ ᐊᕐᕕᐊᓂ ᐊᒻᒪᓗ ᓴᓂᑭᓗᐊᕐᒥ. ᓴᓇᓂᐊᖅᐸ 
ᓄᑖᒥᒃ ᒥᕐᖑᐃᖅᓯᕐᕕᖕᒥᒃ? ᖁᔭᓐᓇᒦᒃ. 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᓴᕕᑲᑖᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᑦᓯᕙᐅᑕᖅ. ᑕᐃᒪᓕ 
ᑖᒃᑯᐊ ᐊᕙᑎᓕᕆᔨᒃᑯᑦ ᒫᓐᓇ ᓄᑖᓂᒃ ᐱᓕᕆᐊᖃᖅᑐᑦ. 
ᑖᒃᑯᓇᓂ ᓄᓇᐅᔫᖕᓂᒃ ᒪᕐᕉᖕᓂᒃ ᐅᖃᐅᓯᕆᕋᑖᖅᑲᓐᓂᒃ 
ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᑲᒪᒋᖃᑦᑕᖅᑕᕗᑦ ᐊᔾᔨᒌᙱᑦᑐᑦ 
ᖃᓄᐃᑦᑐᓂᒃ ᐊᐅᓚᑦᓯᖃᑦᑕᕐᓂᐊᕐᒪᖔᑕ ᐅᕝᕙᓘᓐᓃᑦ 
ᐊᐅᓪᓚᖅᑎᑦᓯᔨᓄᑦ ᑕᓯᐅᖅᑎᓄᓘᓐᓃᑦ ᑕᐃᒫᒃ 
ᐃᖏᕐᕋᔭᐅᒍᓐᓇᖅᑐᑦ ᑕᒪᒃᑯᓇᓂ ᓄᑖᓂᒃ ᑭᓯᒥᓕ ᑖᒃᑯᐊ 
ᐱᓕᕆᖃᑎᖃᖃᑦᑕᕋᑦᑕ ᓄᓇᕗᒻᒥ ᒥᕐᖑᐃᖅᓯᕐᕕᔨᐅᔪᓂ 
ᐊᒻᒪᓗ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᖃᑦᑕᕈᓐᓇᖁᓪᓗᒋᑦ ᑖᒃᑯᐊ 
ᐃᒪᓐᓇ ᓲᕐᓗ ᓯᕗᒧᑦ ᐃᓱᒪᒋᓗᒋᑦ ᑭᓯᒥᓕ 
ᐋᖅᑭᒃᓱᖅᑕᐅᓂᖏᓐᓄᑦ ᐃᓚᐅᓪᓚᕆᖃᑦᑕᖏᓐᓇᑦᑕ 
ᑖᒃᑯᐊ ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓄᑦ ᑖᒃᑯᐊ ᑲᒪᒋᔭᐅᖃᑦᑕᖅᑐᑦ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐱ. ᒥᔅᑕ 
ᓴᕕᑲᑖᖅ. 
 
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.  
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to discussions between Nunavut Tourism 
and the Government of Nunavut…” Can 
you explain what were the specific 
circumstances of this matter and how it 
was resolved? Thank you. 
 
Chairman: Thank you, Mr. Savikataaq. 
Ms. Dupuis. 
 
Ms. Dupuis: I believe what this refers to 
is that in our 2014-15 budget, we had 
requested the increase for the training 
position, the meetings and conference 
position, and the increase in insurance to 
cover art assets. When the 2014-15 
budget was approved, those items were 
not included. That meant that we could 
not get started on the training 
coordination and training program that 
we had planned as early because the 
money had not been approved in the 
budget. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. 
(interpretation) Mr. Savikataaq, are you 
done? (interpretation ends) I have no 
more names on my list, but I’ve got a 
couple of questions before we go for 
break and start with the next section. 
 
In one of your responses, you spoke to 
insurance for different artefacts at visitor 
centres and specifically the Iqaluit airport 
here. I was under the impression that the 
Government of Nunavut owned those 
artefacts. Are there artefacts that are by 
owned by Nunavut Tourism? Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The artefacts are all owned by the 
government, but they do not have a 
replacement insurance on them or from 
what I understand, a replacement 
insurance program in place. They have 
asked us if it could go onto our insurance 

ᑕᕝᕙᓂᑦᓴᐃᓐᓇᖅ ᐅᖃᖅᓯᒪᔪᖅᑕᖃᕐᒥᔪᖅ ᑮᓇᐅᔭᑦ 
ᓴᓂᕐᕙᒃᑕᓚᐅᖅᑐᑦ 2014-2015 
ᐊᑐᕈᒫᕐᓂᐊᖅᑐᖁᑎᖏᓐᓂ ᓇᑲᑕᐅᓚᐅᕐᒪᑕᒎᖅ. 
ᓇᑲᑎᖅᑕᐅᓚᐅᕐᓂᖏᑎᒍᑦ ᑲᑎᒪᖃᑎᒌᓕᓚᐅᖅᑐᑦ 
ᐳᓚᕋᖅᑐᓕᕆᔩᑦ ᒐᕙᒪᒃᑯᖏᓪᓗ. ᖃᓄᖅ ᑕᒪᓐᓇ 
ᐋᖅᑭᒃᑕᐅᓚᐅᖅᐸ? ᖁᔭᓐᓇᒦᒃ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᓴᕕᑲᑖᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐅᓇ ᐅᖃᐅᓯᖃᖅᑰᕐᒪᑦ 2014-2015 
ᐊᑐᕈᒫᕐᓂᐊᖅᑐᖁᑎᖏᓐᓂ ᐊᖏᒡᓕᒋᐊᖁᓚᐅᖅᓯᒪᔭᕗᑦ 
ᐃᓕᓐᓂᐊᕈᑎᒃᓴᓄᑦ ᑐᕌᖓᔪᓂᒃ 
ᑲᑎᒪᕐᔪᐊᕐᓂᐅᓂᐊᕐᓂᕐᒧᑦ ᐊᒻᒪᓗ ᓇᓪᓕᐅᒃᑯᒫᓄᑦ. 
ᐱᖁᑎᕗᑦ ᑕᒪᒃᑯᐊ ᓇᓪᓕᐅᒃᑯᒫᖅᑕᐅᓯᒪᓂᐊᕐᒪᑕ. 2014-
2015 ᐊᑐᕈᒫᕐᓂᐊᖅᑐᑦ ᐊᖏᖅᑕᐅᖕᒪᑕ ᑕᐃᒃᑯᐊ 
ᐃᓚᓕᐅᔾᔭᐅᓯᒪᓚᐅᖅᓯᒪᙱᑦᑐᑦ. ᑕᐃᒪᐃᑦᑑᓂᖓᓄᑦ 
ᐃᓕᓐᓂᐊᖅᑐᓕᕆᓂᕐᒧᑦ ᑐᕌᖓᔪᑦ 
ᐱᒋᐊᕈᓐᓇᖅᓯᓚᐅᖅᓯᒪᙱᑕᕗᑦ 
ᑮᓇᐅᔭᖃᖅᑎᑕᐅᙱᓐᓂᖏᑦ ᐱᔾᔪᑎᒋᓪᓗᒍ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑐᐳᑉ. ᓴᕕᑲᑖᖅ, 
ᑕᐃᒪ? ᐊᑎᖁᑎᖃᕈᓐᓃᕋᒪ ᐊᐱᖅᑯᑎᖃᕌᓛᑲᐃᓐᓇᕈᒪᒐᒪ 
ᐊᓯᐊᓄᑦ ᓅᓚᐅᙱᓐᓂᓐᓂ. 
 
 
 
 
 
ᑭᐅᔭᕐᓂ ᑕᐃᒃᑯᐊ ᐱᑐᖃᕕᓃᑦ ᐅᖃᐅᓯᕆᖅᑲᐅᒐᕕᒋᑦ 
ᐱᓗᐊᕐᓗᒍ ᐅᕙᓂ ᐃᖃᓗᐃᑦ ᒥᕝᕕᖓᓃᑦᑐᒃᓴᑦ. ᓄᓇᕗᑦ 
ᒐᕙᒪᒃᑯᑦ ᐃᒃᑯᐊ ᓇᖕᒥᓂᖃᖅᑰᖅᑐᑦ ᑕᐃᒃᑯᓄᖓ 
ᓄᑕᐅᙱᑦᑐᓂᒃ ᐱᑐᖃᕐᓂᒃ? ᒥᔅ ᑐᐳᐃ. 
 
 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᑕᐃᒃᑯᐊ 
ᐱᑐᖃᐃᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ ᓇᖕᒥᓂᕆᔭᐅᔪᐃᓐᓇᐃᑦ 
ᑭᓯᐊᓂ ᓇᓪᓕᐅᒃᑯᒫᖅᑕᐅᓯᒪᙱᑦᑐᑦ  
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program, which we can easily do. There’s 
just going to be a cost associated with 
that. The Government of Nunavut owns 
the assests at the visitor centres and at the 
airports. Thank you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. 
Sorry. For justification, I understand that 
there’s a cost associated with that. I’m 
assuming ED&T is funding you for that 
cost. Was there a cost analysis done on 
why they would insure government 
owned artefacts through an outside 
entity? That just doesn’t make sense to 
me. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
don’t have an answer on that. I know that 
we got three quotes for insurance when 
we were asked to do this, but why 
exactly, I’m not sure. We were just told 
that they weren’t covered under 
government insurance and they would 
like to have the art assets covered and 
could we add it. We can do that, we got a 
quote, and are proceeding with doing it as 
we have been requested. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I 
guess that’s a question I’ll have to ask the 
Minister. There was also some discussion 
with the liability insurance and the 
investigation into marine insurance 
availability versus cost. Within your 
liability insurance from the member 
benefits, if I recall, I neglected to grab the 
printout before I came in here, but it 
talked about that there are insurance 
options available to your membership. 
What type of research was going into that 
as far as cost benefits? What type of 
guarantees can you give your 
membership that that’s the lowest cost 
available to them? Ms. Dupuis. 
 

ᓯᖁᒥᓐᓂᖅᐸᑕᓘᓐᓃᑦ. ᑕᐃᒪᐃᑦᑑᓂᖓᓄᑦ 
ᓇᓪᓕᐅᒃᑯᒫᑎᒎᕈᓐᓇᕐᒪᖔᑦ ᐊᖏᖅᑕᐅᔪᒍᑦ, 
ᑮᓇᐅᔭᖅᑐᕐᓂᐊᕆᓪᓗᓂ. ᑭᓯᐊᓂ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᑦ 
ᐱᖁᑎᖏᑦ ᒥᕝᕕᓐᓃᑦᑐᑦ ᑕᐃᒃᑯᐊ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. 
ᑐᑭᓯᓇᖅᓯᑎᒋᐊᒃᑲᓂᕐᓗᒍ, ᑮᓇᐅᔭᖅᑐᕐᓂᐊᕐᓂᖏᓪᓗ 
ᖃᐅᔨᒪᓪᓗᒋᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᑖᓐᓇ 
ᐊᑭᓕᖅᑕᐅᓂᐊᖅᑐᖅᓴᐅᔪᖅ. ᖃᑦᑎᑐᕋᔭᕐᒪᖔᖅ ᑕᒪᓐᓇ 
ᖃᐅᔨᓴᖅᑕᐅᓚᐅᖅᐹ, ᒐᕙᒪᒃᑯᓐᓄ ᓇᒻᒥᓂᕆᔭᐅᓪᓗᑎᒃ 
ᐃᒻᒥᒃᑰᖅᑐᓄᑦ ᓇᓪᓕᐊᒃᑯᒫᖅᑕᐅᖁᔭᐅᓪᓗᑎᒃ 
ᑕᐃᒪᐃᑦᑑᓂᖓ? ᑕᒪᓐᓇ ᑐᑭᓯᙱᑕᕋ. ᒥᔅ ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᑭᐅᔪᓐᓇᙱᑕᕋ ᑭᓯᐊᓂ ᑕᐃᒪᐃᓕᐅᖁᔭᐅᒐᑦᑕ 
ᖃᑦᑎᑐᕋᔭᕐᒪᖔᖅ ᑐᑭᓯᓇᓱᓕᓚᐅᖅᑐᒍᑦ. ᓄᓇᕗᑦ 
ᒐᕙᒪᒃᑯᖏᑦᑎᒎᖅ, ᓇᓪᓕᐅᑯᒫᖅᓯᒍᓐᓇᕋᑦᑕ 
ᖃᑦᑎᑐᕋᔭᕐᓂᖏᓐᓂᑦ ᖃᐅᔨᒋᐊᓚᐅᖅᑐᒍᑦ ᑎᓕᔭᐅᓂᕗᑦ 
ᒪᓕᓪᓗᒋᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. 
ᑖᓐᓇᖃᐃ ᒥᓂᔅᑕᒧᑦ ᐊᐱᖅᑯᑎᒋᓛᓕᖅᐸᕋ. 
ᐊᑭᓕᒃᓴᖅᑖᕐᓂᑐᐃᓐᓇᕐᓂᕐᒧᑦ ᓇᓪᓕᐅᑯᒫᑦ ᑕᐃᒃᑯᐊᓗ 
ᐅᒥᐊᕐᓄᑦ ᑕᕆᐅᒃᑰᖅᐸᑦᑐᑦ ᓇᓪᓕᐅᑯᒫᖏᑦ, ᑲᑎᒪᔩᓪᓗ 
ᓇᓪᓕᐅᑯᒫᖅᑕᐅᓯᒪᓂᖏᑦ, ᒪᒥᐊᓇᖅ ᐊᔾᔨᖏᓐᓂᑦ 
ᓇᔅᓴᖅᑲᐅᙱᓐᓇᒪ. ᓇᓪᓕᐅᑯᒫᓕᕆᔪᖅᑕᖃᖅᓯᒪᒻᒥᒻᒪᑦ 
ᑕᐃᒃᑯᐊᓗ ᐃᓚᒋᔭᐅᔪᑎᓖᑦ ᑕᐃᒃᑯᓂᖓ ᐊᑐᕈᓐᓇᖅᑐᑎᒃ. 
ᖃᓄᖅ ᖃᐅᔨᓴᖅᑕᐅᓚᐅᖅᐸᑦ ᐊᑭᖏᑦ, 
ᐊᑭᑭᓐᓂᖅᐹᖑᒻᒪᑦ ᖃᓄᖅ ᑕᐃᒃᑯᓄᖓ  
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Ms. Dupuis: Thank you, Mr. Chairman. 
When I came back to Nunavut Tourism 
in 2009, there was no liability program in 
place at all, so we went out shopping to 
get the best deal or to get any deal. 
Liability insurance in the tourism 
industry is challenging for jurisdictions 
across the country and we wanted to 
ensure that the program we had in place 
was comprehensive, at a good cost, and 
would meet members’ needs. We talked 
to a number of insurance companies and 
worked with Nunavut Insurance, who 
went out onto the open market looking 
for what we wanted. They contacted a 
number of insurance wholesalers that 
offered this type of product.  
 
The company that we use is a company 
called Sports-Can. They also carry the 
tourism liability programs for BC, 
Ontario, and a couple of other 
jurisdictions in the country. The program 
is underwritten by Lloyd’s of London, so 
there’s a security that it’s a solid 
program. It is also quite cost-effective.  
 
One of the other things, when we were 
looking for a program that our members 
had requested, is that not only just be a 
liability program but that they have the 
opportunity to insure their boats, 
snowmobiles, and storage sheds or other 
products all in one insurance program 
because they were finding it challenging 
to have to deal with two or three different 
insurance companies to meet all of their 
insurance needs. 
 
We also wanted to work with someone 
that would help us come up with a 
simplified insurance application program 
because some of our members found the 
insurance application program daunting. 
With what some of the companies they 
had dealt with in the past were asking for, 

ᐊᑐᖅᑕᐅᔪᓐᓇᖅᓯᑎᑕᐅᖃᑦᑕᖅᐸᑦ, ᐃᓚᒋᔭᐅᔪᑎᓕᓐᓄᑦ? 
ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᓄᓇᕗᑦᒧ 
2009-ᒥᑦ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐅᑎᕋᒪ, 
ᓇᓪᓕᐅᑯᒫᖅᑕᖃᓚᐅᙱᑦᑎᐊᖅᑐᖅ. ᑕᐃᒪ 
ᕿᓂᓕᓚᐅᖅᐳᒍᑦ ᓇᓪᓕᐅᒃᑯᒫᔅᓴᓂᒃ, ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᑦ 
ᐱᔭᕐᓂᖏᑦᑐᑦ ᓇᓂᓕᒫᖅ. ᑕᐃᓐᓇ ᐊᑐᕐᓂᐊᖅᑕᕗᑦ 
ᐃᓗᓕᖃᐅᖁᓚᐅᖅᑕᕗᑦ ᐊᑭᑭᔫᒥᓗᓂ ᐊᒻᒪᓗ 
ᐃᓚᒋᔭᐅᔪᑎᓕᓐᓄᑦ ᐊᑐᖅᑕᐅᔪᓐᓇᑦᑎᐊᕐᓗᓂ. 
ᐊᑕᐅᓯᐅᙱᑦᑐᓂᑦ ᓇᓪᓕᐅᒃᑯᒫᓕᕆᔨᓂᒃ 
ᐅᖃᓪᓚᖃᑎᖃᓚᐅᖅᑐᒍᑦ, ᐊᒻᒪᓗ ᓄᓇᕗᑦᒥ 
ᓇᓪᓕᐅᑯᒫᓕᕆᔨᒃᑯᖏᓐᓂᑦ ᐅᖃᓪᓚᖃᑎᒋᓚᐅᖅᑐᒋᑦ. 
ᑕᐃᒃᑯᐊᓗ ᕿᓂᓕᖅᑐᑎᒃ ᕿᓂᖅᑕᑦᑎᓐᓂᒃ. 
ᓇᓪᓕᐅᑯᒫᓕᕆᔨᓂᒃ ᐃᓗᐃᒃᑲᓂᒃ ᓂᐅᕈᑎᖃᖅᐸᑦᑐᓂᑦ 
ᕿᓂᓕᓚᐅᖅᑐᒍᑦ. 
 
 
 
 
 
 
ᑕᐃᒃᑯᐊ ᐊᑐᖅᑕᕗᑦ Sports Can-ᒥᑦ ᐊᑎᓖᑦ. 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᓪᓗ ᐊᑭᓕᒃᓴᕈᑐᐃᓐᓇᕆᐊᓕᓐᓄᑦ 
ᑕᐃᒪᐃᑦᑐᓂᑦ ᐱᓕᕆᕙᒃᑭᓪᓗᑎᒃ ᑕᒫᓂ ᑲᓇᑕᒥ. Lloyd’s 
of London-ᑯᓐᓄᑦ ᓇᒻᒥᓂᕆᔭᐅᓪᓗᑎᒃ. 
 
 
 
 
 
ᐊᑭᑭᔫᒥᒻᒥᔪᑦ ᕿᓂᓕᖅᑎᓪᓗᑕ ᓈᒻᒪᑦᑐᒥᒃ 
ᐊᑭᓕᒃᓴᙳᑐᐃᓐᓇᕆᐊᓕᓐᓅᖓᓚᐅᙱᑦᑐᖅ, ᐅᒥᐊᑦ, 
ᖃᒧᑕᐅᔭᐃᑦ, ᓯᕐᓗᐊᑦ ᑭᓱᓪᓘᓐᓃᑦ 
ᓇᓪᓕᐅᒃᑯᒫᖅᑕᐅᖃᓯᐅᔭᐅᔪᓐᓇᓚᐅᖅᑐᑦ ᑕᕝᕘᓇ. 
ᓇᓪᓕᐅᑯᒫᖅᑕᐅᓯᒪᖁᔨᔭᕌᖓᒥᒃ ᐊᔾᔨᒌᙱᑦᑐᓂᑦ, 
ᐊᔾᔨᒌᙱᑦᑐᓂᑦ ᑳᒻᐸᓂᐅᔪᓂᑦ ᐊᑐᖃᑦᑕᕆᐊᖃᓚᐅᕐᒪᑕ, 
ᑕᐃᒪᐃᓐᓂᖓᓄᑦ ᐊᑕᐅᓯᕐᒧᑦ ᐃᓕᔭᐅᔪᓐᓇᓚᐅᖅᑐᖅ 
ᐱᔭᕐᓂᕐᓂᖅᓴᐅᓪᓗᓂᓗ ᑕᐃᒃᑯᐊ ᑕᑕᑎᕆᐊᓖᑦ. ᐃᓚᖏᑦ 
ᑕᐃᒃᑯᐊ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᐱᔭᕐᓂᖐᓐᓇᕋᓱᖃᑦᑕᓚᐅᕐᒪᑕ 
ᓇᓪᓕᐅᑯᒫᖅᑎᒍᑦ, ᓇᓪᓕᐅᒃᑯᒫᖅᑕᕋᓱᑦᑐᓂ 
ᑕᑕᑎᕆᐊᓕᓐᓂᑦ. 
 
ᑕᐃᒪᐃᑦᑑᒻᒪᑦ ᑕᐃᓐᓇ ᑲᒻᐸᓂᐅᔪᖅ 
ᐃᖅᑲᓇᐃᔭᖃᑎᒋᓯᒪᔭᕗᑦ ᑕᐃᒃᑯᐊ ᒪᕐᕈᐃᓐᓇᑯᓘᓐᓂᒃ 
ᒪᑉᐱᒑᕐᓂᒃ ᐱᑕᖃᕐᓂᐊᖅᐸᑦ ᐃᓅᔪᓐᓃᓂᕐᒧᑦ,  
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they almost gave up. We have worked 
with the insurance company that the 
application is a simplified two-page form 
that was easily translated and all of the 
insurance documents that the members 
need are available in both languages, in 
simple language, and they are finding 
them easy to use. 
 
The first year we had the program, we 
thought it would be a success if we had 
six members participate. The first year 
alone, we had 12. They see a merit in the 
program and the cost is quite competitive 
to what they were getting. I will give you 
an example. One of our members, before 
this program, was paying almost $8,000 
in insurance. With this program, they are 
just paying just over $3,500. Member 
outfitters that have had insurance 
products in the past have seen that this is 
a very cost-effective and simple program 
for them to use and it provides what they 
need. Thank you, Mr. Chairman. 
 
Chairman: Thank you for that detailed 
response, Ms. Dupuis. I guess just the 
latter part of my question is: what type of 
guarantees can you provide to your 
membership that this is the lowest 
available for the best quality insurance? 
When you’ve got a new member that’s 
coming in and you gave me an example, 
I’ll give you an example. This was before 
I was involved in this proceeding, but 
speaking to someone outside of Iqaluit, 
they were talking about insurance.  
 
The insurance that they received or the 
quote that they received through the 
organization that was associated with 
Nunavut Tourism was substantially 
higher than what they ended up paying 
through an outside party. Maybe they 
went through the challenge of filling out 
the maybe more complicated paperwork, 

ᐋᓐᓂᑲᓪᓚᓐᓂᕐᒧᓪᓗ ᓇᓪᓕᐅᑯᒫᑦ 
ᐅᖃᒥᑕᖅᓯᒪᙱᓪᓗᑎᓪᓗ ᑕᐃᒪᐃᑦᑑᒻᒪᑦ 
ᐱᔭᕐᓂᓈᖅᓯᓂᖅᓴᐅᓕᖅᑐᑦ ᑕᐃᒃᑯᐊ 
ᓇᓪᓕᐅᒃᑯᒫᖅᑖᕋᓱᑦᑐᑦ.  
 
 
 
 
 
 
 
 
 
ᑕᐃᒪ 6-ᖑᑉᐸᑕ ᐃᓚᐅᔪᑦ ᐱᔪᓐᓇᕐᓂᐊᕋᓱᒋᓪᓗᑎᒃᑯᑦ 
12-ᖑᓚᐅᖅᑐᑦ ᐃᓚᓕᐅᑎᔪᑦ, ᐊᑭᑐᓗᐊᕐᓇᑎᓪᓗ. 
ᐆᑦᑐᑎᒋᓗᒍ ᐃᓚᖓ ᐃᓚᒋᔭᐅᔪᑎᓕᒃ 
ᐊᑭᓕᖅᓱᐃᖃᑦᑕᓚᐅᖅᑐᖅ $8,000 ᓇᓪᓕᐅᑯᒫᓄᑦ, 
ᐅᕘᓈᓕᕋᒥ $3,500-ᕌᑐᐃᓐᓇᖃᑦᑕᓕᖅᑐᑦ ᑕᐃᒃᑯᐊ 
ᐊᐅᓪᓚᐅᔾᔨᔩᑦ ᓇᓪᓕᐅᒃᑯᒫᖅᑕᐅᓯᒪᔪᑦ ᑭᖑᓂᑦᑎᓐᓂ 
ᐊᑭᑐᔪᕐᔪᐊᓂᒃ ᐊᑭᓖᖃᑦᑕᓚᐅᕋᓗᖃᖅᖢᑎᒃ 
ᐊᑭᑭᓐᓂᖅᓴᐅᓕᖅᑐᖅ ᐅᑯᑎᒎᓈᖅᑐᓂᒃ ᐊᑐᖃᑦᑕᓕᕐᒪᑕ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᑕᒪᓐᓇ ᑭᐅᒐᖕᓂ. 
ᑖᓐᓇ ᐊᐱᖅᑯᑎᒋᔭᕋ ᖃᓄᐃᑦᑐᓂᒃ 
ᐊᑐᐃᓐᓇᕈᐃᓯᒪᕕᒋᕕᓯᐅᒃ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᒃ ᓲᕐᓗ 
ᐃᓚᐅᑎᔪᖃᓵᖅᐸᑦ ᒪᓕᒐᓕᐅᖅᑎᐅᓚᐅᖅᑎᓐᓇᖓ 
ᐅᖃᓪᓚᖃᑎᖃᓚᐅᖅᓯᒪᒐᒪ ᐃᓄᖕᒥᒃ ᓇᓪᓕᐅᒃᑯᒫᑦ 
ᐱᔾᔪᑎᒋᓪᓗᒋᑦ. 
 
 
 
 
 
 
 
ᑕᐃᒃᑯᐊ ᓇᓪᓕᐅᒃᑯᒫᖅᑖᕆᖏᑦ ᐃᓛᒃ ᐊᑭᒋᔭᖏᓐᓂᒃ 
ᐱᑎᑕᐅᕝᕕᒋᔭᖏᑦ ᑎᒥᐅᔪᑎᒍᑦ ᐱᓕᕆᕙᒃᑐᓂᒃ ᓄᓇᕗᑦ 
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᑭᑐᓂᖅᓴᐅᓚᐅᕐᒪᑕᒎᖅ 
ᑭᖑᓪᓕᕐᒥ ᓂᕈᐊᓚᐅᖅᑕᖏ ᓯᓚᑖᓃᓐᖔᖅᑐᓂᒃ. ᐃᒻᒪᖄ  
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but it was a fairly substantial difference. 
I’m going to say it was almost half the 
amount that was quoted through 
whatever insurance, the Lloyd’s of 
London or whatever the insurance 
company is that you’re dealing with right 
now. 
 
I’m just looking for some clarification for 
your membership that they are getting the 
best value for their investment in their 
insurance. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We do a spot check usually once a year 
on a comparable shopping basket, but if 
there are companies that are offering 
products lower, if you could let me know 
what company that was or something, we 
could certainly look into it because we 
want this to be competitive. We do check 
up on it periodically and what we have 
found is that it is still a good value. 
 
One of the unique features in this 
insurance plan is that a lot of our 
members do different activities at 
different times of the year. Like in the 
winter, they may do snowmobiling or 
dogsledding and then in the summer, 
they’re doing hiking or boating activities. 
The insurance program that we are 
working with will let them insure 
activities for three to six months, 
whatever they need, that they don’t have 
to insure the dogsledding activity for the 
full year, which is one of the challenges 
with some other programs that we found. 
Members have had to insure a seasonal 
activity for a full year. 
 
This is one of the things that have made 
our plan useful for members, but if there 
is information on cheaper plans, we 
would be happy to look into it. Thank 
you, Mr. Chairman. 

ᑕᐃᒃᑯᐊ ᐱᔭᕆᐊᑐᓂᖅᓴᐅᓚᐅᖅᑐᖅ ᑕᑕᑎᕆᐊᖏᓐᓂᒃ 
ᑭᓯᐊᓂ ᐊᑭᑭᓐᓂᖅᓴᒻᒪᕆᐅᓚᕐᒪᑕ. ᓇᑉᐸᓪᓗᐊᖏᑎᒍᑦ 
ᐊᑭᓪᓕᒋᐊᓚᐅᖅᑐᑦ ᐅᖃᐅᓯᐅᓚᐅᖅᑐᒥᓂᒃ Lloyd’s of 
London-ᑯᓐᓄᑦ ᓇᓪᓕᐊᖑᒐᓗᐊᑭᐊᖅ 
ᓇᓪᓕᐅᒃᑯᒫᖃᖅᑎᑦᑎᔨᒋᓕᖅᑕᓯ ᒫᓐᓇ. 
 
 
 
 
 
 
ᑐᑭᓯᓇᖅᓯᑎᒋᐊᒃᑲᓐᓂᕋᓱᑐᐃᓐᓇᕐᓂᐊᖅᑕᕗᑦ ᑕᐃᒃᑯᐊ 
ᐱᐅᓂᖅᐹᓂᒃ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ 
ᓇᓪᓕᐅᒃᑯᒫᖃᖅᑎᑕᐅᒐᓗᐊᕐᒪᖔᑦ. ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ. 
ᖃᐅᔨᓴᐃᓚᐅᖃᑦᑕᖅᑐᒍᑦ ᐊᕐᕌᒍᑦ ᐊᑕᐅᓯᐊᖅᖢᒍ ᓲᕐᓗ 
ᕿᓂᖅᖢᑕ ᐊᑭᑭᓐᓂᖅᐹᓂ ᐃᓗᐃᒃᑲᐅᓂᖅᐹᓂᒡᓗ, 
ᑲᒻᐸᓃᑦ ᐊᑭᑭᓐᓂᖅᓴᓂᒃ ᐱᑕᖃᖅᐸᑕ 
ᖃᐅᔨᒃᑲᖅᑕᐅᓇᔭᖅᑐᖓ ᑭᒃᑰᖕᒪᖔᑦ. 
ᐊᑭᑦᑐᕋᐅᑎᓂᖅᑕᖃᕐᒪᑕ ᐊᑐᖅᑕᐅᑎᓪᓗᒍ, 
ᖃᐅᔨᓴᓚᐅᖃᑦᑕᖅᑕᕗᑦ ᓈᒻᒪᓂᖅᐹᖑᖕᒪᖔᑦ ᑕᐃᒃᑯᐊ.  
 
 
 
 
 
ᓇᓪᓕᐅᒃᑯᒫᓕᕆᓂᖅ ᑕᒪᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ ᐅᓄᖅᑐᑦ 
ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᖃᓄᖅ ᐊᔾᔨᒌᓐᖏᑐᓂᒃ 
ᐱᓕᕆᐊᖃᖃᑦᑕᕐᒪᑕ ᓲᕐᓗ ᐅᑭᐅᒃᑯᑦ ᖃᒧᑕᐅᔭᖦᖤᖅᐳᑦ, 
ᕿᒧᒃᓯᖅᑐᑎᒡᓘᓐᓃᑦ, ᐊᐅᔭᒃᑯᑦ ᐱᓱᔪᑲᑕᖦᖤᖅᐳᑦ, 
ᐅᒥᐊᖅᑐᑲᑕᖦᖤᖅᐳᑦ. ᓇᓪᓕᐅᒃᑯᒫᑦ ᑕᐃᒃᑯᐊ 
ᐊᑐᕐᓗᑎᒃᑯᑦ ᐱᖓᓱᓄᑦ ᑕᖅᑭᓄᒡᓘᓐᓃᑦ, ᐱᖓᓱᓂᒃ 6-
ᓄᒡᓘᓐᓃᑦ ᐋᖅᑭᒃᓯᒪᖃᑦᑕᖅᑐᑦ, ᕿᒧᒃᓰᓐᓇᖃᑦᑕᖏᒻᒪᑦ 
ᐅᑭᐅᓗᒃᑖᖅ ᐊᐅᔭᓗᒃᑖᖅ ᐅᐱᕐᖔᓗᒃᑖᖅ ᖃᖓᓗᒃᑖᖅ. 
ᑕᐃᒃᑯᐊ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ 
ᓈᖕᒪᒃᓯᓕᖅᓯᒪᔪᑯᓗᑐᐃᓐᓇᕐᓂᒃ  
 
 
 
 
 
 
 
ᓂᐅᕕᕈᓐᓇᖃᑦᑕᓚᐅᖅᑐᑦ ᓇᓪᓕᐅᒃᑯᒫᓂᒃ ᐊᕐᕌᒎᑉ ᐃᓗᐊ 
ᒪᓕᒡᓗᒍ. ᑕᐃᒪᓐᓇ ᐊᑐᖅᑎᐊᓂᖅᐹᖑᑎᓐᓇᓱᒃᑕᕗᑦ  
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Chairman: Thank you, Ms. Dupuis. Like 
I said, it was a fairly innocuous 
conversation I was having with someone, 
so I don’t know the details, but if I recall 
correctly who it is, I’ll get in touch with 
them and make that recommendation. 
 
I just had a name added to my list. Mr. 
Shooyook. 
 
Mr. Shooyook (interpretation): Thank 
you, Mr. Chairman. I didn’t find what I 
was looking for, but it’s something that 
I’m concerned about regarding the 
archaeological sites, the old sod houses, 
and there are some old sod houses that 
were made by the Tuniit. There are old 
archaeological sites on Nunavut lands 
that have not been disturbed or damaged, 
and they have to be preserved and 
protected. Does Nunavut Tourism have 
anything to do with the archaeological 
sites around Nunavut or do you help to 
preserve and protect those archeological 
sites that have not been disturbed or 
damaged yet? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Shooyook. 
I’ll allow the question. It will be more 
involved and I’m sure there are some 
more detailed questions in the business 
plan section. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We do not have anything to do directly 
with the permitting or security around 
archaeological sites. However, this is an 
issue that a number of our members from 
communities have raised and it was 
raised at our tourism conference. 
 
One of the things that we have 
recommended is that there be certain 
archaeological sites that are set as “no 
access” based on community consultation 

ᑕᒪᓐᓇ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᐊᓯᐊᓂᒃ ᐱᑕᖃᖅᐸᑦ 
ᕿᒥᕐᕈᒍᓐᓇᑦᑎᐊᕐᒥᔪᒍᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. 
ᐅᖃᓪᓚᖃᑎᒋᓚᐅᖅᓯᒪᒐᒃᑯᑦ ᐃᓗᓕᑯᓘᔭᖏᓪᓗ 
ᓇᓗᒡᓗᒋᑦ, ᑭᓇᐅᓚᐅᕐᒪᖔᓪᓗ. 
 
 
 
 
 
ᐊᑎᖁᑎᖃᓕᕐᒥᒐᒪ ᒥᔅᑕ ᓲᔪᖅ. 
 
ᓲᔪᖅ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ. ᐅᕙᓂ ᕿᓂᕋᓗᐊᕋᒪ 
ᓇᓂᓯᓐᖏᓐᓇᒪ ᐃᓱᒫᓗᒋᔭᓐᓂᒃᑕᐅᖅ, ᑕᐃᒃᑯᐊ 
ᖃᖕᒪᑐᖃᐃ ᐱᑐᖄᓗᐃᑦ. ᐃᓚᖏᑦ ᑐᓃᑦ ᐊᒪᕕᓂᖏᓐᓂᒃ 
ᐱᑕᖃᐅᕐᒪᑦ ᐃᒪᓐᓇ ᓴᕐᒥᒃᓯᒪᖏᑦᑎᐊᒻᒪᕆᑦᑐᓂᒃ 
ᐱᓕᕆᐊᖑᓯᒪᖏᑦᑐᓂᒃ, ᑕᐃᒃᑯᐊ ᐊᓐᓂᕐᓇᓪᓚᒃᑖᕐᒪᑕ 
ᑖᒃᑯᖃᐃ ᐳᓚᕋᑦᑐᓕᕆᔩᑦ ᑕᒪᑐᒥᖓ ᓴᐳᔾᔨᓯᒪᓐᖏᓚᓇᐃ 
ᑕᒪᒃᑯᓂᖓ ᖃᖕᒪᑐᖄᓗᖕᓂᒃ ᐱᖁᑎᒋᔭᐅᔪᓂᒃ, 
ᑐᖕᒪᓗᒃᑕᐅᖃᑦᑕᖁᔨᓐᖏᓪᓗᑎᒃ ᑕᐃᒪᓐᓇᖃᐃ 
ᐸᕐᓇᒃᓯᒪᓐᖏᓪᓚᒃ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓲᔪᖅ. 
ᑕᒪᓐᓇ ᐅᖃᐅᓯᕆᒃᑲᓐᓂᕐᓂᐊᑕᒃᓴᕆᔭᕗᑦ ᐊᐅᑦᑎᐊᕈ 
ᐸᕐᓇᐅᑎᓕᕆᓕᕈᑦᑕ. ᒥᔅ ᑐᐳᐃ. 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒃᑯᓂᖓ 
ᐱᔾᔪᓐᓇᐅᑎᑖᖅᑎᑦᑎᔨᐅᖃᑦᑕᖏᑦᑐᒍᑦ ᐊᒻᒪᓘᖕᓃᑦ 
ᐅᐊᑦᓯᔨᐅᓇᑕ ᑕᐃᒃᑯᓄᖓ ᖃᕐᒪᕕᓂᓕᖕᓂᒃ 
ᐱᑐᖃᕕᓂᕐᓂᒃ. ᑕᒪᓐᓇ ᓂᓪᓕᐅᑎᒋᔭᐅᓚᐅᖅᓯᒪᔪᖅ 
ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᑲᒪᑎᕐᔪᐊᕈᑎᖃᖅᑎᓪᓗᑕ. 
 
 
 
ᑕᐃᒪ ᐊᑐᓕᖁᔭᓕᐅᓕᓚᐅᖅᓯᒪᕗᒍᑦ ᑕᐃᒃᑯᐊ  
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and what the communities want. That is 
something that we entirely encourage and 
support. We have nothing directly to do 
with that, but it is something that we are 
absolutely in favour of. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Shooyook. 
 
Mr. Shooyook (interpretation): I’ll ask 
another question later. That’s it.  
 
Chairman: Thank you. We’re just 
waiting for some materials to be 
delivered into the lounge area, so we will 
defer our break just for a couple of more 
minutes. I just have a couple of more 
questions.  
 
In one of your responses, Ms. Dupuis, 
you mentioned the marketing assistance 
program, that it has a limit of up to 
$1,000 and that the funds generated for 
that program come from sales of goods, 
souvenirs, and things in the visitor centre. 
To me, that’s kind of a limited revenue 
source. I’m just wondering: have there 
ever been times when you’ve had to deny 
members money from the marketing 
assistance program? Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
wish I could say that there has been. 
Usually most years, we have about 
$22,000 available and unfortunately most 
years, it’s not even fully subscribed. It is 
something we encourage all of our 
members to subscribe to and that we put 
out in our newsletter three or four times a 
year leading up to the due date, which is 
in January. We would like to see it fully 
subscribed. That has not been the case in 
the past, but the money is there. Thank 
you, Mr. Chairman. 
 

ᐅᐸᒃᑕᐅᖃᑦᑕᖁᖏᖦᖢᑎᒃᑯᑦ ᓄᓇᓖᑦ ᐱᔪᒪᔭᖏᑦ 
ᒪᓕᒡᓗᒋᑦ. ᑕᒪᓐᓇ ᐃᑲᔪᖅᓯᑎᐊᖅᑕᕗᑦ 
ᑕᐃᒪᐃᑦᑐᓕᕆᔨᐅᙱᒃᑲᓗᐊᖅᑎᓪᓗᑕ ᑭᓯᐊᓂ 
ᐃᑲᔪᖅᓯᑦᑎᐊᓪᓚᕆᑉᐸᒋᑦ ᑕᐃᒃᑯᐊ 
ᐊᑦᑐᖅᑕᐅᖃᑦᑕᕆᐊᖃᙱᓐᓂᖏᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ. 
ᖁᔭᓐᓇᒦᒃ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᓲᔪᖅ.  
 
ᓲᔪᖅ: ᐅᐊᑦᑎᐊᕈ ᐊᐱᕆᒃᑲᓂᕐᓂᐊᖅᐳᖓ. ᑕᐃᒪ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᐸᐃᑉᐹᓂᒃ 
ᐅᑕᖅᑭᒐᑦᑕ ᐅᐊᑦᑎᐊᕈᐊᕐᔪᒃ ᓄᖅᑲᖔᑲᐃᓐᓇᕐᓂᐊᖅᐳᒍᑦ. 
ᐊᐱᖅᓱᑲᑦᑕᒃᑲᓂᑲᐃᓐᓇᕐᓚᖓ. 
 
 
 
 
 
ᑭᐅᔾᔪᑎᕕᑦ ᐃᓚᖓᓐᓂᒃ, ᒥᔅ ᑐᐳᐃ, ᐅᖃᐅᓯᕆᖅᑲᐅᔭᐃᑦ 
ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᐃᑲᔫᑏᑦ ᓂᓪᓕᐅᑎᒋᖅᑲᐅᒐᓯᐅᒃ 
$2,000-ᒧᑦ ᑎᑭᒃᖢᑎᑦ ᐊᒻᒪᓗ ᑕᐃᒃᑯᐊ 
ᑮᓇᐅᔭᓕᐅᕈᑕᐅᔪᑦ ᑕᕝᕙᙵᑦ ᒪᑯᓂᖓ 
ᓂᐅᕐᕈᑎᖃᕈᓘᔭᖅᖢᑎᑦ ᑮᓇᐅᔭᓂᒃ 
ᐃᓯᖅᐸᓪᓕᐊᔪᖃᖃᑦᑕᕐᒪᑦ. ᑮᓇᐅᔭᑦ ᐅᑯᐊ 
ᐊᐳᖅᑕᐅᑎᒋᔭᐅᒻᒪᑕ 9-ᖑᕚᑦ ᑕᐃᒃᑯᐊ ᑕᒪᒃᑯᓂᖓ 
ᐱᓕᕆᐊᓖᑦ? ᒥᔅ ᑐᐳᐃ. 
 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐅᖃᕈᓐᓇᕈᒪᒐᓗᐊᖅᑐᖓ ᑕᐃᒪᐃᑦᑐᖃᖅᓯᒪᔪᖅ. 
ᐃᓚᖏᓐᓂ ᐊᕐᕌᒍᓂ ᑕᒫᓂ $22,000-ᓂᒃ ᑮᓇᐅᔭᓂᒃ 
ᐱᑕᖃᓲᖅ ᑕᒪᕐᒥᓪᓗ ᐊᑐᖅᑕᐅᖃᑦᑕᙱᒃᖢᑎᑦ. 
ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᑖᒃᑯᓄᖓ 
ᐊᑎᓕᐅᖃᑕᐅᖁᔭᐅᖁᔭᐅᓇᖅᑐᑦ ᑎᓴᒪᐃᖅᑐᕐᓗᒍ ᐊᕐᕌᒍ 
ᓴᖅᑭᓇᓱᖃᑦᑕᖅᑕᕗᑦ ᔮᓐᓄᐊᕆᒧᑦ ᑎᑭᒃᖢᒍ. 
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Chairman: Thank you for that response, 
Ms. Dupuis. Maybe just to clarify for 
myself and I’m sure for some of your 
membership that is watching the 
proceedings here, is it as basic as just 
submitting receipts? Let’s say if I get 
business cards made and it cost $50 and I 
submit my receipt, I’ll get $25 back. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
There is a simple one-page form to fill 
out, which is sort of your name, your 
business, and your business licence 
number under ED&T, basic information, 
and then you submit your receipts. The 
intent of this program is to help smaller 
businesses with exactly what you 
described: business cards, websites, 
simple brochures, and all that sort of 
thing.  
 
For some of our smaller members, we 
have even helped them design ads that 
they have placed in our travel planner or 
in magazines. If they don’t have the 
resources to have the design done, we 
have had staff do it for them to try and 
get them into situations where they can 
take advantage of that marketing 
assistance and do marketing. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Just 
one final question: are the guidelines of 
that policy clearly laid out to your 
membership? Just a confirmation. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Yes, they’re on our website and when we 
go into communities, we encourage 
people to take advantage of it. It’s listed 
in the member benefits and we remind 
people in our newsletter, which is a 
monthly newsletter, several times a year 

ᐊᑐᖅᑕᐅᔪᐃᓐᓇᐅᖃᑦᑕᙱᑦᑐᑦ ᑮᓇᐅᔭᑦ 
ᑕᐃᑲᐅᒐᓗᐊᖅᑎᓪᓗᒋᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑭᐅᒐᕕᑦ. 
ᑐᑭᓯᓇᖅᓯᑎᒋᐊᒃᑲᓂᕐᓗᒍ ᐃᓚᖏᑦᑕᐅᖅ 
ᑐᑭᓯᑦᑎᐊᑐᔅᓴᐅᙱᒻᒪᑕ ᐃᒃᑯᐊ ᖁᙱᐊᖅᑐᑦ. ᓲᕐᓗ 
ᑐᕌᕈᑎᕋᓛᓂᒃ ᓴᓇᔭᐅᑎᑦᑎᒍᒪ ᐊᑭᖃᕐᓗᑎᓪᓗ 
ᓇᓕᖅᑲᖓᓂᓪᓗ ᑐᓂᓯᒍᒪ, ᐅᑎᕐᕕᐅᓇᔭᖅᐳᖓ $25-ᓂᒃ 
ᒥᔅ ᑐᐳᐃ. 
 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑕᑕᑎᕆᐊᓕᑦᑕᓕᒃ ᐊᑏᑦ, 
ᓇᒻᒥᓂᖁᑏᑦ, ᓚᐃᓴᓐᔅ ᑕᒪᒃᑯᐊ ᑕᕝᕗᖓ 
ᑕᑕᑎᖅᖤᖅᐸᒋᑦ ᖃᐃᒃᖤᖅᐳᑦ. ᐅᑯᐊ 
ᐃᑲᔫᑕᐅᒃᑲᓐᓂᕋᓱᑦᑐᑦ ᓇᒻᒥᓂᖁᑎᒋᔭᐅᔪ 
ᒥᑭᓂᖅᓴᐅᔪᓄᑦ. ᐄ, ᑕᐃᒪᐃᑦᑐᓄᑦ ᐸᐃᑉᐹᓄᑦ 
ᖃᕋᓴᐅᔭᒃᑯᑦ ᐃᑯᐃᖅᑭᕖᑦ ᑕᒪᒃᑯᓄᖓ 
ᐊᑐᖅᑐᔅᓴᐅᑕᐅᓯᒪᔪᑦ. 
 
 
 
 
 
 
ᑕᐃᒃᑯᐊᓗ ᒥᑭᓐᓂᖅᐹᑦ ᓇᒻᒥᓂᕆᔭᐅᔪᑦ 
ᐃᑲᔪᖃᑦᑕᕐᒥᔭᕗᑦ ᐃᓕᓯᔪᒪᓐᓂᕈᑎᑦ ᑲᔪᙱᖅᓴᐅᑎᓂᒃ 
ᐅᖃᓕᒫᒐᓄᑦ ᐊᒻᒪᓗ ᐃᖅᑲᓇᐃᔭᖅᑎᕗᑦ 
ᐃᑲᔪᖅᑎᒋᖃᑦᑕᕐᒥᔭᕗᑦ ᐃᑲᔪᒃᑲᓐᓂᕈᒪᓪᓗᑎᒃᑯ ᑕᐃᒃᑯᐊ 
ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒃᑯᐊ ᒪᓕᒐᐃᑦ 
ᑐᑭᓯᓇᑦᑎᐊᖅᐹᑦ ᑐᑭᓯᔭᐅᓯᒪᑦᑎᐊᖅᐹᑦ ᑕᐃᒃᑯᓄᖓ 
ᐃᓚᒋᔭᐅᔾᔪᑎᓕᓐᓄᑦ? ᒥᔅ ᑐᐳᐃ.  
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᕙᒍᑦ 
ᖃᕋᓴᐅᔭᒃᑯᑦ ᐃᑭᐊᖅᓯᕕᖓᓃᑦᑐᑦ ᐊᒻᒪᓗ 
ᓄᓇᓕᓐᓅᕋᐃᒐᑦᑕ ᐅᖃᐅᔾᔨᖃᑦᑕᓲᖑᔪᑦ  
 
 



 65

that the program is in place and please 
take advantage of it. That’s what it’s 
there for. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I 
won’t touch too much on the website. I 
think most of my Committee colleagues 
have mentioned that there are some 
challenges and I think you acknowledged 
that there are some challenges with the 
website. I have gone on the website and I 
have actually on other jurisdictions to 
compare. I think there’s a little bit more 
work that you guys are planning on doing 
in that and I look forward to seeing some 
results from that. That was just a 
comment. 
 
I do have one final question regarding the 
board makeup. From some of the 
governing bodies that are involved in 
your board makeup, you said that there’s 
GN representation on there. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We had Government of Nunavut 
representation, a member from Economic 
Development and Transportation until, I 
believe, it was 2012 when the ED&T rep 
was taken off all NGO boards. What we 
do is meet with ED&T at our board 
meeting quarterly to present our quarterly 
report. They send representatives at that 
time, but we do not have a government 
representative on the board at all times. 
That was a decision made by the 
Government of Nunavut Economic 
Development and Transportation. 
Nunavut Tourism would welcome a 
member at any time. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I’m 
just going from some of the materials that 
we were provided here and I was under 
the impression that there was a current 

ᐱᑕᖃᕐᓂᕋᖅᑐᒍᑦ. ᐃᓚᒋᔭᐅᔪᓄᑦ ᐃᑲᔫᓯᐊᔅᓴᓂᒃ 
ᓴᖅᑭᔮᖅᑎᑦᑎᔪᖅ ᐊᒻᒪᑦᑕᐅᖅ ᑕᖅᑭᑕᒫᖅ ᑐᓴᕋᔅᓴᓂᒃ 
ᓴᖅᑭᔮᖅᑎᑦᑎᓲᖑᒻᒥᒐᑦᑕ ᑕᐃᑲᓂ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ. 
ᐃᓚᒋᔭᐅᔪᑦ ᑕᑯᖃᑦᑕᖁᕕᐅᑎᓲᕗᑦ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᑖᓐᓇ ᖃᕋᓴᐅᔭᒃᑯᑦ 
ᐃᑭᐊᖅᓯᕕᖓ ᐊᐱᖅᑯᑎᒋᓗᐊᔾᔮᖏᑕᕋ ᐅᑯᓄᖓ 
ᒪᓕᒐᓕᐅᖅᑎᐅᖃᑎᓐᓄᑦ ᐅᖃᐅᓯᐅᖃᑦᑕᕇᖅᑲᐅᒻᒪᑦ 
ᐱᔭᕆᐊᑐᒻᒪᑦ ᕿᒥᕐᕈᐊᕋᓱᒋᐊᖓ 
ᐲᖅᑐᐃᕙᐃᒋᒐᓱᒋᐊᖓᓗ ᕿᒥᕐᕈᐊᖅᓯᒪᕋᒃᑯ ᐊᓯᓯᓗ 
ᐳᓚᕋᑦᑐᓕᕆᔨᐅᖃᑎᓯ ᑕᑯᓯᒪᒋᓪᓗᒋᑦ. 
ᐱᓕᕆᐊᕆᒃᑲᓐᓂᕆᐊᖃᓪᓚᕆᑦᑑᔮᖅᑕᓯ 
ᓴᓇᒋᐊᒃᑲᓐᓂᕆᐊᖃᖅᑑᔮᖅᑕᓯ ᐃᑭᐊᖅᓯᕕᓯ. 
 
 
 
 
 
 
 
ᐊᐱᖅᑯᑎᔅᓴᕋ ᑭᖑᓪᓕᖅᐹᖅ, ᑲᑎᒪᔩᑦ 
ᐋᖅᑭᑎᖅᓯᒪᓂᖓᓂ ᐱᔾᔪᑎᓕᑦ. ᑕᒪᒃᑯᐊ 
ᐊᐅᓚᑦᑎᔨᐅᖃᑕᐅᕈᓘᔭᖅᑐᑦ ᑲᑎᒪᔨᐅᖃᑕᐅᔪᑦ, ᓄᓇᕗᑦ 
ᒐᕙᒪᒃᑯᖏᓐᓃᖔᖅᑐᓂ ᐃᓚᖃᕐᓂᕋᖅᑲᐅᒐᕕᒌᑦ?  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᓄᓇᕗᑦ 
ᒐᕙᒪᒃᑯᖏᓐᓃᖔᖅᑐᓂ ᑭᒡᒐᑐᖅᑎᖃᖅᑐᒍᑦ. ᑕᐃᓐᓇ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓃᖔᖅᑐᖅ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓂᓪᓗ. 
ᑕᐃᒪ 2012-ᕙᓪᓚᐃᑎᓪᓗᒍ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ 
ᑭᒡᒐᑐᖅᑎᖓ ᐲᖅᑕᐅᓚᐅᖅᓯᒪᒻᒥᒪᑦ. ᑲᑎᖃᑎᖃᖅᐸᑦᑐᒍᑦ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂ ᑲᑎᒪᓕᕋᐃᒐᑦᑕ ᐊᕐᕌᒍ 
ᑎᓴᒪᐃᕋᖅᑐᑕ. ᐊᕐᕌᒍ ᑎᓴᒪᐃᕋᖅᑐᑕ ᐅᓂᒃᑳᓕᐊᑦᑎᓐᓂ 
ᑕᑯᑎᑉᐸᑦᑕᕗᑦ ᑭᓯᐊᓂ ᒫᓐᓇ 
ᑲᑎᒪᔨᐅᖏᓐᓇᖅᑐᖃᕈᓐᓃᖅᑐᖅ ᒐᕙᒪᒃᑯᓐᓃᖔᖅᑐᓂ 
ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑦᑕ ᓇᒻᒥᓂᖅ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂ 
ᐋᖅᑭᑦᑕᐅᓚᐅᖅᓯᒪᒻᒪᑦ. ᑐᙵᓱᑦᑏᓐᓇᖅᑕᕋᓗᐊᕗᓪᓕ 
ᖃᖓᑐᐃᓐᓇᒃᑯᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑐᐳᐃ. ᑖᒃᑯᐊ  
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member of your board that is a 
government representative from the 
Department of Environment regarding 
territorial parks. Is he still a member of 
the board currently? Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Yes, the representative for territorial 
parks is David Monteith. David, whether 
involved through ED&T and its many 
transformations over the years, has been 
involved in Nunavut Tourism from day 
one since 1996, so he has a long 
corporate history. Yes, there is a 
Department of Environment territorial 
parks representative on the board 
presently. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I 
would just like to take a step back to your 
comment that in 2012, ED&T 
representation was stopped. To me, I 
believe that was somewhere around the 
same time that the tourism division was 
created within ED&T.  
 
Was the division kind of in a replacement 
when you’re talking about the quarterly 
meetings and what type of information 
sharing and reporting structures are 
achieved at that? I’m just a little bit 
confused that one of your core funding 
departments doesn’t have board 
representation, yet every other entity that 
provides funds or has logistical input into 
the board matters has representation. I’m 
just a little confused with that.  
 
Maybe if you could just give me a little 
bit more history. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
As I mentioned, it was not our decision to 
have the ED&T rep leave the board. I 
believe that was something that was 
decided in the department and was done 

ᖃᐃᑕᐅᓯᒪᔪᐃᑦ ᑎᑎᖅᑲᐃᑦ ᐃᓛᒃ ᐊᐱᖅᓱᕈᑎᒋᒐᒃᑭᑦ 
ᒐᕙᒪᒃᑯᓐᓂᑦ ᑭᒡᒐᑐᖅᑎᖃᖅᑐᕐᔫᔮᖅᑐᓯ ᐅᖃᐅᔾᔭᐅᓯᒪᒐᑦᑕ 
ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓂᙶᖅᑐᓂ 
ᒥᕐᖑᐃᓯᕐᕕᕋᓛᓕᕆᔨᒃᑯᓂᙶᖅᑐᓂᑦ ᓱᓕ 
ᐃᓚᒋᔭᐅᔫᒐᓗᐊᖅ? ᒥᔅ ᑐᐳᐃ. 
 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᓯᕙᐅᑕᖅ. ᐄ, ᓄᓇᕗᒻᒥ 
ᒥᕐᖑᐃᓯᕐᕕᕋᓛᓂᙶᖅᑐᑦ ᑕᐃᕕᑦ ᒫᓐᑏᑦ ᐃᓚᒋᔭᐅᔪᖅ. 
ᑕᐃᓐᓇ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂ ᐃᓚᐅᖃᑦᑕᖅᓯᒪᓪᓗᓂ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ ᐃᓚᐅᓯᒪᔪᖅ ᑕᐃᒪᙵᑦ 
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐱᒋᐊᓚᐅᖅᓯᒪᒻᒪᑕ 1996-ᒥᓂᑦ. 
ᐊᕙᑎᓕᕆᔨᒃᑯᓂᙶᖅᑐᒥᒃ ᑲᑎᒪᔨᐅᖃᑕᐅᔪᖃᖅᑐᖅ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑐᐳᐃ. 
ᐅᑎᕆᐊᑲᐃᓐᓇᒐᓛᒍᒪᓕᕐᒥᒐᒪ ᐅᖃᐅᓯᕆᖅᑲᐅᔭᑎᑦ 
2012-ᒥᒎᖅ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓂᙶᖅᑐᒥ 
ᑲᑎᒪᔨᐅᖃᑕᐅᔪᑦ ᐲᖅᑕᐅᓂᕐᖓᑦ, ᐃᓛᒃ 
ᑲᑎᒪᔨᖃᕈᒪᒍᓐᓃᓂᕐᖓᑕ, ᑕᐃᔅᓱᒪᓂᓗ 
ᐱᕙᓪᓕᐅᔪᓕᕆᔨᒃᑯᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ 
ᐱᓕᕆᐊᖃᑦᑕᖅᐸᔪᒍᑦ. 
 
ᑕᐃᒃᑯᐊ ᑎᓴᒪᐃᕋᖅᑐᑎᒃ ᑲᑎᒪᖃᑎᒋᖃᑦᑕᖅᑕᒥᓂᖅᓯ 
ᖃᓄᖅ ᑐᑭᓯᑦᑎᐊᙱᓐᓇᒃᑯ. ᑖᒃᑯᐊ 
ᑮᓇᐅᔭᖃᖅᑎᑦᑎᓪᓚᕆᒃᑐᐊᓘᖃᑦᑕᖅᑐᐃᑦ 
ᑭᒡᒐᑐᖅᑎᖃᔾᔭᙱᓚᑦ ᐃᓕᔅᓯ ᑲᑎᒪᔨᖏᓐᓂ? ᑕᒪᒃᑯᐊᓕ 
ᐊᓯᖏᑦ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᐅᕙᑦᑐᑦ 
ᑐᓂᐅᖅᑲᐃᔨᐅᕙᑦᑐᓪᓗ ᑲᑎᒪᔨᐅᖃᑕᐅᓲᖑᒐᓗᐊᕐᖓᑕ. 
 
 
 
 
 
 
ᓇᓗᓇᐃᕆᐊᕈᓐᓇᖅᑭᐅᒃ ᑕᒪᓐᓇ, ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᔅᓯᕙᐅᑕᖅ. ᓇᒻᒥᓂᖅ 
ᐋᖅᑭᔪᙱᓐᓇᑦᑎᒍᑦ. ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ  
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for all the NGOs. As we have other 
funding partners sitting on the board 
now, we would welcome the return of an 
ED&T rep if that was requested. Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I’ll 
leave it at that. I’ll recognize the clock 
and we will return back with the 2015-16 
budget and organizational structure. We 
will take a 15-minute break. Thank you. 
 
>>Committee recessed at 15:37 and 
resumed at 15:54 
 
Chairman: Welcome back, everybody. 
We will continue on. The next section we 
are going to be reviewing is the 2015-16 
budget and organizational structure. The 
first name I have on my list, Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. The core operating funding 
provided to Nunavut Tourism by ED&T 
increased from $1.8 million in the 2014-
15 fiscal year to [$3.08] million in the 
2015-16 fiscal year. This represents a 70 
percent increase. Can you provide a 
detailed breakdown of how this increased 
funding will be spent? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Angnakak. 
Even I myself earlier, when Mr. 
Shooyook asked the question, I wasn’t 
really in the budget mode, so I’ll allow 
the question even if nothing else, for my 
own benefit. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No problem.  
 
The increase falls into two or three main 
categories. A large portion of it, 
$500,000, in the detailed line item budget 

ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖓᑦ ᓇᒻᒥᓂᖅ 
ᐲᖅᑕᐅᒍᒪᓚᐅᖅᓯᒪᒻᒪᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ. 
ᒐᕙᒪᒃᑰᙱᑦᑐᓄᑦ ᑎᒥᐅᔪᓂᑦ ᐲᔭᕐᓂᕐᖓᑕ ᑕᐃᔅᓱᒪᓂ. 
ᑲᑎᒪᔨᑖᒃᑲᓐᓂᖁᔭᐊᓐᓂᖅᑲᑕ ᑐᙵᓱᑦᑎᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑐᐳᐃ. ᑕᕝᕗᖓ 
ᓄᖅᑲᑦᑎᐊᒻᒪᕆᑲᐃᓐᓇᓕᕐᓚᖓ ᐅᑎᒃᑲᓐᓂᓂᐊᖅᑯᒍᑦ 
ᑕᖃᐃᖅᓯᑲᐃᓐᓇᓚᐅᕐᓗᑕ. 2015-2016 ᑮᓇᐅᔭᖏᑦᑕ 
ᐋᖅᑭᑎᖅᓯᒪᓂᐊᖅᑕᖏᑦ ᐊᒻᒪ ᑎᒥᖁᑎᐅᓪᓗ 
ᐋᖅᑭᑎᖅᓯᒪᓂᐊᖅᑕᖏᑦ. ᒫᓐᓇ 15 ᑎᑦᑕᑦ 
ᑕᖃᐃᖅᓯᑲᐃᓐᓇᖅᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ. 
 
>>ᓄᖅᑲᑲᐃᓐᓇᖅᑐᐃᑦ 15:37ᒥ ᑲᔪᓯᓪᓗᑎᑦ 15:54ᒥ 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᑐᓐᖓᓱᒃᑲᓐᓂᓕᕐᒥᒋᑦᓯ. 
ᑲᔪᓯᒋᐊᑐᐃᓐᓇᖅᑕ ᑕᐃᒃᑯᐊ ᕿᒥᕐᕈᐊᖑᓱᓕᕐᒥᔭᕗᑦ 
2015-16 ᑮᓇᐅᔭᔅᓴᖏᑦ ᐊᒻᒪᓗᒃᑕᐅᖅ ᑎᒥᖁᑎᖓᑕ 
ᐋᖅᑭᓱᖅᓯᒪᓂᖓ. ᒥᔅ ᐊᖕᓇᑲᖅ. 
 
 
 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ 
ᐊᐅᓚᒍᑎᔅᓴᓪᓗᐊᑕᖏᑦ ᑮᓇᐃᔭᐃᑦ ᑐᓂᔭᐅᖃᑦᑕᖅᑐᐃᑦ 
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓃᑦ 
ᐊᑭᑦᑐᕆᐊᖅᑕᐅᓂᐅᓴᒻᒪᑕ $1.8 ᒥᓕᐊᓐ 2014-15 
ᐊᕐᕌᒍᖓᓂ ᑕᕝᕗᖓ $3.8 ᒥᓕᐊᓐ 2015-16-ᒧᑦ 70 
ᐳᓴᒻᒪᕆᐊᓗᒻᒥᒃ ᐊᑭᑦᑐᕆᐊᕐᖓᑕ. ᖃᓄᖅ ᑖᒃᑯᐊ 
ᐊᑭᑦᑐᕆᐊᕈᑎᖏᑦ ᐊᑐᖅᑕᐅᓚᐅᕐᒪᖔᑕ 
ᓇᓗᓇᐃᖅᑎᕈᓐᓇᖅᑭᒋᑦ? ᖁᔭᓐᓇᒦᒃ ᐃᔅᓯᕙᐅᑕᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐊᖕᓇᑲᖅ. ᐃᓛᒃ 
ᑖᓐᓇ ᓲᔫᑉ ᐊᐱᖅᑯᑎᒋᖅᑲᐅᒐᓗᐊᕐᒥᒻᒪᒍᑦᑕᐅᖅ 
ᑐᑭᓯᑦᑎᐊᖅᑲᐅᙱᒻᒥᒐᒃᑯᑦᑕᐅᖅ. 
ᑭᐅᔭᐅᑦᑎᐊᒻᒪᕆᖁᔭᕋᓗᐊᕋ. ᒥᔅ ᑐᐳᐃ. 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᔅᓯᕙᐅᑕᖅ. 
ᖃᓄᐃᙱᑦᑐᖅ. 
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that we provide, shows up as a marketing 
campaign. What that line item for 
$500,000 is, in the Nunavut Tourism 
strategy, there is identified to do an 
overall brand awareness campaign for 
Nunavut, not tourism but Nunavut, and 
that’s what that $500, 000 is going 
towards.  
 
There is also $350,000 identified under 
marketing for market readiness. This is 
going into product development to work 
with the regional Inuit associations. We 
produced a business aftercare booklet in 
the 2014-15 fiscal year. Working with the 
RIAs, we plan to produce a video to 
compliment that workbook based on 
requests from the industry and our 
members. That is also part of that 
$350,000, as well as other product 
development and training opportunities 
for members. That will be the first 
product development activity that we 
have done since 2008-09 because in 
2010, the product development function 
reverted to the government. We have 
gotten it back and we have plans to do 
that.  
 
The increase for two staff positions, one 
is the training coordinator that will work 
to ensure that communities have access to 
training and identify other potential 
sources of funds. We have also secured 
money from CanNor for training that will 
deliver some of the modules of their 
tourism program in communities. It has 
been identified to deliver two of those 
modules per region in this fiscal year. 
This was identified in the action plan of 
the tourism strategy as well.  
 
The meetings and conference person will 
work to attract conferences to Nunavut. 
It’s not something that will happen 
instantaneously, but our goal for the 

ᑖᓐᓇ ᐊᖏᓪᓕᒋᐊᕈᑎᒋᓯᒪᔭᖓ ᐱᖓᓱᓄᑦ ᑐᕌᖓᔪᑦ. 
$500,000 ᑐᕌᖓᔪᖅ ᓇᓗᓇᐃᖅᑎᖅᓯᒪᔪᓂ 
ᑐᓂᓯᒪᔭᑦᑎᓐᓂ ᓴᖅᑭᔮᖅᑎᑕᕗᑦ ᐅᕙᓂ ᐊᔾᔨᖓᓂᒃ 
ᓇᓂᓯᒍᓐᓇᕈᒪ, ᑕᕝᕙᓂ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕐᓂᕐᒧᑦ 
ᓂᐅᕕᐅᒃᑲᐃᔾᔨᒐᓱᐊᕐᓂᕐᒧᑦ ᐊᑐᕐᓂᐅᓴᔪᖅ. ᓄᓇᕗᒻᒥ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᒥ ᓇᓗᓇᐃᖅᓯᒪᒻᒪᑦ 
ᓄᓇᕗᑦ ᐅᐸᒐᔅᓴᐅᒻᒪᑦ ᑕᖅᑲᐅᖓ 
ᓴᖅᑭᔮᕆᐊᖅᑎᑕᐅᒐᓱᓪᓗᓂ ᓄᓇᕗᑦ. 
ᐳᓚᕋᖅᑐᓕᕆᓂᑐᐊᖑᙱᑦᑐᖅ ᓄᓇᕗᓕᒫᖅ $500,000 
ᑲᕝᕗᖓ ᑐᕌᖓᑦᑕᓂᐊᖅᑯᖅ 
ᓴᖅᑭᔮᖅᑎᑕᐅᒋᐊᕐᖓᕋᓱᐊᕐᖓᑦ. 
 
$350,000-ᓂᒃ ᐊᑐᐃᓐᓇᕈᖅᓴᐃᓂᕐᒧᑦ 
ᓂᐅᕕᐊᖑᒍᒪᒐᔭᖅᑐᓂᒃ ᑕᖅᑲᒃᑯᓄᖓ 
ᑕᑯᔭᐅᒍᒪᓇᔭᖅᑐᓂᓪᓗ ᐋᖅᑭᑦᑎᕆᖃᑎᖃᕐᓂᐊᕐᓗᑕ 
ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᒃ. ᑭᖑᓂᐊᒍᑦ ᓇᒻᒥᓂᖃᐅᑎᒥᒃ 
ᐱᒋᐊᖅᓯᒪᔪᖃᕋᐃᒻᒪᑦ ᖃᓄᖅ 
ᑲᔪᓰᓐᓇᖅᑎᑕᐅᒍᓐᓇᕐᒪᖔᑦ ᐊᔪᕆᖅᓯᐅᔾᔨᔾᔪᑎᔅᓴᓂᒃ 
ᐅᖃᓕᒫᒐᕐᓂᑦ ᓴᓇᔪᖃᓛᕐᖓᑦ. ᑕᕐᕆᔮᔅᓴᓕᐅᕐᓗᑕᓗ 
ᐊᔪᕆᖅᓯᐅᔾᔨᔾᔪᑎᐅᒐᔭᖅᑐᒥᒃ ᐊᐅᓪᓚᔾᔨᔨᓄᑦ 
ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ ᐊᑐᖅᑕᐅᖃᑦᑕᕋᔭᖅᑐᒥᒃ 
ᑕᕝᕙᙵᑦ $350,000-ᒥᙶᖅᑐᑎᒃ. ᐊᓯᖏᓐᓂᓪᓗ 
ᐱᓕᒻᒪᔅᓴᕋᔅᓴᕈᓘᔭᕐᓂᑦ ᑕᕝᕘᖓ ᓴᖅᑮᑦᑕᕆᔭᕆᕗᒍᑦ. 
ᑕᕝᕙ ᑖᓐᓇ ᓯᕗᓪᓕᐅᒐᔭᖅᑐᖅ. ᑕᐃᒪᙵᓂᑦ 2008-
2009-ᒥᓂᑦ ᐱᓕᕆᓕᑕᐃᓐᓇᓛᖅᑐᒍᑦ. ᑖᒃᑯᐊᓕ 
ᓂᐅᕕᐊᔅᓴᕈᓘᔭᕐᓂᒃ ᓴᖅᑮᒐᓱᐊᕐᓂᖅ ᒐᕙᒪᒃᑯᓐᓄᑦ 
ᑎᒍᔭᐅᓚᐅᖅᓯᒪᒻᒪᑦ 2010-ᖑᑎᓪᓗᒍ. ᐱᒃᑲᓂᖅᓯᒪᕙᕗᑦ 
ᐸᕐᓇᐅᑎᖃᖅᑐᑕᓗ ᑕᐃᒪᐃᓕᐅᕈᒪᓪᓗᑕ. 
 
 
 
 
 
ᐃᓚᔭᐅᓂᖏᒃ ᒪᕐᕉᒃ ᐃᖅᑲᓇᐃᔮᒃᓵᓐᓂᒃ, ᐊᐃᑉᐸᖓ 
ᐱᓕᒻᒪᖅᓴᐅᓂᕐᒧᑦ ᑐᑭᒧᐊᕆᔨᐅᓂᐊᖅᑐᖅ ᑕᒪᒃᑯᐊ 
ᓄᓇᓖᑦ ᐊᑐᐃᓐᓇᖃᖁᓪᓗᒋᑦ ᐃᓕᓐᓂᐊᕈᑎᔅᓴᓂᒃ 
ᑮᓇᐅᔭᓂᒃ. ᐱᓯᒪᒻᒥᔪᒍᑦ ᑮᓇᐅᔭᓂᒃ CanNor-ᑯᓐᓂᑦ 
ᒐᕙᒪᑐᖃᒃᑯᓐᓂᑦ ᐱᓕᒻᒪᔅᓴᕈᑎᔅᓴᐅᒐᔭᖅᑐᓂ. 
ᐳᓚᕋᑦᑐᓕᕆᔾᔪᓯᖏᓐᓂᓪᓗ ᓄᓇᓕᓐᓂ 
ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᒐᔭᖅᑐᓂ. ᒪᕐᕉᒃ 
ᐃᓕᓐᓂᐊᕈᑏᒃ ᓴᖅᑕᐅᙳᓱᑦᑐᖅ ᑕᕝᕙᓂ ᐊᕐᕌᒎᑦᑎᓐᓂ. 
ᑖᒃᑯᐊ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᓂ 
ᓇᓗᓇᐃᖅᑐᑦᑎᐊᖅᓯᒪᒻᒪᔪᑦ. 
 
 
 
ᑲᑎᒪᓂᐅᓂᐊᖅᑐᑦ  ᑲᑎᒪᑎᑦᑎᔨᐅᓂᐊᖅᑐᕐᓗ  
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2016-17 fiscal year, there will be at least 
two new conferences coming. Because 
there’s a planning cycle, we can’t 
necessarily do it immediately.  
 
The additional charges are for the 
insurance at the airport. There’s a 
substantial increase in insurance. The 
other increases are minor increases for 
rent, communications, and just costs of 
operation and increases that go along 
with that. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Duspuis. 
Ms. Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. Do you think that this is a 
one-time ask or do you anticipate 
requesting the same amount in the 
following years to come? Thank you, Mr. 
Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The increase for staffing, to keep the 
training and meetings and conference 
functions going, that will be an ongoing 
ask. I would hope that the training and 
product development would be an 
ongoing ask to get back into being able to 
provide support for smaller Nunavut-
based community businesses to grow.  
 
The ask for the national marketing 
campaign, there will probably be an ask 
every year to keep this up. The plan was 
for five years. The increase should not be 
as substantial in coming years for that 
because there has to be some material 
developed and that sort of thing in the 
first year that then will be rolled out and 
utilized again in coming years. The initial 
ask for $500,000 for that marketing 
should decrease.  

ᐱᓕᕆᓂᐊᖅᐳᖅ ᑲᑎᒪᓂᖅᑕᖃᖁᓪᓗᒍ ᓄᓇᕗᒻᒥ. 
ᐱᑦᑕᐅᑎᖏᔾᔮᖏᑦᑑᒐᓗᐊᖅ ᑭᓯᐊᓂ 2016-17-ᒧᑦ 
ᒪᕐᕈᐊᑎ ᐅᖓᑖᓂᓗᑭᐊᖅ ᑲᑎᒪᓂᖃᕐᓂᐊᕐᒥᔪᖅ. 
ᐸᐃᕐᓇᐃᔭᕐᓂᖅᑕᖃᕆᐊᖃᕐᓂᐊᕐᒪᑦ ᒫᓐᓇᑲᐅᑎᒋ 
ᐱᔪᓐᓇᖏᑕᕗᑦ. 
 
 
 
ᐊᑭᓕᐅᑎᑕᖃᒃᑲᓐᓂᕆᐊᖃᕐᓂᐊᕐᒥᔪᖅ 
ᓇᓪᓕᐅᒃᑯᒫᖃᓐᓂᕐᒧᑦ ᖃᖓᑕᓲᒃᑯᕕᒻᒧᑦ. ᑕᒪᓐᓇ 
ᐊᑭᑦᑐᒃᑲᓐᓂᕈᑎᑲᓪᓚᐅᔪᖅ ᓇᓪᓕᐅᒃᑯᒫᓄᑦ. ᐊᓯᖏᑦ 
ᐊᑭᑦᑐᕈᑕᐅᓂᐊᕐᒥᔪᐃᑦ ᐃᒡᓗᓄᑦ ᐊᑭᓕᐅᑎᑦ, 
ᑐᓴᐅᒪᔾᔪᑎᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᒍᑎᔅᓴᓪᓗ 
ᐊᑭᑦᑐᕆᐊᖅᓯᒪᓂᖏᓐᓄᑦ ᐊᖑᒻᒪᑎᒋᐊᕈᑕᐅᓯᓐᓈᖅᑐᑦ 
ᐃᓚᖏᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᔅᓯᕙᐅᑕᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᑖᓐᓇ ᐊᑕᐅᓯᐊᑐᐃᓐᓇᕐᓗᓂ 
ᐊᑐᖅᑕᐅᓂᐊᖅᑐᖅ? ᐊᑕᐅᓯᐊᑐᐃᓐᓇᕐᓗᓂ 
ᐊᕐᕌᒎᒃᑲᓐᓂᕐᓂ ᑕᐃᒪᓐᓇᓂ 
ᐱᖃᑦᑕᑲᓐᓂᓛᕐᓂᐊᖅᑐᕆᕕᓯ ᐅᕝᕙᓘᓐᓃᑦ 
ᐊᑕᐅᓯᐊᑐᐃᓐᓇᓂᐊᖅᑲ? ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᔅᓯᕙᐅᑕᖅ. ᑖᒃᑯᐊ 
ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ ᑲᑎᒪᔭᖅᑐᑎᑦᑎᒐᓱᐊᕐᓗᑎᒃ 
ᓄᓇᕗᒻᒧᑦ ᑲᔪᓰᓐᓇᓂᐊᖅᑐᖅ ᐊᒻᒪᓗ ᐱᓕᒻᒪᖅᓴᐃᓂᖅ 
ᐃᓕᓴᑎᑦᑎᓂᕐᓗ ᓂᐅᕕᐊᔅᓴᓂᒡᓗ ᓴᓇᒐᓱᕈᓘᔭᕐᓂᖅ 
ᑖᓐᓇ ᑲᔪᓰᓐᓇᖁᓇᕐᓂᐊᕐᒥᔫᒐᓗᐊᖅ. ᓄᓇᕗᒻᒥ 
ᒥᑭᔫᑕᐅᓂᖅᓴᐃᑦ ᓇᒻᒥᓂᖃᐅᑎᕋᓛᖅ 
ᐱᕈᖅᐸᓪᓕᐊᒐᓱᑦᑎᓪᓗᒋᑦ ᐃᑲᔪᖅᑕᐅᖃᑦᑕᓂᐊᕐᖓᑕ. 
 
 
 
ᑲᓇᑕᒥ ᓄᓇᕗᑕᖃᕐᖓᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕐᓂᖅ 
ᑲᔪᓯᑎᑕᐅᖏᓐᓇᓂᐊᕐᒥᔪᖅ ᐊᕐᕌᒎᓄᑦ ᑕᓪᓕᒪᓄᑦ 
ᑲᔪᓯᓂᐊᕐᓗᓂ. ᐊᕐᕌᒍᓂ ᐊᒡᒋᖅᑐᓂ ᑕᐃᒪᓐᓈᓗᓐᓂᒃ 
ᑮᓇᐅᔭᖃᖃᑦᑕᕆᐊᖃᔾᔮᖏᒃᑲᓗᐊᖅᑐᒍᑦ ᓴᓇᓯᒪᓛᓕᕋᑦᑕ  
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The other requests, we are hoping, will 
stay the same so that the industry in 
Nunavut can continue to grow and this is 
part of the tourism strategy action plan 
that was passed by the Legislative 
Assembly in 2013. Thank you, Mr. 
Chairman.  
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: I want to go on to 
something else, partnership agreements 
that you have with the Department of 
Economic Development and 
Transportation. It requires your firm, 
Nunavut Tourism, to submit a draft 
business plan and budget no later than 
July 30 of this year. As of today, how far 
along is this work? Thank you, Mr. 
Chairman.  
 
Chairman: Thank you, Ms. Angnakak. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
It is being worked on and it’s going to 
committee in our board in a draft stage. It 
will go to a board meeting June 19 for 
approval, but we anticipate having it 
submitted to the department like June 25, 
as soon as it’s past our board. It will be 
well submitted before July. Thank you, 
Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. When you work with your 
annual budget, is it something that you 
work with the Department of Economic 
Development and [Transportation] on 
before the final is submitted? Do they 
know what’s coming up? What kind of 

ᓴᓇᒋᐊᓕᑦᑎᓐᓂᒃ. ᑖᒃᑯᐊ ᓯᕗᓪᓕᖅᐹᖓᓂᒃ ᐊᕐᕌᒍᒥ 
ᓴᓇᖃᑦᑕᕋᔭᕋᑦᑎᒍ. ᑕᐃᒪ $500,000-ᓂᒃ 
ᑐᒃᓯᕋᕆᐊᓐᖓᓚᐅᖅᓯᒪᔪᒍᑦ . 
 
ᐊᓯᖏᑦ ᓱᕐᕋᖁᓇᓐᖏᒻᒥᔫᒐᓗᐊᑦ ᑮᓇᐅᔭᖃᕐᓂᕆᕙᑦᑕᕗᑦ 
ᓄᓇᕘᒥ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ 
ᐱᕈᖅᐸᓪᓕᐊᖏᓐᓇᕈᓐᓇᓂᐊᕐᖓᑦ. ᐸᕐᓇᐅᑎᐅᖏᓛᒃ 
ᐃᓗᐊᓃᑦᑐᑦ ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ ᐊᖏᖅᑕᐅᔪᔪᓂᒃ 
ᑕᐃᒃᑯᓇᓂ ᐸᕐᓇᐅᑎᓂᒃ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑲᑐᔾᔨᖃᑎᒌᓐᓂᕐᒧᑦ ᐊᖏᖃᑎᒌᒍᑎᒋᓯᒪᔭᑦᑎᓐᓂ 
ᑕᐃᒃᑯᓇᓐᖓᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓪᓗ 
ᐱᓕᕆᕕᖓᓂ. ᓄᓇᕘᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᐱᓕᕆᐊᒃᓴᓄᑦ ᐸᕐᓇᐅᑎᓂ ᑎᑎᕋᕆᐊᓐᖓᐅᑎᖏᓐᓂ 
ᑐᓂᓯᒋᐊᖃᕋᑦᓯᒎᖅ 2016-17-ᒥ ᐊᑐᓛᖅᑕᓯᓐᓂᒃ ᐊᒻᒪ 
ᑮᓇᐅᔭᖏᑕ ᐋᖅᑭᑎᖅᓯᒪᓂᕆᓛᖅᑕᖏᓐᓂᒃ ᔪᓚᐃ 30-
ᕈᓚᐅᖏᓐᓂᖓᓂ. ᑖᓐᓇ ᐱᔭᕇᖅᐸᓪᓕᐊᓯᒪᓕᖅᑳ? 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᖕᓇᑲᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐱᓕᕆᐊᕐᖑᔪᖅ ᑖᓐᓇ ᒫᓐᓇ. ᑲᑎᒪᔨᕋᓛᓅᓛᖅᑐᖅ 
ᑎᑎᕋᕆᐊᓐᖓᐅᑎᖓᓃᓪᓗᓂ ᔫᓐ 19-ᖑᓕᖅᑲᑦ 
ᑲᑎᒪᔨᓄᑦ ᐊᖏᕋᔅᓴᒫᖑᓛᖅᑐᖅ. ᐊᒻᒪ ᓂᕆᐅᑦᑐᒍᑦ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᑐᓂᒍᓐᓇᓛᕆᐊᖓ ᔫᓐ 25-ᒥ 
ᑲᑎᒪᔨᓄᑦ ᐊᖏᖅᑕᐅᑐᐊᖅᑲᑦ. 
ᔪᓚᐃᕈᓚᐅᖅᑎᓐᓇᒎᕈᓐᓇᓛᖅᑐᖅ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ.  
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᑖᒃᑯᐊ ᑮᓇᐅᔭᔅᓴᓯ ᐊᑐᓕᕋᐃᒐᔅᓯᐅᒃ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓪᓗ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓪᓗ  
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say do they have in regard to your 
budget, if any? Thank you, Mr. 
Chairman.  
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We work with them, let’s say, for the 
items that will come from the tourism 
strategy. We have been identified in the 
tourism strategy action plan two years 
ago of who is responsible for what and 
we ensure that that is still the plan, that 
we are taking forth and that is partially at 
the tourism task force stage, and then we 
let them know if we anticipate any 
significant increases in any operational 
expense.  
 
Most of the items in our core budget are 
either operational or are because of the 
tourism strategy. It’s not looking at any 
activities outside of that. Additional 
marketing activities or research things 
like the exit survey we are doing right 
now, we apply to CanNor for funding for. 
The department has some say. They 
know what’s coming and they can 
comment if they think we should change 
something. Let’s say for example, this 
year, the request to cover insurance came 
from the department to add that to the 
budget, but that is the sort of input that 
they have.  
 
Most of our budget is based on sort of the 
tourism strategy and making that happen 
and the resources we need to do that. 
Thank you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. The current partnership 
agreement that you have for the 2015-16 

ᖃᐅᔨᒪᕙᑉᐸᑦ  ᑮᓇᐅᔭᓯ ᐊᕕᑦᑐᖅᓯᒪᓂᕆᓂᐊᖅᑕᖓᓂᒃ 
ᓂᓪᓕᕈᓐᓇᕐᕕᖃᑉᐸᑉᐹᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ? 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐱᓕᕆᖃᑎᒋᕙᑦᑕᕘᑦ ᑕᐃᒃᑯᐊ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ 
ᐸᕐᓇᐅᑎᓃᓐᖔᖅᑐᐃᑦ ᐱᓪᓗᒋᑦ ᓇᓗᓇᐃᖅᑐᐃᓯᒪᒐᑦᑕ 
ᓱᒋᐊᓐᓂᐅᔭᕆᐊᓕᓐᓂᒃ ᐊᕐᕌᒎᒃ ᒪᕐᕉᒃ ᓈᓕᖅᑑᒃ 
ᐋᖅᑮᓚᐅᖅᓯᒪᒐᑦᑕ ᑭᒃᑯᑦ ᑭᓱᒥᒃ ᐱᓕᕆᐊᖃᒻᒪᖔᑕ. ᓱᓕ 
ᑖᓐᓇ ᒪᓕᑐᐃᓐᓇᕋᑦᑎᒍ. ᑕᕝᕙᓂ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ 
ᖃᐅᔨᒪᑎᓲᕗᑦ ᐊᖏᔪᑲᓪᓚᓐᓂᒃ 
ᐊᑭᑦᑐᕆᐊᕆᒍᒪᓂᐊᕋᐃᒐᑦᑕ ᐊᐅᓚᒍᑎᔅᓴᑎᓐᓂᒃ. 
 
 
 
 
 
 
 
ᑖᒃᑯᐊᓕ ᐊᑕᖏᐸᓗᒃᑐᑎᒃ ᑮᓇᐅᔭᑦᑕ ᐊᕕᑦᑐᖅᓯᒪᓂᖏᑦ 
ᐊᐅᓚᑦᑎᒍᑎᔅᓴᑎᓐᓂᑐᐃᓐᓇᖃᑦᑕᕐᖓᑕ. 
ᓯᓚᑖᓃᓗᐊᖅᐸᖏᒻᒪᑕ ᒪᑯᐊᓕ ᓂᐅᕕᐊᔅᓴᓂᒃ 
ᓴᖅᑭᔮᖅᑎᑦᑎᓇᓱᐊᕐᓂᖅ ᖃᐅᔨᓴᖃᑦᑕᕐᓂᕐᓗ CanNor-
ᑯᓐᓂᑦ ᒐᕙᒪᑐᖃᒃᑯᓐᓂᑦ ᐱᔾᔪᑎᒋᓲᕗᑦ. ᐱᓕᕆᕕᒃ 
ᓂᓪᓕᕕᒃᓴᖅᐳᑦ ᖃᐅᔨᒪᓪᓗᑎᑦ ᓱᔪᖃᕐᓂᐊᓕᕐᒪᖔᖅ 
ᐊᓯᔾᔩᑎᑦᑎᖁᔨᒍᓐᓇᖅᑰᖅᑐᑎᓪᓗ ᑕᐃᒪᐃᒍᒪᑉᐸᑕ. 
ᐆᑦᑑᑎᒋᓗᒍ ᐊᕐᕌᒍᑦᑎᓐᓂ ᐊᕙᓗᐃᖁᔭᐅᓂᕐᒧᑦ 
ᓇᓪᓕᐅᒃᑯᒫᓂᒃ ᐃᓚᔭᐅᖁᔭᐅᓚᐅᖅᑐᖅ 
ᑮᓇᐅᔭᖅᑑᑎᒃᓴᓄᑦ, ᑕᐃᒪᓐᓇᐸᓘᖃᑦᑕᕈᓐᓇᓲᑦ. 
 
 
 
 
 
ᑮᓇᐅᔭᓕᒫᐸᓗᑉᐳᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ 
ᐸᕐᓇᐅᑎᓃᓐᖔᖃᑦᑕᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐅᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
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fiscal year was not signed until few days 
ago, May 21, 2015, and that was over 50 
days after the start of the new fiscal year 
and the formal commitments of the 
agreement. The 2014-15 partnership 
agreement was not signed until July 21, 
2014 and that was over 100 days after the 
start of the new fiscal year. What has 
caused these delays in signing these 
agreements? Thank you, Mr. Chairman.  
 
Chairman: Excellent question, Ms. 
Angnakak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
can only address that from our side. We 
signed it within six hours of receiving it, 
so we did not receive it until May 20. 
That isn’t a question I can answer. That is 
usually the type of cycle that we as well 
as most NGOs deal with, but we sign and 
execute as soon as we receive the 
document. Thank you, Mr. Chairman.  
 
Chairman: Thank you, Ms. Dupuis. That 
might be another good question for the 
Minister in the next sitting. Ms. 
Angnakak.  
 
Ms. Angnakak: I’ll let somebody else 
ask some questions. Thank you. 
 
Chairman: Mr. Mikkungwak, just before 
I go on to you, Ms. Angnakak brought up 
the issues of partnership agreements.  
 
On page 14 of the partnership agreement, 
it speaks to the Department of ED&T and 
tourism. It indicates that the Tourism and 
Cultural Industries Division of the 
department is to assess the reports and 
deliverables of Nunavut Tourism. The 
results of the assessments are to be given 
to the department’s director a minimum 
of several days prior to the quarterly 
assessment meeting with the executive 

ᐊᖕᓇᑲᖅ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑭᐊ 
ᐊᖏᖃᑎᒌᒍᑕᐅᓯᒪᔫᒃ ᒫᓐᓇᒧᑦ ᑎᑭᓪᓗᒍ 2015-16 
ᐊᕐᕌᒍᖓᓐᓄᑦ ᑖᓐᓇ ᐊᑎᓕᐅᖅᑕᐅᓚᐅᖏᒻᒪᑦ ᒪᐃ 21, 
2015-ᖑᑎᓪᓗᒍ, ᑭᓯᐊᓂ 50 ᐅᓪᓗᐃᑦ ᑮᓇᐅᔭᑐᕐᓇᐅᑉ 
ᐊᕐᕌᒍᖓᑕ ᐱᒋᐊᕐᓕᖓᓕᒃ ᖃᖏᐅᑎᓯᒪᓪᓗᓂ ᑖᒃᑯᐊ 
ᑖᓐᓇ ᐊᑎᓕᐅᖅᑕᐅᓕᖅᑎᓪᓗᒍ. ᑕᒪᓐᓇ ᐊᖏᕈᑎᒃ 
ᐊᑎᓕᐅᖅᑕᐅᓚᐅᖅᓯᒪᔪᓐᖏᑦᑐᖅ 2014-15-ᒥᑦ ᑭᓯᐊᓂ 
ᔪᓚᐃ 21, 2014-ᖑᕐᒪᑦ ᑕᒪᓐᓇᓗ 100 ᐅᓪᓗᐃᑦ 
ᖄᖏᖅᑎᓪᓗᒋᑦ ᐱᒋᐊᖅᓯᒪᓕᖅᑎᓪᓗᒍ ᓄᑖᖅ 
ᑮᓇᐅᔭᖅᑐᕈᑎᓄᑦ ᐊᕐᕌᒍᐊ. ᑕᐃᒪ ᑭᓱ ᐱᔾᔪᑎᖃᕐᓂᖅᐸᑦ 
ᐊᑯᓂᒻᒪᕆᐊᓗᒃ ᐊᑎᓕᐅᖅᑕᐅᓇᓵᕐᓂᕐᒧᑦ ᑖᓐᓇ? 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᐊᐱᖅᑯᑎᑦᑎᐊᕙᒃ, ᒥᔅ 
ᐊᖕᓇᑲᖅ. ᒥᔅ ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑭᓯᐊᓂᓕ 
ᑖᓐᓇ ᐅᕙᑦᑎᓐᓂᒃ ᑭᐅᒍᓐᓇᖅᑕᕋ. ᑖᓐᓇ 6-ᓯᓂᒃ 
ᐃᑲᕐᕋᓂᒃ ᐱᓯᒪᓕᖅᑎᓪᓗᑎᒍ ᐱᓚᐅᖅᑕᕗᑦ ᒪᐃ 20-ᒥ 
ᐊᑎᓕᐅᓕᓚᐅᖅᑕᕗᑦ 20-ᑎᐅᑎᓪᓗᒍ ᐱᓚᐅᖅᑕᕗᑦ. 
ᑕᐃᒪᓕ ᑕᒪᓐᓇ ᐊᑎᓕᐅᓚᐅᖅᑐᒍ ᐊᒻᒪᓗ 
ᐊᑐᓕᖅᑎᑦᑐᑎᒍ ᐊᑎᓕᐅᑐᐊᕋᑦᑎᒍ ᑕᐃᒃᓱᒪᓂ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. 
ᐊᐱᖅᑯᑎᑦᑎᐊᕙᐅᒍᒥᓇᖅᑐᖅ ᒥᓂᔅᑕᒧᑦ ᑭᖑᓪᓕᕐᒥ 
ᑲᑎᒪᓂᖃᓕᖅᐸᑕ ᒪᓕᒐᓕᐅᕐᕕᒃ. ᒥᔅ ᐊᖕᓇᑲᖅ. 
 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐊᓯᖔᓐᓂᒃ ᐊᐱᖅᓱᖅᑐᖃᕈᓐᓇᖅᑐᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᐃᓕᓐᓂᐊᓚᐅᓐᖏᓂᕐᓂ, ᒥᔅ ᐊᖕᓇᑲᖅ ᐅᖃᐅᓯᖃᖃᑖᕐᒪᑦ 
ᑲᑐᔾᔨᓂᕐᒧᑦ ᐊᖏᖃᑎᒌᒍᑎᓂᒃ.  
 
 
ᒪᑉᒋᒐᖓᑕ 14-ᒥ ᑲᑐᔾᔨᓂᕐᒧᑦ ᐊᖏᖃᑎᒌᒍᑎᒥ 
ᐅᖃᖅᓯᒪᒻᒪᑦ ᑖᒃᑯᐊ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ 
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑖᒃᑯᐊ ᐃᑲᔪᖅᓯᒪᒻᒪᑕ ᑕᒪᑐᒥᖓ 
ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ. ᐅᓪᓗᑦ ᐊᒥᓲᙱᑎᓪᓗᒋᑦ  
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director and the board of the 
organization. 
 
My first question there would be: when 
was the most recently quarterly 
assessment meeting held?  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The third quarterly assessment meeting 
was held in March at the time of the 
tourism conference at an in-person board 
meeting, and it was scheduled at that time 
so that it could be at an in-person board 
meeting and not just people on the phone. 
 
The material is provided to ED&T 
usually 14 working days in advance of 
those meetings. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Are 
you provided with copies of the 
department’s quarterly assessment 
reports? Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
No, we do not receive copies of the 
assessment report. At the quarterly 
meetings, if they have questions or 
concerns, they bring them verbally, but 
we do not see a copy of the assessment. 
Thank you, Mr. Chairman. 
 
Chairman: Thank you for that, Ms. 
Dupuis. Before we adjourn today, I’ll ask 
the Minister’s office to provide the 
Committee with these in time for 
tomorrow’s hearing. I’ll report back to 
the Committee at the start of tomorrow’s 
meeting with the Minister’s response. 
Mr. Mikkungwak.  
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman. I 
would like to ask about a couple of 
issues. The (interpretation ends) market 

ᖃᐅᔨᓴᕈᑎᒥᓃᑦ ᐱᓕᕆᕕᐅᑉ 
ᐊᐅᓚᑦᑎᔨᖓᓐᓄᐊᖅᑕᐅᒐᕙᒃᑐᑦ ᐅᓪᓗᐃᑦ ᐊᒥᓲᓐᖏᑦᑐᑦ 
ᑲᑎᒪᓂᐊᕐᓂᖏᑕ ᓯᕗᓂᐊᓂ ᑕᖅᑭᑦ ᐱᖓᓱᑕᒫᑦ 
ᐊᐅᓚᑦᑎᔨᒻᒪᕆᒃᑯᑦ ᑲᑎᒪᔩᓪᓗ. 
 
 
 
ᓯᕗᓪᓕᖅ ᐊᐱᖅᑯᑎᒐ ᐅᓇ: ᑕᐃᒪ ᖃᖓ ᑕᐃᒪ 
ᑭᖑᓪᓕᖅᐹᒥ ᑲᑎᒪᓂᖃᓚᐅᖅᐱᓯ ᑖᒃᑯᓄᖓ?  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᑖᓐᓇ ᐱᖓᔪᐊᓐᓂ ᑲᑎᒪᓚᐅᖅᑐᒍᑦ ᒫᑦᓯᖑᓕᖅᑎᓪᓗᒍ 
ᑕᐃᔅᓱᒪᓂ ᑲᑎᒪᓂᖃᖅᑎᓪᓗᑕ ᐊᒻᒪᓗ ᑕᐃᔅᓱᒨᓇ ᑖᒃᑯᐊ 
ᐅᖄᓚᐅᑎᒃᑯᑐᐃᓐᓇᐅᖏᑦᑐᖅ ᑲᑎᒪᑎᓪᓗᒋᑦ. 
 
 
 
 
ᖃᐅᔨᓴᕈᑎᒥᓃᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᐊᖅᑕᐅᕙᒃᑐᑦ 
14-ᓂᒃ ᐅᓪᓗᐃᑦ ᓯᕗᓂᐊᓂ ᑲᑎᒪᓂᐅᓂᐊᖅᑐᓂ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᑕᐃᒪ 
ᑖᒃᑯᐊ ᐊᕐᕌᒍ ᑎᓴᐅᒪᖅᓯᖅᑐᒍ ᐊᑕᐅᓯᕐᒥ ᐱᔭᐅᖃᑦᑕᖅᑐᑦ 
ᐱᕙᑉᐱᒋᑦ? ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐋᒡᒐ, ᑕᐃᒃᑯᐊ ᐱᖃᑦᑕᙱᑦᑕᕗᑦ 
ᑕᒪᑐᒪ ᖃᐅᔨᓴᖅᑕᐅᓂᖓᓂ ᐃᒪᓐᓇ ᑎᓴᒪᐃᖅᓯᖅᑐᑎᑦ 
ᐅᑭᐅ ᐃᓗᐊᓂ ᐋᖅᑭᒋᐊᖃᖅᑕᖏᓐᓂ ᑭᓱᒥ 
ᐅᖃᐅᓯᒃᑯᓪᓕ ᐅᖃᐅᔾᔭᐅᖃᑦᑕᖅᑐᒍᑦ ᑖᒃᑯᐊ 
ᐱᔾᔪᑎᒋᓪᓗᒋᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᑕᐃᒪ 
ᐅᓪᓗᒥ ᓄᖅᑲᓚᐅᕋᑦᑕ ᑕᐃᒪ ᑖᓐᓇ ᐃᑉᐸᔅᓴᖅ 
ᑐᓵᔪᖃᓚᐅᕐᒥᒻᒪᑕ ᑕᒪᑐᒪ ᐊᒻᒪᓗ ᖃᐅᑉᐸᑦ 
ᑲᑎᒪᒋᐊᓕᕈᑦᑕ ᑕᒪᓐᓇ ᐱᒋᐊᖅᑎᓛᖅᑕᕋ. ᒥᔅᑕ 
ᒥᑭᙳᐊᖅ. 
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readiness (interpretation) that you are 
talking about and the (interpretation 
ends) marketing campaign, when you 
look at those two budget line areas, 
market readiness and market campaign, 
those two are substantial amounts. 
Market readiness, $350,000, and market 
campaign, $500,000, is that within the 
territory of Nunavut or is that outside of 
Nunavut? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The $500,000 for the marketing 
campaign is for outside of Nunavut as an 
awareness campaign of Nunavut as a 
territory, not tourism. This will not be 
aimed at necessarily just attracting 
tourists to the territory. It will be similar 
to the campaign that was done by the 
Government of Nunavut tied to the 
Olympics on sort of “work, live, invest” 
to try and attract people to move here, 
trying attract investment here, and trying 
to attract people to visit. It is an overall 
awareness campaign. That money will be 
spent to market Nunavut outside 
Nunavut.  
 
The market readiness money is all for 
product development workshops and 
training aimed at our members in the 
communities within Nunavut. That 
$350,000 will benefit Nunavut 
communities. There is an RFP out right 
now for the product development 
workshops. I don’t know whether that 
will be awarded to a company inside or 
outside Nunavut, but it is aimed at 
training people in Nunavut and helping 
them develop products for small tourism 
businesses. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 

ᒥᑭᙳᐊᖅ: ᒪ’ᓇᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᑯᓂᖓ 
ᑮᓇᐅᔭᖅᑐᕈᑎᖏᓐᓂ ᐃᓄᓕᕆᔾᔪᑎᖏᓐᓂ ᑖᒃᑯᐊ ᒪᓗᕉᒃ 
ᐊᐱᕆᔫᓪᓗᐊᕐᓂᕈᒪ. ᑖᓐᓇ Market Readiness 
ᐅᖃᐅᓯᕆᑦᑕᐃᓇᕐᒪᒍ ᑐᓵᖏᓐᓇᒫᖅᓱᒍ ᐊᒻᒪᓗ 
Marketing Campaign. (ᑐᓵᔨᑎᒎᓕᖅᑐᖅ) ᑕᐃᒪᓕ 
ᑖᒃᑯᐊ ᑮᓇᐅᔭᖅᑐᕕᖏᓐᓄᑦ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᓲᕐᓗ 
ᖃᓄᖅ ᑮᓇᐅᔭᒥᒃ ᐱᓇᓱᐊᕐᓂᕐᒧᑦ ᒪᕐᕈᐃᓕᖓᒻᒪᑎᒃ 
ᑖᒃᑯᐊ ᐊᒻᒪ ᐱᔪᓐᓇᕐᓂᓯ $350,000 ᐊᒻᒪᓗ $500,000 
ᑖᓐᓇ ᐊᐃᑉᐸᖓ. ᓄᓇᕗᒻᒦᓚᐅᖅᐸ ᑖᓐᓇ ᐅᕝᕙᓘᓐᓃᑦ 
ᓯᓚᑖᓃᓚᐅᖅᐸ ᓄᓇᕗᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᙳᐊᖅ. 
ᒥᔅ ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. $500,000 
ᑖᓐᓇ ᑕᐃᒪ ᓄᓇᕗᑦ ᓯᓚᑖᓄᑦ ᖃᐅᔨᓴᕐᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ 
ᖃᐅᔨᑎᑦᑎᓇᓱᐊᕐᓂᕐᒧᑦ ᐃᒪᓐᓇ ᐅᒡᓛᓇᓂᕐᒨᖏᑦᑐᕐᓕ 
ᑖᓐᓇ ᐊᑕᓂᖃᖅᑐᖅ. ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᑕᒪᐅᖓ ᓄᓇᕗᒻᒧᑦ 
ᑕᑯᔭᖅᑐᖃᑦᑕᕐᓗᑎᑦ ᐱᐅᔫᓂᖓᓂ ᑕᑯᑎᑦᑎᓇᓱᐊᕈᓯᕐᒧᑦ 
ᓲᕐᓗ ᐱᙳᐊᕐᔪᐊᖅᑐᖃᕐᓂᐊᑎᓪᓗᒍ ᖃᓄᑐᐃᓐᓇᖅ 
ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᒪᐅᖓ ᓅᑎᑦᑎᓇᓱᐊᕐᓂᕐᒧᑦ 
ᑕᐅᕙᖓᑦ ᖃᓪᓗᓈᑦ ᓄᓇᖓᓐᓂᒃ ᐊᒻᒪᓗ, 
ᐳᓚᕋᖅᑎᑦᑎᖃᑦᑕᕈᓐᓇᓂᕐᒧᑦ ᑖᓐᓇ 
ᖃᐅᔨᑎᑦᑎᓇᓱᐊᕐᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᓯᒪᒻᒪᑦ ᓯᓚᑖᓄᑦ 
ᓄᓇᕗᑦ. 
 
 
 
 
 
 
ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᐱᕙᓪᓕᐊᓂᕐᒧᓪᓕ ᐱᓕᒻᒪᒃᓴᐃᓂᕐᒧᑦ ᐊᒻᒪ 
ᐃᓕᓴᐃᖃᑦᑕᓂᕐᒧᑦ ᓄᓇᓕᓐᓄᑦ. ᑖᓐᓇ $350,000 
ᓄᓇᕗᒻᒧᑦ ᐃᓕᖓᓇᔭᖅᑐᖅ ᐊᒻᒪ ᑕᐃᒪ 
ᑐᒃᓯᕋᐅᑎᑕᖃᕐᒪᑦ ᐱᓕᒻᒪᒃᓴᐃᓂᐊᖅᑎᓪᓗᒋᑦ ᐊᒻᒪᓗ 
ᑖᓐᓇ ᓄᓇᕗᒻᒥᐅᑕᕐᓄᑦ ᑐᓂᔭᐅᓂᐊᖅᑐᔅᓴᐅᕗᖅ 
ᐅᕝᕙᓘᓐᓃᑦ ᖃᓪᓗᓈᑦ ᓄᓇᖓᓐᓃᖔᖅᑐᓂᒃ 
ᓄᓇᕗᒻᒥᐅᓂᒃ ᐃᓕᓐᓂᐊᑎᑦᑎᓂᐊᖅᑎᓪᓗᒋᑦ ᐃᒪᓐᓇ  
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Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. When you’re looking at the 
market campaign, are you focused on or 
has the board already decided what type 
of a campaign? Will it be a hard copy 
campaign or a media type campaign? 
Thank you, Mr. Chairman.  
 
Chairman: Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
What we have suggested is there be a 
committee set up of representatives of 
different departments of the Government 
of Nunavut to work on this and to come 
up with the priorities and what they see 
as the key message as being, and then we 
will put together what we think will be an 
effective way to deliver those messages 
and come back to the committee. We are 
hoping that that committee will be 
formed in the month of June so that we 
can get the materials together over the 
summer and come back with them in 
September for execution starting in the 
fall.  
 
This is not something that we’re going to 
be the coordinating delivery agent for this 
campaign, but it will have input, we are 
hoping, from different government 
departments. We are not determining the 
primary message or anything like that. 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: Going back to the 
market readiness program, that funding 
there, $350,000, as you indicated, is 
going to help the small businesses within 
Nunavut. Is that across the territory in 
Nunavut and how has the Nunavut 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᔾᔪᑎᖃᖅᑐᓕᒫᓂᒃ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᙳᐊᖅ.  
 
ᒥᑭᙳᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᐃᒪᓕ ᑖᒃᑯᐊ ᑕᑯᓪᓗᒋᑦ ᑕᐃᒪ ᑕᕝᕙᓂ ᑖᒃᑯᐊ ᑲᑎᒪᔩᑦ 
ᓲᕐᓗ ᐃᓱᒪᓕᐅᖃᑦᑕᕋᔭᖅᐸᑦ ᖃᓄᐃᑦᑐᓂᒃ ᐃᒪᓐᓇ ᓲᕐᓗ 
ᐊᖏᔫᓇᕋᔭᖅᐸᑦ ᐅᕝᕙᓘᓐᓃᑦ ᒥᑭᔫᑕᐅᓈᖅᑎᓪᓗᒍ 
ᖃᐅᔨᒃᑲᐃᕙᓪᓕᐊᓇᔭᖅᐸᑦ ᖃᓄᖅ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᒪᓐᓇᓖ 
ᐃᒪᐃᖃᑦᑕᕋᑦᑕᓕ ᑕᐃᒪ ᑲᑎᒪᔨᕋᓛᑖᕐᓗᓂ ᑖᒃᑯᓇᖓᑦ 
ᒐᕙᒪᖏᓐᓃᖔᖅᓯᒪᔪᒥᒃ ᓄᓇᕗᑦ ᐊᒻᒪᓗ ᐋᖅᑭᓱᐃᓗᑎᑦ 
ᑭᓱᓂᒃ ᓯᕗᓪᓕᐅᔾᔭᐅᔪᒪᔪᓂᒃ ᖃᓄᐃᑦᑑᓂᖏᓐᓂᑦ 
ᑕᒪᒃᑯᐊ ᐊᒻᒪᓗ ᑕᐃᒪ ᐋᖅᑭᓱᐃᒐᔭᖅᑐᒍᑦ ᖃᓄᖅ ᑖᒃᑯᐊ 
ᐊᐅᓚᑕᐅᒍᓐᓇᕋᔭᕐᒪᖔᑦ ᐊᒻᒪᓗ ᑖᒃᑯᐊ ᑲᑎᒪᔨᕋᓛᖑᔪᑦ 
ᔫᓂᐅᓕᖅᐸᑦ ᓴᖅᑭᕈᓐᓇᓛᖁᔭᕋᓗᐊᕗᑦ ᐊᐅᔭᒥ ᑕᒪᓐᓇ 
ᑲᒪᒋᔭᐅᖁᓪᓗᒍ, ᓰᑏᕝᕙᒥᖔᖅ. 
 
 
 
 
 
 
 
 
 
 
ᑖᓐᓇ ᐱᒋᐊᕐᓂᐊᑎᓪᓗᒍ ᐅᑭᐅᒃᑯ ᐊᒻᒪᓗ ᑕᐃᒪ ᑖᓐᓇ 
ᐊᐅᓚᓪᓚᕆᔾᔮᖏᑦᑕᕗᑦ ᑖᓐᓇ ᑭᓯᒥ ᐃᓚᐅᓂᐊᖅᑐᒍᑦ 
ᒐᕙᒪᒃᑯᓪᓗ ᐱᓕᕆᕝᕕᖏᑦ ᐃᓚᐅᓗᑎᒃ ᑖᒃᑯᐊ 
ᑲᒪᒋᔭᐅᓕᖅᐸᑕ. ᑕᒡᒐ ᑕᐃᒪᐃᑦᑐᒍᑦ ᐋᖅᑭᒃᓯᒪᓂᐊᖅᑐᑦ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᐄ, ᑖᓐᓇ ᐅᑎᕐᕕᒋᓗᒍ ᑕᐃᒪ  
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Tourism board notified small businesses 
within Nunavut? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
For market readiness, there will be a 
minimum of four product development 
workshops offered in Iqaluit at our AGM 
when we have members come in from all 
regions. It will be the first one.  
 
Probably starting in January, because 
from our members we have heard that 
January-February is a good time to 
deliver things in other communities 
because it’s not a busy time for tourists, 
we will offer one in Rankin Inlet for the 
Kivalliq. Cambridge Bay in February is 
tied to the Kitikmeot Trade Show 
because some of our members from other 
Kitikmeot communities come to 
Cambridge Bay at that time. One, we’re 
determining whether it will be in 
Qikiqtarjuaq, Pond Inlet, or Arctic Bay, 
but somewhere in North Baffin. There 
will be a minimum of four workshops 
offered.  
 
The video that I discussed about the 
business aftercare booklets will be 
available in both languages and will be 
available to all of our members or any 
tourism business that wants it to either us, 
ED&T, or Kakivak or any of the other 
community future kind of entities. 
Materials will be available to people all 
across Nunavut. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 

ᐸᕐᓇᐅᔭᕐᓂᕐᒧᑦ 350,000 ᐅᖃᐅᓯᕆᕋᑖᖅᑕᐃᑦ ᑖᓐᓇ 
ᐃᑲᔪᕐᓂᐊᕐᒪᑦ ᒥᑭᑦᑑᑕᐅᓂᖅᓴᓂᒃ ᑕᒪᒃᑯᓂᖓ 
ᓇᖕᒥᓂᖅᓱᖅᑐᓂᒃ ᓄᓇᕗᑦᒥ. ᑕᐃᒪᓕ ᓄᓇᕗᓕᒫᓂᒃ 
ᑖᓐᓇ ᐊᑐᖅᑕᐅᓂᐊᖅᐸ ᐊᒻᒪᓗ ᑖᒃᑯᐊ ᐳᓚᕋᑦᑐᓕᕆᔩᑦ 
ᖃᓄᖅ ᖃᐅᔨᒃᑲᐃᖃᑦᑕᖅᐸᑦ ᒥᑭᑦᑑᑕᐅᓂᖅᓴᓂᒃ 
ᑕᒪᒃᑯᓂᖓ ᓄᓇᕘᒥᑐᓂᒃ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᑭᓐᖑᐊᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒪ ᑕᒪᒃᑯᐊ ᐸᕐᓇᑕᐅᑎᓪᓗᒋᑦ 
ᓲᕐᓗ ᑕᐃᒪ ᓯᑕᐅᒪᐅᓂᐊᕐᒪᑕ ᑖᒃᑯᐊ 
ᐱᓕᖕᒪᒃᓴᐅᑕᐅᓂᐊᖅᑐᑦ ᐃᖃᓗᓐᓂ ᑲᑎᒪᓕᕈᑦᑕ, 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᒥᒃ. 
 
 
 
ᑕᐃᒪ ᔮᓐᓄᐊᓕᒥᖃᐃ ᐱᒋᐊᕐᓗᒍᑦ ᑐᓴᖅᓯᒪᒐᑦᑕ 
ᔮᓐᓄᐊᓕ, ᕖᕝᕗᐊᓕ ᑕᐃᒪ ᐊᑲᐅᔫᓇᔭᖅᑐᖅ ᓲᕐᓗ 
ᓄᓇᓕᓐᓄᐊᖃᑦᑕᓗᓂ ᐃᒪᓐᓇ 
ᐳᓚᕋᕝᕕᐅᓗᐊᓚᐅᖅᑎᓐᓇᒍ ᓄᓇᖓᑦ. ᐊᒻᒪᓗ 
ᑲᖏᖅᖠᓂᕐᒧᑦ ᐃᖃᓗᒃᑑᑦᑎᐊᒧᑦ ᕖᕝᕗᐊᓕᐅᓕᖅᐸᑦ 
ᐊᒻᒪᓗ ᕿᑎᕐᒥᐅᓄᑦ ᑕᐅᑐᑦᑎᑦᑎᑎᓪᓗᒍᒋᑦ ᐅᐸᓛᕐᒥᔭᕗᑦ 
ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒨᖃᑦᑕᕐᒪᑕ. ᓄᓇᓖᑦ ᐊᒥᓱᓂᒃ ᓄᓇᓕᓂ 
ᐊᒥᓱᓂᓐᖔᖅᑐᑦ ᑕᐅᑦᑐᑦᑎᑦᓯᓕᕋᐃᒻᒪᑕ 
ᑕᐅᖅᓰᖃᑦᑕᐅᑎᓂᒃ ᐊᒻᒪᓗ ᒥᒃᑎᒪᑕᓕᖕᒧᑦ, ᐊᒻᒪᓗ 
ᐃᒃᐱᐊᕐᔪᒻᒧ ᐊᒻᒪᓗ ᑕᒫᓂ ᓂᒋᐊᓄᑦ ᕿᑭᖅᑖᓘᑉ 
ᓇᓪᓕᐊᓂᐅᒐᓗᐊᑭᐊᖅ ᐊᒻᒪᓗ ᑖᒃᑯᐊ ᓲᕐᓗ ᑕᐃᒫᒃ 
ᑭᖑᓪᓕᖅᐹᖅᓯᐅᑎᒥᒃ ᐅᖃᐅᓃᒃ ᐋᖅᑭᒃᓯᓛᑐᒍᑦ. 
 
 
 
 
 
 
ᐊᐅᓚᔫᓕᐊᖑᔪᖅ ᐅᖃᐅᓯᕆᖅᑲᐅᔭᕋ 
ᐊᑐᐃᓐᓇᐅᓂᐊᖅᑐᖅ ᑕᒪᒡᒌᓐᓂᒃ ᐅᖃᐅᓰᓐᓂᒃ 
ᑭᒃᑯᑐᐃᓐᓇᕐᓄᓪᓗ ᑕᑯᔭᐅᔪᓐᓇᕐᓗᓂ. 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑎᒎᓪᓘᓐᓃ ᓇᓪᓕᐊᒃᑯᑐᐃᓐᓇ ᑖᓐᓇ 
ᐋᖅᑭᒃᑕᐅᓛᖅᑐ ᐊᒻᒪ ᐊᑐᐃᓐᓇᐅᔪᓐᓇᓛᖅᓱᓂ ᑕᒪᓐᓇ 
ᓄᓇᕗᓕᒫᒥᒃ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
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Chairman. When you look at the small 
businesses within the Nunavut territory, 
I’m presuming there’s a whole list of 
them. How are you reassured that they 
have received your documentation or 
your information? As a tourism board, 
how are you reassured that they have read 
or understood the market readiness 
matter? Thank you, Mr. Chairman. 
 
Chairman: Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
When we are getting ready to do training, 
let’s say, for example, we’re offering 
wilderness first aid in Pangnirtung, we 
send out materials, but we also call all of 
our members that would be in the area to 
come to that training so that we 
physically speak with them to ensure that 
they know the training is going on, are 
they interested in coming, can we work 
with them, do they need assistance 
getting travel assistance from the RIA or 
someone.  
 
We provide written information well in 
advance, but we also follow up with 
phone calls to ensure that all the 
businesses that we know in the area are 
aware of the information. For the 
workshops in communities that we may 
not be aware of everyone in the area, we 
contact the EDO in that community to 
see if there is anyone else that we have 
missed. We physically make contact with 
everyone as well as sending them 
material just to be sure because you can 
never tell with the Internet sometimes, so 
we call people. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: So when you look at 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑕᐃᒪᓕ ᑕᒪᓐᓇ ᒥᑭᔪᐃᑦ ᕿᒥᕐᕈᓕᕌᖓᑦᓯᐅᒃ ᓄᓇᕘᒻᒥ 
ᑕᐃᒪ ᐱᑕᖃᖅᑰᕐᒪᑦ ᐊᒥᓲᖅᑰᒪᑕᐃᓛᒃ ᖃᓄᕐᓕ ᑕᒪᒃᑯᐊ 
ᖃᓄᖅ ᖃᐅᔨᒪᕙᒃᐱᓯ ᑎᑎᖅᑲᑎᑦ ᑕᐃᑯᖓ ᑎᑭᒃᑐᑦ 
ᓄᑖᕈᖅᑎᑕᐅᒋᐊᖏᑕ ᐅᕝᕙᓘᓐᓃᑦ ᖃᓄᖅ ᐃᒪᓐᓇ 
ᑐᑭᓯᒪᑦᓯᐊᕋᓗᐊᕐᒪᖔᑕ ᖃᐅᔨᖃᑦᑕᖅᐱᓯ ᖃᓄᖅ ᐃᒪᓐᓇ 
ᑕᒪᑐᒧᖓ ᐸᕐᓇᒃᓯᒪᓂᕐᒧᑦ ᑲᒪᑎᓪᓗᒋᑦ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᐃᓕᓐᓂᐊᑎᑦᓯᕙᓪᓕᐊᓕᕋᐃᒐᑦᑕ ᐸᕐᓇᐸᓪᓕᐊᔭᑦᑎᓐᓂᒃ 
ᓲᕐᓗ ᐸᓐᓂᖅᑑᒥ ᐋᓐᓂᖅᑐᖃᑳᓪᓚᒃᑐᒥᒃ ᐃᑲᔪᓐᓂᕐᒥᒃ 
ᐃᓕᓴᐃᓚᐅᕐᒥᒐᑦᑕ. ᑕᒪᒃᑯᐊᖑᓂᐊᕐᒪᑕ ᑕᐃᒪ 
ᑕᐅᑐᓪᓗᑎᒍ ᐃᓕᓐᓂᐊᓗᑎᒍᓗ ᐊᒻᒪ ᐱᓕᒻᒪᒃᓴᕐᓗᑎᒍ 
ᐊᒻᒪ ᖁᕕᐊᓱᒃᑲᓗᐊᕐᒪᖔᑕᓗ. ᑕᒪᒃᑯᐊ ᓲᕐᓗ 
ᖃᐅᔨᓴᑦᓯᐊᕆᐊᓕᕗᑦ ᐊᒻᒪᓗ 
ᐃᑲᔪᖅᑕᐅᑦᓯᐊᕐᓂᐊᕋᓗᐊᐸᑦ ᐊᕕᑦᑐᖅᓯᒪᔪᑎᒍᑦ, 
ᑲᑐᔾᔨᖃᑎᒌᓂᒃ. 
 
 
 
 
 
 
ᑎᑎᕋᕐᕕᒋᖃᑦᑕᕐᕗᑦ ᐊᒻᒪᓗ ᐅᖄᓚᕕᒋᕙᒃᓱᑎᒍ 
ᑕᐃᒪᐃᓐᓂᐊᓕᕋᐃᒐᑦᑕ ᑕᒪᑐᒪᓂᓕᒫᖅ. ᖃᐅᔨᒪᔪᓕᒫᓂᒃ 
ᑕᒪᒃᑯᓂᖓ ᖃᐅᔨᒪᖃᑦᑕᖏᓐᓂᑦᑕ ᖃᓄᓪᓚᕆᒃ 
ᐱᓚᐅᕐᒪᖔᒍᓪᓘᓐᓃᑦ ᑎᑎᖃᑎᒌᒃᑐᑦ ᑭᓯᒥᓗ ᑕᐃᒪ 
ᖃᐅᔨᓴᑦᓯᐊᑲᓐᓂᖃᑦᑕᖅᑕᕗᑦ ᐅᖄᓚᐅᑎᒃᑯᑦ. 
ᑐᔪᓚᐅᖅᓱᑎᒍ ᐃᒫᒃ ᓇᓗᓇᖃᑦᑕᕐᒪᑦ ᐊᓪᓛᒃ 
ᖃᕋᑕᐅᔭᒃᑯᑦ ᑎᑭᒃᑲᓗᐊᕐᒪᖔᑕ, ᐅᖄᓚᐅᑎᒃᑯᓪᓕ 
ᐅᖄᓚᕕᒋᓲᕗᑦ ᑐᓴᖅᑎᑦᓯᐊᕋᓱᐊᖅᓱᒋᑦ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
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market readiness, $350,000, does that 
cover all the businesses? For example, I 
represent Baker Lake. If all the business 
that wanted to go to this meeting or 
workshop, they would be all covered by 
this market readiness or is there a limit or 
a cap per community? Thank you, Mr. 
Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
For each workshop that is offered, there 
will be a limit of six participants so that 
we can work with them to each develop a 
product.  
 
If there is a demand for more than one 
workshop per area, we will try and find 
additional funds to be able to deliver that. 
We would work with any businesses in a 
community to make sure that they have 
access to these workshops and we would 
work with them to, perhaps, contact the 
regional Inuit association or someone 
else if they need travel assistance or 
money to attend one of the workshops. 
We do that for any training that we put 
on. We make sure that any member that 
we have, any tourism businesses that we 
know of has the opportunity to attend.  
 
At our recent tourism conference which 
just happened in March, we had over 60 
tourism businesses from across the 
territory attend and we had worked with 
them to ensure that they all had travel 
assistance if it was necessary. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak (interpretation): 
Thank you very much, Mr. Chairman. I 
will go on to another topic. 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒪᓕ ᑖᓐᓇ ᑕᑯᓪᓗᒍ ᓲᕐᓗ 
ᐱᓕᖕᒪᒃᓴᐃᓂᐊᕐᓂᕐᒧᑦ $350,000 ᐊᑐᖅᑕᐅᓂᐊᖅᑐᖅ 
ᓲᕐᓗ ᒪᑯᐊ ᖃᒪᓂᑦᑐᐊᕐᒥᐅᑕᐅᓪᓗᖓ, ᐊᒻᒪᓗᑦᑕᐅᖅ 
ᑕᐃᒪ ᓲᕐᓗ ᓇᒻᒥᓂᖁᑎᖃᕈᒪ ᑲᑎᒪᔭᖅᑐᕐᓂᐊᕐᓗᖓ 
ᐱᓕᒻᒪᒃᓴᕐᓂᐊᕐᓗᖓᓗ ᐊᒻᒪᓗ ᑕᐃᒪ ᑖᓐᓇ ᖃᓄᑎᒋ 
ᐃᓱᓕᒃᕕᖃᖅᐸ? ᖃᓄᑎᒋ ᐱᒍᓐᓇᕋᔭᖅᑲ ᓄᓇᓕᒃ 
ᐊᑕᐅᓯᕐᒦᙶᖅᑐᖅ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᐃᓕᓴᐃᔪᖃᓕᕋᐃᒻᒪᑦ, ᑕᐃᒪ 6-ᖑᖃᑦᑕᕋᔭᖅᑐᑦ ᑖᒃᑯᐊ 
ᐱᕙᓪᓕᐊᓂᕐᒧᑦ. 
 
 
 
ᑕᐃᒪ ᐱᔪᒪᔪᖃᑐᐊᖅᐸᓪᓕ ᑕᐃᒪ ᑮᓇᐅᔭᓂᑦ 
ᐱᓇᓱᐊᕈᓐᓇᕐᒥᔪᒍᑦ ᑐᒃᓯᕋᐅᑎᒃᑯᑦ ᑐᒃᓯᕋᕐᓗᑕ. 
ᐊᑐᐃᓐᓇᐅᖏᓐᓇᕋᓱᐊᕈᒪᔪᒍᑦ ᑕᒪᒃᑯᓄᖓ 
ᐃᓕᓴᖅᑕᐅᖃᑦᑕᕈᒪᔪᓄᑦ ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᑎᒍᑦ, 
ᐃᒪᖅᑳ ᐊᒻᒪᓗ ᐃᑲᔪᖅᑕᐅᒋᐊᖃᖅᐸᑕᓘᓐᓃᑦ 
ᑮᓇᐅᔭᑎᒍᑦ ᑕᐃᒪ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓕᕋᐃᒐᑦᑕ 
ᑕᐃᒪᐃᓲᖑᔪᒍᑦ. ᐃᓘᓐᓇᑎᒃ ᑕᒪᒃᑯᐊ 
ᐃᓚᒋᔭᐅᑎᓐᓇᓱᐊᓲᕆᔭᕗᑦ ᑕᐃᒫᒃ 
ᐃᓕᓐᓂᐊᕐᓂᖃᓕᕋᐃᒐᑦᑕ, ᐱᓕᒻᒪᒃᓴᐃᓕᕋᐃᒐᑦᑕᐃᓛᒃ. 
 
 
 
 
 
 
 
ᒫᑦᓯᒥᓕ ᑕᐃᒪ 60-ᓚᐅᖅᑐᐃᑦ ᑕᐃᒃᑯᐊ ᑕᒫᓂ 
ᓄᓇᕘᒦᙶᖅᓯᒪᔪᑦ ᐊᒻᒪᓗ ᐱᓕᕆᖃᑎᒋᑦᑎᐊᓚᐅᖅᑕᕗᑦ 
ᑖᒃᑯᐊ. ᐃᑲᔪᓚᐅᖅᑐᑎᒍᓗ ᐃᖏᕐᕋᔪᑎᖏᑦ ᑕᐃᔅᓱᒨᓇ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ.  
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(interpretation ends) Sections 8.6 and 8.7 
of the current partnership agreement 
between Nunavut Tourism and the 
Department of Economic Development 
and Transportation for the 2015-16 fiscal 
year require Nunavut Tourism to make 
efforts to comply with the “spirit and 
intent” of Articles 23 and 24 of the 
Nunavut Land Claims Agreement.  
 
Section 9 of the partnership agreement 
requires Nunavut Tourism to submit an 
annual report to the Department of 
Economic Development and 
Transportation by September 30 of this 
year concerning its compliance with 
sections 8.6 and 8.7. Will Nunavut 
Tourism make this report available to the 
general public? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
As I said earlier, we are working to 
change our website so that annual reports 
will be available to the general public on 
the website, but our annual reports have 
always been available if someone 
requested them, so we’re working to 
make that more available.  
 
We work to ensure that we are complying 
with our Inuit employment program as 
much as possible. We follow a GN hiring 
procedure of rounds 1, 2, and 3. All of 
our positions are posted in northern 
papers bilingually so that people are 
aware of them and we are working to 
ensure that we increase our Inuit 
employment level. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 

 
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᓯᐊᓄᓪᓕ 
ᓅᓐᓂᐊᓕᕋᒪ. (ᑐᓵᔨᑎᒍᑦ) 8.6, 8.7-ᓗ ᑖᒃᑯᐊ ᑕᐃᒪ 
ᓄᓇᕗᑦᒥ ᐱᕙᓪᓕᐊᓂᕐᒧᑦ ᐊᒻᒪᓗ ᐃᖏᕐᕋᔪᓕᕆᓂᒃᑯᑦ 
2015-16 ᐊᕐᕌᒍᖓᓐᓄᑦ ᐱᑕᖃᕆᐊᖃᕐᒪᑕ ᓄᓇᕗᑦᒥ. 
ᑕᐃᒪ ᑕᒪᒃᑯᐊ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᐊᑐᕐᓂᐊᖅᑕᖏᑦ ᐊᒻᒪ 
ᒪᓕᑦᑕᐅᒋᐊᖃᕐᓂᖏᑦ ᒪᓕᒐᖓ 23 ᐊᒻᒪ 24 ᓄᓇᕘᒥ 
ᓄᓇᑖᕉᑎᐅᑉ ᐊᖏᖅᑕᐅᔪᑎᖓᓐᓄᑦ.  
 
 
 
 
 
 
 
ᐃᓚᖓᓐᓂᑦ 9-ᒥᑦ ᑖᒃᑯᐊ ᐊᖏᖃᑎᒌᒃᓯᒪᔪᑦ 
ᐱᓕᕆᖃᑎᒌᓐᓂᐊᕐᓗᑎᒃ ᓄᓇᕗᑦ 
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᖏᓐᓂᑦ, ᐊᒻᒪᓗ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᒥᑦ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓄᓪᓗ 
ᑐᓂᓯᓂᐊᕐᓗᓂ ᓯᑎᐱᕆ 30-ᖑᓕᖅᐸᑦ ᐅᕙᓂ ᐊᕐᕌᒍᒥ 
ᐱᔾᔪᑎᖃᕐᓗᓂ ᑖᒃᑯᓂᖓ ᐃᓚᖓ 8.6 ᐊᒻᒪ 8.7. 
ᓄᓇᕘᒥ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᑖᒃᑯᐊ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᒥᑦ 
ᑭᒃᑯᓕᒫᓄᑦ ᑕᑯᔭᐅᔪᓐᓇᖅᑎᑦᑎᓂᐊᕆᕙᑦ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ 
ᐅᖃᖅᑲᐅᒐᒪ ᑖᒃᑯᐊ ᐃᑭᐊᖅᑭᕕᒃᑯᑦ ᒫᓐᓇ 
ᐋᖅᑭᒃᓱᕋᑦᑎᒍ, ᖃᕆᑕᐅᔭᑎᒎᖅᑐᓂᑦ ᐊᒻᒪᓗ ᑖᒃᑯᐊ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᕗᓪᓕ ᐱᔭᐅᔪᒪᑐᐊᖅᐸᑕ ᑎᑎᕋᖅᓯᒪᔪᐃᑦ 
ᑐᓂᖃᑦᑕᕈᓐᓇᕐᒥᔭᕗᑦ. ᑲᒪᖃᑦᑕᖅᓯᒪᒐᑦᑕᓗ ᑕᐃᒪ 
ᐊᑐᐃᓐᓇᐅᔪᖃᑦᑎᐊᕈᓐᓇᖁᓪᓗᒍ. 
 
 
 
ᒪᓕᒃᑎᐊᕋᓗᐊᕐᒪᖔᑕ ᑕᒪᒃᑯᐊ ᐃᓄᐃᑦ 
ᐃᓚᐅᑏᓐᓇᕋᓱᐊᓲᕆᔭᕗᑦ, 
ᐃᓚᒋᔭᐅᔅᓴᐃᓐᓇᕆᐊᖃᕐᓂᖏᑦ ᒪᓕᓪᓗᒋᑦ ᒐᕙᒪᒃᑯᑦ 
ᒪᓕᒐᖏᑎᒍᑦ, ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᐃᓘᓐᓇᑎᒃ 
ᑕᑯᔅᓴᕈᖅᐸᑦᑐᑦ ᑕᒪᒃᑯᓇᓂ ᐅᑭᐅᖅᑕᖅᑐᓕᒫᒥ, 
ᐃᓄᒃᑎᑑᖅᑐᑎᑦ, ᖃᓪᓗᓈᑎᑐᓪᓗ ᑭᒃᑯᓕᒫᓄᑦ 
ᐅᖃᓕᒫᖅᑕᐅᖃᑦᑕᕈᓐᓇᖁᓪᓗᒋᑦ. ᐊᒻᒪᓗ 
ᐱᓕᕆᖃᑎᖃᕐᓗᑕ ᑕᒪᒃᑯᓂᖓ ᐃᓄᐃᑦ 
ᐃᓚᐅᑦᑎᐊᖅᑎᑕᐅᓂᖏᑦ ᐊᑐᖅᑕᐅᑦᑎᐊᖁᓪᓗᒋᑦ.  
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Mr. Mikkungwak: Thank you, Mr. 
Chairman. I guess I’ll move on here. 
Information provided by Nunavut 
Tourism indicates that $30,000 has been 
budgeted in 2015-16 for the CEO’s 
travel. This is an increase of $5,000 from 
the 2014-15 fiscal year. What accounts 
for this increase? Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Part of this increase is that budget covers 
attendance at things like Rendez-vous 
Canada for me to go to promote the 
territory. The cost of attending that show 
by the Canadian Tourism Association has 
risen, so we have to pay additional fees to 
attend that show. The Canadian Tourism 
Commission has also added a second 
provincial/territorial organizational 
meeting and they, for some reason, insist 
on holding it in Vancouver every year, so 
there is an additional meeting in 
Vancouver that we must also attend that 
that would account for the increase.  
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak (interpretation): 
Thank you very much. (interpretation 
ends) You indicated a “must.” Can you 
elaborate more on that particular word 
you used? The CEO “must” attend or is 
that by the board or can you elaborate 
more? Thank you, Mr. Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupius: Thank you, Mr. Chairman. 
This is one of the activities that the board 
wants the CEO to attend. This puts 

ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ.  
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐊᓯᐊᓄᑦ ᓅᓐᓂᐊᓕᕋᒪ. ᑐᓴᐅᒪᔪᑏᑦ 
ᐊᑐᐃᓐᓇᕈᖅᑎᑕᐅᓯᒪᔪᑦ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓐᓄᑦ 
ᓇᓗᓇᐃᖅᓯᓯᒪᔪᑦ $30,000-ᓂᒎᖅ ᓴᓂᕐᕙᐃᓯᒪᔪᑦ 
2015-16 ᐊᕐᕌᒍᐊᓂ, ᑖᓐᓇ ᐊᓪᓚᕕᒻᒥ ᐊᖓᔪᖅᑳᖅ 
ᐃᖏᕐᕋᔭᒍᓐᓇᕐᓂᐊᕐᒪᑦ. ᑖᒃᑯᐊ ᐊᑭᑦᑐᕆᐊᖅᑎᑕᐅᔪᑦ 
$5,000-ᓂᒃ ᐃᓚᔭᐅᓪᓗᑎᒃ 2014-15 ᑕᑯᓪᓗᒍ. ᑭᓱᒥᑦ 
ᐱᔾᔪᑎᖃᖅᑐᓂᐅᓇ ᐊᑭᑦᑐᕆᐊᖅᑕᐅᕙ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅᑕ ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ 
ᐊᑭᑦᑐᕆᐊᖅᑕᐅᔪᑦ ᕌᓐᑕᐃᕘ ᑲᓇᑕᒧᑦ ᑕᐃᑯᙵᕌᖓᒪ, 
ᐅᕝᕙᓘᓐᓃᑦ ᓄᓇᕗᑦ ᓯᓚᑖᓄᐊᕌᖓᒪ ᐃᓚᐅᓂᐊᕐᓂᕐᒧᑦ 
ᐊᑭᓕᕆᐊᓖᑦ ᐊᑭᑦᑐᕆᐊᕐᒪᑕ 
ᐊᑭᓖᑲᓐᓂᖃᑦᑕᕆᐊᖃᓕᖅᑐᒍᑦ, ᐊᒻᒪᓗ ᑲᓇᑕᒥ 
ᐳᓚᕋᒃᑐᓕᕆᔩᑦ ᐋᖅᑭᒃᓯᓯᒪᒃᑲᓐᓂᓕᕐᒥᒻᒪᑕ ᑲᑎᒪᓂᕐᒥᒃ 
ᕚᓐᑰᕙᒦᑦᑐᒪᓂᐊᕐᖓᑕ ᐊᕐᕌᒍᑕᒫᑦ ᑕᐃᑯᖓ 
ᑲᑎᒪᔭᖅᑐᖃᑦᑕᕆᐊᖃᒻᒥᒐᑦᑕ ᑕᐃᒃᑯᐊ 
ᐊᑭᑦᑐᕆᐊᕈᑎᒋᔭᑦ $5,000-ᓂᒃ ᐃᓚᔭᐅᔾᔪᑎᒋᔭᕗᑦ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐅᖃᖅᑲᐅᒐᕖᓛᒃ ᑖᓐᓇ ᒫᒃᓚᖅᑲᐅᒐᕕᑦ ᖃᓪᓗᓈᑎᑐᑦ 
ᐅᐸᖃᑦᑕᕆᐊᖃᓪᓚᑦᑖᕐᒫᒡᒎᖅ ᑖᓐᓇ ᐊᓪᓚᕕᒻᒥ 
ᐊᖏᔪᖅᑳᕆᔭᐅᔪᖅ ᐊᐅᓚᑦᑎᔨᒻᒪᕆᒃ. ᖃᓄᖑᓇ 
ᑲᑎᒪᔨᓄᑦ ᑕᐃᒪᓐᓇ ᑎᓕᔭᐅᓯᒪᒐᕖᑦ ᐅᕝᕙᓘᓐᓃᑦ 
ᖃᓄᐃᓕᖓᒻᒪᑦ?  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ. 
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Nunavut at the national tourism table to 
find out how we can fit in with what 
other provinces and that sort of thing are 
doing. Participating in these meetings has 
led to partnerships that we have lobbied 
the Canadian Tourism Commision to get 
hunting and fishing on their radar to 
promote hunting and fishing 
internationally as an activity in Canada. 
There is merit to attend these meetings to 
develop the partnerships that we may be 
able to further some of the businesses in 
Nunavut and some of the products that 
we have to offer better than anyone else 
in the country. Thank you, Mr. Chairman.
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: Thank you, Mr. 
Chairman. In listening to the response, 
currently, Nunavut Tourism has all the 
information gathered of who provides 
sport hunting or guiding and any 
businesses associated with tourism that 
could be linked in Nunavut. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Mr. 
Mikkungwak. Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We work with many of the HTOs and we 
have information on many of the people 
who offer sport hunting. Because sport 
hunting licences are issued under the 
Department of Environment, not the 
department Economic Development and 
Transportation, it is not a tourism 
operator outfitter licence. There may be 
some people who are operating sport 
hunts that we’re not aware of, but we 
work with the major agents and most of 
the HTOs that offer sport hunts and they 
are members of Nunavut Tourism. Thank 
you, Mr. Chairman. 

 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, ᑖᒃᑯᐊ 
ᑲᑎᒪᔩᑦ ᐅᐸᖃᑦᑕᖁᔨᒻᒪᑕ ᑕᕝᕗᖓ ᓄᓇᕗᑦ ᑲᓇᑕᓕᒫᒥ 
ᑕᑯᓐᓇᖅᑕᐅᖃᑕᐅᓂᐊᕐᒪᑦ ᐃᓚᐅᖃᑕᐅᑉᐸᑕ. 
ᑕᐃᒪᐃᓕᐅᕋᓱᒃᑐᒍᑦ ᑕᐃᒪᐃᑦᑐᓄᑦ ᑲᑎᒪᓂᕐᓄᑦ 
ᐅᐸᖃᑦᑕᖅᖢᑕ ᑲᑐᔾᔨᖃᑎᒌᓐᓂᕐᒥᒃ 
ᓴᖅᑭᖅᑐᖃᖃᑦᑕᖅᑐᖅ ᐊᖑᓇᓱᒋᐊᕐᓂᐊᖅᑐᑦ 
ᐃᖃᓪᓕᐊᕈᒪᔪᑦ ᑕᐃᒃᑯᐊ ᐅᕙᑦᑎᓐᓂᒃ ᖃᐅᔨᒪᓂᐊᕐᒪᑕ. 
ᐄ, ᑕᐃᒫᒃ ᑕᐃᒪᐃᑦᑐᓄᑦ ᐅᐸᖃᑦᑕᖅᖢᓂ 
ᐃᑲᔫᑎᖃᓪᓚᕆᖃᑦᑕᖅᑐᖅ ᐱᕚᓪᓕᐅᑎᒋᔭᐅᖃᑦᑕᕐᒪᑦ 
ᓇᒻᒥᓂᕆᔭᓄᑦ ᓄᓇᕗᑦ ᐃᓗᐊᓂ. 
ᐊᑐᐃᓐᓇᕈᖅᑎᓯᒪᔭᑦᑎᓂᓪᓘᓐᓃᑦ ᐊᖅᑯᑎᑦᑎᕚᓗᒃ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᑦᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, 
ᑖᓐᓇ ᑭᐅᔾᔪᑏᑦ ᓈᓚᒃᑐᒍ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 
ᑲᑎᖅᓱᐃᔪᐊᓘᖃᑦᑕᖅᐹᑦ ᑕᒪᒃᑯᓂᖓ ᑐᓴᐅᒪᔾᔪᑎᓂᒃ 
ᐱᔾᔪᑎᓕᓐᓂᒃ ᓲᕐᓗ ᑭᒃᑯᑦ ᐊᐅᓚᐅᔾᔨᖃᑦᑕᕐᒪᖔᑦ ᓇᓂ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᓪᓗ ᑐᕌᖓᔪᑦ ᓄᓇᕗᑦᒧᑦ 
ᐱᑑᑎᒋᔭᐅᔪᓐᓇᖅᑐᑦ. ᑕᒪᒃᑯᐊᕈᓘᔭᐃᑦ ᑐᓴᖅᐸᑉᐱᒋᑦ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ. 
ᒥᔅ ᑑᐳᑉ. 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, 
ᐃᖅᑲᓇᐃᔭᖃᑎᒋᔮᓗᒋᖃᑦᑕᖅᑕᕗᓂᒃᑯᐊ 
ᐊᖑᓇᓱᒃᑐᓕᕆᔩᑦ ᑎᒥᖁᑎᖏᓐ. ᒪᑯᐊᓗ ᓂᕐᔪᑎᕐᔪᐊᓂᒃ 
ᐊᖑᓇᓱᒋᐊᖅᑎᑦᑎᖃᑦᑐᖅᑐᑦ, ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓪᓗ 
ᐃᖏᕐᕋᔾᔪᑎᓕᕆᔨᒃᑯᓪᓗ ᐃᓚᖏᑦ 
ᐊᐅᓚᐅᔾᔨᖃᑦᑕᖅᑑᒐᓗᐊᑦ 
ᖃᐅᔨᒪᔮᕆᖏᑐᐃᓐᓇᕆᐊᖃᕋᑦᑎᒃᑯᓐ 
ᐃᖅᑲᓇᐃᔭᖃᑎᒋᖃᑦᑕᖅᑕᕗᓂᒃᑯᐊ ᐊᖑᓇᓱᒃᑐᓕᕆᔩᑦ  
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Chairman: Thank you, Ms. Dupuis. Mr. 
Mikkungwak. 
 
Mr. Mikkungwak: I guess I haven’t 
gone on the website yet, but as you’re 
answering those questions, is all that 
information provided on your website? 
Thank you, Mr. Chairman. 
 
Chairman: Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. 
Chairman.Yes, that information is 
provided and there’s a member listing, 
listing what services people offer that 
visitors can download and with contract 
and links to people’s websites and that 
sort of thing. That’s all on our website. 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. Mr. Chairman, if you 
would allow me, I would like to make a 
supplement to Mr. Mikkungwak’s 
question regarding (interpretation ends) 
the market readiness program and 
marketing campaign, (interpretation) if I 
could go back to that.  
 
Thank you, Mr. Chairman. Maybe my 
first question is: how many members do 
you have to date? Is it around 150 or 
thereabout? That’s my first question. In 
your 2013-14 annual report, I think there 
are less than 150 because there are less 
than 150 written here. You also indicated 
that these monies will be used so that 
members can participate and showcase 
their projects.  
 
My first question is: how can I get a 
membership with Nunavut Tourism? Do 

ᑎᒥᖁᑎᖏᑦ ᐃᓚᒋᔭᐅᖃᑕᐅᒻᒪᑦ ᐅᕙᑦᑎᓐᓄᑦ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ  
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᒥᑭᓐᖑᐊᖅ. 
 
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᐃᑭᐊᖅᑭᕕᒃ ᑕᑯᒋᐊᓚᐅᖏᑕᕋᓗᐊᕋ ᑭᐅᕙᓪᓕᐊᑎᓪᓗᑎᑦ 
ᑕᒪᒃᑯᐊ ᑐᓴᐅᒪᔾᔪᑎᑦ 
ᐃᑭᐊᖅᑭᕕᑦᑎᒎᖅᑎᑕᐅᓯᒪᔪᐃᓐᓇᐅᕚᓐ? ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ. 
ᐃᑭᐊᖅᑭᕕᒃᑰᖅᑎᑕᐅᓯᒪᔪᑦ ᐱᔨᑦᑎᕈᑏᓪᓗ ᑕᒪᒃᑯᐊ 
ᐊᑐᐃᓐᓇᕈᖅᑎᓯᒪᔭᕗᓐ ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᑦ ᓇᒧᓪᓗ 
ᐅᖄᓚᒍᓐᓇᕐᒪᖔᓐ ᖃᕋᓴᐅᔭᐅᓪᓗ ᑐᕌᕈᑎᖏᑦ 
ᑕᒪᒃᑯᐊᕈᓘᔭᐃᑦ ᑕᐃᑲᓃᑦᑐᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᐃᓄᒃ. 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᒃᓯᕙᐅᑖᖅ 
ᐱᕕᖃᑦᑎᒃᑯᕕᓐᖓ ᑖᒃᓱᒧᖓ ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ 
ᐊᐱᖅᑯᑎᒋᖅᑲᐅᔭᖓᓄᑦ ᐅᑎᓚᐅᑲᒍᒪᒐᓗᐊᖅᖢᖓ 
ᖃᓪᓗᓈᑎᑑᖓᔪᖅ, Market Readiness and 
Marketing Campaigne. ᐅᑎᕐᕕᒋᓚᐅᑲᒍᓐᓇᕈᒃᑯ? 
 
 
 
 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᑯᐊᒎᖅ ᐆᒥᖓ 
ᐊᐱᕆᖅᑳᓚᐅᑲᓪᓚᖓ. ᐅᓪᓗᒥᐅᔪᖅ ᖃᑦᓯᓂᒃ 
ᐃᓚᒋᔭᐅᔪᖁᑎᖃᑉᐱᓯ? ᑕᒫᓂ 150 ᖃᓂᒋᔭᖓᓂ? 
ᑖᒃᑯᐊ ᑎᑎᕋᖅᑕᓯ ᒪᓕᒃᖢᒋᑦ. ᑖᓐᓇᐅᑕᕐᒫᑦ ᐊᒻᒪ ᐅᑯᐊ 
ᐅᓂᒃᑳᓕᐊᕕᓂᒃᓯᓐᓂ 2013-14 ᐊᑕᖐᓯᒪᖅᑰᖏᒻᒪᑕ 
150-ᖏᓪᓚᖅᑰᒻᒪᑕ ᑕᕝᕙᓂ ᑎᑎᕋᖅᓯᒪᔪᑦ 
ᖃᓄᐃᒻᒪᒃᑭᐊᖅ. ᑖᓐᓇ ᑮᓇᐅᔭᖅ 
ᐊᑐᖅᑕᐅᖃᑦᑕᓂᐊᕐᒪᒡᒎᖅ ᐃᓚᒋᔭᐅᔪᓪᓗ  
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you have any rules where you have to 
qualify to become a member or can you 
turn down my request for membership? 
I’ll have another question afterwards. 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. It’s 
very similar to Mr. Savikataaq’s 
question, but you added a component of 
the potential for denial of applications. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
don’t ever remember turning down 
anyone for membership. What we sort of 
require for membership is a one-page 
simple application, you need to be a 
licensed tourism operator, either a 
tourism establishment or an outfitter 
under Economic Development and 
Transportation’s regulations under the 
Travel and Tourism Act, and you need to 
have proof of liability insurance, which 
you need to be a licensed operator. As 
long as someone has passed the 
requirement that they have the required 
licences to operate in Nunavut, you’re 
qualified to be a member of Nunavut 
Tourism. Thank you, Mr. Chairman. 
 
Chairman: Mr. Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. The reason why I asked 
that question is looking at the reports 
here, and I’m not going to say the name, 
but the staff would like to make their 
services available. I know the staff 
member and that’s not the case.  
 
For example, they get their clients in and 
then, if they go to the floe edge, they 
bring cots, portable showers, and it states 
here that it will be a real life experience. 
They have all the luxuries of a modern-
day camp when they go out there with 

ᐃᓚᐅᔪᓐᓇᖃᑦᑕᖁᓪᓗᒋᑦ ᑕᑯᒃᓴᐅᓂᖅᓴᐅᖁᓪᓗᒋᑦ. 
 
ᐊᐱᕆᖅᑳᓚᐅᕐᓚᖓ ᑕᕝᕙᓂ ᐊᐱᕆᓚᐅᖏᓐᓂᓐᓂ 
ᐊᐱᕆᖅᑳᓚᐅᕐᓚᖓ ᖃᓄᖅ ᐃᓚᒋᔭᐅᓕᕈᓐᓇᖅᐳᖓ 
ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᑲᑐᔾᔨᖃᑎᒌᖓᓐᓄᑦ. 
ᒪᓕᒐᖃᖏᑦᑎᐊᒻᒪᕆᒃᐱᓰ ᐋᒃᑳᖅᑕᐅᔪᖃᕈᓐᓇᖅᐸᓘᓐᓃᑦ 
ᐃᓚᒋᔭᐅᔪᒪᔫᒐᓗᐊᒥᒃ, ᐊᐱᖅᓲᔪᑎᒋᔭᕋ ᐅᖃᐅᓯᕆᐊᖅᐸᕋ 
ᑭᐅᔭᕇᕈᕕᖓ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
ᐃᒃᓯᕙᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᐄ, 
ᒥᔅᑕ ᓴᕕᑲᑖᖅ ᐊᐱᖅᑯᑎᒋᖅᑲᐅᔮᑕ ᐊᔾᔨᐸᓗᒃᑎᐊᖓ 
ᐋᒃᑳᖅᑕᐅᓂᖅ ᑖᓐᓇ ᐃᓚᒃᑲᓐᓂᖅᖢᓂᒃ. ᖁᔭᓐᓇᒦᒃ. ᒥᔅ 
ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐋᒃᑳᖅᓯᓚᐅᖅᓯᒪᖅᑰᖏᑦᑐᖓ ᐃᓚᒋᔭᐅᔾᔪᑎᑖᕈᒪᔪᒥᒃ, 
ᐃᓚᒋᔭᐅᔪᒪᔪᑦ ᓚᐃᓴᖃᕆᐊᓖᑦ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᓗᑎᒃ, 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔾᔪᑎᓕᕆᔨᒃᑯᓪᓗ ᒪᓕᒐᖏᑦ 
ᒪᓕᒡᓗᒋ. ᐊᖑᓇᓱᒋᐊᖅᑎᒃᑎᔪᓐᓇᕐᓗᑎᒃ 
ᓇᓪᓕᐅᒃᑯᒫᖃᕐᓗᑎᒡᓗ, ᓇᓪᓕᐅᒃᑯᒫᖅᓯᒪᔭᕆᐊᖃᕋᕕᑦ 
ᓚᐃᓴᑖᕐᓂᐊᕈᕕᑦ. ᓚᐃᓴᖃᐅᕐᓗᓂ ᓄᓇᕗᒻᒥ 
ᐊᐅᓚᑦᑎᔪᓐᓇᕐᓗᓂ ᓇᖕᒥᓂᕐᒥᒃ ᑕᐃᒪᐃᒃᑐᖃᐅᕈᕕᑦ 
ᐃᓚᒋᔭᐅᖃᑕᐅᔪᓐᓇᖅᑐᑎᑦ ᓄᓇᕗᒻᒥ 
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ. ᖁᔭᓐᓇᒦ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᐃᓄᒃ. 
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, ᑕᕝᕙ 
ᐊᐱᕆᔾᔪᑎᒋᕋᑖᖅᑕᕋ ᓲᕐᓗ ᐅᑯᓇᓂ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ 
ᐃᓚᐃᓐᓇᑯᓗᖏᓪᓕ ᑎᑎᕋᖅᓯᒪᒐᓗᐊᖅᑎᓪᓗᒋᑦ 
ᐃᓱᒪᒋᔾᔪᑎᒋᖅᑲᐅᕙᕋ ᐊᑎᖓ ᐅᖃᔾᔮᖏᑕᕋᓗᐊᕋ. 
ᐅᑯᐊᑦᑕᐅᖅ ᐱᓕᕆᔨᐅᔪᒡᒎᖅ ᑕᐃᒪᓐᓇᓪᓚᒃᑖᓐᖑᐊᖅ 
ᖃᐅᔨᒪᑎᑦᑎᔪᒪᓪᓗᑎᒃ ᐊᑐᖅᑕᐅᕙᒃᑐᓂᒃ ᐅᑭᐅᖅᑕᖅᑐᒥ 
ᖃᐅᔨᒪᑦᑎᐊᖕᒪᕆᒃᑲᒃᑯ ᑖᓐᓇ ᐱᓕᕆᔨᐅᔪᖅ 
ᑕᐃᒪᓐᓇᐅᖏᑦᑎᐊᒻᒪᕆᒃᑐᖅ ᑕᑯᒃᓴᐅᑎᒃᑎᖃᑦᑕᕐᒪᑕ. 
 
ᓲᕐᓗ ᑎᑭᑎᒃᑎᒐᒥᒃ ᑖᒃᑯᐊ ᑎᑭᑎᑕᖏᑦ 
ᐅᑭᐅᖅᑕᖅᑐᒦᖑᐊᑐᐃᓐᓇᖃᑦᑕᕐᒪᑕ ᓄᓇᕐᔪᐊᖅ 
ᐊᑲᐅᔾᔪᑎᓕᒫᖏᓐᓂᒃ ᓇᒃᓴᖅᖢᑎᒃ. ᓲᕐᓗ ᓯᓈᖓᓄᐊᕋᒥ 
ᐃᒡᓕᖏᓪᓗ ᒪᑯᐊ ᐅᐊᓴᕐᕕᖏᑦ 
ᐅᑭᐅᖅᑕᖅᑐᒦᖑᐊᑐᐃᓐᓇᖅᖢᓂ ᑎᑎᕋᖅᓯᒪᐅᔭᑲᓪᓚᒃᖢᓂ 
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showers and everything. That’s why I 
asked you if anyone can be denied their 
request for membership.  
 
As long as applicants have a licence and 
everything else, they qualify. There is 
approximately $850,000 that is to be 
used. You have a lot of members from 
outside of Nunavut who are utilizing 
these monies. Do they have access to 
these funds because, of course, they’re 
members of Nunavut Tourism? Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The $500,000 for the marketing 
campaign has nothing to do with tourism; 
it is brand awareness of Nunavut. It 
won’t be one tourism operator over 
another. That will be something that a 
government committee decides what the 
focus of that overall awareness for 
Nunavut is.  
 
The $350,000 for market readiness is to 
encourage more Nunavut-based 
businesses developing product so that 
they will have more product available 
and be more competitive so that more 
Nunavut-based businesses can take 
advantage of the travelling public 
interested in Nunavut. The market 
readiness and the product development 
materials are being aimed at Nunavut-
based businesses, not southern-based 
businesses. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Enook. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. Do I understand that your 
members who are not located in Nunavut 

ᐱᓪᓚᒃᑖᖅᑐᑎᑐᒡᒎᖅ. ᓯᓈᖓᓃᓕᕋᖓᑦᑕ ᐃᓄᒃᑎᒍᑦ 
ᑕᐃᒪᐃᔭᖏᑦᑐᓪᓛᓘᖃᑦᑕᕋᑦᑕ. ᑖᓐᓇ 
ᐊᐱᖅᑯᑎᒋᖅᑲᐅᕙᕋ ᖃᓄᖅ 
ᐋᒃᑳᖅᑕᐅᔪᖃᕈᓐᓇᕐᒪᖔᓪᓘᓐᓃᑦ ᓱᓕᖏᓐᓇᓱᒋᓐᓈᒍᔅᓯ. 
ᓱᓇᐅᒡᕙ ᑭᓇᕈᓗᑐᐃᓐᓇᒃᑎᐊᖅ ᓚᐅᓴᖃᑐᐊᕈᓂ 
ᐃᓚᒋᔭᐅᓕᕈᓐᓇᖅᑐᖅ, ᐃᓱᒫᓗᒋᖏᑦᑎᐊᖅᑕᓯ 
ᑭᖑᓂᖓᒍᑦ, ᑖᓐᓇ ᑐᑭᓯᐅᒪᓂᐊᓕᖅᐸᕋ. 
 
ᑖᒃᑯᐊ ᑮᓇᐅᔭᑦ $850,000-ᐸᓘᖕᒪᑕ ᑲᑎᒃᖢᒋᑦ 
ᐊᑐᖅᑕᐅᒍᓐᓇᖅᑐᒡᒎᖅ, ᑕᒪᒃᑯᐊ ᑕᒪᔾᔭ ᐅᑯᐊᓗ 
ᐃᓚᒋᔭᐅᔪᖁᑎᓯ ᐅᓄᖅᑐᖕᒪᕆᐊᓘᖕᒪᑕ ᖃᓪᓗᓈᑦ 
ᓄᓇᖓᓂᕐᒥᐅᑕᐃᑦ. ᑖᒃᑯᓂᖓ ᑮᓇᐅᔭᖁᑎᒃᑎᖕᓂ 
ᐱᖃᑕᐅᖃᑦᑕᕐᒪᒥᔫᑦ ᐊᑐᕋᓐᓇᕐᒥᔫᑦ, ᓲᖃᐃᖕᒪᑦ 
ᐃᓚᒋᔭᐅᒐᒥᒃ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ ᒥᔅ 
ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᑕᐃᒃᑯᐊ $500,000-ᓂᒃ 
ᓂᐅᕐᕈᑎᖃᕋᓱᐊᓂᕐᒨᖓᔪᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒨᖏᑦᑐᑦ, 
ᐊᑕᐅᓯᕐᒧᑦ ᑐᓐᓂᐅᑕᐅᖏᑦᑐᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᓪᓕ 
ᐃᓱᒪᖅᓲᑎᒋᖕᒪᔾᔪᒃ ᑭᓱᓄᑦ ᐊᑐᕐᓂᐊᕐᒪᖔᑦ. 
 
 
 
 
 
 
 
ᑕᐃᒃᑯᐊ $350,000 ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᐅᓂᕐᒧᑦ 
ᐊᑐᐃᓐᓇᕈᓂᖅ ᓄᓇᕗᒻᒥ ᓇᖕᒥᓂᖃᖅᑐᓄᑦ ᑐᕌᖓᔪᑦ, 
ᒪᑯᐊ ᓴᓇᕐᕈᑎᖏᑦ ᐊᑐᐃᓐᓇᐅᓂᖅᓴᐅᓂᕐᒪᑕ ᐊᒻᒪᓗ 
ᐊᑭᑦᑐᕋᐅᑎᓂᕐᒥᑦ ᐃᓚᐅᒃᑲᓐᓂᕈᓐᓇᓗᑎᒃ ᐊᒻᒪ ᑕᐃᒃᑯᐊ 
ᓂᐅᕐᕈᔪᓂᒃ ᑕᐃᒃᑯᓂᖓ ᐱᓕᕆᖃᑎᖃᕐᓂᐊᕐᒪᑕ 
ᓄᓇᕗᒻᒧᑦ ᑐᕌᖓᔪᓄᑦ, ᓄᓇᕗᒻᒥ ᓇᖕᒥᓂᖃᖅᑐᓄᓄᑯᐊ 
ᑐᕌᖓᔪᑦ ᖃᓪᓗᓈᓂᐅᖏᑦᑐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ. 
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do not have access to the market 
readiness funding of $350,000. Do I 
understand that correctly? Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Mr. Enook. Ms. 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
That money is to develop product 
development workshops and do training 
activities. It’s not marketing; it’s under 
that category where it fell, but it’s to do 
training and product development and 
help Nunavut-based businesses grow. If 
we’re doing a product development 
workshop where there may be a southern-
based business attend, I would find that 
highly unlikely given what the workshop 
would be. If one of them wanted to and 
there was space, yes, they would be 
welcomed, but that’s not the intent of the 
workshops.  
 
The workshops will be someone coming 
to us with an idea of a new whale 
watching product in Pond Inlet, for 
example, and we would work with them 
to develop how that product or what they 
need to do to get that ready to sell to a 
customer, how they would price it, what 
they have to include, how to utilize the 
discounted airfares, and how to make that 
product attractive to sell to incoming 
tourists.  
 
The goal of that $350,000 is to work with 
Nunavut-based businesses and have them 
have more products available so that they 
are selling the bigger package, that they 
are not just being hired by some of the 
southern-based companies as guides, 
which unfortunately is the case right 
now. We would like to see them be the 
ones delivering the bigger package. 
They’re delivering the floe edge trip, not 

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑐᑭᓯᔭᓐᓂᒡᓕ 
ᐅᖃᕐᓗᖓ ᐊᒻᒪᓗ ᐊᐱᕆᓗᖓ. ᑐᑭᓯᕗᖔ ᑖᒃᑯᐊ 
ᐃᓚᒋᔭᐅᔪᖁᑎᓯ ᑖᒃᑯᓇᖓᑦ $350,000-ᓂᑦ 
ᐱᖃᑕᐅᔪᓐᓇᖏᑦᑐᑦ, ᓄᓇᕗᒻᒥᐅᑕᐅᙱᑦᑐᑦ ᑖᒃᑯᐊ 
ᐃᓚᒋᔭᐅᔪᖁᑎᑎᑦ. ᑕᐃᒫᒃ ᑐᑭᓯᑦᑎᐊᖅᐳᖓ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ 
ᑮᓇᐅᔭᑦ ᓴᓇᕐᕈᑎᔅᓴᓕᐅᕐᓂᒧᓄᑯᐊ ᑐᕌᖓᔪᑦ 
ᐃᓕᓐᓂᐊᕐᓂᓕᕆᓂᕐᒧᓪᓗ. 
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᖃᑦᑕᕈᓐᓇᕐᓂᐊᕋᑦᑕ 
ᓴᓇᕐᕈᑎᔅᓴᓕᐅᕈᓐᓇᕐᓂᐊᕋᑦᑕ ᓄᓇᕗᒻᒥ 
ᓇᒻᒥᓂᖁᑎᒋᔭᐅᔪᑦ ᐱᕈᖅᐸᓪᓕᐊᓂᐊᕐᒪᑕ. 
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓐᓂᕈᑦᑕ ᐃᓕᓐᓂᐊᑎᑦᑎᓯᓐᓈᑦ 
ᑲᑎᒪᑎᑦᑎᓂᓕᕈᑦᑕ ᖃᓪᓗᓈᑦ ᓄᓇᖏᓐᓃᑦᑐᑦ 
ᐅᐸᒍᓐᓇᖅᑐᑦ ᑭᓯᐊᓂ ᐱᔪᒪᒍᑎᑦ. 
 
 
 
 
 
 
 
ᐃᓕᓐᓂᐊᓯᓐᓈᑦ ᑲᑎᒪᓂᕐᓂ ᖃᐃᔨᔪᖃᕋᔭᖅᑐᖅ 
ᐃᓱᒪᖃᖅᑐᒥᒃ ᐃᒻᒪᖄ ᕿᓚᓗᒐᕐᓂᒃ ᑕᑯᕋᓐᓈᑎᑦᑎᓂᕐᒧᑦ 
ᒥᑦᑎᒪᑕᓕᒻᒥ ᑕᒪᑐᒨᓇᓗ ᐱᓕᕆᖃᑎᒋᒐᔭᖅᑕᕗᑦ 
ᐋᖅᑭᒃᓱᖅᓯᒪᑦᑎᐊᓕᖁᓪᓗᒍ ᓂᐅᕐᕈᑕᐅᒐᔭᕐᓂᖓ, 
ᐊᑭᒋᒐᔭᖅᑕᖓ, ᑭᓱᑦ ᐃᓚᖃᓯᐅᔾᔭᐅᔪᒃᓴᐅᒻᒪᖔᑕ, ᖃᓄᖅ 
ᖃᖓᑦᑕᐅᑏᑦ ᐊᑭᑭᓪᓕᒋᐊᖅᓯᒪᔪᑦ ᐊᑐᖅᑕᐅᔪᓐᓇᕐᒪᖔᑕ 
ᐊᓯᖏᓪᓗ. 
 
 
 
 
 
ᑕᐃᒃᑯᐊ $350,000 ᓄᓇᕗᒻᒥ ᓇᒻᒥᓂᕆᔭᐅᔪᓄᑦ 
ᐊᑐᐃᓐᓇᕈᖅᑎᑕᐅᓯᒪᔪᑦ ᓴᓇᕐᕈᑎᖃᑦᑎᐊᓂᖅᓴᐅᓂᐊᕐᒪᑕ. 
ᐃᓗᐃᒃᑲᐅᓂᖅᓴᓂᒃ ᓂᐅᕐᕈᑎᖃᖃᑦᑕᓂᐊᕐᒪᑕ 
ᑕᐃᒃᑯᓄᖓ ᓂᐅᕐᕈᔪᒪᔪᓄᑦ. 
ᐊᐅᓪᓚᐅᔾᔨᔨᕈᓗᑐᐃᓐᓇᐅᙱᓪᓗᑎᑦ 
ᐃᑲᔪᖅᑎᕈᓗᑐᐃᓐᓇᐅᙱᓪᓗᑎᑦ. ᑕᐃᒃᑯᐊ  
 
 
ᓯᕗᒃᑲᑕᖅᑎᒋᔪᒪᒐᑦᑎᒍ ᐃᓗᐃᒃᑲᓂᒃ 
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working as assistants on a floe edge trip. 
The goal of that money is to get more 
Nunavut-based product developed so that 
Nunavut-based operators are getting a 
bigger piece of the market and can 
actually deliver some of the products that 
people are looking for. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. If I 
can just interject just for a moment, Mr. 
Enook, within that funding criteria, are 
there established guidelines that have 
been created by Nunavut Tourism? Ms. 
Dupuis. 
 
Ms. Dupuis: I’m not quite sure what 
you’re asking about guidelines. 
Clarification, please, Mr. Chairman. 
 
Chairman: When you’re talking about 
putting these funding proposals together, 
whether it be from inside or outside of 
Nunavut, under what guidelines would be 
an acceptable training opportunity to 
develop product? Do you understand 
where I’m going? Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. I 
think so. What we’re working on and 
what the RFP is out right now is to 
develop a product development 
workbook. You’re in Arviat, for example, 
and you want to develop a product at a 
time that a workshop is not going on. 
There would be a step-by-step guideline 
of things to consider of what you have to 
do. The plan is then to offer a minimum 
of four workshops where someone will 
lead a small group of people through this 
and work individually with those in 
attendance so that after the two- or three-
day workshop, they will come out with a 
new package that they can have a 
brochure developed for, put on their 
website, or something so that they will 

ᓂᐅᕐᕈᕈᑎᖃᖃᑦᑕᕈᓐᓇᓂᐊᕐᒪᑦ ᓲᕐᓗ ᓯᓈᓕᐊᕈᒪᔪᓂᒃ 
ᑕᐃᒃᑯᓂᖓ ᖃᓄᐃᓕᐅᕐᓂᕆᓂᐊᖅᑕᓕᒫᖏᓐᓂᒃ 
ᐋᖅᑭᓱᐃᓗᓂ ᐃᑲᔪᖅᑎᕈᓗᑐᐃᓐᓇᙱᓪᓗᓂ. 
ᐱᕚᓪᓕᐅᑎᔅᓴᑲᓐᓂᐅᓇᓱᑦᑕᕗᒪᓐᓇ ᓄᓇᕗᒻᒥᐅᑦ 
ᓄᓇᕗᒻᒦᑦᑐᓂᒃ ᓇᒻᒥᓂᕆᔭᐅᔪᓂᒃ ᒪᑯᓂᖓᓗ 
ᑭᙴᒪᔭᐅᔪᓂᒃ ᑲᔪᓯᑎᑦᑎᔨᐅᖃᑦᑕᕐᓗᑎᑦ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᐃᓄᒃ, ᓂᓪᓕᑲᐃᓐᓇᕐᓚᖓ. ᑖᒃᑯᐊ ᑮᓇᐅᔭᑦ ᐃᓗᓕᖏᓐᓂ 
ᑖᒃᑯᐊ ᒪᓕᒐᖃᕆᕙᑦ ᑭᓱᓄᑦ ᐊᑐᖅᑕᐅᔪᓐᓇᕐᒪᖔᖏᑦ? 
ᒥᔅ ᑐᐳᐃ. 
 
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐋᒪᐃ, ᑐᑭᓯᑦᑎᐊᖏᓐᓇᒪ. 
ᑐᑭᓯᓇᖅᓯᑎᒋᐊᒃᑲᓐᓂᓚᐅᕈᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᑕᐃᒃᑯᓂᖓ ᑮᓇᐅᔭᓂᒃ 
ᑐᒃᓯᕋᐅᑎᓂᓪᓗ ᑕᒪᒃᑯᓂᖓ ᐅᖃᐅᓯᖃᖅᑎᓪᓗᑎᑦ 
ᓄᓇᕗᒻᒥ ᓯᓚᑖᓂᓘᓐᓃᑦ. ᖃᓄᐃᑦᑑᓂᒃ ᒪᓕᒐᓂᒃ 
ᐊᑐᖃᑦᑕᖅᐱᓯ ᐋᖅᑭᓱᐃᓂᐊᕈᔅᓯ 
ᐃᓕᓐᓂᐊᕐᓂᐅᓂᐊᖅᑐᒥᒃ? ᑐᑭᓯᓇᖅᓯᕗᖓᖃᐃ? ᒥᔅ 
ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐄᖑᖅᑰᖅᑐᖅ. ᒫᓐᓇ ᑳᓐᑐᕌᑎᒥᒃ ᑕᖅᑲᐅᖓᖅᓯᒐᑦᑕ 
ᐋᖅᑭᓱᐃᓂᐊᖅᑐᑦ ᐃᓕᓐᓂᐊᕈᑎᔅᓴᓂᒃ ᓲᕐᓗ 
ᐊᕐᕕᐊᓃᒃᑯᕕᑦ ᑭᓱᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒨᖔᔪᓂᒃ 
ᓴᖅᑭᑦᑎᔪᒪᒍᕕᑦ 1, 2, 3-ᓯᒪᔪᓂᒃ 
ᑎᑎᕋᖅᓯᒪᔪᖅᑕᖃᕐᓂᐊᖅᑐᖅ ᖃᓄᐃᓕᐅᕆᐊᖃᕐᓂᓐᓂᒃ 
ᓇᓗᓇᐃᔭᐃᓯᒪᔪᓂᒃ ᑎᓴᒪᐃᖅᓱᕐᓗᑎᓪᓗ 
ᐃᓕᓐᓂᐊᕆᐊᕐᓗᑎᑦ ᐅᐸᓗᖓᐃᖅᓯᒪᔾᔫᒥᓂᐊᕋᕕᑦ 
ᑕᐃᒃᑯᐊᓗ ᐅᐸᖃᑕᐅᔪᑦ ᐃᖅᑲᓇᐃᔭᖃᑎᒋᓪᓗᒋᑦ. 
ᒪᕐᕉᓐᓂᒃ ᐱᖓᓱᓄᓪᓗ ᐃᓕᓐᓂᐊᕌᓂᒃᑯᕕᑦ ᓄᑖᓂᒃ 
ᐋᖅᑭᓱᐃᓯᒪᓕᕋᔭᖅᑐᒍᑦ ᐃᑭᐊᖅᑭᕕᒻᒧᑦ 
ᐃᓕᔭᐅᔪᔅᓴᐅᑕᐅᓂᐊᖅᑐᓂᒃ ᐅᕝᕙᓘᓐᓃᑦ  
 
 
 
 
ᑐᓂᐅᖅᑲᒐᒃᓴᓐᓂᒃ. ᑕᐃᒃᑯᐊ ᐃᓕᓐᓂᐊᖅᖢᒋᑦ ᑭᓱᓂᒃ 
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have a new product to offer, not just how 
to do it, but from these workshops, come 
out with something that they will then be 
able to offer. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I’ll 
continue with Mr. Enook. Sorry. 
 
Mr. Enook (interpretation): Thank you, 
Mr. Chairman. Maybe I didn’t get a full 
understanding of the subject, so I’ll leave 
it at that.  
 
With the $500,000 that was mentioned 
here and if I understood correctly, you 
indicated that you want to showcase 
Nunavut or (interpretation ends) overall 
awareness of Nunavut (interpretation) 
and not only focus on tourism. My 
question is: (interpretation ends) are you 
the proper body to do that? 
(interpretation) Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. Enook. Ms 
Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
I’ll be frank with you. This was 
something that was identified in the 
tourism strategy to be undertaken by the 
Government of Nunavut two years ago. It 
hadn’t happened. Our board suggested 
that it be put in our budget, that we would 
start the process happening because it 
needed to happen. That’s why we’re 
suggesting that a government committee 
be set up to guide this process. It was 
never intended that we be the body to do 
this, but somebody had to do it. We 
offered to be sort of the coordinator for it, 
but that was never the intent. If you look 
at the tourism strategy, the original 
proponent for this was supposed to be the 
Government of Nunavut. Thank you, Mr. 
Chairman. 

ᑕᖏᓕᓐᓂᒃ ᑎᒍᓯᒍᓐᓇᖅᑐᑦ ᓂᐅᕐᕈᓯᒪᔪᓄᑦ 
ᑐᓐᓂᖅᑯᑎᒋᔪᓐᓇᖃᑦᑕᓂᐊᖅᑕᖏᒥᓂᒃ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᐃᓄᒃ. ᒪᒥᐊᓇᖅ. 
 
 
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᒻᒪᖃ 
ᑐᑭᓯᐅᒪᑦᑎᐊᙱᓗᐊᕋᒃᑯ ᕿᒪᑲᐃᓐᓇᕐᓚᒍᐃ. 
 
 
 
ᑭᓯᐊᓂ ᑖᓐᓇ ᐊᐃᑉᐸᖓ $500,000 ᐅᖃᐅᓯᐅᖅᑲᐅᔪᖅ. 
ᑐᑭᓯᒍᒪ ᐅᖃᖅᑲᐅᒐᔅᓯ ᓄᓇᕗᓕᒫᕉᖅ 
ᖃᐅᔨᒪᔭᐅᒃᑲᓐᓂᖁᓪᓗᒍ Overall Awareness of 
Nunavutᒪ ᐳᓚᕋᕐᓂᐅᙱᑦᑐᖅ ᐅᕝᕙᓗᑭᐊᖅ 
ᐳᓚᕋᕐᓂᑑᙱᑦᑐᖅ. ᐊᐱᕆᔪᒪᔪᖓ (ᑐᓵᔨᑎᒍᑦ) 
ᑕᐃᒪᐃᑦᑐᓕᕆᔨᐅᒐᓗᐊᕋᔅᓰ? (ᑐᓵᔨᒃᑰᖏᑦᑐᖅ) ᖁᔭᓐᓇᒦᒃ 
ᐃᔅᓯᕙᐅᑖᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ 
ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐅᖃᑦᑎᐊᒻᒪᕆᓪᓗᖓ, ᑖᓐᓇ ᓇᓗᓇᐃᖅᑕᐅᔪᔪᖅ 
ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᒥᒃ, ᓄᓇᕗᑦ 
ᒐᕙᒪᒃᑯᖏᓐᓄᑦ ᓴᖅᑭᖅᑕᐅᓂᐊᕐᓗᓂ ᐊᕐᕌᒎ ᒪᕐᕉᒃ 
ᓈᓕᖅᑑᒃ, ᓴᖅᑭᖅᑕᐅᓚᐅᖅᓯᒪᙱᑦᑐᖅ. ᑲᑎᒪᔨᖁᑎᕗᓪᓕ 
ᐋᖅᑮᓕᓚᐅᖅᑯᑦ ᑮᓇᐅᔭᖁᑎᔅᓴᑎᓐᓄᑦ ᐃᓚᓯᖁᔨᓪᓗᑎᒃ 
ᑕᒪᓐᓇ ᐱᒋᐊᖅᑕᐅᔪᓐᓇᓂᐊᕐᖓᑦ, 
ᐱᔭᐅᔭᕆᐊᖃᕋᓗᐊᕐᖓᑦ, ᓴᖅᑭᖅᑕᐅᔭᕆᐊᖃᕋᓗᐊᕐᖓᑦ. 
ᑕᐃᒫᒃ ᑕᕝᕙ ᒐᕙᒪᒃᑯᓐᓄᑦ ᑲᑎᒪᔨᕋᓛᖅᑖᖁᒐᓗᐊᖅᑲᕗᑦ, 
ᐊᐅᓚᑕᐅᓂᐊᖅᑐᓂᑦ. ᐅᕙᑦᑎᓄᓪᓕ 
ᐱᓕᕆᐊᖑᓂᐊᔪᙱᑦᑐᖅ, ᐱᓕᕆᐊᖑᓇᓱᙱᒻᒪᑦ 
ᐱᓕᕆᐊᖑᒋᐊᖃᖅᑐᓂᓗ ᐱᓕᕆᐊᕆᒐᓱᒍᒪᓕᓚᐅᖅᑕᕗᑦ 
ᑐᑭᒧᐊᒃᑎᓪᓗᑎᒍ. ᑕᐃᒪᐃᓐᓂᐊᔪᙱᑦᑑᒐᓗᐊᖅ 
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎ ᕿᒥᕐᕈᐊᕆᐊᕈᔅᓯᐅᒃ  
 
 
 
ᑖᒃᑯᐊᓕ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᖔᖅ 
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Chairman: Thank you, Ms. Dupuis. Mr. 
Enook. 
 
Mr. Enook: Thank you, Mr. Chairman. 
Please, we don’t need another 
government committee; we’ve got 
enough. My concern is and I don’t know 
if you are comfortable enough to tell us, 
my concern is that this is taking work 
away from your mandate and that’s 
tourism. If this work needs to be done, I 
need to be sure that you are the agency 
that can deliver that work and know that 
your everyday full-time job as the 
tourism entity doesn’t suffer. I think 
that’s just a comment at this time. 
(interpretation) Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Mr. Enook. Just 
to go back to when you mentioned the 
RFP, when we’re looking at the market 
readiness money, is the RFP going to 
create the guidelines that you were 
talking about earlier on what type of 
programming would be most suitable to 
use up those dollars with? Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We have identified a few activities for 
those dollars. The video with the RIAs 
following up on the business aftercare 
booklet that has already been developed 
and the product development workshops, 
that’s what the RFP is out for right now. 
It’s the product development workbook 
and the delivery of the four workshops in 
this fiscal year. Thanks, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Just 
one final question, out of the $850,000 
that we’re talking about under the new 
budget money, have any monies under 
those budget lines been expended to 
date? Ms. Dupuis. 

ᓴᖅᑮᓂᐊᓚᐅᖅᓯᒪᔫᒐᓗᐊᑦ ᑕᒪᑐᒥᖓ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᐃᓄᒃ.  
 
ᐃᓄᒃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᑦᑕᐅᖅ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑲᑎᒪᔨᕋᓛᖅᑖᑲᓐᓂᕆᐊᖃᖅᐸᓚᐃᙱᑦᑐᒍᑦ ᓈᒻᒪᒌᕐᖓᑕ 
ᑲᑎᒪᔨᕋᓛᒐᓛᓗᖏᑦ. ᐃᓱᒫᓘᑎᖃᕋᒪᓕ ᐊᒻᒪᑦᑕᐅᖅ 
ᐅᖃᐅᔨᒍᓐᓇᕐᒪᖔᖅᐱᑦ ᖃᐅᔨᒪᙱᑦᑐᖓ, ᐅᓇ ᐃᓕᔅᓯ 
ᐱᓕᕆᐊᒃᓴᒫᖏᓐᓂᑦ ᓴᖑᑎᑦᑎᓕᕐᖓᑦ. ᑖᓐᓇ 
ᐱᓕᕆᐊᖑᔭᕆᐊᖃᖅᑲᑦ, 
ᐅᑉᐱᕈᓱᓕᖅᑎᑕᐅᔭᕆᐊᖃᖅᑐᖓᓕ ᐃᓕᔅᓯᓐᓄᑦ 
ᑕᐃᒪᐃᑦᑐᓂᑦ ᓴᖅᑮᒍᓐᓇᕋᓗᐊᕐᒪᖔᔅᓯ. ᐊᒻᒪᑦᑕᐅᖅ ᑖᓐᓇ 
ᐳᓛᕋᒃᑐᓕᕆᓂᕐᖏᓛᒃ ᖃᐅᑕᒫᑦ ᐃᖅᑲᓇᐃᔮᕆᒐᔅᓯᐅᒃ, 
ᐳᓚᕋᒃᑐᓕᕆᔨᐅᓪᓗᓯ ᑕᒪᓐᓇ ᓱᕈᖁᙱᓇᑦᑎᒍ, 
ᓱᕋᖁᙱᓇᑦᑎᒍ ᐊᓯᐊᓂᑦ ᐱᔭᔅᓴᑖᒃᑲᓂᕐᓗᓯ. 
ᐅᖃᐅᓯᔅᓴᑐᐃᓐᓇᖅ ᑖᓐᓇ. (ᑐᓵᔨᒃᑰᖏᑦᑐᖅ) ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᐃᓄᒃ. 
ᐅᑎᕆᐊᑲᐃᓐᓇᕐᓚᖓᐃ ᑲᔪᓯᒋᐊᕈᒪᕖᑦ? ᐅᖃᐅᓯᖃᕋᕕᑦ 
ᑳᓐᑐᕌᒃᑖᕋᓱᐊᕈᒪᔪᓂᑦ ᑐᒃᓯᕋᐅᑏᑦ ᓂᐅᕕᐊᒃᓴᔅᓴᓂᑦ 
ᓴᖅᑭᔮᖅᑎᑎᓪᓗᑎᒃ ᑐᕌᒐᔅᓴᖏᓇᐃ ᓴᓇᒐᔭᖅᑑᑦ? 
ᖃᓄᐃᑦᑐᓄᑦ ᑐᕌᖓᒍᓐᓇᕋᔭᕐᒪᖔᑕᑦ ᑮᓇᐅᔭᑦ, 
ᑕᐃᒪᐃᓕᖓᕚ? ᒥᔅ ᑐᐳᐃ.  
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᓇᓗᓇᐃᖅᓯᓯᒪᔪᒍᑦ ᓱᔭᐅᒍᓐᓇᕋᔭᖅᑐᓂᑦ ᑮᓇᐅᔭᐃᑦ 
ᑖᒃᑯᐊ ᐊᑐᕐᓗᒋᑦ. ᑕᐃᓐᓇ ᑕᕐᕆᔮᖅᓴᓕᐅᖅᑕᐅᒐᔭᖅᑐᖅ 
ᑕᐃᒪ ᓇᒻᒥᓂᖃᐅᑏᑦ ᓴᖅᑭᖅᑕᐅᓯᒪᓕᖅᑎᓪᓗᒋᑦ ᖃᓄᒃ 
ᑲᔪᓯᑎᑕᐅᒍᓐᓇᕐᒪᖔᑕ ᐊᔪᕆᖅᓱᐃᔨᔪᑎ, ᐊᒻᒪ 
ᐃᓕᓐᓂᐊᕈᑎᒃᓴᓄᑦ ᑲᑎᒪᖃᑎᒌᓪᓗᑎᒃ 
ᐃᓕᓐᓂᐊᖅᑲᑎᒌᓪᓗᑎᒃ, ᐅᖃᓕᒫᒐᓕᐊᕈᑎᔅᓴᒥᒃ. 
ᐊᒻᒪᑦᑕᐅᖅ ᑎᓴᒪᐃᕋᕐᓗᑕ ᐃᓕᓐᓂᐊᑎᑦᑎᓛᕐᒥᒐᑦᑕ 
ᑕᕝᕙᓂ ᐊᕐᕌᒍᒥ, ᑕᕝᕗᖓ ᐊᑐᖅᑕᐅᒐᔭᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. 
ᑖᒃᑯᐊᓕ $850,000 ᑲᑎᓪᓗᒋᑦ ᐅᖃᐅᓯᕆᒐᑦᑎᒍ, ᓄᑖᑦ  
 
 
ᑮᓇᐅᔭᑦ. ᑮᓇᐅᔭᓂᑦ ᐊᑐᖅᓯᒪᓕᕇᖅᑭᓯ ᑕᕝᕙᖓ 
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Ms. Dupuis: Thank you, Mr. Chairman. 
The only monies that have been 
expended are towards the market 
readiness. Nothing under the marketing 
campaign has been expended to date. The 
market readiness, yes, because we’re 
working on training opportunities and 
that sort of thing for the territory. That’s 
something that we’re very comfortable 
with and have a solid plan for.  
 
The branding exercise is something that 
we need to work with the Government of 
Nunavut on and to figure out what 
direction we’re going in, and then likely 
go out to secure an agency of record, 
which is typical in this sort of exercise to 
do the execution. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. If 
you could just maybe give an example of 
what has been done to date under the 
market readiness and what has been 
expended to date. I guess I’ll start there. 
What has been spent to date on what? 
Thank you. Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We have put the RFP out for product 
development. We have started work 
towards getting an RFP ready to have a 
video for our business aftercare 
developed. We have started work on a 
sort of list or checklist for communities 
to develop community events. This is 
something that was identified in the 
tourism strategy that a lot of communities 
want to develop community festivals and 
events, but they’re not sure where to start 
or some of the things that they need to 
make sure they consider. 
 
It has been suggested that we develop a 
checklist that communities can easily use, 

ᐅᓪᓗᒥ? ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑮᓇᐅᔭᑐᐊᑦ ᑖᒃᑯᐊ ᐊᑭᓕᐅᑎᒋᓯᒪᔭᕗᑦ 
ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕐᓂᕐᒧᑦ ᐊᑐᐃᓐᓇᕈᐃᓂᕐᒧᑦ. ᑕᐃᒃᑯᐊᓕ 
ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᐊᖓᔪᐃᑦ ᓱᓕ ᐊᑐᖅᑕᐅᓚᐅᓐᖏᑦᑐᑦ. 
 
 
 
 
 
 
 
 
ᑖᒃᑯᐊ ᓄᓇᕗᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᒐᓱᓐᓂᖓ ᐱᓪᓗᒍ 
ᐅᖃᐅᓯᕆᖃᐅᔭᕋ, ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᒥᐅᑕᕐᓂᑦ 
ᑭᓯᐊᓂ ᐱᓕᕆᖃᑎᖃᕐᓗᑕ ᓄᓇᕘᓕᒫᑦ 
ᓴᖅᑭᔮᖅᑎᐸᓪᓕᐊᒐᓱᒐᔭᕋᑦᑎᒍ ᑕᐃᒪ ᐱᓕᕆᐊᖑᔮᓲᑦ 
ᑕᒪᒃᑯᐊ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᑦᑕᐅᖅ, ᒥᔅ ᑐᐳᐃ. 
ᐆᑦᑑᑎᖃᕈᓐᓇᖅᑮ ᐅᓪᓗᒥ ᖃᓄᐃᓕᐅᖅᓯᒪᔪᖃᕐᒪᖔᖅ, 
ᑕᕝᕙᓂ ᐊᑐᐃᓐᓇᕈᖅᓴᕈᑎᔅᓴᓂᒃ, ᑮᓇᐅᔭᓂᑦ 
ᐊᑐᖅᓯᒪᓂᕋᕋᑖᕋᔅᓯ. ᐊᐱᕆᖅᑳᑐᐃᓐᓇᕐᓗᓯ ᐅᓪᓗᒥ 
ᖃᑦᑎᓂᒃ ᐊᑐᖅᓯᒪᓕᖅᑭᓯ ᑭᓱᒧᑦ? ᒥᔅ ᑐᐳᐃ.  
 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ 
ᑳᓐᑐᕌᒃᒐᔅᓴᖅ ᑕᖅᑲᐅᖓ ᐊᑐᐃᓐᓇᐅᑦᑕᓕᖅᑯᖅ, ᓄᓇᕘᒥ 
ᐅᐸᒍᒥᓇᕋᔭᖅᑐᓂᓪᓗ ᐊᑐᐃᓐᓇᕈᐃᒐᔭᖅᑐᖅ ᐊᒻᒪ 
ᑳᓐᑐᕌᒃᒐᔅᓴᒥᑦ ᐊᑐᐃᓐᓇᕈᖅᓴᐃᓕᕐᒥᔪᒍᑦ 
ᑕᕐᕋᔮᔅᓴᓕᐅᕋᔭᖅᑐᓂᒃ ᖃᓄᖅ ᓇᒻᒥᓂᖃᐅᑎᓂᒃ 
ᐱᒋᐊᖅᑎᑦᑎᔪᖃᓚᐅᖅᑎᓪᓗᒍ 
ᑲᔪᓰᓐᓇᖅᑎᑕᐅᒍᓐᓇᕐᒪᖔᑕ ᐊᒻᒪᓗᑦᑕᐅᖅ 
ᑎᑎᖅᑐᐃᕕᔅᓴᓕᐅᕐᒥᔪᒍᑦ ᓄᓇᓕᓐᓂ ᓱᓕᕆᔪᖃᖅᑎᓪᓗᒍ 
ᐳᐃᒍᖅᑕᐅᔭᕆᐊᖃᖏᑦᑐᓂᑦ ᓇᓪᓕᑭᑕᖅᑕᐅᔭᕆᐊᓕᓐᓂ 
ᒪᓕᔅᓱᐊᖅᑕᐅᔭᕆᐊᓕᓐᓂ, ᓄᓇᓕᓐᓂ 
ᓂᔾᔭᐅᓯᔭᕐᓂᕐᒧᓘᓐᓃᑦ ᖁᕕᐊᓱᖃᑎᒌᓐᓂᕐᒧᓘᓐᓃᑦ 
ᐱᓕᕆᑎᑦᑎᔪᒪᔪᖃᕐᓂᖄᑦ ᐅᕝᕙᒃᑯᐊ ᖃᐅᔨᒪᒋᐊᓕᖏᑦ 
ᑎᑎᖅᑐᖅᓯᒪᓗᒋᑦ ᑕᐃᒫᒃ ᐊᑐᐃᓐᓇᐅᑎᒐᓱᒃᑲᑦᑎᒍᑦᔭ 
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that if you’re putting on a festival, you 
need to remember to get your liability 
insurance and a number of other things 
that have to be in place, to sort of have a 
checklist that communities can use to 
move forward. Work has begun on that 
and a couple of other small projects that I 
can check notes and bring to you 
tomorrow morning. The main part of it 
will be the product development 
workshops that will take place starting in 
the fall and that RFP is out right now. 
 
Chairman: Thank you for that 
clarification, Ms. Dupuis. Mr. Rumbolt. 
 
Mr. Rumbolt: Thank you, Mr. 
Chairman. Earlier, Mr. Mikkungwak was 
asking questions around the $5,000 
increase to the staff travel for the CEO. I 
just wondered: why does Nunavut 
Tourism’s 2013-14 annual report not 
include a detailed breakdown of travel 
expenditures? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Rumbolt. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The travel expenditures for the CEO are 
to particular national meetings or national 
tourism events like Rendez-vous Canada. 
The other staff travel that is listed in the 
budget for communities is for community 
visits and in the annual report, it notes 
which communities those are that we 
have visited. That’s something that we 
can look at if you would like for the 
2014-15 annual report, but that has 
always been the way it has been done in 
the past. We can certainly look at making 
changes if requested. Thank you, Mr. 
Chairman. 
 
Chairman: I think Mr. Rumbolt has a 
request. Mr. Rumbolt. 

ᐃᒫᒃ ᓇᓪᓕᑭᑕᕐᓗᒋᑦ ᑎᑎᕋᖅᓯᒪᓗᒋᑦ ᐅᑯᐊ 
ᐃᖅᑲᐅᒪᔭᕆᐊᓕᕗᑦ ᓇᓪᓕᐅᒃᑯᒫᕆᒋᐊᓕᕗᓪᓗ 
ᐱᓯᒪᒐᓗᐊᕐᒪᖔᑦᑎᒍᑦ ᖃᐅᔨᒪᔾᔪᑎᒃᓴᓂᒃ. ᐃᒫᒃ 
ᒪᓕᑦᑕᐅᔭᕆᐊᓖᑦ ᑎᑎᖅᑐᖅᑕᐅᓯᒪᑐᐃᓐᓇᕐᓗᑎᑦ ᐊᒻᒪᓗ 
ᖃᐅᔨᒪᔭᐅᔭᕆᐊᓖᑦ ᖃᐅᑉᐸᑦ ᓇᔅᓴᑲᓐᓂᕈᓐᓇᓛᖅᑕᒃᑲ 
ᐅᖃᐅᓯᕆᒃᑲᓐᓂᕐᓗᒋᑦ ᑕᐃᒪ ᒫᓐᓇ ᐅᑭᐊᔅᓵᒃ 
ᐱᒋᐊᓛᖅᑐᐃᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᒋᐊᒃᑲᓐᓂᕋᓱᐊᕐᓃᑦ 
ᑕᒫᖔᕐᓗᑎᒃ ᑲᓐᑐᓛᒃᒐᒃᓴᐅᓗᑎᒃ ᐊᑐᐃᓐᓇᐅᔫᒐᓗᐊᑦ 
ᐅᓪᓗᒥ. 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ, ᒥᔅᑕ 
ᕋᒻᐴᑦ ᑕᐃᒪ. 
 
ᕋᒻᐴᑦ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ ᑕᐃᒪ ᒥᔅᑕ 
ᒥᑭᖑᐊᖅ ᐊᐱᖅᓱᖃᑦᑕᖃᐅᖕᒪᑦ $5,000-ᓂᒃ 
ᐊᑭᑦᑐᕆᐊᖅᓯᒪᖕᒪᑕ ᐊᖓᔪᖄᖓᑕ 
ᐊᐅᓪᓚᖃᑦᑕᕈᑎᒃᓴᖏᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 
ᓱᖕᒪᑦ 2013-2014 ᓇᓗᓇᐃᖅᑐᖅᓯᒪᖏᓚᑦ 
ᐊᐅᓪᓚᖃᑦᑕᕐᓂᒥᓂᖏᓐᓂᒃ ᑖᒃᑯᐊ? ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᕋᒻᐳᑦ, ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᒃᑯᑦ): ᑖᒃᑯᐊ ᐊᐅᓪᓚᖃᑦᑕᖅᑐᑕ 
ᑮᓇᐅᔭᐃᔭᕈᑎᒥᓂᖏᑦ ᐊᖓᔪᖄᑦ ᑲᓇᑕᓕᒫᒧᑦ 
ᑐᕌᖓᔪᓂᒃ ᑲᑎᒪᕕᔾᔪᐊᕐᓂᕐᓄᑦ ᐅᕝᕙᓘᓐᓃᑦ ᑲᓇᑕᓕᒫᒥ 
ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥ ᑲᑎᒪᓂᕐᓄᑦ ᐊᒻᒪ ᐊᓯᖏᑦ 
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᒥᓃᑦ ᓄᓇᓕᓐᓄᑦ 
ᑎᓴᒪᐃᕋᖅᑐᓂ ᐳᓛᕆᐊᖅᓯᒪᑦᑕᖁᑦ ᐊᒻᒪ 
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᒻᒥ ᐅᓂᒃᑳᓕᐊᒥᓂᕐᓄᑦ ᓇᓕᐊᓐᓄᑦ 
ᓄᓇᓕᓐᓅᓐᓂᕐᒪᖔᑕ ᐅᖃᖅᓯᒪᔪᑦ ᐊᒻᒪᓗ ᑖᒃᑯᐊ 2014-
2015 ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑦ ᑕᑯᔪᒪᓐᓂᕈᑦᓯᐅᒃ 
ᑕᑯᔭᐅᑎᒍᓐᓇᕐᒥᔭᕗᑦ. ᐊᓯᔾᔨᖅᑕᐅᖁᔭᐅᒃᐸᑕ 
ᐊᓯᔾᔨᕈᓐᓇᕐᒥᔭᕋᓗᐊᕗᑦ ᑭᓯᐊᓂ 
ᑕᐃᒪᐃᓕᖓᐃᓐᓇᖅᑎᑐᐃᓐᓇᓲᕗᑦ. ᒥᔅᑕ ᕋᒻᐳᖑᓇ 
ᑐᔅᓯᕌᒃᓴᖃᕐᖓᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
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Mr. Rumbolt: Thank you, Mr. 
Chairman. That was going to be my next 
question, if you could have these 
numbers in future reports. I guess she is 
willing to do that.  
 
Can you describe the process by which 
staff and board members’ travel is 
approved? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Rumbolt. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Individual staff travel to communities is 
set out in a work plan. We identify the 
communities that we’re planning to go to 
in a given fiscal year and do a budget 
calculated on the communities. We try 
and visit different communities as much 
as we can every year. We usually visit 
each of the regional centres in the other 
two regions every year, but other 
communities are visited at different 
times. 
 
For board travel, we have two in-person 
board meetings a year. Every third year, 
one of those meetings is held in a 
community. You will note that in the 
2015-16 budget, board travel other has 
increased. That increase is because 2015-
16 is a year that the second in-person 
board meeting in the winter will be held 
in a community outside Iqaluit.  
 
The board travel expenses are for the 
AGM and for the second in-person 
meeting this year that will be in a 
community. That community has not 
been determined at this point. Thank you, 
Mr. Chairman. 
 
Chairman: Thank you, Mr. Dupuis. Mr. 
Rumbolt. 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ) ᒥᔅᑕ ᕋᒻᐴᑦ ᑐᒃᓯᕋᐅᑎᖃᖅᑰᕐᒪᑦ. 
ᐊᑏᒎᖅ ᒥᔅᑕ ᕋᒻᐴᑦ. 
 
ᕋᒻᐴᑦ (ᑐᓵᔨᒃᑯᑦ): ᑕᐃᒪᐃᒍᓐᓇᕈᔅᓯ ᐅᓂᒃᑳᓕᐅᕋᐃᒍᔅᓯ 
ᑕᑯᔅᓴᐅᑎᖃᑦᑕᕈᔅᓯᐅᒃ ᐱᐅᓛᖅᑐᖅ. 
 
 
 
 
ᓇᓗᓇᐃᖅᓯᒍᓐᓇᖀᑦ ᖃᓄᖅ ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᑲᑎᒪᔩᓪᓗ 
ᐊᐅᓪᓚᕆᐊᖃᕐᓂᖏᑦ ᐊᖏᖅᑕᐅᓲᖑᖕᒪᖔᑕ. ᖁᔭᓐᓇᒦᒃ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᕋᒻᑑᑦ, ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕ. 
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᖏᑦ ᐃᓛᒃᑯᓂᓛᒃ 
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᓄᓇᓕᖕᓅᖃᑦᑕᕐᓂᖏᑦ ᐸᕐᓇᐅᑎᒃᑯᑦ 
ᐋᖅᑭᒃᑕᐅᓯᒪᓲᑦ ᓄᓇᓖᑦ ᓇᓗᓇᐃᖅᑕᐅᖄᓚᐅᖅᑐᑎᒃ 
ᐅᐸᑦᑕᐅᔭᕆᐊᓖᑦ ᐊᕐᕌᒍᑉ ᐃᓗᐊᓂ ᐊᒻᒪ ᑮᓇᐅᔭᖏᑦ 
ᐊᒡᒍᑦᑕᓕᖅᑲᕗᑦ. ᓄᓇᓕᓐᓄᑦ 
ᐊᔾᔨᒌᖏᑦᑐᓅᖅᑕᕋᓱᕈᓘᔭᖅᐸᑦᑐᒍᑦ. ᐊᕐᕌᒍᑕᒫᑦ ᓄᓇᕘᒥ 
ᐊᕕᒃᑐᖅᓯᒪᓂᖏᑦ, ᐊᓯᖏᓐᓄᑦ ᓄᓇᓕᓐᓄᐊᖅᐸᒃᑐᑕ 
ᐊᓯᐊᒍᖔᖅ. 
 
 
 
 
 
ᐊᕐᕌᒍᑕᒫᑦ ᑖᒃᑯᐊ ᐱᖓᓱᑦ ᐳᓛᕆᐊᖏᓐᓇᖅᑕᕋᓗᐊᕗᑦ 
ᐊᒻᒪᓗ ᐊᓯᖏᑦ ᓄᓇᓖᑦ ᐊᓯᐊᒍᖔᖅ ᐅᐸᒐᓱᓲᕆᖕᒥᔭᕗᑦ. 
ᑲᑎᒪᔩᓪᓕ ᐊᐅᓪᓚᑲᑕᖕᓂᖏᓐᓄᑦ ᒪᕐᕉᖕᓂᒃ 
ᒪᕐᕈᐊᖅᑎᖅᑐᑕ ᑕᑯᓐᓈᖃᑦᑕᐅᑎᓪᓗᑎᒃ ᑲᑎᒪᖃᑦᑕᖅᑐᑦ. 
ᐊᑕᐅᓯᐊᖅᑐᑎᒃ ᓄᓇᓕᑐᐃᓐᓇᕐᒥ ᐃᓛᒃ 
ᐃᖃᓗᖕᓂᐅᖏᑦᑐᖅ ᑲᑎᒪᖃᑦᑕᕐᒪᑕ 2015-2016 
ᑮᓇᐅᔭᖁᑎᒃᓴᖏᑦ ᑕᑯᒍᔅᓯᐅᒃ ᐊᐅᓪᓚᕈᑎᒃᓴᖏᑦ 
ᖁᕝᕙᕆᐊᖅᓯᒪᒐᑦᑎᒍᑦ ᐱᔾᔪᑎᒋᓪᓗᒍ 2015-2016 
ᐊᐃᑉᐹᓂᒃ ᑕᑯᓐᓈᖃᑦᑕᐅᑎᓗᑎᒃ ᑲᑎᒪᒋᐊᖃᓛᕐᒪᑕ 
ᐃᖃᓗᐃᑦ ᓯᓚᑖᓃᓪᓗᑎᒃ. 
 
ᑕᐃᒫᒃᑕᕝᕙ ᒪᕐᕉᒃ ᑖᒃᑯᐊ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᓄᑦ 
ᑲᑎᒪᕕᒃᔪᐊᕐᓂᕐᓄᑦ ᐊᒻᒪᓗ ᐊᐃᑉᐹᓂᒃ 
ᑕᑯᓐᓈᖃᑦᑕᐅᑎᖕᒥᓗᑎᒃᑕᐅᖅ 
ᐅᖄᓚᐅᑎᒃᑯᑐᐃᓐᓇᐅᖏᑦᑐᖅ ᓄᓇᓕᖕᒥ ᓇᒥᑭᐊᖅ 
ᐃᖃᓗᖕᓂᐅᖏᑦᑐᖅ ᑲᑎᒪᓛᕐᒪᑕ. ᖁᔭᓐᓇᒦᒃ 
ᐃᒃᓯᕙᐅᑖᖅ. 
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Mr. Rumbolt: Thank you, Mr. 
Chairman. When you talked about travel 
to communities, you kept mentioning 
staff. Do you yourself travel to any of the 
communities? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Rumbolt. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
Yes, I do. Last year, I visited Rankin 
Inlet, Arviat, and Pangnirtung. Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Rumbolt. 
 
Mr. Rumbolt: Thank you, Mr. 
Chairman. I’ll just ask one more question 
for now. When it comes to travel for the 
chairman of Nunavut Tourism’s board of 
directors or the CEO, who approves their 
travel? Thank you, Mr. Chairman.  
 
Chairman: Thank you, Mr. Rumbolt. 
Ms. Dupuis.  
 
Ms. Dupuis: Thank you, Mr. Chairman. 
As I mentioned, my travels are usually to 
tourism meetings or national events that 
come to the board and they are aware of 
all of my travel. It is brought in our 
monthly board meeting of what will be 
going on in the next month.  
 
The board chair does not travel for 
Nunavut Tourism, so there is no travel 
expense for that other than them 
attending the scheduled in-person board 
meetings. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Mr. 
Rumbolt. 
 
Mr. Rumbolt: Thank you, Mr. 

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ, ᒥᔅᑕ 
ᕋᒻᐳᑦ. 
 
ᕋᒻᐴᑦ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ 
ᓄᓇᓕᖕᓄᑦ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᕐᒥ ᐅᖃᐅᓯᖃᕋᕕᑦ, 
ᐃᖅᑲᓇᐃᔭᖅᑏᓪᓗ, ᐊᐅᓪᓚᖃᑦᑕᕆᕖᑦ ᓄᓇᓕᖕᓄᑦ 
ᐊᖓᔪᖄᖑᓪᓗᑎᒃ? ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᕋᒻᐳᑦ. ᒥᔅ 
ᑐᐳᐃ. 
 
ᑐᐳᐃ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕ. ᐊᕐᕌᓂ 
ᑲᖏᖅᖠᓂᓕᐊᔪᔪᖓ ᐊᕐᕕᐊᕐᓄᑦ ᐸᖕᓂᖅᑑᒧᓪᓗ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ 
ᕋᒻᐳᑦ. 
 
ᕋᒻᐴᑦ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
ᐊᑕᐅᓯᑑᓕᖅᑐᖅ ᒫᓐᓇ ᐊᐱᖅᑯᑎᔅᓴᕋ. 
ᐊᐅᓪᓚᖃᑦᑕᕐᓂᓪᓕ ᐱᓪᓗᒍ ᑖᔅᓱᒧᖓ 
ᐃᒃᓯᕙᐅᑕᕆᔭᐅᔪᒧᑦ ᑲᑎᒪᔨᓄᓪᓘᓐᓃᑦ 
ᐊᖏᔪᖅᑳᖓᓄᓪᓘᓐᓃᑦ. ᑭᐊ ᐊᖏᓲᕆᕙᐃᑦ 
ᐊᐅᓪᓚᕆᐊᖃᕐᓂᖏᑦ ᑖᒃᑯᐊ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᕋᒻᐴᑦ. ᒥᔅ 
ᑐᐳᐃ.  
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐅᖃᖅᑲᐅᒐᒪᐃᓛᖅ ᐊᐅᓪᓚᖃᑦᑕᓂᒃᑲᓖ 
ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᕝᕙᓘᓐᓃᑦ ᑲᓇᑕᓕᒫᒥ ᓱᑎᑦᑎᔪᓄᑦ 
ᐊᐅᓪᓚᖃᑦᑕᓲᖑᒐᒪ. ᑲᑎᒪᔨᓄᑦ ᐊᖏᖅᑕᐅᒋᐊᖃᓲᑦ, 
ᑲᑎᒪᔨᓄᑦ ᖃᐅᔨᒪᔭᐅᓲᑦ. ᑕᖅᑭᑕᒫᖅ ᑲᑎᒪᓂᑦᑎᓐᓂ 
ᐅᖃᖅᑕᐅᓲᖑᒻᒪᑕ ᑕᖅᑭᕆᓛᖅᑕᑎᓐᓂ ᓱᓛᖅᑕᕗᑦ. 
 
 
ᑲᑎᒪᔩᑦ ᐃᒃᓯᕙᐅᑕᖓ ᐊᐅᓪᓚᖃᑦᑕᓲᖑᙱᑦᑐᖅ 
ᐳᓚᕋᑦᑐᓕᕆᔭᖅᑐᖅᑐᓂ ᑮᓇᐅᔭᔅᓴᖃᙱᓚᖅ 
ᐊᐅᓪᓚᕈᑎᔅᓴᖏᓐᓂᑦ. ᑕᐃᒃᑯᓄᖓᑐᐊᖅ ᑭᓯᐊᓂ 
ᑕᑯᓐᓈᖃᑦᑕᐅᑎᓪᓗᑎᑦ ᑲᑎᒪᓂᕐᓄᑦ 
ᐊᐅᓪᓚᖃᑦᑕᕈᑎᔅᓴᓕᐅᒐᓗᐊᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒥᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ  
 
ᕋᒻᐴᑦ.  
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Chairman. Just for clarification, when 
you were replying, you said that the 
board is aware of your travel. Are you 
stating that the board does not approve 
your travel, or who approves your travel? 
Thank you, Mr. Chairman. 
 
Chairman: Thank you, Mr. Rumbolt. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
The board approves the plan that’s 
presented on a monthly basis of meetings 
that I will be attending in the next month 
and most of those are national events that 
we know of more than a month in 
advance. A lot of them are put into a 
yearly plan that is also approved. Thank 
you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak, round 2.  
 
Ms. Angnakak: Thank you, Mr. 
Chairman. I don’t have a lot of questions, 
but I do want to talk about this market 
readiness once more. It’s exciting to 
think that a Nunavut business can provide 
market-ready products. I think the 
challenge is for continuity because at the 
beginning, a business can get lots of help, 
there’s lots of support, and after a year or 
two, keeping that up and keeping that 
momentum up and producing the 
products on a consistent basis is more of 
what the real challenge would be. I’m 
wondering if you can tell us what role 
you think Nunavut Tourism plays when it 
comes to that. Thank you, Mr. Chairman.
 
Chairman: Thank you, Ms. Angnakak. 
Mr. Dupuis. 
 
Mr. Dupuis: Thank you, Mr. Chairman. 
This is something that I couldn’t agree 
with you more on and it was identified in 

 
ᕋᒻᐴᑦ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᑐᑭᓯᑦᑎᐊᕐᓂᐊᕋᒪ ᑭᐅᓪᓗᑎᑦ ᑲᑎᒪᔾᔪᑏᒡᒎᖅ ᖃᐅᔨᒪᓲᑦ 
ᐊᐅᓪᓚᕐᓂᐊᕋᕕᑦ. ᐅᖃᖅᑮᑦ ᑲᑎᒪᔨᓄᑦ 
ᐊᖏᖅᑕᐅᒋᐊᖃᖅᐸᙱᑦᑐᖅ ᐊᐅᓪᓚᕐᓂᑎᑦ? ᑭᐊ 
ᐊᖏᕆᐊᖃᖅᐸᑉᐸᐃᑦ ᐊᐅᓪᓚᕐᓂᑎᑦ? ᖁᔭᓐᓇᒦᒃ, 
ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᕋᒻᐴᑦ. ᒥᔅ 
ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑲᑎᒪᔩᑦ 
ᐸᕐᓇᐅᑎᓕᐊᖑᓯᒪᔪᓂᒃ ᑕᖅᑭᑕᒫᖅ ᐊᖏᓲᑦ. 
ᑕᖅᑭᕆᓛᖅᑕᑎᓐᓂ ᐸᕐᓇᑕᖅᑯᒍᑦ ᑲᑎᒪᓛᕋᑦᑕ ᑲᑎᒪᔨᓄᑦ 
ᐊᖏᖅᑕᐅᑦᑕᓕᖅᑯᑦ. ᑕᐃᒃᑯᐊ ᑲᓇᑕᓕᒫᒥ 
ᑲᑎᒪᐅᑎᖃᖅᑎᓪᓗᒋᑦ ᓯᕗᓂᑐᖃᖓᒍᑦ ᖃᐅᔨᒪᓲᕆᒐᑦᑎᒍ 
ᐊᕐᕌᒍᓕᒫᒧᑦ ᐸᕐᓇᓲᖑᔪᒍᑦ. ᑕᐃᒃᑯᐊᓗ ᐊᕐᕌᒍᓕᒫᒥ 
ᐊᑐᕐᓂᐊᖅᑕᕗᑦ ᑲᑎᒪᔨᓄᑦ ᐊᖏᖅᑕᐅᓲᖑᓪᓗᑎᑦ. 
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ, ᐊᐃᑉᐹᓂᑦ.  
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
ᐊᒥᓲᒍᓐᓃᖅᑑᒐᓗᐊᖑᑯᐊ ᐊᐱᖅᑯᑎᔅᓴᒃᑲ. ᑕᖅᑲᐅᖓ 
ᐊᑐᐃᓐᓇᐅᓂᖅ ᐊᐱᖅᑯᑎᒋᒃᑲᓐᓂᕈᒪᒐᒃᑯ. 
ᐱᐅᔪᕕᔾᔪᐊᕌᓘᔮᖅᑐᖅ ᓄᓇᕗᒻᒥᐅᑕᐃᑦ ᓇᒻᒥᓂᖃᐅᑏᑦ 
ᑕᖅᑲᐅᖓ ᓴᖅᑭᔮᖅᑎᑕᐅᒍᓐᓇᖅᑐᐋᐱᐅᒻᒪᑕ ᑭᓯᐊᓂ 
ᐱᒡᒐᓇᕈᑎᖃᕐᒥᒻᒪᑦ ᑲᔪᓯᑏᓐᓇᕋᓱᒋᐊᖓ. 
ᐱᒋᐊᙵᕐᓂᖓᓂ ᐃᑲᔪᖅᑕᕕᔾᔪᐊᑯᓘᑦᑕᖅᑯᑦ 
ᓇᒻᒥᓂᖃᐅᑏᑦ ᒪᑭᒐᓱᑦᑎᓪᓗᒍ 
ᐃᑲᔪᖅᓰᕕᓕᕐᔪᐊᕌᓘᑦᑕᖅᑯ ᑕᐃᒪᓕ ᐊᕐᕌᒎ ᒪᕐᕉᓪᓘᓐᓃᑦ 
ᐊᓂᒍᖅᑲᑎᒃ ᑲᔪᓯᑏᓐᓇᕆᐊᖓ 
ᐃᖏᕐᕋᐃᓐᓇᖅᑏᓐᓇᕋᓱᒋᐊᖓ ᑖᓐᓇ ᑕᐃᒫᔅᓴᐃᓐᓇᖅ 
ᓱᕐᕋᐸᓪᓕᐊᖏᓪᓗᒋᑦ ᐃᓚᙵᑎᖅᐸᓪᓕᐊᖏᓪᓗᑎᑦ 
ᓴᖅᑭᔮᖅᑏᓐᓇᕋᓱᒋᐊᖓ ᐱᒡᒐᓇᕕᐅᑎᑉᐸᓚᐃᒻᒪᑦ. 
ᐅᖃᐅᔾᔨᒍᓐᓇᖅᑮᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖃᓄᖅ 
ᐃᑲᔪᖃᑦᑕᓲᖑᒻᒪᖔᑕ ᑕᒪᐅᓇ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.  
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᖕᓇᑲᖅ. ᒥᔅ 
ᑐᐳᐃ.  
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
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the tourism strategy as business aftercare 
and it was identified as something that 
should take place starting in 2017.  
 
We worked with CanNor and found 
additional funds that we could start with 
a business aftercare booklet that was 
produced in February of 2014 because 
this was a priority. There’s a lot of 
assistance and a lot of effort is put into 
getting business started and we identified 
along with NTI that there needs to be 
something to make sure those businesses 
are sustainable. The goal is to, yes, have 
new businesses, but also have them 
around in five or ten years, just not in the 
initial start-up phases.  
 
We have developed this business 
aftercare booklet, which has been very 
well received. It is available in both 
languages and we can make sure that you 
all have copies tomorrow. I believe we 
have hard copies that I can bring in 
tomorrow. The other side to go with that 
is we have talked to the Inuit associations 
and to some of the businesses that have 
received this booklet and it has gone out 
to not tourism businesses but any 
business that has requested it across 
board in different sectors.  
 
A lot of the members and a lot of 
businesses feel the booklet is great, but 
they feel that a source of learning and a 
source that they will be able to utilize this 
better are through something more visual. 
We are working with the RIAs to develop 
a video product to go along with it so that 
when you’re going to do something like 
sit down to develop a new product, 
you’re not just reading, but someone is 
telling you and saying you need to look at 
this form and you need to fill out this 
form.  
 

ᐊᖏᖃᑎᒋᕖᙵᕆᒃᑭᑦ. ᓇᓗᓇᐃᖅᑕᐅᓯᒪᒻᒪᕆᑉᐳᖅ 
ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᒥ ᐃᒫᒃ ᓇᒻᒥᓂᖃᐅᑏᑦ 
ᒪᑭᓚᐅᖅᑎᓪᓗᒍ ᑲᔪᓰᓐᓇᖅᑎᒐᓱᒋᐊᖓ. 
ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᖅ 2017-ᒥ ᐱᒋᐊᓛᕐᓗᓂ. 
 
 
CanNor-ᑯᑦ ᒐᕙᒪᑐᖃᒃᑯᑦ ᐱᓕᕆᖃᑎᒋᓪᓗᒋᑦ 
ᑮᓇᐅᔭᖅᑕᕐᕕᑖᒃᑲᓂᕐᓗᑕ ᓇᒻᒥᓂᖃᐅᑏᑦ ᐱᒋᐊᕋᐃᑉᐸᑕ 
ᑲᔪᓯᑏᓐᓇᖅᑕᐅᒍᑎᔅᓴᖏᓐᓂᒃ. ᕕᕝᕗᐊᕆ 2014-ᒥ 
ᐅᖃᐅᓯᐅᒐᖓᓚᐅᖅᓯᒪᔪᖅ ᓯᕗᓪᓕᐅᖁᔭᐅᓪᓗᓂ 
ᐱᓕᕆᐊᖑᒐᓱᐊᖅᓯᒪᕕᐅᑎᒻᒪᑦ ᓇᒻᒥᓂᖃᐅᑏᑦ 
ᐱᒋᐊᖅᑎᑕᐅᒐᓱᓕᕋᐃᒻᒪᑕ ᐱᒡᒐᓇᖅᐸᒻᒪᑦ. ᑐᙵᕕᒃᑯᓪᓗ 
ᓇᓗᓇᐃᖅᓯᒪᕕᒋᓯᒪᔭᕗᑦ ᑕᒪᒃᑯᐊ ᓇᒻᒥᓂᖃᐅᑏᑦ 
ᓴᖅᑭᖅᑕᐅᕙᑦᑐᐃᑦ ᐃᑲᔪᖅᑕᐅᑲᓐᓂᕆᐊᖃᕐᖓᑕ 
ᒪᑭᒪᐃᓐᓇᖁᓪᓗᒋᑦ. ᑕᐃᒫᒃ ᒪᑭᒍᑎᔅᓴᓂᒃ 
ᐱᑕᖃᕆᐊᖃᑦᑕᖅᑯᒍᑦ.  
 
 
 
 
ᐱᑕᖃᓕᖅᑐᖅ ᑭᓯᐊᓂ ᑲᔪᓰᓐᓇᕈᑎᔅᓴᖏᓐᓂᒃ 
ᐱᑕᖃᐃᓐᓇᕆᐊᖃᕐᒥᔪᖅ ᐊᕐᕌᒍ ᑕᓪᓕᒪᑦ ᐊᓂᒍᖅᑲᑕ 
ᐱᑕᖃᖁᓪᓗᒋᑦ ᓇᒻᒥᓂᖃᐅᑏᑦ. ᑖᒃᑯᐊ 
ᐊᔪᕆᖅᓱᐃᔨᔾᔪᑏᑦ ᐱᐅᔪᑦ ᒪᕐᕉᓐᓂᒃ ᐅᖃᐅᓰᓐᓂᒃ 
ᐊᑐᖅᑐᑎᒃ ᓇᔅᓴᕈᓐᓇᓛᖅᑕᒃᑲ ᐅᕗᖓ ᑕᑯᓛᕋᔅᓯᐅᒃ.  
ᑕᕝᕙᑦᑕᐅᖅ ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᕈᓘᔭᖏᑦ 
ᐅᖃᖃᑎᒋᓯᒪᒻᒥᔭᕗᑦ ᓇᒻᒥᓂᖃᐅᑎᓖᓪᓗ ᑖᒃᑯᓂᖓ 
ᐊᔪᕆᖅᓱᐃᔨᔾᔪᑎᓂᒃ ᐅᖃᓕᒫᒐᕐᓂᒃ ᐱᓯᒪᔪᑦ. 
ᓇᒻᒥᓂᖃᐅᑏᑦ ᖃᓄᐃᑦᑐᑐᐃᓐᓇᐃᑦ ᑐᔅᓯᕋᖅᓯᒪᔪᑦ 
ᐱᑎᖃᑦᑕᖅᓯᒪᔭᕗᑦ. 
 
 
 
 
ᑖᒃᑯᐊ ᐃᓚᒋᔭᐅᔪᑦ ᓇᒻᒥᓂᖃᐅᑏᓪᓗ ᐱᐅᔅᓴᖃᑦᑕᖅᑐᑦ 
ᐅᖃᓕᒫᒐᕐᒥᒃ ᐊᑐᖅᑕᐅᖃᑦᑕᓂᐊᖅᑐᑯᓘᓕᕐᖓᒡᒎᖅ 
ᐃᓕᖅᐹᓪᓕᕈᑕᐅᓗᓂ. ᑭᓯᐊᓂ ᐱᒃᑲᓐᓂᕈᒪᔪᑦ 
ᑕᑯᔅᓴᐅᑎᑦᑎᓂᖅᓴᐅᔪᓂᒃ ᐅᖃᓕᒫᒐᑐᐃᓐᓇᐅᙱᑦᑐᓂᒃ. 
ᑕᐃᒫᒃ ᑕᕝᕙ ᑕᕐᕆᔮᔅᓴᓕᐅᖅᑎᑦᑎᓂᐅᓴᕗᒍᑦ. ᑕᐃᒫᒃ 
ᓄᑖᓂᒃ ᓴᖅᑮᒍᒪᓕᕋᐃᒐᔅᓯ ᓴᖅᑮᒍᒪᔪᖃᓕᕋᐃᑉᐸᑦ 
ᖃᐅᔨᒪᖃᑦᑕᓂᐊᖓᑕ. ᐅᑯᐊᖃᐃ ᐅᖃᓕᒫᓚᐅᕐᓗᒋᑦ  
ᐅᓇᓗ ᑕᑕᑎᓚᐅᕐᒥᓗᒍ ᓴᖅᑭᑦᑕᓯᓐᓇᓕᕋᔭᕐᒥᒻᒪ. 
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People are sometimes more visual in 
learning, so we’re trying to ensure that 
people have the products that they need 
to be able to keep businesses sustainable 
long term. We don’t want this to be a 
one-shot sort of deal. Thank you, Mr. 
Chairman. 
 
Chairman: Thank you, Ms. Dupuis. Ms. 
Angnakak. 
 
Ms. Angnakak: Thank you, Mr. 
Chairman. I want to keep to this, a little 
bit about marketing right now before I go 
on to my other questions. You have 
identified a little over $1 million in the 
2015-16 fiscal year to be spent on 
marketing and that includes core funding 
from the GN as well as the Canadian 
Northern Economic Development 
Agency.  
 
When we talk about marketing, some 
communities have a lot more to offer 
than others. Maybe they’re better 
established or they’ve had more support 
over the years. Have you identified 
communities that may require more help 
than others? Are they in your plans to 
provide more support to them so that they 
can bring up their tourism opportunities 
as well? Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Angnakak. 
Ms. Dupuis. 
 
Ms. Dupuis: Thank you, Mr. Chairman. 
We certainly have worked with that. I can 
give you a couple of examples.  
 
A couple of years ago, there was an 
operator that was really getting into snow 
goose hunting in Coral Harbour. We 
worked with the regional ED&T office to 
make sure that they had the materials and 
stuff they needed for a camp, and then we 

 
 
ᐊᒥᓱᑦ ᐃᔨᒥᒍᑦ ᐃᓕᒍᓐᓇᓂᖅᓴᐅᓲᖑᒻᒪᑕ ᑕᐃᒫᒃ 
ᑕᕐᕆᔮᒃᑯᑦ ᐊᔪᕆᖅᓱᐃᔾᔭᐅᓗᑎᒃ ᖃᓄ 
ᐃᓕᑦᑕᐅᑎᒋᓂᖅᓴᐅᖃᑦᑕᕈᓐᓇᓂᐊᐸᓚᐃᒻᒪᑕ 
ᓇᒻᒥᓂᖃᐅᑎᖏᓪᓗ ᓯᕗᓂᑐᖃᐅᓂᖅᓴᒧᑦ 
ᐃᖏᕐᕋᒍᓐᓇᖃᑦᑕᓕᕐᓗᑎᒃ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ 
ᐊᖕᓇᑲᖅ. 
 
ᐊᖕᓇᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ 
ᑕᒪᓐᓇ ᓲᕐᓗ ᐅᖃᐅᓯᕆᔪᒪᔭᕐᒪ ᐃᓚᖓ, ᑕᐃᒪ ᑖᓐᓇ 
ᐅᖃᖅᑲᐅᒐᕕᑦ ᒥᓕᐊᓐᑖᓚᐃᑦ ᐅᖓᑖᓃᒻᒪᑕ ᑖᒃᑯᐊ 
ᐊᕐᕌᒍᖓᓄᑦ. ᑕᒪᑯᒧᖓ ᓂᐅᕕᖅᑕᖅᓯᓂᕐᒧᑦ 
ᐊᑐᖅᑕᐅᓂᐊᖅᑐᒥᒃ. ᑕᐃᒪ ᑖᒃᑯᐊ ᑲᓇᑕᒥ ᑲᓇᑕᐅᑉ 
ᐅᑭᐅᖅᑕᖅᑐᓂᒃ ᑲᒪᒋᔭᖃᖅᑐᖅ. 
 
 
 
 
 
ᐃᓚᖏᑦ ᐊᒥᓲᓂᖅᓴᓂᒃ ᑕᑯᒥᓇᖅᑐᖅᑕᖃᕐᒪᑕ ᐊᒻᒪᓗ 
ᐋᖅᑭᑦᑎᐊᖅᓯᒪᓂᖅᓴᐅᓪᓗᑎᓪᓗᖃᐃ ᖃᓄᑭᐊᖅ. 
ᐃᑲᔪᖅᑐᖅᑕᐅᓯᒪᓂᖅᓴᐅᓗᑎᓪᓘᓐᓃᑦ, ᑕᐃᒪ 
ᑐᑯᓯᒪᓕᖅᐱᓰ ᓄᓇᓕᓐᓂ ᐃᒻᒪᑳ 
ᐃᑲᔪᑕᐅᑲᓐᓂᕆᐊᖃᕐᓂᖅᓴᐅᔪᓂᒃ ᑕᐃᒃᑯᓇᖓᑦ ᐊᒻᒪ 
ᑖᒃᑯᐊ ᐸᕐᓇᐃᖅᓯᒪᔭᑦᓯᓐᓃᑦ ᖃᔅᓯᐅᑎᔭᐅᒋᕚᑦ. ᑕᒪᒃᑯᐊ 
ᓲᕐᓗ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦᑕᐅᖅ ᑕᒪᓐᓇ ᐃᔭᖏᕐᒪᑦ. 
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ. 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᖕᓇᑲᖅ. ᒥᔅ 
ᑐᐳᐃ. 
 
 
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ. 
ᑕᐃᒪᐃᑦᑐᓕᕆᓯᒪᓪᓚᕆᑦᑐᒍᑦ. ᐆᑦᑑᑎᖃᕈᓐᓇᖅᑐᖓ. 
 
 
ᐊᕐᕌᒎᒃ ᒪᕐᕉᒃ ᐊᓂᒍᖅᑐᓂ ᓴᓪᓕᓂ 
ᑲᖑᖅᓯᐅᖅᑐᖃᓚᐅᖅᓯᒪᖕᒪ. ᐊᕕᑦᑐᖅᓯᒪᔪᓂ 
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂ ᐱᓕᕆᖃᑎᖃᓚᐅᖅᑐᒍᑦ 
ᑲᔪᓯᔪᓐᓇᖁᓪᓗᒋᑦ ᓴᖅᑭᑎᑦᑎᓂᕐᒧᓪᓗ 
ᐋᖅᑭᒃᓱᐃᖃᑎᒋᓪᓗᑎᒃᑯᓗ. ᐊᒥᓱᒻᒪᕆᓐᓄᑦ ᑕᐃᓐᓇ 
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made sure that they had a marketing 
opportunity. What it was, was a 
familiarization tour. We brought in a 
hunting TV show that is seen by 28 
million people in North America. After 
the show had been seen, that business is 
now booked two years in advance.  
 
We did the same thing with a small 
fishing camp in the Kitikmeot. We 
brought in a fishing TV show. They are 
now booked two years in advance for 
what their season is. It’s a limited season, 
but that’s what they want to work and so 
that’s what we’re aiming to help them do. 
 
The project that’s going on in 
Qikiqtarjuaq to develop a base camp, we 
have made a commitment that when they 
do a soft launch next year for the new 
product that’s community-based, we will 
bring in a media trip to get them exposure 
and get them marketing awareness. It’s 
the same with Arctic Bay and other small 
communities.  
 
We work with a community to see if they 
have a new product that they can offer 
that they want exposure with. That’s why 
the familiarization tours and the media 
exposure move around Nunavut, they’re 
not stagnant, and it’s not just focused on 
large operators. We’re trying to ensure 
that all communities, if they have 
something that is new or something that 
they want to get out to the public, we 
work with them to ensure that that 
happens. Thank you, Mr. Chairman. 
 
Chairman: Thank you, Ms. Dupuis. I’m 
going to take the liberty and I appreciate 
Ms. Angnakak’s agreement to continue 
her line of questioning tomorrow 
morning. She will be first on the list for 
questions.  
 

ᑕᓚᕖᓴᒃᑯᑦ ᑕᑯᔭᐅᓚᐅᖅᓯᒪᔪᖅ 28 ᒥᓕᐊᓄᑦ 
ᕿᒥᕐᕈᖅᑕᐅᓚᐅᖅᑐᑦ ᑲᓇᑕᒥ ᒥᐊᓕᒐᒃᑯᑦ ᓄᓇᖓᓂᓗ. 
ᑭᖑᓂᐊᒍᑦ ᑎᑭᑦᑐᒪᔪᖅ ᐊᒥᓱᕈᕆᐊᕐᓂᖃᖅᓯᒪᕗᑦ 
ᐊᕐᕌᒎᓐᓄᑦ ᒪᕐᕉᓐᓄᑦ ᓯᕗᓂᐊᓂ ᑐᐱᖅᓱᐃᓪᓗᑎᒃ. 
 
 
 
 
 
ᕿᑎᕐᒥᐅᓂ ᑕᐃᒪᐃᓕᐅᓚᐅᕐᒥᔪᒍᑦ 
ᐃᖃᓗᒃᓯᐅᓂᕐᒧᑦᑕᐅᖅ ᐊᒻᒪᓗᒃᑕᐅᖅ 
ᖃᐅᔨᒪᔭᐅᓕᑐᐊᕋᒥᒃ ᐅᐸᑦᑕᐅᔪᒪᖃᑦᑕᓕᖅᑐᑦ. ᐃᒪᓐᓇ 
ᖁᕕᐊᓇᖅᑐᓂᒃ ᓱᓇᕈᓘᔭᕐᓂᒃ 
ᑕᐃᒪᐃᓕᐅᖅᑎᑦᑎᖃᑦᑕᓗᑎᒃ ᖃᓄᑐᐃᓐᓇ 
ᖁᕕᐊᓇᕈᓘᔭᖅᑐᓂᒃ. 
 
 
 
ᕿᑭᖅᑕᕐᔪᐊᒥᒃᑕᐅ ᑕᐃᒪ ᐃᓱᒪᖅᓴᖅᓯᐅᓕᕐᒥᔪᒍᑦ ᑖᒃᑯᐊ 
ᓄᑖᓂᒃ ᐱᒐᓱᐊᒐᖃᓕᕐᒥᒻᒪᑕ ᑕᐃᑲᓂ ᐊᒻᒪᓗ ᑕᐃᒪ ᓲᕐᓗ 
ᖃᐅᔨᒃᑲᖅᑕᐅᑎᒐᓱᐊᕐᓂᐊᖅᑕᕗᑦ ᐃᒪᓐᓇ ᓲᕐᓗ 
ᑮᓇᐅᔭᓕᐅᕈᑎᔅᓴᐅᔪᑦ ᑕᒪᒃᑯᐊ ᐊᔾᔨᒌᖏᑦᑑᒻᒪᑕ 
ᒥᑭᔫᑎᓂᒃ ᐊᖏᔫᑏᑦ. ᐃᒃᐱᐊᕐᔪᖕᒥᓗ ᑕᒪᒃᑯᐊ 
ᐃᑲᔪᖃᑦᑕᕐᓂᐊᖅᑕᕗᑦ ᐊᓯᖏᓂᓪᓗ ᒥᑭᓂᖅᓴᓂ 
ᓄᓇᓕᓐᓂ. 
 
 
 
ᑕᒪᒃᑯᓄᖓ ᖃᐅᔨᒪᑦᑎᐊᕈᓐᓇᖁᓪᓗᒋᑦ ᖃᓄᖅ 
ᐃᑲᔫᑎᖃᕈᓐᓇᕐᒪᖔᑕ. ᐃᒪᓐᓇ ᖁᕕᐊᓇᕐᓂᖏᑦ ᐊᒻᒪ 
ᐱᐅᓂᖏᑦ ᐱᔾᔪᑎᒋᓪᓗᒍ ᐊᑐᕐᓗᒋᑦ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ 
ᓲᕐᓗ ᐊᔾᔨᐅᖏᑦᑐᒥᓪᓘᓐᓃᑦ ᐱᑕᖃᖅᐸᑕ ᐊᒻᒪᓗ 
ᑕᑯᕋᓐᓂᕈᓐᓇᖅᑐᓂᓪᓘᓐᓃᑦ ᐱᑕᖃᑐᐊᖅᐸᑦ 
ᑕᐃᒪᐃᒍᒪᔪᒍᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. 
 
 
 
 
 
 
 
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ, ᖁᔭᓐᓇᒦᒃ. ᐊᒻᒪᓗ 
ᑕᐃᒪ ᒫᓐᓇ ᒥᔅ ᐊᖕᓇᑲᖅ ᑖᓐᓇ ᐅᓪᓛᒃᑯᑦ ᖃᐅᑉᐸᑦ  
ᓯᕗᓪᓕᐅᓛᖅᑐᖅ ᐊᐱᖅᓱᓕᕐᒥᒃᐸᑕ. 
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I would like to recognize the clock, as I 
still have to go up to the Minister’s office 
to make a request for those other 
assessment reports for the Committee for 
tomorrow morning. We will adjourn until 
9:00 a.m. tomorrow morning. Thank you, 
everyone. 
 
>>Committee adjourned at 16:54 
 

 
ᓯᕿᓐᖑᔭᖅ ᐃᓕᓴᕆᔪᒪᓕᕋᒃᑯ, ᑕᐃᒪ ᒫᓐᓇ ᒥᓂᔅᑕᐅᑉ 
ᑎᑎᕋᕐᕕᖓᓅᕆᐊᖃᕋᑦᑕ ᓱᓕ ᑕᒪᒃᑯᓂᖓ ᖃᐅᑉᐸᑦ 
ᐅᓪᓛᒃᑯᑦ ᐱᓕᕆᐊᕆᓛᖅᑕᑎᓐᓂᒃ ᕿᒥᕐᕈᒋᐊᖃᕋᑦᑕ 9-
ᒨᖅᐸᑦ ᖃᐅᑉᐸᑦ ᐅᓪᓛᒃᑯᑦ ᐅᑎᓛᕆᕗᒍᑦ, ᖁᔭᓐᓇᒦᒃ. 
 
 
 
 
>>ᓄᖅᑲᖅᑐᐃᑦ 16:54ᒥ 

 


